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AN efficient Bookkeeping Machine 

must embrace proofs of accuracy. 
These Underwood Star keys furnish this. 
They are the best insurance the business 
house can have against mistakes in its 
Bookkeeping Department. 


They are actual Stars of proof. 


The Underwood Bookkeeping Machine 
will bring to your records accuracy far in 
advance of all other methods. 





UNDERWOOD TYPEWRITER COMPANY, Inc. 
New York Cliry. 





UNDERWOOD BUILDING, 
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TOFFICE APPLIANCES is a news and technical trade 
journal, serving the entire industry of office equip- 
ment. It covers the manufacture and distribution of office 
machinery, office devices, office furniture, office supplies 
and the entire range of commercial stationery. Its com- 
prehensive news repcrts of the industry and its valuable 
special articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele composed 
of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and 
many of the largest corporations in the United States. It 
also reaches some dealers in fifty-four other countries 
who deal in American office equipment. 


FJADVERTISING RATES upon application—only arti- 
cles of office equipment or directly related products 
eligible. 

SUBSCRIPTION RATES payable in advance, in the 
United States and its possessions and Mexico—one year, 
$1.50; two years, $2.00. Canada—one year, $1.75; two 
years, $2.50. Foreign, all countries in the Postal Union, 
the equivalent of $2.00 American gold for one year and 
$3.00 tor two years. Remittances may be made by per- 
sonal checks, drafts on New York or Chicago, Postoffice 
or Express Money Orders, or in American Postage 
Stamps or Currency if sent by registered mail. 


{The ownership of OFFICE APPLIANCES is vested 
solely in the officers of the company. No person, firm or 
corporation, either directly or indirectly connected with 
the business it represents, has any share in its ownershi: 
or voice in shaping its policy, which has in view at all 
times the best interests of the field it serves. It aims to 
discuss all subjects fairly, and to furnish its readers relia- 
ble information concerning the progress and development 
of the office appliance industry. If will answer any ques- 
tions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with 
inquiries and suggestions, to which it will give prompt 
and earnest consideration. 


‘CHANGE OF ADDRESS. Subscribers may have 
their mailing addresses changed as often as desired. In 
ordering such changes it is necessary that both old and 
new addresses be given. 


TCONTRIBUTIONS are invited upon any topics- of 
interest to this trade. All accepted manuscripts will be 
paid for at space rates. Unaccepted manuscripts will not 
be returned unless postage is enclosed by the sender. 
Correspondents should give their names and addresses, 
which will be withheld from publication if desired. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, IIl., under Act of March 3, 1879. 


COPYRIGHT. 


Contents covered by Copyright, 1919, by The Office Appliance Company. 


“Office Appliances” is registered in the United States Patent Office, Washington, D. C. 
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For the benefit of the sub- 
scribers the lines advertised 
are here classified. Many of 
the requirements of the mod- 
ern business office are repre- 
sented. Should subscribers be 
interested in any article of 
office equipment not listed 
here, they are cordially invited 
to communicate with the ser- 
vice bureau, through which 
the information will be 
promptly and cheerfully fur- 
nished. 
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The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 














AN AMERICAN’S PLEDGE 


By Vice-President 
Thomas R. Marshall 
@ I believe that the American republic 
as instituted by the fathers constitutes 
the finest system of government ever 
ordained among men and affords the 
machinery for the righting of grievances 
without resorting to violence, tumult 
and disorder. 


@ I believe that America belongs to 
American citizens, native and naturalized, 
who are willing to seek redress for their 
grievances in orderly and constitutional 
ways; and I believe that all others should 
be taught, peaceably if we can, forcibly 
if we must, that our country is not an 
international boarding house nor an 
anarchist cafe. 
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FRANCE AND AMERICA 


THE FIRST OF A SERIES 


PICTURING CONDITIONS 


OF INTIMATE LETTERS 


IN FRANCE AND OTHER 


EUROPEAN COUNTRIES.—BY CAPT. CHAS. S. BIERNATZKI: 


Editor's Note.——The article given below ts the first one of a sertes of letters which will appear jrom month to 
nonth by Captain Charles S. Biernatzki of the editorial sta# of Office Appliances, now representing this magazine of- 
ficially in France and other countries of Europe. For the last year Captain Biernatski has been connected with the 
American Red Cross. He saw active service during the war and was with the American forces up to the time of the 
armistice. Since the armistice, Captain Biernatski has bee stationed in Paris, but has traveled to various other points 
in France in the interests of the Red Cross organization. He has just been released from that service and now ts devot- 
ig himself exclusively to the study of business conditions in France, England, Italy, Belgium, the Netherlands, Switzer- 
land, etc. He will remain in Europe for several months and will make a comprehensive study of conditions there in the 
office equipment field. He will interview the leading man aid his monthly letters will be of mestimable value to the 
readers of Office Appliances. Captain Biernatski does not believe that the average American business man who jumps to 
I'rance to look over the field accomplishes very much. He encounters French government restrictions of busimess and is 
likely to conclude Frenchmen are not progressive in their ideas. The Frenchman is conservative, but he is always in- 
tclligent and is a delightful man, both socially and in business, when one becomes acquainted with his viewpiont. He is 


not impatient nor is he ina hurry, and will not consent to be 


rushed off his feet by a whirlwind campaign. He is France 


his character, his faith, loyalty, steadfast courage and paticnce upheld the torch of liberty when it was most sorely 
beset. His qualities of mind and character have made France great, and it is hardly the bart of a large mind to concen- 
trate upon what we may regard as shortcomings of mind or method and ignore the fine, great elements of virtue, cour- 
age, endurance and sheer intellectual power which are the backbone of France. 

Captain Biernatzki points out the fact that France has seen a lot of war. The roads have swarmed with soldiers 
in the uniforms of many nations—soldiers who came to fighi for the same thing we fought for. We came over at the 
time when we were most appreciated and France picked out the American soldier and proclaimed him her idol, and 
when France idolizes, she makes a big, impulsive, spontaneous demonstration. She can't yr it. But it is rather a dif- 


ficult matter to retain one’s hurrah attitude for a great length of time when one ts really sic 


of uniforms and when one 


stops to think that the other fellow may have been a trifle neglected during the demonstration over the Americans. Any 
controversy as to who won the war is silly. The Frenchman of average intelligence, says Captain Biernatski, knows that 
America takes a very fair attitude with reference to her part m the war and that sympathetic Americans do not boast 


and do like and admire Frenchmen, who, in turn, equally lik « 


Paris, France, August 15, 1919. 

HE war has laid the foundation for a new era of 

commercial brotherhood the possibilities of which 

both French and American business men now realize 
and in the fostering of which both are anxious actively to 
engage. But the future development of necessary Franco- 
American tirade rejations must be promulgated by an 
intelligent, earnest effort toward a mutually sympathetic 
understanding between the peoples involved. 

That some of our statesmen are not now riding on the 
crest of their initial wave of European popularity and that 
a few of our soldiers in their exuberant enthusiasm for 
things back home, blindiy made themselves distasteful 
over here, has not in the least disturbed the faith and 
affection of the vast majority of Frenchmen for the vast 
majority of Americans. That some of us knowing and 
understanding only the poor, battered 


wd admire Americans 


is certainly going to be attended with results. “Organ- 
isation et QOutillage du Bureau” for July carries a 
full page half-tone of General Pershing opposite that of a 
Marshal of France, with the caption, “Two of the Prin- 
cipal Organizers of the Victory.” In another page the 
receptive frame of the French mind is indicated in an arti- 
cle by M. Louis Vallot-Duval, who comments in part as 
follows: 

“The fruits of genius and human activity after ensuring 
final victory are now at work in their own respective 
fields. The influence of the American system pervades 
over all. And it is to be hoped that in the future the 
French business men, the manufacturers or the merchants 
will stick to the new, modern, efficient and up-to-date 
methods. ‘La Chambre d’Organisation Commercial’ has 


decided to organize an exhibition in Paris. (Of this last: 


named body I shall have something to 





provincial villages along the front, have | 
not gone home glowing with rapturous 
impressions, and that some of our busi- 
ness men have returned from prema- 
ture pilgrimages over here, discouraged 
over their inability to accomplish any- 
thing, has not cooled to a degree the 
warm sentiment in America toward 
France. Thinking people everywhere 
are well aware that no one individual 
may in fairness be taken for “an aver- 
age Frenchman,” “an average Ameri- 
can” or an “average Englishman,” for 
any man is but a sample of his groun: 
the calcium of scrutiny may reveal him 
as the worst, the best or the mediocre 
of his breed 


France is considerably behind Amer- 
ica in the matter of business efficiency, 
but she has developed a_ decided 
propensity for organization since 1914 





say presently.) * * * American and 
English goods, highly appreciated he- 
fore the war by an elite, have benefited 
from the best of advertising, demon- 
stration and verbal publicity. Business 
ought to prove not difficult to obtain 
(for Americans and Englishmen), but 
it is necessary to become acquainted 
with the mentality of the French buyer 
and extend to him, especially at this 
time, a helping hand.” 

The writer then goes on to say 
that a thorough understanding between 
\merican, English and French business 
men should “prove mutually satisfac- 
tory to all concerned,” and the editor 
of the journal, M. Navarre, adds that 
his publication “will do all in its power 
to enlarge the field of action for Amer- 
ican and English concerns.” 


So the field is here; business is 


and her frank zeal in that respect CAPT. CHAS. S. BIERNATZKI. waiting for us. But it will never 

















10 OFFICE 
be secured and held by following, unmodified, the 
business-getting methods found successful for home 


consumption. The crack salesman who may be depended 
upon to jump from the Chicago office and stir things up 
for the firm during a two weeks’ whirlwind campaign on 
the Pacific Coast may find himself baffled when he reaches 
Paris. Much of his time may be spent in fuming and 
smoking in the lobby of the Continental Hotel until, im- 
patient and disgusted, he books passage homeward carry- 
ing with him the fixed conviction that life is altogether 
too short to wait for governmental regulations to straight- 
en themselves and conditions to adjust themselves so 
that he can “talk business.” I overheard one American, 
the other day, voicing his indignation at the “stupid red 
tape” which compelled him to spend valuable time in 
registering with the police when he had expected to transact 
all his business here within forty-eight hours after his arrival. 


The American business representative must not enter 
France critically, but sympathetically. He must expect to 
spend money and meet with delay. He will discover that 
it devolves upon him to understand something of French 
sentiment and French ideals—those gleaming, tenacious 
threads which have so gracefully interwoven themselves 
with the beauty and greatness of the nation. And, by all 
means, let him remember that although we excel France 
in many respects, she is far ahead of us in others. If 
our representative cannot resist comparisons, let him be 
fair about them. When he is astounded to find a great 
restaurant managing without cash registers or bookkeep- 
ing appliances, let him compare the cuisine with any he is 
familiar with at home. Let him observe that if French- 
men are not inclined to hurry it is because they take time 
to sing, and smile, and live. If she has not the stern, pur- 
poseful hustle of New York, Paris has an atmosphere of 
incredible vivacity—an exhilarating joyousness in her own 
beauty. Perhaps if we had the Gardens of the Tuileriés, 
the treasures of the Louvre and the magnificent sweep of 
the Champs Elysees we might regard their enjoyment 
as of as much importance as dictating “one more letter” 
before catching the 6:07 express; we might even go so far 
as to devote a couple of hours to the luncheon period if 
we could lunch at the Pre Catelan in the heart of the 
Bois de Boulogne. Who knows but that with superlative 
opera and drama and art at our disposal we might have 
been somewhat slower in our development of sanitary 
plumbing, prohibition and insomnia? Paris cannot build a 
skyscraper in three months, but her fingers fashion with 
art and her buildings serve solidly for centuries. She has 
no traffic policemen—at least no visible ones—and ap- 
parently no speed regulations, but so ingeniously were 
her broad boulevards planned that a motorized world will 
find them adequate for generations. She has no roaring 
“L,” but her subway system is the finest in the world. 





Governmental regulations and restrictions with refer- 
ence to imports have formed the greatest source of agi- 
tation to the American now seeking trade in France. And 
then there is the tariff. But the French have faith that 
popular demand will force reasonable restrictions and, in fact, 
the Government comes forth every now and anon with 
announcements that one more handicap to importation 
has been wiped out. The import license or special permit 
on typewriters, for example (I shall take up other articles 
in a subsequent letter), has been done away with, and I 
am informed that the only restriction on this class of 
goods is the tariff which is, since July 3lst, 6.30 francs 
per kilo instead of 3 francs per kilo as before. At first 
blush, taking typewriters according to weight, may ap- 
pear unsound. The French Government preferred this 
method to an ad valorem duty, however, because it be- 
lieved the latter offered possibilities of avoiding full duty. 
If a firm in America, for instance, were shipping machines 
to its branch in Paris, the inventory could list the goods 
at much less than their actual valuation and the duty 
would be paid on this basis, while a competing French 
dealer, not a branch of the shipping firm, would be com- 
pelled to pay on a basis of higher valuation. At the 
same time, the Government reasoned, typewriters of a 
given price have approximately the same weight. 

The old tariff of 1892 was revised in 1910 to provide for 
non-classified goods—typewriters were not classified and 
were dutiable on their nickel and steel—and to provide an 
increase in rates. This tariff still stands, but good au- 
thority leads us to expect a revision soon. Mr. Frank 
Boole, secretary of the American Chamber of Commerce 
in France expressed the American attitude in a recent 
conversation. “We do not care how high or how low 
France places her tariff should she revise it,” he said, 
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“but we do protest against a dual tariff or one which 
will not permit America to compete for French business 
on the same basis as other nations.” France has a general 
and a minimum tariff, and the minimum, of which America 
has the advantage, is accorded only on a certificate of 
origin. Of course, France has her objections to the Amer- 
ican ad valorem and believes that our policy of 
a high duty on luxuries which she exports in such quanti- 
ties for American consumption is rather hard on her 


placing 


The chief concern of French business men at present is 
the constantly decreasing value of the franc and the 
inability to procure American goods in anything resem- 


‘bling sufficient quantities. Something must be done 
without delay to remedy both phases of the situation. The 
crying demand for the moment is goods! goods! goods! 
Price and terms are just now secondary considerations. 


If America cannot supply France with goods for which 
she has an ever-increasing need and which she 
herself now produce, it is highly probable that the market 
will be seized by Germany for Germany, once her political 
difficulties are untangled, will quickly be in position to 
resume manufacturing on her former large scale And 
mark you, although there is little inclination on the part 
of France to buy of a people she can never trust, even 
the cordial and righteous detestation of outraged France 
for the erstwhile plundering apostles of kultur cannot 
long combat economic law. Not a moment should be 
lost in speeding up deliveries, for deliveries will not alone 
establish our commercial foothold in this country, but 
deliveries of office appliances will actually help rebuild 
France. Perhaps half of the typewriters and a large per- 
centage of the up-to-date office requisites, before the war 
went to the great plants and industries now included in 
the devastated areas, to be destroyed or stolen by the 
invader. These must be replaced for, among the very 
first demands of the reconstruction are office necessities. 


cannot 


Delay in deliveries, in the late past, has been principally 
due to shipping restrictions, but many French dealers 
believe that American manufacturers prefer selling 
through their branches and agencies in the United States, 
paying attention to their export trade only when they 
have a surplus difficult to market at home. If this is 
true in some instances, it is a short-sighted policy which 
does not take into consideration the necessary future 
development of our international business. France has 
more than a predisposition to deal with us. She turns to 
us with the plea that our manufacturers first make ship- 
ments in sufficient quantities; second—for our permanent 
commercial relationship—that quality be as good, prices 
as low, and terms as reasonable as can be secured in any 
other market. 

The demand for office appliances is indicated in the 
more than 500 filed requests for “an opportunity to buy 
at market prices” the used typewriters in the 
department of the American Red Cross. These files 
record prospective purchasers of from one to one thou- 
sand machines. And the demand for office furniture is 
almost as great. The army found the same scramble 
for its used goods. 

America has been slow in extending the credit offered 
as a matter of course by her competitors for foreign busi- 
ness favor. “Commerce is properly based on credit,” 
said one important exporter to me recently, “and credit 
is a matter of faith. I believe France will justify your 
faith in her. Why cannot you do business with your 
proved and established representatives or agencies over 
here on the same basis as your commercial relations be- 
tween yourselves at home?” 

The situation with reference to the franc is gloomy. 
As its exchange value drops prices constantly soar higher, 
which involves labor and social difficulties of a serious 
order. But the decrease in the man power of the country, 
the ruin of the northern manufacturing country, and the 
time it takes to transfer all the energy of a country com- 
pletely devoted to the business of war, back to the pur- 
suits of peaceful productivity, will prohibit France from 
resuming her normal economic activity for some little 
time. And until the nation does regain her feet, commer- 
cially speaking, the franc will refuse, unaided, to climb 
back to its old exchange value. It is therefore to be 
hoped that American financial interests will lose no time 
in co-operating with French bankers for the arrangement 
of such steps as may be necessary to keep the franc 
from slipping further. Naturally the French buyer feels 
that he is dropping 2 francs 66 centimes into the avari- 
cious maw of the Atlantic Ocean when he sends money 
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to America and compares the exchange rate of 7.80 with 
the pre-war rate of 5.14. 

France well realizes that she must lodk to modern 
methods, labor-saving devices and up-to-date appliances to 
replace the economic contribution of heroes lost on the 
battlefield and to enable her to retain her rightful com- 
mercial position in the world. And it seems to one on the 
field that careful American attention to the seeking and 
holding of French business ought to open unusual oppor- 
tunities for the makers of up-to-date, reliable office appli- 
ances. It is up to us. We are on the firing line, for the 
economic battle front is now in the United States. 

The cordial and friendly manner in which I have every- 
where been received as an American and as a representa- 
tive of Office Appliances, is a constant delight to me. My 
work has been made especially happy through the innu- 
merable courtesies and friendly offices of an old friend 
of the journal—M. Mamet, who will always command my 
deep respect and my sincere gratitude. Although my 
efforts have but just commenced I expect to make many 
memorable friendships and by coming personally in con- 
tact with dealers here, perhaps prove of some small ser- 
vice to both Frenchmen and Americans who are inter- 
ested in developing Franco-American trade. 

Through the kindness of the president, M. Francois, 
the officers and members of the organization, I was, with 
Messrs. Brown and Bastow, general manager and export 
manager, respectively, of the Corona Company, on July 
3lst the guest of la Chambre Syndicale d’Organisation 
Commercial at a luncheon given at Restaurant du Faisan. 
Here we met many members of the trade who will figure 
prominently in furthering the international and domestic 
development of the business to which they are devoted. 
We of America were welcomed with graciousness and 
made to “feel at home” in a manner which could leave no 
doubt in our minds as to the general cordiality of French- 
men toward Americans. 

The address of M. Mamet so well sets forth the objects 
of the association that I give its English translation 
(which he was so thoughtful as to provide) here in full. 
The group photograph was taken at a nearby studio. 
(Note—We regret that the photograph referred to here 
was delayed. It will, however, be shown with Mr. Bier- 
natzki’s article next month.) 


Address of Lieut. Charles Mamet. 

Dear Captain Biernatzki:—The Syndicate for Organisa- 
tion is extremely happy to welcome you today, as you 
embody for us both the admirable American Army which 
brought us the indispensable help upon the battle field, 
and Office Appliances, which brings us such a precious 
help in the economical struggle. 

We greet you as a soldier belonging to the most won- 
derful army in the world and as a reporter of the most 
important and the most useful publication in our pro- 
fession. 

As you intend, after your demobilization, to extend 
your sojurn' in Europe in order to study our markets for 
the information of your readers, it is our wish that, by 
remaining in immediate touch with all the members of 
our Syndicate, you should easily be able to acquire from 
each all the desired documentation. All here are devoted 
to you and will gladly help you in your pursuits. 

Allcw me to hand you this list which contains the 
names and addresses of every one of the members of 
our association, and the special trend which each one 
has chosen for the study of commercial organization with 
the intent to offer our so cruelly tried country the means 
of rapid reconstruction despite the losses we find every- 
where when, our military obligations being at an end, we 
return to civilian life. 

The Syndicate for Organisation was founded in 1910 
Its aim is to secure the defense of the general interests 
of the various corporations belonging to organization 
and also to seek the laws of commercial organization, the 
machines and all the working stock necessary to its reali- 
zation; lastly, the means of vulgarisation* of established 
laws. 

We do not conceal the fact of our having undertaken 
a heavy task and that many years will be necessary before 
we obtain results, but we proceed methodically, i. e., we 

*This word is correctly used by Lieut. Mamet, though not 
commonly used in this sense by the average speaker of English. 
It means here the dissemination of knowledge among the people 


generally—in this case general dissemination of necessary 
knowledge of the laws. 
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beyin with our own education before undertaking that of 
others. 

We are divided into several committees which are sub- 
divided as follows: 

General organization. 

Accounting. 

Advertising. 

Thus we are sure that somebody is continually at work 
upon each element of organization. Every month we 
meet at luncheon, and after the meal, in turn, a specialist 
talks upon the subject he has specially studied, or upon 
the apparatus he knows. We consider these speeches 
as rehearsais of lectures which our group intends to under- 
take shortly in all the towns of France, together with 
exhibitions of the entire office, furnishing, fixtures and 
fittings. 

Here are some headings of our latest speeches: 

“On Systems,” by Messrs. Mamet and Maurice. 


“On the Composition of an Advertisement,” by Mr. 
Damotr. 


“On Accounting Typewriters,” by Mr. Burillon. 


You can not but see that by this means of proceeding, 
we score the best results. Thus our expert accountants 
become acquainted-with all the resources of the reckoning, 
writing, bookkeeping machines; and those among our 
association, who have become experts on that head, in- 
tend editing methods on bookkeeping which will cope 
with the modern fittings. Do you not think that vulgari- 
zation by this means, under such auspices will more read- 
ily reach the goal than advertisements or catalogues? 


The same may, of course, be said concerning the adver- 
tising experts, who are in touch with sellers of address- 
ing machines, circular folding machines, envelope sealing 
machines, etc. 

Individual experience thus made common must benefit 
all. After each speech, a debate is open wherein every- 
body may criticize the lecturer’s point of view, wherein 
everybody may ask for supplementary explanations, and 
where everybody may make inquiries about the adapta- 
tion to particular cases. 

The typical exhibition we wish to organize and repro- 
duce in all French towns, for the greater good of trades- 
men and their clerks, would not bear the aspect of a fair, 
which has so far been taken -by all exhibitions. We want 
an educational exhibition. 


Instead of having a stand for every firm, we wish to — 
represent the mechanism of a commercial firm, i. e., we 
would imagine the commercial department of an impor- 
tant enterprise. The different departments would be 
separated: advertising, sale, delivery, bookkeeping, statis- 
tics, etc. 

These departments would work as though it were really 
a commercial firm, each exhibitor of organization stock 
and fittings showing from a practical point of view how 
the machines execute that part of the business which ac- 
crues to them. In this way, we should have something 
alive, something whole, and it would thus be easier to 
understand the aim and the setting of each one of the 
material elements of organization. 


The Syndicate wishes each of its adherents to write 
books upon his chosen specialty. Through books only 
it is possible to create a basis upon which doctrines may 
be built; through books alone may processes and means 
be spread; through books alone may necessary authority 
be given to these processes and means; through books 
alone may we transform the present schools for short- 
hand and typewriting into schools'of commercial organi- 
zation. Only when the schools for commercial organiza- 
tion are realized, will business find capable clerks prepared 
for the economical struggle. Only when business may be 
offered such clerks, will machines, furniture and every- 
thing concerning the practical realization of commer- 
cial organization be appreciated and find its place easily 
in all commercial firms. 

You see, dear Captain Biernatzki, that our program 
creates a heavy task for each of us. But our cruell 
tried country asks for many more sacrifices to whic 
we gladly consent. 


Kindly tell the members of Office Appliances that the 
French Syndicate for Organization justly appreciates the 
share of professional education which it monthly gathers 
from their publication; and tell them we are happy to 
acknowledge our thanks unto them by placing otrselves 
at your entire disposal. 
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THE NEW SCHOOL IN TYPEWRITER ADVERTISING 


MANAGER, REMINGTON 
ADVERTISING AND 


purpose of all commercial advertising No one 

will question the accuracy of this defimition of the 
purpose of advertising. It is only in the application of this 
maxim that the doctors frequently disagree. 


at SELL GOODS.” These three words express the 


Broadly speaking, advertisers divide themseives into two 
schools. These schools may be described, in the old con- 
stitutional phrase, as the “strict constructionists” and the 

broad constructionists.”’ 

_ The strict constructionists believe that no advertising 
is effectual in the sale of goods unless it constitutes a 
direct sales appeal. It must talk about the goods—their 
price, their qualities, sometimes their uses—but always 
the goods, the goods, and nothing but the goocs. ‘ 

These strict constructionists have hitherto dominated 
the advertising of nearly every business—and | might as 
well confess that, in this respect, typewriter advertising 
has been no different from any other. Our own copy has 
nearly always been devoted to the specific merits of our 
machines—to that and little else. And all the while one 
of the greatest human interest stories that has ever formed 
itself about any business has remained untold. 

Just why I hardly know. We have always known the 
enormous value of “good will” in the sale of goods, and 
the enormous good will value which inhered in the great 
Remington story. But, like everyone else, we have hitherto 
been obsessed with the immediate exigencies of the ever 
present job of selling the goods. I guess it has been sim- 
ply a case of following the prevailing commercial mode. 

But this hitherto prevailing mode is now changing. The 
broad constructionists are getting their innings. Institu- 
tional advertising is coming in. And what has done it? 

i believe that this great change in the spirit of advertis- 
ing, like every other fundamental change of recent years, 
has been due to one and the same compelling cause—the 
Great War. 

In many of our human relations, this induence however 
great, has been indirect, but not so in the case of adver- 
tising. Here the relation of cause to effect is clear and 
unmistakable. 

Shortly after our entrance into the Great War, the 
American manufacturer found himself up against a prob- 
lem which was new in his experience. This problem was 
not inability to find a market, but plain inability to manu- 
facture and deliver the goods. Faced by such a condition, 
the old style direct sales appeal was obviously out of place. 
But he could not cease advertising, because his “good 
will,” his greatest though intangible business asset, had to 
be preserved. 

Thus he was forced by necessity to resort to institu- 
tional advertising. He tried it. He liked the taste of it 
and so did his public. They wanted more of it. And so 
institutional advertising in the commercial field has come 
—and 1 believe it has come to stay. 

What is the key to effective institutional advertising? 
This question was recently answered, Yankee fashion, in 
a whole series of questions addressed to the would-be 
institutional advertiser, as follows: 

Is your concern one of distinguished record? ; 

Has it played a prominent part in the development ol 
your industry? 

Was it, perchance, the founder of your industry? 

Is the industry one which can claim to have rendered 
some conspicuous public service? 

Has it lightened labor? 

Has it added anything, in any way, to the sum of human 
efficiency, human comfort, human welfare or human hap- 
piness? : 

Has it been a factor in any phase of social progress? 

Has it an obvious future in which these services will 
become extended and intensified? 

The Remington Typewriter answers “yes” to every one 
of these questions, and in these answers is found the key- 
note of the new magazine advertising campxuign. The 
advertisements of this new series do not exclude the direct 
sales appeal but this appeal is subordinated to the insti- 
tutional appeal. The Remington typewriter is advertised, 
not asa mere machine, but as an institution. 

The possibilities of this kind of advertising copy when 
applied to the machine which founded the typewriter 1n- 
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dustry need hardly be described. Advertising men ar 
gifted with big imaginations—that’s the reason they are 
advertising men. And one would have to be weak indeed 
in this incomparable human quality who could not fill in 
the main points of such a story. © 


\n advertising story, handied in this manner, outgrows 
not only the machine, but even the institution, and rises 
to the very idea on which the institution is founded. This 
idea is typified in the typewriter key, which is the main 
feature running through the entire series, and the wording 
on the key, “To Save Business Time.” 

Viewed from this standpoint the first typewriter is not 
merely the parent of all other typewriters; it is the creator 
of the entire office appliance industry. It is moré It is 


the creator of the whole clerical time saving idea as ap 
plied to modern business, and is thus the main factor in 
the enormous expansion of modern business, since it threw 
off the shackles of the pen. Adding machines, 
tems, duplicating machines, accounting systems, 


filing sys 


cash reg 


isters are children of this idea—so aiso are the many gi 
gantic industries which have grown up and prospered in 
the last generation—all offsprings of the typewriter and the 
United States mail. 

The idea has its collateral as well as its direct de 
scendents for the linotype, father of the modern news 
paper, borrowed generously from the same source: 

Consider also the possibilities of the same story from 
the standpoint not only of business, but also of social 


progress. The late Elbert Hubbard in one of his popular 


lectures used to say, “The world was discovered 1492 
by a man named Columbus. Man was discovered in 1776 
by_a man named Jefferson, Woman was first sighted in 
1874 by a man named Remington.” This little “Hubbard- 
ism” is enough. It is sufficient merely to mention the fact 


that the typewriter introduced women into business life 
and anyone can see at once the immensity of this human 
interest story. 

I might gO On, but I think I have covered the ‘high 
spots.” I think I have sufficiently indicated hoy one 
cern is now utilizing the institutional idea in its advertis 
ing. The story may be exceptional in some ways. I firmly 
believe, however, that every business of established repu- 
tation, selling a product which renders a real constructive 
service, possesses abundant material for the same kind of 
institutional appeal. It is true that every concern cannot 
answer “yes” to all the questions which I have above out 
lined, but there are a number that can, and there are very 
few who cannot answer “yes” to some cf them. The point 
I wish to make is that only one “yes” is needed to furnish 
the basis for your institutional copy. 

I can do no better than to conclude with the same words 
that I used in discussing this subject a few months ago in 
another publication, which words were a forecast of the 
advertising campaign then in contemplation. 


con- 


“Here is the basis of your human interest story, a story 
which appeals to the higher imagination, which creates 
good will on a basis far more enduring than the mere 
passing sentiment of satisfaction with any individual pur 
It is the kind of appeal which presents your con- 


merchan 


chase. 
cern to the public not merely as a purveyor of 
dise, but as a beneficent institution. 

“Many business institutions have already won this kind 
of public recognition. Many others, equally entitled to 
such recognition, have never striven seriously to attain it. 
Commercialism in its narrow aspects is blinding to many 
of us; perhaps to most of us. Hitherto, tt has caused us 
to overlook the value of this kind of good wi:l. But the 
Great War has changed everything and among other things 
it has changed our viewpoint on this question. 

“It seems only yesterday that Mr. Schwab told us that 
mere success as such will no longer be its own justifica- 
tion: that all of us hereafter have got to prove that we are 
of some real use in the world. In the case of nearly every 
manufacturer this proof is not difficult. Indeed, 
of itself is presumptive evidence of some kind of real pub- 
But it doesn’t do to let the public presume the 
We must present 


success 


lic service. 
service from the mere fact of success. 
the evidence of service.” 

And this is the end and aim of institutional advertising. 
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The Outlook in This Field. 
To man especially in the office equipment industry 


should carefully distinguish what the industrial out- 
look actually is from what it simply appears to be. 
We hear on every hand rumors of impending strikes, 
demands for pay increase and rumors of strikes to come. 
These troubles appear to obscure the evident fact that 
there are still one hundred and ten million people in the 
United States to be fed, housed, clothed and furnished 
with conveniences; that somehow or other the demands 
of these people are going to be met and that this industry 
is going to do its full share in meeting them. Further- 
more, Europe prostrated, demands our aid to rehabilitate 
herself and to put on once more the garment of industry. 
There was never, in fact, greater activity in this field than 
there is now. Our products have had their full share in 
the great conflict just over and the industry should retain 
the proud position it held throughout the war. There is 
more and more demand for time and labor saving machines 
as labor costs advance and labor becomes scarce. The 
necessity for such machines grows both on account of 
our increased domestic demands and the increased distri- 
bution of commodities in the markets of the world. Labor 
must multiply its hands. 
It is hardly fair to be cynical because the laborer buys 
a silk shirt for $12 while his employer still contents him- 
self with a shirt for $1.50. If a laborer wishes the sensa- 
tion of opulence by the possession of a silk shirt he will 
soon find that advantages are comparative. We trust, 
however, that he will be more conservative in his invest- 
ments than many of the munition workers. We are told 
that in England many women of social position refuse 
to wear fur coats because of the fact that a fur coat is 
spoken of as the munition workers’ uniform. We are told 
also that now that these workers are no longer earning 
money, the pawn shops of London are filled with fur gar- 
ments and other luxuries. This, no doubt, is to a certain 
extent true in the United States, but labor in this coun- 
try is in much better position than in any other country, 
since industry has not slumped because cannons have 
ceased to roar in Flanders. The worker has only to un- 
derstand that unreasonable demands on his part are boom- 
erangs, but that with reasonableness and justice all things 
will come to him. 


- 


our office the other day, when writing the words 
inadvertently spelled the first word “prom 
issorry,” which goes to show that words of wisdom come 
without Many people have been sorry, 
which reminds us that there are some people like Micawber 
who do not feel sorry at all. He was wont to say, it will 


A typist in 
“promissory note,” 


at times volition. 


be remembered, after having given a promissory note for a 
debt. “Thank God, that's settled.’ 


+ 


Manufacturers Protest Proposed Export Embargo. 


HE suggestion of Senator Myers of Montana that 
legislation be passed to prohibit exports for a lim- 
ited time has aroused protest from manufacturers. 
George Ed. Smith, president of the American Man- 
ufacturers’ Export Association, sent the following letter 
to Senator Myers as soon as the plan was announced: 

“Any plan to prohibit exports to Europe, even tempo- 
rarily, will bring about a most serious condition of unem- 
ployment in this country. Because of the tremendous in- 
crease in production, with this outlet cut off, our factories 
must slow down and unemployment result, 

“A failure to come now to Europe’s assistance with 
foodstuffs, necessities and credit, will delay for years her 
rehabilitation, and prevent for that period of time the per- 
manent tranquillity and prosperity of the world. 

“As President Wilson said last Friday in his address to 
Congress—‘There is no such thing as letting Europe go to 
ruin without ourselves sharing in the disaster.’ ” 


& 


Industrial Training and Cost of Living. 


OLONEL ARTHUR WOODS maxes the point that 
e industrial training tends to reduce the cost of living, 

as well as solving industrial unrest. He is in charge 
of a Governmental movement which looks to induce 20, 
factory owners and industrial corporations throughout the 
country to undertake the scientific industrial training of 
their employees, and at the same time pay them a living 
wage during their apprentice period. 

Industrial training raises the efficiency of the individual, 
which, even with our improved mechanical processes, 
ranges from thirty-five per cent to sixty per cent eff- 
ciency. Prior to the war, industrial training had raised 
the efficiency of German factories to sixty-five per cent, 

Greater production means lower prices. It can be ob- 
tained without forcing, through carefully planned methods 
and adequate equipment. Industrial training spurred on 
production in the United States during the war period. 
More and more American manufacturers are learning 
that in raising the skill of their employees, they make for 
contentment among their workers, and actually increase 
profits and dividends by means of increased efficiency, 
instead of increased expenditure. 

Manufacturers and employers who wish to investigate 
industrial training are invited to submit their inquiries to 
Colonel Arthur Woods at 360 Madison avenue, New 
York, N. Y. 


* 


_ Contrasted with the disorders and unrest which are so fully 
reported in the daily press are the many conferences and con- 
ventions held all over the country devoted to the uplift of 
man and industry. Big movements are being initiated look-— 
ing to that adjustment of conditions which will bring living 
conditions to normal—or better. 


+ 
A Suggestion to Fountain Pen Manufacturers. 


N SPITE of the increased prices for everything that 

goes into the manufacture of fountain pens, including 

labor, material and overhead of every kind, the pen 
commonly sold by manufacturers for $2.50 is still selling 
at the same price. Those who are in a position to judge 
assert that they do not believe*a single manufacturer in 
the field makes anything whatever on a $2.50 fountain pen. 
While it would be a difficult matter to get manufacturers to 
agree among themselves to raise the price on this pen, 
it ought not to be impossible. It is hinted that some 
manufacturers at least make up their loss on the $2.50 
pens on some of the other styles they manufacture. We 
believe that some action should be taken to raise the 
price of the $2.50 pen, for it is not good merchandising 
for any man to take a loss where one may be avoided. 


The roof that needs mending only in a rain; the coal bin 
that needs replenishing in a sero spell; the stationery stock- 
room that lacks only the most important forms—these things 
make Old Man Procrastination smirk and rub his hands in 
glee. 2 


+ 
On the Maintenance of Resale Prices. 


HOULD manufacturers be permitted by law to fix 
S and maintain resale prices? The Federal Trade Com- 

mission recommends that this power be conferred by 
Congress. Office Appliances is inclined to ask if it would 
not be better to repeal those acts and parts of acts which 
seem to imply that manufacturers have not this power, 
and to leave the matter open—in other words, to leave 
the field free from express enactments one way or the 
other? In the Colgate case it is understood that the Su- 


preme Court has practically said that a man may sell his 
product as not subject, of course, to situations involving 
the public welfare. These situations occur during time of 
war or public disturbance when it is necessary for the 
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individual to forego a part of his rights for the sake of 
tle preservation of his own liberties and those of others. 

It appears to Office Appliances that what we need more 
now than any other one thing is less regulation instead of 
more of it. Is it not a fundamental right that a man may 
do what he will with his own property—with the tool or 
other thing which he creates from his own brain and his 
own industry? Is it not a fundamental right that he may 
sell it or keep it if he will, or that he may sell to some 
and refuse to sell to others? Is it not a fundamental right 
that a man mav refuse to sell his product to another for 
any reason at all? How far may “public nolicy,” so called, 
encroach upon individual liberty without itself becoming 
a public menace by hampering initiative and intimidating 
enterprise. 

Can Congress add to or take from fundamental rights? 
If we consent to the gift of that which is ours anyhow, 
do we not by implication avow that the power which as- 
sumes to give may at another time attempt to take away 
that which it has given: 

We suggest these questions for the serious considera- 
tion of thinking readers. 


% 


Chicago stores handling “quality” apparel and luxuries say 
that stenographers are their best customers. The modern 
office does not seem complete unless the stenographers are as 
up-to-date as the machines on which they earn a living. 


a 


Fall Business Looks Promising. 
R attack school bells have sounded the annual mass 


attack on the stationers who handle school supplies, 

and the stationers have prospered. General business 
has finished with its vacations and gains momentum in an- 
ticipation of a record sales this Fall and Winter. There is 
ample reason to expect business to be good. The crop 
situation has worked out better than earlier reports have 
indicated. There is assurance that the labor difficulties in 
various localities will be settled, and purchases of all kinds 
which had been deferred will now be closed. The aggre- 
gate of business operations which have been deferred is 
large, and the stimulus to general business will be corre- 
spondingly great. 

The transportaion situation may give cause for concern 
to business men who have not ordered supplies for Fall 
and Winter selling. Fuel and grain movements will soon 
take precedence over the movement of merchandise, and 
the wise stationer will see that his stocks are equal to the 
opportunities which lie ahead. 

* 

There's nothing like the little old office machine to lift a 
capable, able man out of the clerical class and land him among 
the executives. Modern office appliances not only save labor 
but make men. 

I: 
Class Interest vs. Public Interest. 

ARMERS, bankers, railroad employes, railroad presi- 
F dents, merchants, miners, manufacturers, shipbuild- 

ers, soldiers, government officials, college professors, 
transportation experts and others attended the National 
Transportation Conference in Washington, D. C., not long 
ago to make some feasible pian for a satisfactory dispo- 
sition of the railroad problem. Without going into the 
personnel of the Conference except to say that many of 
the ablest and soundest men in the country participated, 
we give the recommendations which the Conference has 
presented to Congress in lieu of the proposed Plumb law, 
which would make the employes partners in profits with 
no responsibility for losses and would benefit a class as 
against all of the people. The Conference recommenda- 
tions are as follows: 


1. Return of the railroads to private ownership and operation as soon 
as the necessary remedial legislation can be enacted. 2. Consolidation of 
existing railroads into strong competitive systems. 3. Requirement that 
all carriers engaged in interstate commerce subject themselves as cor 
porations to federal jurisdiction. 4. Exclusive federal regulation of the 
eapital expenditures and the security issues of all carriers engaged in 
interstate commerce. 5. Interstate Commerce Commission to retain its 
present powers and to be given additional powers over rates. 6. Creation 
of a Federal Transportation Board, to promote the development of a na 
tional system of rail, water and highway transportation; to pass upon the 
public necessity for capital expenditures; to regulate security issues; to 
administer and enforce the measures that may be adopted for strength- 
ening and stabilizing railroad credit; to determine the grouping or con 
solidation of railroads deemed to be in the public interest; and to carry 
out pleas authorized by Congress for merging all railroads engaged in 
interstate commerce into strong competing systems. 7. Adjustment of the 
wages and working conditions of railroad employes by boards consisting 


APPLIANCES 


Sept Ti IQ 


of equal numbers of representatives of railroad employes and railroad off 
cers, with the Federal Transportation Board as referee. 8. Adoption by 
Congress of a plan for the stabilization of railroad revenues and credit 
by means of three suggestions worked out by able financiers ». Creation 
of a railroad reserve fund administered by the Federal Transportation 
Board to ‘facilitate the prompt stabilization of railroad credit; and wan 
of $500,000,000 to this fund by Congress as soon as the railroads 
turned to their owners; the loan to be used, if necessary, in making 
vances to the general railroad contingent fund, and to be repaid 
interest from moneys contributed by the railroads to the general 
contingent fund. 10. Determination and announcement by the Fed 
Transportation Board of the grouping or consolidation of railroads dee 
to be in the public interest; and authorization for the Board to require 
such consolidations if they shall not have been effected or well advanced 
within a period of five years after the Board has declared them to be 
desirable, 11. Organization of the Board of Directors of each consolidated 
railroad system with twelve members of the board—one to be repre 
sentative of the employes of the system nominated for such position by 
the employes, and three to be selected by the Federal Transportation 
Board to represent the principal interests involved in the territory served 
The Chamber of Commerce of the United States has adopted by refer 





endum vote seven of the above recommendations of the National Confer 
ence—propositions 1 to 6 and also number 11. The other parts of the 
conference program, though not included in the plan adopted by the 
Chamber of Commerce, are in harmony with the principles of t Chan 
ber’s plan. 
* 
Carlyle said, “Know thy work and do tt.” Since time 


the world’s best plums have gone to the men who knew their 


work, did it, and then reached out for more work to relieve 
the man* above. 


eS 


Richmond, the Hub of the Stationery World. 


CTOBER, for work and for play. The program of 
O the National Association of Stationers and Manufac- 
turers’ Convention at Richmond affords ample op- 
portunity for constructive work. The Association has pro- 
vided a meaty program to be worked out at the business 
The arrangements for entertainment have been 


labors 


sessions. 
worked out by the Richmond association, and the 
of the convention hall will be sweetened by the dive 
provided. 


rsions 


The opportunity of helping the Association develop its 
plans for the coming year is well worth the trip to Rich- 
mond. Go prepared to swap ideas with fellow dealers, and 
realize the importance of the stationery and office ap- 
pliance industry. Go prepared to enjoy yourself—and that 
of course means taking the good wife along. The women 
of Richmond have prepared for her, and will entertain in 
a way that will make recollections of the convention a 
pleasant spot in her memory. 

Arrangements have been made for parties to leave New 
York and Chicago for Richmond which will serve a large 
part of the membership of the National Association of 
Stationers and Manufacturers. Arrange your schedule to 
‘onnect at New York or Chicago with the parties leaving 
those cities, and get acquainted before you arrive at the 
convention city. 


% 
Mork to be done causes far less worry than the realiza- 
tion of work undone. Unfinished duty is the hard mas- 
ter that pillages sleep and robs appetite. 


i 
Bauer Out for Presidency of National Association. 
FFICE APPLIANCES approves the candidacy of R 
O S. Bauer for president of the National Association of 


Stationers and Manufacturers. Mr. Bauer has been 


successful in his business and has proved to be an execu- 
tive of rare capacity. His term as president of the Boston 
Association was extremely successful and he goes to Rich 


mond with the unanimous support of that organization for 
the presidency of the Nationa! Association. He is of the 
dynamic type. Whatever he does, he puts his whole soul 
and strength into. If he is made president of the National 
Association of Stationers and Manufacturers, he will fill 
that office just as well as R. S. Bauer knows how to fill it. 
He will do just as well as he can possibly do for the inter- 
ests of the National organization. He will be absolutely 
sincere in all that he does and he will be a worker. Mr. 
Bauer is a progressive thinker and is inclined to put his 
progressive ideas into practice. Furthermore, he is a man 
of much force and intelligence and of wide experience in 
life. He knows how to manage men and how to make his 
ideas effective. 

There are many good men in the National Association, 
but we believe that there is none better fitted for presi- 
dential honors than Ralph S. Bauer of Lynn, Mass 
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SELLING OFFICE FILING DEVICES AT RETAIL 


SOME SUGGESTIONS AS TO METHODS, WITH A THOUGHT 


OR TWO CONCERNING THE 
OFFICE FILING LINE IN THE 


IMPORTANCE OF THE 
STATIONERY STORE.—BY 


MICHAEL BARD, OF NIXDORF & BARD, LANCASTER, PA.;: 
GEORGE E. MASON, OF BRYANT & DOUGLAS, KANSAS 
CITY, MO.; E. R. SNYDER, KOCH BROS., INC., DES MOINES, 


IA.. AND E. L. WHITE, OF 


L. WHITE & CO., FORT 


WORTH, TEX., WITH A FEW THOUGHTS BY H.C. McPIKE, 


~ 


T THE suggestion of a Michigan subscriber, Office 
A \ppliances recently wrote to a number of concerns 

for ideas as to selling supplies for office filing de- 
vices in the stationery store. Responses were received 
from the gentlemen named above and we take pleasure in 
giving the gist of their suggestions here. Mr. Bard, Mr. 
Mason, Mr. White and Mr. Snyder speak from the retail 
standpoint and Mr. McPike from his experience as a man- 
ufacturer, which gives him wide acquaintance with the 
requirements of the retail trade. Mr. Bard said: 

“Some five and a half years ago, after analyzing the 
possibilities, I was convinced that filing supplies are the 
‘best bet’ as the starting point on the ‘filing cabinet belt 
line.’ 

“It is easier to build up an interesting and convincing 
sales talk on the ‘time saved’ when you want that letter, 
invoice or what-not, in a hurry, than it is on the ounce 
less of pull needed to open a drawer, or shop practice in 
construction. 

“In the creative selling of filing equipment a prospect is 
more readily influenced by the possibilities of what it will 
do for him than by the mere merchandise he is to get. 
You may know just what he needs, but he may not be 
so clear in his own mind as to those needs. Let him tell 
you what he has to file, draw him out as to what, in his 
mind, would be the ideal results to be accomplished by a 
filing system. The telling of it creates and intensifies the 
desire for it. 

“When this is accomplished and one has laid out a plan 
that reasonably assures the realization of the customer’s 
ideals, then he is no longer a prospect on the defensive; 
he is a buyer in the market, inclined to give the dealer the 
business. ° 

“Comparatively little need be said about one’s cabinets 
and what one does is usually most effective when given in 
the form of intelligent and honest advice based on re- 
quirements, surroundings, etc. 

“The dealer gets the order—the buyer is a customer on 
board the ‘belt line express’ and every time it makes a 
circle he remembers ‘filing supplies’ as the dealer’s station 
and gives some easy business covering the needs of the 
next circle of time. 

“Here is a personal experience to illustrate: 

“In January, 1915, I installed for a concern a system 
that included a three hundred sub-division, alpha-merical 
alphabet, blue tab, and individual holders. I received the 
supply orders for 1916 and 1917, then they were sold a sys- 
tem that was to do all kinds of things for them. It did, 
but not in the way expected. 

“Last December then ’phoned, asking if I could furnish 
the supplies for their correspondence files. My reply was 
that as I understood that they had. changed their system, 
it would not be possible to give them all of the items from 
stock. 

“The come-back was that they wanted the supplies for 
the system I had furnished, as they were going back to it, 
adding that during the past year the file clerk was sorme- 
times able to find what was wanted, but when she was not 
there nobody could find anything.” 


System in the File More Important Than the Container. 
Some Observations on Filing Supplies— 
By Edwin R. Snyder, City Salesman 
for Koch Bros., Inc., Des Moines, Iowa. 
HE first consideration of a prospective buyer is the 
7 kind of filing equipment to select. When this deci- 
sion is made he then wants to know what kind of 
cards and guides he should use. 

It is more important to the user of the card system 
that he have cards that are uniform as to weight, quality, 
color, and size, and that he has permanent guides than 
that he should select the best of filing equipment. 

The selection of a line of filing supplies is the one 
important step. Secure a line that has a national repu- 
tation and that will furnish uniformity as to weight, color, 
quality, and size. 


OF THE WABASH CABINET CO., WABASH, IND. 


it is very important that the customer be furnished 
with cards that are an exact duplicate of his previous 
order. To do this the dealer must standardize on one 
line, in order to secure uniformity. One line of stock will 
reduce the amount necessary to carry to meet the trade 
demands. 

The card index guide stock should be selected with 
the same care as that exercised in selecting the card 
steck These guides should be stocked with celluloid tips, 
and should be either heavy, or extra heavy, gray press 
board. Of course, carry some heavy linen ledger stock 
with and without celluloid tips. 

The reason one should have uniformity as to the size 
of cards is that cards of unequal heights prevent their 
rapid handling 

Do not furnish the customer cards cut from full sheets 
of card index stock in your own printing department, for 
the reason that you cannot furnish them a uniform sized 
card. If you print up a card order in your own plant © 
use factory cut cards. It is more satisfactory to both 
you and your customer that you send them to a card 
index factory for execution. If the order is a ruled and 
printed card, invariably send the order to the factory. 

The indexing of cards is a very particular part of filing 
supply business. | have always figured indexing cards 
on the basis of ten cards to the guide. Guides are 
cheaper than time. The dealer should carry sub-divisions 
from A to Z to one hundred and fifty sub-divisions, for 
indexing small lists of cards that will expand littie, if 
any. Push the best grade of guides, as that is what the 
trade demands and has proved most satisfactory to dealer 
and customer. 

When it comes to indexing lists of cards containing 
ten, twenty-five, fifty, or one hundred thousand cards, a 
sub-divided index does not meet the requirement. Lists 
of this size are constantly expanding and require an index 
built to fit them. Use a system that will fit the names as 
you find them—a system that can be expanded with the _ 
growth of the list. The old theory of making the names - 
fit an alphabetical sub-division, which is based on a cos- 
mopolitan list of names, is wrong. 

The natural system of indexing builds an index for 
every list of names and can also be added to as the list 
grows. It gives the customer an index that he never 
has to change on account of the cards outgrowing the 
index. This system can be used in any sized list, from 
five hundred cards up to the millions. With this system 
one only uses the guides which he has use for, and one 
never has any guides for which he has no cards. 

The vertical file stock should be selected with as much 
care as the cards. 

The vertical file indexing is different from card index- 
ing for the reason that there is the element of transfer- 
ring to take care of, which one does not have in card 
indexing. 

Filing supplies can be made a very profitable part of 
the filing device department, but the dealer should have 
some one in charge that understands systermas—one who 
can intelligently advise a customer what he should adopt. 

The dealer's aim should be to standardize as much as 
possible on one line, carrying only one grade and that 
the best and carrying sufficient stock to take care of all 
regular demands, being particular that stocks are kept 
clean. 

E. L. White & Co., office equipment dealers at Fort 
Worth, Texas, writing briefly to Office Appliances anent 
the value and importance of a good filing system, say: 

“The farther we go in this business the more impressed 
we are that a good filing system is worth more to the 
customer than a good cabinet without the system. Our 
short experience has very thoroughly demonstrated to 
us that salesmanship in this department counts for a 
great deal. The customer wants the best and most con- 
venient thing he can get for his purpose and is willing to 
pay for it. The dealer has a better satisfied customer if 
a good system is sold to him than if the customer is per- 
mitted without guidance to pick out the cheapest thing in 
stock. ; 
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Place of Filing Cabinet Supplies in the Store. 


Being a Few Thoughts on the Relation 

Between Supplies and the Rest of the Stock— 

By Geo. E. Mason, of Bryant & Douglas, 
Kansas City, Mo. 


HAT is a filing cabinet? 
W If you will make it a point to ask the above 

question of each business man with whom you 
come in contact (Office supply stationers not excluded) 
the prevailing reply will be: “A place to file things away 
in,” and observation will show that in many offices that 
that is just what the filing cabinet is used for and noth- 
ing else. 

Who is to blame for this condition? 

Perhaps a busy manager who hastily purchases the first 
thing that is shown to him by an uninterested salesman 

Possibly the office boy or girl who expects to do the 
filing, and decides on something that looks easy but 
proves complicated. 

But most probably the salesman is at fault who, in 
his eagerness to jot down a nice order, has persuaded 
his customer to invest in an expensive stack of filing cabi- 
net, then filled it up with a lot of cheap junk in the way 
of flimsy guides and folders, and an assorted collection 
of sub-divided indexes; without giving one _ solitary 
thought to the peculiar requirements of this particular 
line of business; without a single question that might 
prove to his client that he is dealing with a real salesman 
instead of an order taker; without the least foresight as to 
the future business this order might provide. 

So now that the responsibility has been loaded upon 
the much imposed upon salesman (the writer being one 
of ’em) permit me to suggest one or two methods of dis- 
playing filing supplies to their best advantage. 

In the first place: there should be arranged, in the 
filing supply department, a well selected stack of assorted 
filing drawers. The unit kind are admirably adapted to 
the purpose—beginning at the top with a two drawer 5x3 
unit, next a 6x4 unit, then a document file, check file, and 
at the bottom a letter file drawer. This stack is not for 
the purpose of selling the cabinets, but solely designed to 
demonstrate the various filing methods. So, within each 
drawer is arranged a system of indexing, for example, 
in one of the 5x3 drawers classify 1,000 index cards with 
names and addresses typewritten thereon, using a set of 
50 subdivision celluloid guide cards. In the other 5x3 
drawer, display another process, such as the “Natural” 
system of indexing, where insertable celluloided guides 
are used to simplify and increase filing capacity without 
material increase of cost. 

in one of the 6x4 drawers exhibit celluloided state, 
county and town guides. In the other use daily and 
monthly guides along with insertable guides for desig- 
nating the vear. 

The document file drawers would possibly require press 
board guides numbered by 10s. 

Che check file drawers need numbered guides, also in- 
sertable celluloided guides for names of banks, etc. 

Now in the letter file drawer—being a deep one—sev- 
eral methods of indexing may be shown. For instance, a 
simple 25 division celluloided press board set of guides, 
then a 100 subdivision press board set, also a part or 
all of a small subdivision of alpha-merical index or any 
other similar method. 

Use only the best material in this display outfit, for 
it is just as easy to sell high-grade merchandise as the 
cheaper, if the proper arguments are presented, and if 
arguments fail, one can always show the less expensive 
kind as a last resort. 

There are also many forms of cards and styles of 
tabbing which may be shown, but for the general trade 
the above assortment will answer most purposes. 

Much has been written already, too much maybe, as to 
the conduct of the salesman, regarding his complete 
knowledge of his merchandise, how he _ should ap- 
proach a buyer, study his whims, know his weak points, 
and all of those nice little side lines, but the very im- 
portant action on the part of the salesman is to take a 
real, hearty interest in his customer’s needs; and before 
showing him a single card or index or cabinet learn, if 
possible, something of the nature of his particular busi- 
ness, then when an understanding has been gained, the 
right equipment is demonstrated and the buyer is more 
than ever impressed with the fact that he is obtaining 
1eal service. 

Sell your man the equipment first. A good indexing 
system means much more to him than a fancy filing cabi- 


net. When he is convinced that his system is the correct 
one, there is no difficulty experienced in selling the cabi- 
nets to put the system into. Then too, the repeat orders 
for supplies are more frequent and more profitable to the 
store than the return from cabinets. 

When a system is sold, it is capital idea to follow the 
order up by a personal call, or by telephone or letter, 
making inquiry as to how the plan is working, and help 
to straighten cut any little difficulties that may need 
adjusting 

It is up to the salesman to educate the user as to the 
importance of careful filing and when that point has been 
accomplished the answer to the opening question will 
be: “A Filing Cabinet is a place to get things out of.” 


H. L. George of the K-B Printing Company, litho- 
graphing, office furniture and stationery, Omaha, Ne- 
braska, says: “There is no secret at all about the busi- 
ness of handling filing supplies except that a salesman 
in handling and selling such systems should understand 
thoroughly for what purpose the systems are to be used. 
\fter a man has been sold a system the container will 
follow along and will be incidental to the original sale. 
It is impossible for a filing cabinet salesman to step out 
and sell supplies for filing cabinets merely as so much 
merchandise. He should know the proper size of card 
to use for certain kinds of records and whether or not 
the data can be accommodated on standard or stock 
sizes and what method of indexing, follow-up systems 
or other features should be used to obtain the results 
the prospective customer wishes to get.” 


A Manufacturer Speaks. 
Being Some Observations by H. C. McPike, of the Wabash 
Cabinet Company. 


6c OSITIVELY, the sale of supplies for filing cab- 
P inets is a subject more important than the wood, 
steei or cheaper lines of filing cabinets that a deal- 

er sells. 

“What good is a filing cabinet of the finest mahogany 
and every modern improvement if it has no index? How 
dissatisfied one is with a filing cabinet containing an index 
that doesn’t function properly! 

“A dealer who sells the right kind of an index to ac- 
complish a certain result and then puts it into a soap box, 
is going to make more business friends and secure more 
repeat business than the dealer who sells the mahogany 
cabinet trimmed with brass and puts a manila A-Z alpha- 
bet in it for the index. 

‘A direct proof of this is the failure of the furniture 


store to handle filing cabinets successfully. They didn’t 
know or thought it unnecessary to give the index end 
much attention. As a result, the office equipment and 


stationery houses have inherited this very profitable filing 
cabinet supply business in its entirety. 

“The dealer is now losing a very profitable part of this 
cabinet and supply business and unless he maintains a sell- 
ing force intelligent enough to compete with the salesman 
representing factories selling direct to the consumer, his 
business is going to dribble down to the sale of the cheap 
er grades of cards and folders over the counter 

“The consumer wants service and he wants quality. 
People sometimes make you think they want price, but 
in the long run it is the quality sales and intelligent man 
ner in which you show you know what you are selling that 
brings the repeat business. 

“Supplies for filing cabinets cannot be sold successfully 
over the counter by cheap help. This kind of help just 
shriek price; and what profit is there is selling it for 
less than a proper figure? The better class salesmen sell 
the better grade supplies. They give thought to the short- 
cuts and improvements constantly being made by the 
manufacturer. They are the source of many of these im 
provements; they command better trade. The profitable 
business and indirectly the sale of the better grade sup- 
plies lessens your tag-end and almost-forgotten bargain 
stock. 

“The proof of these statements is everywhere about you. 
Go into any city or town, visit the most successful dealer 
and you will find that he is selling the better grades of 
supplies, that his salesmen are educated to sell not a cab- 
inet and index, but a system of indexing which includes 
better grade cards, guides, folders and indexes, properly 
arranged to accomplish results in a cabinet of suitable 
capacity and appearance. He is the successful dealer.” 





17 


THE LOOSE LEAF LEDGER 


A FEW SALES HINTS AND ADVANTAGES.- 
DIRECTOR, 


E. KOCH, EDUCATIONAL 


MANUFAC 


ECHANICALLY bound ledgers have come into 
M general use with wonderful rapidity. Scarcely more 

than a score of years ago loose leaf ledgers were 
almost a curiosity—certainly an innovation. Today we 
find them in use in all classes and sizes of concerns and 
the loose leaf ledger business is, in itself, a tremendous 
industry. Enormous quantities of binders, sheets and in- 
dexes are sold for use in ledger work every year, both 
for new installations and as supplies to concerns already 
using the modern ledger method. 

It is evident, therefore, that every office, whether large 
or whether small, presents opportunities for selling either 
complete loose leaf ledgers or loose leaf ledger supplies 
in the form of closed back or “current” ledger binders, 
sectional post ledger transfer binders, loose sheet holders 
for the day’s new accounts, ledger sheets and indexes. 

Adequate Indexes. 

The loose leaf salesman finds it profitable to keep a 
sharp lookout for opportunities to sell indexes—indexes 
that are adequate and exactly suited to the needs of his 
customer, 

Many ledger indexes now in use are inadequate either 
because of poor quality, insufficient number of tabs or 
uneven distribution of tabs throughout the ledger. 

Whenever you sell a new adequate index to replace an 
old inadequate one, you will have rendered your customer 
a valuable service. You will have taken a long step to- 
ward helping him to see for himself that the intelligent 
buying of his office equipment and accounting supplies is 
net so much a matter of price comparison as it is a mat- 
ter of comparing the value of the service you render in 
helping him make the equipment purchased produce the 
best possible result with the least possible effort. 

“To See for Himself.” 
are not now discussing the 
such, it may not be amiss to diverge suffi- 

ask particular notice of the clause—‘helping 
him to see for himself.” There is an unquestionable dif- 
ference between “showing” a prospect in the spirit of 
forcing him to see, and helping him or leading him to 
“see for himself” that of which you desire to have him 
convinced. 

Whenever the full significance of this difference is 
grasped sufficiently to insure a practical application of 
the helping-him-to-see-it-for-himself method, one of the 
most important elements in successful salesmanship, par- 
ticularly as applied to modern bookkeeping equipment, 
will be under command. 

The Force of Habit. 

In the early days of the loose leaf ledger, a great many 
objections to the loose leaf idea were naturally encoun- 
tered. The powerful force of habit made bookkeepers 
and business men cling with great tenacity to the sewed 
book ledgers which had served them so long and with 
which they were so thoroughly f familiar. 

Force of habit is, in fact, the hardest thing we have 
to overcome in selling new methods to replace old and 
well established ones, whether applied to ledgers or other 
office systems. This is in no way a reflection on the office 
man—it is just ordinary human nature and applies in 
some degree to every one of us. 


While we subject of sales- 


manship as 
ciently to 


are pe rfectly taandiien seem simple, while heme with which 
we are not familiar usually impress us as complicated 
and difficult. This is particularly true when the com- 
parison is made with a process which has long been in 
active use. 

Continuous Study Required. 

The loose leaf or mechanically bound ledger is a big 
subject in itself. To understand thoroughly the numer- 
ous advantages it presents as against the sewed book or 
tightbound type. requires careful and continuous study. 
If we are to realize the maximum return for our selling 
efforts, we dare not be satisfied with knowing a. few o: 
the important and most evident advantages. We must 
think and study continuously, always realizing that the 


end of the lane of available knowledge is never reached. 
The School of Experience. 


The greatest of all schools is the school of experience. 
This oft-repeated truth applies as forcefully to the sale 


TURING COMPANY, 


BY WILLIAM 
IRVING-PITT 
KANSAS CITY, MO, 


of loose leaf ledgers as it does to anything else. As the 
salesman continues in his work studiously and think- 
ingly, he will be learning more and more about the appli- 
cation of his line. Each office he visits presents condi- 
tions from which he can learn something that is new to 
him; and every man he interviews is sure to know some 
point that the salesman can learn and put to advan- 
tageous use. 

We have no hope, therefore, of presenting all the ad- 
vantages of the loose leaf ledger. Our aim is rather to 
include the most necessary basic principles of its correct 
application and a few of the most important advantages. 

A Mechanically Bound Book. 

The first point we must be very sure to have a pros- 
pect fully understand is that the loose leaf ledger is 
simply a ledger that is mechanically bound, and that the 
purpose of the mechanical binding is to enable us so to 
arrange and classify the various ledger accounts as to 
produce the best possible result with the least possible 
effort. 

Simplicity. 

The real essence of all good system is simplicity—sim- 
plicity both as to method and equipment. It is important, 
therefore, to have simplicity in the binding mechanism, 
together with such perfection in construction as will in- 
sure the greatest ease in operation, even the slight turn 
of a key being sufficient to spread apart the binder covers 
almost automatically and instantaneously. 

When the binder is unlocked, it must be possible to 
elide the sheets back and forth over the smooth binder 
posts very easily. Through this operation we obtain the 
finger space between the sheets that is absolutely neces- 
sary in order to remove or insert any desired sheet, and 
do it easily and without injury to the punch holes. 

This basic operation should be practiced diligently by 
the salesman to make sure that he can perform it deftly. 
it should also be demonstrated to every prospect (when 
the time for demonstration has arrived) and performed 
repeatedly by the prospect to impress him with the im- 
portant fact that any desired sheet can be inserted or 
removed quickly and easily, and that, when properly done, 
any sheet can be taken out and replaced innumerable 
times without the slightest effect on the smooth, clean- 
cut edges of the punch holes. 

Self-Indexing. 

It is evident, of course, that one of the most essential 
elements in ledger efficiency i is to provide for the quickest 
possible reference to any desired account. To do this, 
we eliminate the old style name index entirely. By means 
of tabbed division leaves placed at regular intervals 
throughout the ledger we make it absolutely self-indexed. 
The accounts will be arranged, of course, according to the 
alphabetic divisions indicated by the lettering on the tabs 
so we can turn instantly to any desired section. 

Each of these tabbed sections will have a very few 
accounts arranged in perfect alphabetic sequence, in ex- 
actly the same order as the names would appear in a tele- 
phone book. Experience has shown that one lettered 
index tab for every ten ledger accounts makes an ideal 
basis for indexing. 

When the accounts are thus arranged, in perfect alpha- 
betic sequence, we can turn directly and very quickly to 
any one of them. This method of making the loose leaf 
ledger self-indexing is one of the few, things in this world 
that can be correctly characterized as perfect. So long 
as we adhere to the unit plan which requires a separate 
sheet for each account, we will always be able to place 
every account in its absolutely perfect alphabetic position. 

Demonstrating the Index. 

To make the demonstration of this important self-in- 
dexine feature most effective, it is highly desirable to 
have a number of ledger sheets headed with account names 
and properly arranged under at least one tab of the index; 
preferably under I, M or N to have the ledger opened out 
as evenly as possible while this part of the demonstration 
is in process. By having the names of accounts actuall 
writtes in, the P. C. will be able to see for himself muc 
more readily how very easily it is to turn directly to any 


desired account. 
such names as J..C. Lake. A. T. 


Take, for example, 
Lander, Lapham & Brown, E. T. Lawrence, Geo. H. 
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Lennox, Lindel Mechanical Works, A. R. Logan, Arthur 
Ludlow, A. F. Lundy and Thos. Lynch. These would be 
arranged under the “L” tab in their correct alphabetic 
order as listed above. Be sure to write each name in 
the upper left corner so the name will end near the left 
edge of the sheet. Each name will then come into full 
view with the least possible turn of the preceding sheets. 

Suppose, now, that we desire to refer to Ludlow’s ac- 
count. We know at once, because “u”’ comes near the end 
of the alphabet, that this account must be located near the 
end of the “L” section, and we find it very quickly. 

Suppose, next, that we desire to locate the account of 
Lapham & Brown. It will be placed, of course, accord- 
ing to the first name—Lapham. If we happen to turn 
first to Lander’s account we will know at once that Lap- 
ham must be farther on because “p” follows ‘“‘n’”’ in the 
alphabet 

Only One Letter Considered. 

The method is extremely simple because it is necessary 

to consider only one letter in determining the correct 





KOCH. 


W. E. 


position of any account. We know that Lewis follows 
Lennox just as readily as we know that 39 follows 36 in 
locating numbered pages in a sewed book. 

Listed Index Eliminated. 

With the self-indexing plan we have entirely eliminated 
the need for the old style listed index and page numbers. 
This naturally effects a great saving in time and labor. 
Any desired account can be turned to more quickly in a 
correctly arranged loose leaf ledger than the page number 
can be ascertained from a listed index that has been in 
use for any length of time. 

This is evident because the names cannot follow each 
other alphabetically in a listed index. No matter how 
many divisions are provided for a listed index, there will 
certainly be a number of names in each division that 
must be scanned to find the desired name and determine 
the number of the page on which the account is to be 
found. Then, too, the list grows longer and longer 
because it is not possible to take out the names of the 
closed and discontinued accounts, 

Minimizing Errors. 

And we find another great advantage in the properly 
indexed loose leaf ledger. It lies in the minimizing of er- 
rors in posting. It is well known that one very little error 
in posting may cause the loss of much time and extra 
labor. So the possibility of minimizing errors in posting 
is a feature of far-reaching importance. 

In the first place, it is almost impossible to post an 
item to a wrong account, there being nothing but the name 
to consider in locating the page and only the one account 
—the right one—on that page. This point is particularly 
important because posting to a wrong account does not 
throw the ledger out of balance and the error usually re- 
mains unnoticed until one customer or the other calls 
attention to it. 

Then, with no page number to be considered, the eye is 
concerned with no other figures than those to be posted. 
This, of course, entirely eliminates the possibility for 
posting the page number in place of the amount, and 
transpositions become much less probable. 

Unlimited Space Automatically Provided. 
But let us consider another important advantage that 
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results from using the unit plan of having a separate 
sheet for each individual account. Every one who has 
ever worked on a sewed ledger realizes the difficulty—the 
impossibility, in fact, of determining the exact amount of 
space to be required for each account. In the modern 
loose leaf ledger the perplexing problem of spacing auto- 
matically takes care of itself. With the unit plan we 
simply provide a separate sheet for each account. 

No matter how active or how inactive an account may 
be, it will always remain in its correct alphabetic position. 
The necessity of transferring an account from one part of 
the ledger to another because the allotted space has been 
consumed is entirely eliminated. 

Whenever an account has used both sides of the sheet 
we simply insert a new sheet in the same position and 
continue the account indefinitely—without any space lim- 
itation whatever. 

An exceptionally active account may consume several 
sheets each month. An inactive account may continue on 
the same sheet year after year. And no space will ever 
be lost because some parts of the ledger have become 
congested sufficiently to require the opening of a new 
ledger. 

A Perpetual Ledger. 

The loose leaf ledger is, in fact, a perpetual ledger. It 
entirely removes the necessity for closing out the old and 
opening a new ledger from time to time. 

This advantage is particularly important because it not 
only saves the time and labor entailed in closing one 
ledger and opening another, but it also removes the an- 
noyance of having to refer back to the closed volumes 
whenever a question regarding an old transaction happens 
to arise. 

Isn't it an advantage of tremendous importance to have 
unlimited space automatically provided for every account 
and thereby keep all the items of each account right to- 
gether year in and year out? 

The Transfer Ledger. 

We now come to one ot the greatest of all the benefits 
to be derived from the use of the mechanically bound 
ledger. 

As a business continues it is absolutely sure to accumu- 
iate a number of closed accounts and filled sheets that are 
of no further value in the working or current ledger. 

It would, of course, entail a serious waste of time to 
leave this dead matter to be uselessly fingered over and 
handled day after day as the ledger work continues. For 
this reason we provide a transfer ledger in the form of a 
high grade sectional post binder. 

The transfer ledger should be equipped with a set of 
tabbed division sheets that correspond with those used in 
the working or current ledger. With the aid of these it is 
possible to keep the transferred account and filled sheets 
relatively in the same positions that they occupied in the 
working binder, so they can be referred to just as readily 
and just as quickly. 

Should a transferred account become active 
will be an exceedingly simple matter to replace it in the 
working binder and continue the postings on the same 
sheet as long as any unused space remains 

It is evident, then, that the modern loose leaf ledger is 
made up in two parts—the current and the transfer. And 
each of these is just as surely a part of the “ledger” as 
the other. 

It is aiways advisable, therefore, to have the transfer 
binder in the same high grade binding as the current 
binder. It is not handled as much, of course But it 
should mvariably be kept with the current binder for con- 
venience in making the references that will be inevitable 
when the transfer ledger has accumulated a number of 
sheets. 


again, it 


Current Binder Capacity. 

The thought that first prompted the constructing of a 
mechanically bound ledger had to do with the advantages 
to be derived from the removal of closed accounts. The 
finer points of its many advantages were developed in 
the school of experience. It is not at all surprising, there 
fore, that many errors were made and many misconcep 
tions developed. 

Prominent among the misconceptions that 
most vigorously in the early days of loose leaf ledger 
development was the idea of using a current binder witl 
enormous capacity so as to hold a great quantity of 
sheets. Even today we occasionally find capacity for 
seven or eight hundred or even a thousand sheets men- 
tioned as a point of merit for a ledger binder. 

The idea of determining the number of accounts that 
can be handled in a single binder to the greatest advantage, 
and then building the binder accordingly, was a develop- 


persisted 
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ment in the evolution of the loose leaf ledger. The first 
thought seemed to concern itself mostly with the principle 
of “the more the merrier.” 

The Ideal Working Capacity. 

Experience and careful consideration led to the con- 
clusion that approximately four hundred accounts to the 
binder constitutes the ideal working capacity, and five 
hundred accounts the maximum efficient working capacity 
for accounts receivable and accounts payable ledgers, and 
it is for these that the current binder is most extensively 
used. 

There must, of course, be some rcom for adding new 
accounts to those already in a given binder: but whenever 
the number of accounts in one binder exceeds the five 
hundred mark and there is probability for further growth, 
it will generally be found more advantageous to work 
those accounts in two binders rather than in one. 

The “expansion” of the current ledger binder can be 
used mere profitably to provide ample finger space, than 
to accommodate an increase in the number of accounts. 
In other words, it is cheaper to buy an additional binder 
for taking care of the growth that would otherwise have 


to be “crowded in” to the ruin of the efficiency of the 
binder or binders already in use. 


On the basis of a maximum working capacity of five 
hundred accounts to the binder, and ten accounts to each 
tabbed division leaf, it is generally advisable to start an 
outfit with not to exceed four hundred accounts, and 
with torty or fifty tabbed division leaves to each binder. 
This will just about fill a 24-inch minimum capacity 
binder to its lowest secure clamping point, thus leaving 
practically the full amount of the expansion available for 
the quick and easy insertion or removal of sheets. 


Unit Balancing. 

In addition to the physical advantages—light, easily 
handled units (binders) and quick, convenient insertion or 
removal of sheets—we find a great advantage in balancing 
separately small units or sections of from four to five 
hundred accounts. This feature, when properly applied, 
makes the work of balancing the largest ledgers with 
thousands of accounts, quite as simple a matter as it is 
in the small business that has need for but a single ledger 
binder. 


DARKER SHADES OF OAK SHOULD PREVAIL 


BEING A TIMELY AND SENSIBLE SUGGESTION BY 

WILLIAM B. BAKER, OF CHICAGO, SECRETARY - TREA- 

SURER OF THE NATIONAL ASSOCIATION OF CHAIR 
MANUFACTURERS. 


NOTE.—We sometimes stand aghast at the spectacle of 
our diminishing resources in many important commodities. 
IVe have proceeded apparently as if Nature somehow would 
reverse her ordinary processes and reproduce on demand 
blessings which have taken hundreds of years for their crea- 
tion. Black walnut, one of our most beautiful furniture 


furniture? The problem with the manufacturer of 

producing office furniture in the light oak finish 
has base growing increasingly acute of late as the effects 
of reduced cutting of timber with the consequent short- 
age ot lumber, the difficulty of securing lumber free from 
defects and which is suitable to the light oak finish grows 
daily more apparent. 

Take for example, wood saddle seat oak office chairs 
Prior to war conditions the chair manufacturer could with 
reasonable expectation specify such grades of plain and 
quartered oak lumber as would be suitable, to a reasonable 
degree, tor making chair parts which would take the light 
oak finish. Today the average shipment of lumber to a 
chair factory of the same grades as formerly ordered runs 
vastly inferior in quality and the result is that many thou- 
ands more feet of lumber are cut today in order to secure 
the same chair parts than previously were obtained from 
considerably less’ board feet of lumber. 

The manufacturer is dependent upon the saw mill, the 
saw mill is dependent upon the logging interests, and as 
areas of splendid white oak have been exhausted the new 
tracts do not yield lumber of so good a character, so that 
all of the elements necessary to supply the distributdr of 
office furniture with pieces finished in the light oak color 
find themselves up against a condition which offers scant 
encouragement for a generous supply in the future in 
keeping with past experience, , 

The most earnest efforts have been made by the manu- 
facturers of office furniture to obtain a formula from 
chemists connected with laboratories under Government 
and university control. No“method has yet been found 
which will enable the manufacturer to remove the dark 
streak in a piece of oak so that it will pass inspection in 
the light oak finish. 

It is a matter of common knowledge that differences 
in the natural colors of wood can be harmonized in darker 
shades of finish. Manufacturers of office furniture are 
accumulating an increasing amount of parts which, when 
machined, are found to contain such defects that they 


W HY not standardize a darker shade of oak for office 





woods, is gone, and oak, our standard for centuries, is 

Not onlyats it going, but apparently a good deal of it is ‘ein 
wasted because purchasers want a fig ht color throu 
which occurs only in selected stock. The darker 

would do quite as well. We commend Mr. Baker's article 
to the careful consideration of manufacturers of office 
furniture. 


are unsuitable for the light oak finish. Such parts are 
held awaiting a special order wanted in a darker color 
where such surplus can be used 

Quite recently I was told by a manufacturer that his 
men handled over two carloads of lumber before securing 
five hundred feet of lumber suitable for seat stock and 
a generous portion of the latter amount was thrown out 
after being dressed at the planer. 

As long as the factories have on hand some stock of 
lumber carried for three years or more they will be able 
to make parts suitable for the light oak finish, but after 
those stocks are exhausted and replacement takes place 
from the lumber now being manufactured the factories 
will be further penalized in securing cuttings which, when 
finished, will pass muster in the li ght oak color. 


While there may not be any immediate necessity for a 
remedy, yet the distributors of office furniture chau 
carefully consider this situation and prepare themselves 
to be receptive to a standard shade of oak finish darker 
than the light color now prevailing. The oak trimmings 
in the average office are much darker than the office fur- 
niture there installed, and it would seem only reasonable 
that the natural causes, when set forth to the retail deal- 
ers and to the public would find both interests willing to 
adopt a golden oak or other dark shade. Gradually this 
condition will appear to manufacturers who use oak 
veneers on their product; but at the present time the 
problem is most acute with the chair factories, where 
every piece in the assembled chair has to be free from 
defects and where all four surfaces of each part are 
exposed. ' 

One difficulty will be in matching up offices already 
equipped in the light oak finish, but that, like every other 
problem, will adjust itself. I am not unprepared for a 
future situation wherein a premium will be required by the 
manufacturer for light oak finish, in order that oak lumber 
as it reaches him may be cut into parts and be assembled 
into office furniture, which, in turn, can be finished either 
in light or dark oak of standard shades as its character 
may determine. 














THE RICHMON 


SOMETHING ABOUT THE 


D CONVENTION 


BEAUTIES OF THE VIRGINIA 


CAPITAL, AND LIKENESSES OF THE MEN WHO WILL 
ENTERTAIN THE MEMBERS OF THE NATIONAL 
ASSOCIATION OCT. 13-17. 


R ICHNESS in historical associations combine with nat 


- American heart. In it was held the momentous 


ural beauty, architectural refinement and imposing tion of March 20 1775, in which Patrick Henry 


monuments to make Richmond a delight to the vis 


- delegates with his stirring words, “Give me libert 


itor. Like ancient Rome, Richmond clusters on seven me death.” 


hills, and affords a handsome setting for the structures Richmond is a city of churches, most of the de 


man has erected. 
[he business district is grouped around the capito 


tionstions being represented. The Y. W. C. A 
l Y. M. C. A. have adequate structures. There is 


buildings, conceived by .Thomas Jefferson. It is Greek Y. M.C. A. as well as the “city” institution. 
in architecture, and symbolic in its symplicity of the The governor’s mansion replaced that origi: 
man who laid it out. The Capitol square is rich in statu- in 1799, for the tenancy of Thomas Jefferson, t 


ary erected to the notables of the Revolution, the Civi 
War and men of promi- 
nence in civic development 
of Virginia. 

In the State Library is a 
collection of about 110,000 
volumes, including many of 
great value, not duplicated 
in other collections. Old 
charts and newspapers 
abound, including an issue 
of July 26, 1776, containing 
a complete copy of the 
Declaration of Independ- 
ence. An extensive collec- 
tion of historical docu- 
ments and noted auto- 
graphs is housed in the lhi- 
brary. An art gallery in 
the building is graced by 
the portraits of many who 
ave been prominent in the THE OLD VII 
history of our country. 

The Confederate Museum, formerly the presidential 
mansion, is near Capitol square. In it are many relics of 
the Civil War. 
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ings of President 
t<GINIA CAPITOL. Davis, against 
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ances the case was distnissed., 


The home of Chief Justice Marshall from 1795 


Battle Abbey, or the Confederate Memorial Institute, is is one of the cherished buildings of Richmond 


located on the grounds of the Soldiers’ Home. 
The Confederate Soldiers’ Home is a spacious pavilion, 
with cottage annexes. It displays many interesting relics. 


many interesting relics Admission is free on S 
\ slight fee is charged on other days. 
Eight parks enhance the natural beauty of R 








THE VIRGINIA CAPITOL BUILDING AS IT LOOKS 


Three armories accommodate the military organizations 
of Richmond. In fraternal life Richmond is well repre- 
sented. The oldest Masonic hall in the country is one of 
Richmond’s landmarks. The register bears among many 
familiar names that of General La Fayette. 

St. John’s Church, a modest sanctuary, is dear to the 











TODAY. WITH WINGS AT EITHER END OF THE 
ORIGINAL STRUCTURE. 


Within convenient reach by automobile are 

grounds of note in Civil War history. The moto: 

Old Point Comfort is also rich in battlefields 
Transportation to Richmond. 
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Special accommodations have been arranged by the Sta- 


tioners’ Association of New York for those w 


ho wish 
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to attend the convention of the National Association of 
Stationers and Manufacturers at Richmond, in October. 
The trip will be made on the Pennsylvania railroad, spe- 
cial parlor car accommodations being provided. The 
special arrangements are available to out-of-town friends, 
who may find the route via New York the most convenient. 
The train to the convention at Atlanta several 


specia! 
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Charles A. Lent, 90 William street, New York, who is 
chairman of the transportation committee. 

The Chicago stationers, and also those from the vicin- 
ity, will leave Chicago October 11, at 8:55 a. m., via the 
Big Four line, departing from the Twelfth Street Depot. 
Dinner will be served in the Cincinnati depot upon the 
arrival of the train at 6:15 p. m. The party will leave 





SAMUEL ISEMAN, CHAIRMAN, HOTEL WOODSON P. WADDY, CHAIRMAN ALBERT A. SCHWARTZ, CHAIRMAN, 
COMMITTEE, EXECUTIVE COMMITTEE AND DINNER COMMITTEE. 
1 MEN'S RECEPTION COMMITTEE. 


irried 


this year’s tra 


vears ago 135 to Atlanta, and it is expected that 

velers will equal, or exceed, that record. 
The fare, including war tax, from New York to Rich- 

- mond is $11.10, and the parlor car seat $1.89, a total of 














Cincinnati over the Chesapeake & Ohio October 11, at 7:00 
p. m., arriving at Richmond October 12, at 3:25 p.m. A 
dining car on the train from Chicago will serve luncheon 
October 11; breakfast and luncheon will be served on the 
C. & O. diner October 12. 

Arrangements have been made to provide a special car 
from Chicago to Richmond without change, if twenty-five 
or more travel on the schedule outlined. If less than 











» $12.99. From Newark this amount would be $12.78, from 
Philadelphia $9.54, and from Baltimore $5.89, 
Reservations may be made by those starting from New 
York by sending the amount of the fare and parlor car 
\LBERT Y. WADDY, CHAIRMAN, MRS. WOODSON 
GOLF COMMITTEE MAN 
viet 
seat; and by those living out of town by sending amount 
of parlor car seat only, as it would be much more con- 
venient if the out-of-town friends bought their passage 
direct at home, so that they can readily check baggage. 
tle Train will leave Pennsvlvani ati Ne York. at 
rain will ave ennsylivania station, New ork, a 
to 11:08, on the morning of Sunday, October 12th. arriving 


in Richmond at 9:30 p. m.; facilities will be afforded to 

get meals en route. 
baat Applications for tickets and seats should be sent to 
isn 





WOMEN’S RECEPTION 
COMMITTEE. 


WADDY, CHATR 


WILLIAM H. ADAMS, CHAIRMAN, 
FINANCIAL COMMITTEE. 


twenty-five the Chicago group, standard train 
equipment will be used, consisting of a parlor car to Cin- 
cinnati October 11, and sleeping car from Cincinnati to 
Richmond. 

The railroad fare Chicago to Richmond is $25.79. Parlor 
car Chicago to Cincinnati, $1.08. Sleeper from Cincinnati 
to Richmond: Lower berth, $3.24; upper berth, $2.60; 
drawing room, $11.88. The costs of transportation and 
sleeper include the war tax in each case. 


comprise 
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All Stationers Should Go to Richmond. 
In another column mention is made of an important 
resolution which will be proposed by the Chicago delega- 
tion, recommending a radical change in the by-laws of 


SAMUEL 8S. ROSENDORF, CHAIRMAN, 
PROGRAM COMMITTEE 


the national organization. This resolution would amend 
the suggestions in the proposed report of the Executive 
Committee, published in the August issue of Office Ap- 
pliances and in other publications in this field. 

It is not too much to say that the Richmond conven- 
tion next month will be an epoch-making event in the 
history of the stationery trade. Radical, progressive and 














RYLAND, CHAIRMAN, AUTOMO- 
BILE COMMITTEE. 


ou ae 


far-reaching changes in the organization are advocated 
on the one hand by well known members and opposed on 
the other by members equally sincere and widely known. 
Every stationer should be represented and take part 
in deliberations the result of which will affect the entire 
trade for years to come. 
In addition to the vital matters, mentioned there will 








APPLIANCES yepter 919 


be reports and addresses of great value, and there will 


be also that intimate interchange of views and ideas which 
always occurs 
together. 


when men in like callings are gathered 








AUBREY H. REINACH, CHAIRMAN 
PUBLICITY COMMITTEE 


The trip to Richmond is a privilege as well as a duty 


No American can fail of benefit by personal touch with 
that city of historic memories, ner should any citizen of 
this republic deny himself the opportunity siting 


many of the scenes in Old Virginia made famous by the 





labors of the founders of this nation. Evert spot is 
hallowed, and every place bears a human stor which 
W. L. GOODWYN, CHAIRMAN, TRAV 
ELING MEN'S NIGHT COMMITTEE 
food citizens should strive to know and pass on to their 


descendants that they too may know and never forget the 
principles which patriots have made secure by the gift of 
their lives. 

By all means go to Richmond and make your reserva- 
tions now. 
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New } MACHINES 
#. DEVICES 


A New Typewriter Attachment. 


John B. Dennis of Ottumwa, Iowa, has invented and 
patented an attachment intended to be applied to any 
typew riter with a view to saving the time of the operator. 

3y the use of this attachment the right foot is made a 
part of the operative mechanism, relieving the hand from 
the necessity of drawing back the carriage of the machine. 
By the pressure of the foot one inch on the pedal adjusted 
at the base and right side of the table on which the 
machine is placed, the carriage is carried back its full 
distance and the hands remain in position on the key- 
board ready to operate the keys without interruption. 

The pedal operating the carriage is connected with a 
tight chain or pliable fabric of some kind leading up and 
joining to the end of a short small piece of round rod 
that hocks into a little square collar slipped over the shift 
finger piece. When the end of the line is reached the 
foot pedal is pressed and the carriage returns quickly 
to the starting position. 


A New Petending Drawer. 


Edward A. Banschbach of Chicago has applied for 
patents on an automatic extending drawer for active ref- 
erence. A diagram of this drawer is herewith presented. 
\ telescoping drawer with but a pull automatically opens 

















the separate subdivisions into accessible reading position. 
The drawer will extend nearly one-half its closed length. 
Those interested in filing conveniences and filing problems 
will readily understand the workings of this new drawer. 





A New Loose Leaf adie Line. 


The Irving-Pitt Manufacturing Company has an- 
nounced, within the last few weeks, two new lines of 
memo books. These lines have been christened “Veriflex” 
and “Leatheride.” 

The Veriflex line is made of solid No. 1 cowhide, pro- 
viding a one-piece cover of fine appearance. Buyers of 
leather goods are fast learning to appreciate the differ- 
ence between “No. 1” cowhide and “Splits.” No. 1 
leathers are made from the hair side of the cowhide. As 
it is obvious that there can only be one skin of this kind 
taken from a hide, its cost, which represents its value in 
wearing quality, is fifty to sixty per cent higher than that 
of “Splits,” two or more of which can usually be taken 
from the hide after the No. 1 skin is removed. Split 
leathers have much less body than No, Is and are easily 


cracked and broken, yet they can hardly be detected when 
new from the genuine article. 

In the new “Veriflex” memos the absence of the linings 
and filler board makes for durability, compactness and 
elegance of finish. The metals are attached by an en- 
tirely new process for which patents are being sought. 
No rivets or sewing are used in attaching the metals in 
this new line. 

No glue is used in the manufacture of the Veriflex, 
hence there is no possibility of the covers being injured 
by moisture. The outside finish is of Levant grain, while 
the inside is smooth. The edges of the bocks are rounded 
and burnished. There is a neat pocket for cards, etc., in 
each memo. 

The “Leatheride” line is a novelty in imitation leather 
memo books. Much effort has been spent by loose leaf 
manufacturers to produce a smooth-appearing flexible 
memo cover of imitation leather, but many difficulties 
have been encountered in handling this style of binding. 
The imitation leather has a tendency to draw and pucker 
when bound “turned edge” style over flexible board, and 
the greasy coating makes it almost impossible to glue 
the linings to the outer covering so they will hold. 

To overcome these troubles and to produce an imita- 
tion leather memo of greater flexibility and better ap- 
pearance, the Irving-Pitt Company set to work several 
years ago to secure an imitation leather from which one- 
piece memo covers could be made. This required a heavy 
backing material with a levant grain outside finish and 
a smooth inside coating. 

After many experiments, the first of which were quite 
disappointing, a manufacturer succeeded in producing 
“Leatheride.” This material “stood up” splendidly under 
all the factory tests and was finally given an actual ser- 
vice test of nearly a year by being used as the covers for 
the I-P Dealers’ Price Lists. 

Satisfied at last that there could be no doubt as to its 
wearing quality, the company decided to place it on the 
market in a complete line of memos in all regular sizes. 
Assortments of both styles of memos are now being dis- 
tributed by the company. These assortments include dis- 
play cards and stands for window and show cases, 


A New Line of Rulers. 
What may be described as a flexible, “non-skid” steel 
ruler has been devised and is being manufactured by the 
National Rule Company of Rochester, New York. These 





“NON-SKID” STEEL RULE. 

rulers are new to the market. They are made of an ex- 
tremely flexible well-tempered steel.. The back of each 
ruler bears a pad of corrugated rubber securely fastened 
to the ruler by rivets. The edge of the steel extends beyond 
the rubber base so as to make it easy for the operator to 
use ink in ruling without danger of blotting. The ruler 
can be twisted or curved to any angle the user may wish, 
but instantly assumes its original shape, lying flat when 
released. These rulers are made according to the United 
States units of measure, or metric units as desired. One 
rule is made with the metric system on one side and the 
wee éy stem on the other. Rulers are furnished in 9, 12, 
15, 18, 21 and 24 inch lengths. 


The Carbo-Envo Letter Head. 


The latest idea in combination letter heads and en- 
velopes affords a means of addressing both letter and 
envelope in one operation. The illustration shows the 
idea. When writing the letter the flap with the carbonized 

(Continued on page 159.) 


























OFFICE APPLIANCES IN GREAT BRITAIN 


BEING A REPORT BY 


OUR EXCLUSIVE 


CORRESPOND- 


ENT AT LONDON ON THE BUSINESS PROBLEMS WHICH 
CONFRONT JOHN BULL. 


British Import Restrictions Withdrawn. 

Commerce Reports of August 26 prints a cablegram 
from H. F. Grady, trade commissioner, London, England, 
dated August 23, stating that the British [Government] 
Board of Trade announces that, pending legislation, a gen- 
eral license under the Prohibition of Imports Proclama- 
tion will be issued, having effect from September 1, 1919, 
and authorizing the importation into the United Kingdom 
of all goods with the exception of those which will be 
treated as unstable key industries. No office equipment, 
supplies or appliances are stated in the brief list of excep- 
tions included by the British Board of Trade. 

NOTE—The following report, though mailed in time, failed 
to reach us until after Office Appliances for August had gone 
to press. However, it gives some very interesting informa- 
tion, which, even though late, is worth while knowing. 

London, July 12, 1919. 

T IS not to be supposed the British government ts really 
| trying to prevent the revival of business in this country, 

but some of its actions are certainly not conducive to 
industrial reanimation. On July 10th the government an- 
nounced an increase of $1.50 per ton in the retail price 
of coal. There is no need to repeat here that coal is one 
of the greatest basic materials of all industry. This new 
increase in the price comes on top of many others, so 
that iarge industrial consumers, such as electrical sta- 
tions, railways, etc., that were buying their coal before 
the war at $3.25 per ton will now have to pay $9.50 per 
ton for it. Domestic consumers buying in small amounts 
will, of course, have to pay more, somewhere about $12.50 
per ton. It was known that some further increase in the 
price of coal would happen along owing, it was declared, 
to the fact that miners will now be working a shorter day 
at higher wages, whilst at the same time their production 
per man has fallen 

<--> 

The truth of reasons of this sort is denied by miners 
and their apologists, but there is no need to go into these 
controversies here. Sufficient it is to state that this new 
increase of $1.50 per ton in the price of coal has staggered 
the business and manufacturing community here just at a 
time when production and trade generally seemed about 
to be slowly reviving through the period of dullness that 
followed the armistice on November 11 last. A more 
hopeful note was being expressed generally amongst man- 
ufacturers and other classes of the commercial com- 
munity, but upon this now amazement has supervened 

<---> 

Prices generally are high in this country. whether for 
raw materials, finished articles or foodstuffs. The ex- 
pected easier times that were to come with peace have 
not matured and apart from the difficulties of the general 
population our manufacturers are having to pay in many 
cases more for their raw materials now than they had to 
when the fighting first came to an end. 

<-> 

The reabsorption of our unemployed million workers 
has now been rendered extremely difficult and manufac- 
turers who were making plans for restarting factories and 
sending out travelers, etc., have issued stop orders. Re- 
serve funds of great institutions, banks, insurance com- 
panies and commercial enterprises which would usually 
by this time have started finding their way into productive 
enterprises are now being kept in reserve or put into 
government loans. 
<--> 
I write these lines just at the beginning of the period of 





shock over the last new burden on production, and the 
outlook is very gloomy. The coal position, for example, 
is such now that there are great British coal users who 
declare the time has almost come when they can import 
coal trom America for use in this country and buy it here 
at a lower price than British coal can be sold here King 
Coal certainly dominates the situation as | write and the 
general business feeling is dismal in the extrem: 
<-> 
The effect of all this upon the office specialty business 
is not far to seek, That business, apart from necessary 
replacements occasioned by lack of supplies during the 
war period, is dependent for its burst of prosperity upon 
the revival of general industry in this country and all the 
attempts to prevent this revival will also tend to prevent 
the office specialty boom. With factories reopening, 
works restarting and goods moving actively to and tro 
the way of the typewriter salesman and his colleagues 
is made easy. Every new entrant into the business world 
nowadays can easily be persuaded to start off with a com 
plete system of up-to-date office, counting house and allied 
installations. He is an easy buyer of typewriters, dupli 
cators, reproducers, dictating machines, filing systems, 
card cabinets, useful office furniture and the rest 
<> 
Demobilization of the army has returned a great num 
ber of salesmen and others to the various typewriting 
and kindred headquarters and these men want to go out 
and open up business. With conditions like they have 
been this has been difficult and just now it has become 
almost impossible until the first shock is recovered from 
This country is struggling with increased costs in every 
direction and in the iron and steel trade, for instance, 
American steel can be placed here cheaper than British 
manufacturers can produce it. This also applies to many 
other things of great and outstanding importance Brit 
ish production is thus choked up at its sourcs 
<-> 
At the same time it must be remembered that the gen 
eral undercurrent of business in office alty lines re 


spec 


mains very fair. Typewriter companies in particular re 
port that they have plenty of orders but still an insuf- 
ficient supply of machines on hand. Even those on the 


way across the Atlantic, they declare, are not in adequate 
numbers. There is still difficulty with the repairing side 
of the business owing not only to shortage of parts, but 
also to shortage of skilled labor. Prices are being main 
tained, therefore, at a generally firm level. Of course, the 
usual high prices that rule have been substantially cut in 
two, machines that were fetching $300 then being now at 
$200. Others have been received also for figures very 
much below these and long lines of machines at $75 net 
are mentioned as awaiting delivery when supplies are 
freer. 
> 

Against the cheap price idea, however, there is the fact 
that the cost of running a typewriter business in this 
country is tremendously higher than before the war 
Wages and salaries have been universally increased and 
transport and rents cost more. For example, in merely 
getting about the country substantially increased railway 
fares must be paid. There is supposed to be only an 
increase of 50 per cent in railway fares, but as a matter 
of fact, owing to the abolition of reduced return fares and 
other helps towards lower fares in the old days, railway 
fares can be regarded as often more than double 

<-> 
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September, 1919. 


typewriters into this country for the six months ended 
June 30th. The number is 13,009 and the price is put 
down for import purposes as close on a million dollars. 
This figure of machines imported compares with 4.984 in 
1918 and 16,622 in the same six months of 1917. The im- 
portation of parts for the six months amounts to a total 
weight of 14 tons valued at $63,780, as against 11 tons in 
the first six months of 1918, valued at $31,680, and 19 tons 
in the first six months of 1917, valued at $62,625. It will 
thus be seen that this year, so far, has shown a vast im- 
provement over 1918, but still has lagged behind 1917. 
<~o—> 


Along with this there are figures of the exports of type- 
writers in so far as they are “the produce and manufac- 
ture of the United Kingdom,” to use the old-fashioned 
and rather stately wording of the Trade Returns. This 
country exported 388 typewriters, valued at $37,840, in 
this category, in the first six months of this year, against 
44, valued at $4,815, in the corresponding period of last 
year, and 506 in the first six months of 1917, to the value 
of $28,650. 

<---> 

The exportation of “parts” was apparently rather ex- 
tensive, amounting to 11 tons in the six months January 
to June this year, against 13 tons in the first half of 1918 
and 39 tons in the first half of 1917, the values being, re- 
spectively, $160,815, $107,840, and $160,925. 

<-> 

Some exports are also noted of typewriters and parts 
that come under the heading of “Foreign and Colonial 
Merchandise.” The number of complete machines ex- 
ported from January Ist to June 30th this year was 169, 
comparing with 82 in 1918 and 2,347 in 1917, valued at 
$20,585, $8,370 and $160,050, respectively. “Parts” of type- 
writers were exported under the above-mentioned heading 
to the extent of 2 tons in 1917, valued at $7,215, and noth- 
ing since. Generally, it will be seen, therefore, that the 
business in many respects is improving, but there is a 
great deal oi leeway to make up and very many more ma- 
chines and parts must be shipped before even the 1917 
position can be recovered. That period is, however, now 
being approximated to. 

<-> 

An interesting personal note that is due to be men- 
tioned here is that Milton Bartholomew, having resigned 
his position as general manager of the Yost, has been 
succeeded by R. N. Davidson, who has been connected 
with the company for the past 25 years both in London 
and the provinces. 

<--> 

Now the typewriter trade is extricating itself from the 
troubles of reduced imports and war restrictions, etc., a 
few remarks by A. Warren Yancey, managing director of 
the L C Smith and Brothers Typewriter Company, might 
be quoted with regard to this matter. “What has im- 
pressed me most during the past four and a half years 
has been the contradictory attitude of the government 
towards typewriters. First of all, in the great emergency 
they called upon the country for the maximum effort of 
man power and woman power and urged the utmost 
economy in every direction, In the face of this, they pro- 
hibited the importation of one of the greatest labor-saving 
devices in the business office and the commercial world, 
namely, the typewriter. In their great outcry on recon- 
struction and the importance of the British merchant con- 
quering or gaining the bulk of the world’s trade, they 
continued restriction on typewriter imports. The incon- 
sistency of the government action was further shown by 
the fact that the British government themselves imported 
enormous numbers of typewriters for their own use, al- 
though they handicapped the British merchant or trader 
by not allowing him a similar privilege.” 


United Kingdom Unemployment Decreasing. 


The United States consulate at London reports the un- 
employment situation in the United Kingdom. The total 
zmount of money given as unemplovment donation from 
November 11, 1918, to May 20, 1919. is said to be £21,420,- 
NOC ($104,240,000), divided as follows: England £ 16,914,000 
($82,312,000): Scotland, £2,101,000 ($10,224,500): Ireland, 
£1,824,000 ($8,876,500); Wales, £581,000 ($2,827,000). 
These sums hardly indicate the relative prosperity or lack 
of prosperity in the countries' named, except in. so far as 
national industries are concerned. For instance, there is 
little unemployment among the Welsh miners. 

According to the (Government) Labor Gazette, issue 





OFFICE APPLIANCES 25 


of June 18, 1919, unemployment is decreasing. Whereas 
on April 25 1,093,328 were drawing the cut-of-work dona- 
tion, on May 30 only 771,211 were drawing it. Seventy- 
eight per cent of the decrease of unemployment is among 
the women (civilian) and girl workers. While the papers 
frequently relate cases of fraud in drawing unemployment 
pay there have been less than 100 convictions on this 
charge. 

increases of wages during May affected 350,000 workers. 
Shorter hours were extended to 300,000 workers during 
the same month. 


Relaxation of Italian Import Regulations. 


Several classifications of imports into Italy have been 
changed. Under articles which may be imported upon 
securing special licenses from the Italian government are 
all kinds of furniture, paper, cardboard and their manu- 
factures, and manufactured graphite. 


Pens and Ink at Malmé, Sweden. 


An official report regarding the market for pens and 
ink at Malmo, Sweden, was transmitted by Consul Harold 
B. Quarton. It covers steel pens, ink, propellor and 
stylographic pencils. 

* * * 

Che following information in regard to the market. 
in Malmo for inks, steel pens, propeller pencils, and. 
stylographic pencils will be of interest to manufacturers 
and exporters of those articles: 

The make of ink most in demand is Barnangens ink, ” 
manufactured in Stockholm by the A. B. Barnangens, 
Fabriker. Other Swedish and German inks were sold 
to a lesser degree before the war. Blue ink is more in 
demand than ink of any other color. Black and red inks 
come next. As to containers, the retail trade prefers 
liter, half-liter, quarter-liter, and 100-gram sizes. Bottles 
are the usual containers and generally have square bases. 
The average retail selling price is about $1.50 per liter 
(liter=1.057 quarts). Discounts to the retailer from the 
retail selling price range from twenty to forty per cent. 
Advertising is provided by manufacturers to a less degree 
than in America. Display cards and cuts in stationery 
journals are the usual forms of popularizing brands. 
Propeller and Stylographic Pencils—Steel Pen Points. 

There is some demand for propeller pencils but the 
market is not fully developed. The average price of the 
usual makes is sixty cents. Pencils of superior metal 
and finish bring higher prices. A discount of twenty 
to forty per cent is generally allowed the dealer. Dis- 
play cards are sent out with each dozen pencils, and the 
inanufacturer does some general adventising in the trade 
journals. 

There is no large demand for stylographic or ink 
peicils, nor does it appear that a demand could be cre- 
ated without considerable expense. These articles retail 
at about $1.50 per dozen. The German and Austrian 
make are most in demand. The dealer’s discount is gen- 
erally thirty to forty per cent. Display cards are fur- 
nished on orders larger than one gross; otherwise no 
iocal advertising is done. 

Steel pens are generally pointed or half pointed. The 
demand for stubs is not large. British and Swedish 
makes are most in demand. The Swedish pens are man- 
ufactured by Svenska Pennfabriken, Stockholm, and the 
British by William Mitchell, London, England. Swedish 
brands cost about $1.50 per gross and British $2.00 to 
$2.50. Dealers’ discounts range from twenty to forty 
per cent. The Swedish brands are advertised extensive- 
ly in trade journals, 


South African Firm Expands. 


Hortors Limited, of Johannesburg, Cape Town, Durban 
and Pretoria, South Africa, legal and commercial printers, 
publishers and manufacturing stationers, have recently 
considerably extended their operations in Southern Africa 
by purchasing the old established business of Messrs. 
Whitehead, Morris & Co. (S. A.), Ltd., at Cape Town. 

Coincident with this extension, Hortors Limited, who 
are sole South African agents for one of the foremost 
American typewriters—are developing their office appli- 
ances department, with head office at Leader building, 
Johannesburg, and branches in Cape Town, Durban and 
Pretoria. Mr. Arnold Smith, of Sheldon fame, who is 
well known to the commercial and industrial community 
of South Africa, has been appointed sales manager. 





(Continued on Page 112.) 
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Innovation Protects Coupon Buyers. 

Chicago House Originates Plan Whereby 

Purchasers of Their Coupons Are Given 
Complete Security. 

A Chicago concern, one of the leading dealers in the 
West in typewriter ribbons and carbon papers, has orig- 
inated a plan which effectively overcomes many, if not all, 
ot the objections to the sale of coupon books, entitling the 
purchaser to given amounts of ribbons and carbons on 
presentation of the coupons. 

Recognizing that the system of selling coupons books to 
consumers is made necessary by the conditions of the 
ribbon and carbon business, the problem has been to de- 
vise a plan which will, without argument or investigation, 
convince the purchaser that he is taking no chances when 
he byys coupon books providing for the delivery of a given 
quantity of ribbons and carbons, but that the money he 
pays for coupons is an investment and his coupons are 
capable of being listed as an asset among his effects in 
case of death or business misfortune. 

The practice of selling coupon books representing cer- 
tain values which are redeemable in typewriter ribbons 
and carbon papers, is one which originated in ideas of 
utility and convenience. By this system the purchaser 
could, in effect, take advantage of quantity terms without 
the inconvenience of carrying in stock on his own prem 
ises, six months’ or a year’s supply of goods. By this 
arrangement the coupon purchaser avoided the waste and 
deterioration which often resulted from the possession of 
a large quantity of supplies; avoided using valuable room 
for inactive material, and had reasonable assurance, at 
least when dealing with a reliable concern, that his goods 
would be fresh when he needed them. 

But over against these advantages was the fact that 
anyone could issue coupon books and that in instance 
after instance a man’s sole capital was derived from the 
sale of coupon books; that his business depended largely 
upon selling more and still more coupons, and that in many 
cases he did not have enough stock on hand at any one 
time to redeem all or even a considerable part of his 
ceupon obligation, nor did he have any certain assurance 
of obtaining it. Furthermore, the coupon purchaser had 
ao guarantee of quality, or, if he had, he found he had no 
means of enforcing it. 

Reliable dealers, of course, took proper precautions to 
back their coupons because common honesty and sound 
business demanded it. But the evil of the system lay in 
the fact that inexperienced men and sometimes men who 
were dishonest, or perhaps merely careless, sold coupon 
books without due appreciation of their responsibility as 
holders of other peoples’ money. Every coupon book sold 
represents an obligation, but the legal status of such a 
transaction probably is no different from that of goods 
bought for future delivery. The coupon does not even 
have the force of a promissory note. Its purchase is. in 
short, the loaning of money for an indefinite period with- 
out interest on the representation of the borrower that 
he will deliver certain goods on demand. Such transac- 
tions are proper provided the borrowers are responsible: 
but they are dangerous, as experience has proved, when 
the borrowers are for any reason irresponsible. 

To the man whose tongue is nimble and whose con- 
science is flexible, the system offers a somewhat alluring 





prospect—nothing less, indeed, than the chance to borrow 
money without security for an indefinite time; to make 
payment in goods with no legal obligation as to their 
quality and no sufficient recourse by the lender 

lt is well understood that possession of money intoxi- 
cates some men. The honest thing to do after selling a 
book of coupons would be to make sure the goods to 
redeem them are on hand or could certainly be had on 
short notice. But the fact that all coupons never will be 
redeemed at once, has tempted many to spend their bor 
rowed money at the expense of their stock. One instance 
is recalled where a concern which failed owed something 
more than $25,000 on unredeemed coupons. 

The ribbon and carbon paper industry, although its 
financial standing is not particularly well known by the 
general public, is a leading industry, nevertheless, of large 
proportion. It has a number of very responsible concerns, 
both among the manufacturers and the dealers who rep- 
resent the manufacturers. Indeed, there are about sixty 
manutacturing establishments in the business, with a total 
of over $5,000,000 of invested capital. But with some 
exceptions, the responsibility and integrity of those con 
cerns is not a matter of general knowledge, although well 
understood in the trade. This fact has made it sometimes 
embarrassing for responsible houses to sell ribbons and 
carbons under the coupon system, but the system has 
survived for a period of twenty-five years, and still flour 
ishes, though handicapped by the conditions above de 
scribed. It is, of course, the policy of all responsible man 
ufacturers and manufacturers’ representatives to stand be 
hind each and every coupon they issue not only as to the 
amount of the goods, but as to the quality as well, but it 
has not always been easy for the general public to separate 
the sheep from the goats. Experience has sometimes been 
found to be so dear a teacher that the pupil has refused to 
have anything to do with the coupon book system 

‘The Chicago concern which has inaugurated this plan 
is the Western branch of a leading Eastern typewriter 
ribbon and carbon paper manufacturing house. To meet 
any and all objections to coupon book systems and to fur 
nish a complete and sufficient answer to all oppositio: 
thereto, this concern has arranged with the Fidelity & 
Casualty Company to bond each and every coupon bool 
they issue. This arrangement began on September Ist 
Thereafter all coupon books sold by this concern will be 
backed by the responsibility of the house itself, by that 
of the manufacturers whom they represent and by the 
Fidelity and Casualty Company. Each book is thus guar 
anteed for its full face value and becomes a cash asset of 
the concern which holds it. Its coupons are redeemable 
at purchase price in cash, if at any time the company 
fails to deliver the material called for by the coupons. If 
the concern holding the coupon book goes out of business 
and desires to redeem, it simply presents its book with 
the remaining coupons and receives the face value of the 
coupons which still remain in the book. If for any reason 
at all the goods are not satisfactory, the company has the 
of tion of making them good, or in the event it does not 
do so, the purchaser may receive the full cash considera 
tion for his remaining coupons. The guarantee provided 
is very broad. and, it is thought, covers every contingency 
which will arise. 

Office Appliances believes that this innovation in han 
dling coupon books for ribbons and carbons will be of 
interest to the entire industry. 
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Chicago Stationers Pass Important Resolution. 
Delegate to Richmond Convention ancy 
Instructed to Recommend and Work for Specih« 

Changes in National Association's By-Laws. 

The Chicago Stationers’ Association, at a meeting held 
in the rooms of the Chicago Advertising Association on 
Tuesday evening, September 9, passed unanimously the 
following resolution: 

Resolved, That the Chicago Stationers’ Association 
heartily approves the plan for the enlargement of the 
scope and activities of the National Association of Sta- 
tioners and Manufacturers, and will welcome the location 
of the he adquarters of the proposed general manager in 
the city of ¢ shicago; and 

Further, That in order to avoid any possible question 
of divided or conflicting responsibility between the gen- 
eral manager and the field secretary, we recommend the 
adoption of the following amended articles of the by-laws 
in place of those suggested by the executive committee in 
its proposed report as published: 

(a) Article VITI1, Section 6—General Manager: In adi- 
tion to the officers provided for in Section VII, the execu- 
tive committee shall employ for a suitable period of time 
and at an agreed compensation the services of a general 
manager of the Association, who shall be subject to the 
authority of the president and the executive committe. 
His duties shall embrace the direction of the work of the 
Nationa! Catalogue Commission and all the educational 
and publication activities maintained by the association; 
he shall encourage and foster the formation and conduct 
of local associations of stationers and keep in constant 
touch with them and promote co-operation among them 
and with this association; he shall have charge * all cost- 
finding research and such other matters as may be deter- 
inined by the president and executive committee from time 
to time, and with their approval he shall employ such sub- 
ordinates and assistants, including a Field Secretary, as 
may be requisite and necessary. 

(b) Article VIII, Section 7—The business headquarters 
of the association and of the general manager shall be in 
the city of Chicago in the state of Illinois. 

Be it further resolved, That the delegate from this as- 
sociation to the National Convention at Richmond, next 
October is hereby instructed to move the adoption of 
these articles, and to do all in his power for the passage 
thereof. 

At the suggestion of Chairman Ogren all those attend- 
ing the Richmond convention from the Chicago associa- 
tion were made members of a committee charged with 
the duty of aiding the organization’s delegate, Fletcher B. 
Gibbs, in bringing about the adoption of the foregoing 
resolution by the National Association of Stationers and 
Manufacturers. Albert A. Guardia, formerly traveling 
sales manager of the Pelouze Manufacturing Company, 
but since September 1 general manager of that company, 
was made chairman of-the committee. Mr. Guardia re- 
quests all members intending to go to Richmond to com- 
municate with him in care of the Pelouze Manufacturing 
Company, 232 East Ohio street, Chicago. 

On motion of Mr. Gibbs, Chairman Ogren was _ in- 
structed to convey to the five firms who financed the 
work of Mr. Dimond and Mr. Dunn the appreciation 
of the Chicago Stationers’ Association for the excellent 
work accomplished by these two gentlemen, made pos- 
sible by the generosity and disinterested assistance of the 
five companies referred to. 

At a meeting of the executive members of the Chicago 
association, held at noon on September 9, John W. Ogren 
was re-elected chairman for the coming year. Fletcher B. 
Gibbs was elected delegate to the Richmond convention, 
with Mr. Ogren as alternate. 


Typewriter Mechanics Unionized. 

The journeymen typewriter mechanics have formed a 
union, the Chicago branch of which is located at 106 North 
La Salle street. It is known as District No. 8, Journey- 
men Typewriter Mechanics, and is affiliated with the In- 
ternational Machinists’ Union. 

Following are the principal rules: 

Union to employ all labor. Pay, 80 cents an hour, with 
a minimum of $35.00 weekly. Those receiving now more 
than $35.00 a week are not to be reduced to that level. 
Overtime for first two hours, time and one-half; there- 
after double time. 

One apprentice allowed to every five journeymen. 
Wages, $12.00 weekly the first year: $16.00 the second 


year; $22.00 the third year; $30.00 the fourth year; there- 
after on journeyman’s scale. 


Prominent Office Furniture Man Stricken by Ill- 
ness. 

Charles Slemin, vice-president and sales manager of the 
Yawman & Erbe Manufacturing Company, Rochester, N. 
Y., was suddenly stricken by illness while on a visit to 
Chicago on Wednesday, September 3, and was taken to 
the Congress Hotel. His wife and two sons, George 
Slemin of New York and H. C. Slemin of the Office 
Specialty Manufacturing Company, Ltd., of Canada, were 
instantly notified and came to Chicago at once, where they 
are in attendance at his bedside, 

Mr. Slemin’s condition caused grave anxiety, but we are 
happy to learn at the time of going to press that his physi- 
cians report a marked improvement, A akan? he is net yet 
strong enough to see visitors nor to be removed to his 
home in Rochester, 

A conyention of the sales representatives of the Yaw- 
man & Erbe Manufacturing Company, which was‘to have 
been held during the week beginning September 8, has 
been indefinitely postponed. 


Chain Store Plan i in Stationery Field. 


\ chain of retail stationery stores to cover the United 
States and Canada is the ambitious plan of the United 
Book Stores Company, recently organized in New York. 
William R. Thurston is president of the company, which 
has a capitalization of $3,000,000. His address is stated 
as care of Bradley & Company, investment securities, 
Room 906, 309 Broadway, New York, N. Y. The concern 
proposes to organize and operate book and stationery 
stores, standardizing the store fronts and equipment after 
the manner of the familiar cigar, tea, variety and drug 
stores conducted on the chain principle. It is stated that 
where business conditions justify, more than one store will 
be established in a city. Broad powers are granted in the 
charter, including publishing books, manufacturing sta- 
tionery and sundries, etc. 

The plan of the new company is to take over going con- 
cerns when feasible. It is expected that with the manufac- 
turing facilities of the organization, and the buying powers 
ascribed to a large distributor, large profits should be 
possible. 


Chicago Appliance Men Form Bowling League. 

On Wednesday evening, August 27, there was formed 
at the Chicago sales office of the Comptometer a bowling 
league consisting of the members of the local sales forces 
of eight manufacturers of office appliances and machines. 
The firms represented are: Elliott-Fisher, Comptometer, 
\ddressograph, Ditto, Computing- -Tabulating- Recording 
Company, “Y and E,” Baker-Vawter Company, and Wales 
adding machine. 

The object of the league, which consisis only of the 
members of the sales forces of the organizations which 
are members, is not only to provide exercise aad recrea- 
tion but to serve as a get-together movement among the 
men selling the various machines and appliances. It is 
confidently expected that the men in their interchange 
of ideas and suggestions will get as much benefit as they 
do from the physical features of the league. 

The officers elected at the first meeting are: F. B. Mor- 
ris of the Elliott-Fisher sales force, president; M. V. 
Maloney of the Elliott-Fisher sales force, secretary and 
treasurer. W. R. Longshore, of the Ditto, was appointed 
chairman of a committee to arrange a series of games 
beginning on Wednesday evening, September 17, and last- 
ing for twenty-eight weeks. The games will be held at 
Bensinger’s alleys at 73 West Monroe street, Chicago. A 
purse of $1,725 has been raised. Each of the eight com- 
panies represented in the organization pledged $200 and 
the owner of the alleys pledged another $125. There will 
be cash prizes at each of the games and at the end of the 
season there will be grand cash prizes awarded. 


French Stationer to Visit U. S. 

We learn with much pleasure that Lieut. Charles Mamet 
of La Compagnie Real. Paris, late of the French army, ex- 
pects to leave for America in a few weeks. Readers will 
remember Lieut. Mamet's vivid account of his experiences 
as a prisoner of war in a German fortress published in a 
recent issue of Office Appliances. 

Lieut. Mamet is a stationer of wide experience and a’ 
nan of unusual intellectual attainments. We look for-’ 
ward to his visit with the pleasantest anticjpation. 
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Underwood Bookkeeping Machine Men in Con- During the course of the week the convention was ad 
vention dressed by Hans Hanson, the originator of the machine; 
by E. C. Atwood, who in Vice-President Rossiter’s ab- 


Sales Representatives Hold Lively and Prof- animes, spoke weed _— by X- ae" seemer, postecens sales 
itable Sessions at New York Headquarters. whee i ane by Starry Ustes, advertising manager 
Mr. Hanson, in his talk, told of the interest he had in 
bookkeeping machines generally and how he knew from 
experience that the product of which he was the creator 
would, before many years, become so general in its use 
that handwriting in books for business records would 
become obsolete. 
At noon of the first day the representatives went to the 
Machinery Club for lunch, but started anew on discus- 
sions as soon as the meal was finished. 


An enthusiastic convention of the Underwood book- 
keeping machine representatives was held in New York 
City from August IIth to 16th. The go and enthusiasm 
of the convention were evident from the opening day 
until adjournment was taken for a trip to Atlantic City 
to enjoy the ocean and breezes there and to inspect the 
Underwood Exhibit on Garden Pier. 

The first session was called to order by Manager F. A. 


Robinson in the top story of the Service building on On Thursday night Manager Robinson tendered a din- 
Vesey strect. ner to his colleagues at Shanley’s and on Friday after- 


The convention hall had been appropriately decorated noon, in special cars, the delegates left for Atlantic City 
for the occasion. In different parts of the hall had been to enjoy a two-day outing before returning to New York, 
placed the various bookkeeping machine models. where they dispersed. 




















GROUP OF UNDERWOOD BOCKKEEPING MACHINE REPRE SENTATIVES TAKEN ON THE ROOF OF THE UNDERWOOD 
SERVICE BUILDING DURING CONVENTION. 


Bottom row, seated, left to right: G. F. Pinne, Omaha, Nebr.; P. L. Parmalee, Indianapolis, Ind.; W. H. Blane Pitts- 
burgh, Pa.;: F. L. McLaughlin, Montreal, Canada; F. A. Hale, Detroit, Mich.; T. F. Denman, Scranton, Pa.; A. G. Kupetz, New 
York City; H. M. Mikkelsen, Portland, Ore.; F. S. Taylor, Philatlelphia, Pa. 

Second row, seated, left to right: W. H. Ransom, Denver, Colo.; W. S. Carmichael, Eoston, Mass.; W. J. Stevenson, Cleve- 
land, O.: L. P. Robitoy, St. Paul, Minn.; G. P. Dickson, New Haven, Conn.; P. J. McCarroll, Boston, Mass.; A. C. Nelson, 
Springfield, Mass.; G. J. Petsche, Chicago, Ill.; C. L. Minton, Hartford, Conn.; J. E. Doody, Toronto, Canada; D. N. Conklin, Ne 
York City; G. W. Hunt, Indianapolis, Ind.; H. Hanson, Hartford, Conn.; J. J. Stocker, New York City; M. A. Thalma: Kansas 
City, Mo.; R. E. Ramsay, New Orleans, La.; B. H. Gattis. New Orleans, La 

Third row, standing, left to right: C. K. Shill, New York City; C. G. Dominy, Washington, D. C.; R. Heckler, New York, 
N. Y¥.: P. Secor, Chicago, lll.: C. D. Matheson. Davenport, Ill.; ©. W. Neargard, Chicago, Ill.; H. H. Bernstein, Minneapolis, 
Minn.; W. G. Alexander, Atlanta, Ga.; N. Fitch, Philadelphia, Pa.; L. Y. Hagan, Philadelphia, Pa.; C. M. Hilsee, New York City 
W. J. Hausman, St. Louis, Mo.; C. H. Brown, Chicago, Ill.; J. J. Collins, Baltimore, Md.; C. W. Tuthill, New York, N. ¥ J. P 
Wilson, New York, N. Y.; H. J. Lucas, New York, N. Y.; J. A. Wherry, New Orleans, La.; R. Q. Wilson, New York, N. ¥ F 
A. Robinson, Manager, New York, N. Y. 

Fourth row, standing, left to right: W. E. Torfs, New York, N. Y.; R. B. Vance, St. Louis, Mo.; R. F. Hoyt, New York, N . 
J. W. Doyle, New Yerk, N. Y.; J. A. Dunn, Albany, N. Y.; C. A. Barrett, New York, N. Y.; F. N. Wood, Milwaukee, Wis bi 
E. Cripe, Chicago, Ill.; B. F. Dennison, Chicago, Ill.; O. G Schaaf, “an Francisco, Cal.; H. M. Sparks, Rochester, N. Y 

ae Ww - 


Attending, but not in picture: A. L. Denninger, New York, N. Y.; . P. Keene, New York, N. Y.; H. L. Taylor, New Yort 
N. Y.; F. U. Conard, New York, N. Y 
There were about sixty delegates and with the execu- Injunction Denied in Envelope Suit. 
tives and attaches of 30 Vesey street—Underwood head- In the case of the Security Envelope Company, plaintiff, 
quarters—there were about seventy in attendance. versus the Northwestern Paper Goods Company, defend 
As soon as the delegates were made known to each ant, the United States district court for the district of 
other, the purpose of the convention was explained by Minneapolis, Fourth Division, recently entered an ordet 
Manager Robinson, after which immediate discussion was denying a writ of preliminary injunction. A motion was 
entered upon as to the best methods of selling, different made on behalf of the plaintiff for a preliminary injunc 
possibilities for the use of the machine, etc. tion restraining the defendant from infringing letters 
The general discussion paused when it was announced patent and trademark pending the determination of the 
that John T. Underwood, president of the Underwood cause of action set forth in the bill of complaint Che 


Typewriter Company, would address the convention. motion was heard upon the bill of complaint, affidavits 
f the plaintiff 


Mr. Underwood was introduced and for twenty minutes, and the exhibits introduced on behalf of 


after welcoming the representatives, spoke of the past, with affidavits and exhibits introduced on behalf of the 
present and future of the bookkeeping machine. defendant. At the hearing the plaintiff withdrew from 
Sales Manager J. E. Neahr was also introduced, wel- consideration one of the patents specified in the bill of 
comed the delegates with a short speech and then said complaint. After the hearing the court ordered that the 
that the 


good-by, as he was about to take one of his flying trips motion for preliminary injunction be denied and 
through the country. defendant’s costs of $25.00 be allowed. 
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Story cf a Visit to a Cuban House. 

Being some notes taken during the course of 

a call on the Frank Robins Company, Prom- 
inent Stationers of Havana, Cuba. 

The Frank Robins Company has for several years been 
distinguished as one of the most up-to-date stationery 
establishments in the world. Indeed, this establishment 
will compare favorably with any stationery house, no 
matter where located, not only in the beauty of its in- 
terior fittings and its convenience and completeness of 
arrangement, but in the quality and variety of stock car- 


ried. The building in which this company is located is 
known to the citizens of Havana as the “casa grande” 
(great house). There are, of course, other buildings in 


Havana which are entitled to the same designation, which, 
it will be observed, is a general descriptive term rather 
than a particular one. 

The business home of the Frank Robins Company is a 
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store anc ten traveling Cuba as thoroughly as any section 
of the United States is covered by any American sta- 
tionery house. Last year the company sold 496 adding 
machines of a leading American make and up to date this 
year they have sold 476 of these machines. Last year they 
sold 85 American-made typewriters of a widely known 
make monthly, but this year they have averaged 105 ma- 
chines per month. The company represents a number of 
the principal American office appliance houses in Cuba, 
its lines including typewriters, adding machines, metal 
office furniture, office furniture in wood, office registers, 
etc., ete 

It is stated that soon there will be two stationery stores 
on the island under the name of the Frank Robins Com- 
pany. The other store is about to be opened at Santiago 
de Cuba. The company maintains an office at 16 Thomas 
street, New York. The company was founded only seven- 


teen years ago, but it is now doing an annual office 
equipment and supply business of a million dollars in 
round figures. 

















VIEWS OF THE INTERIOR OF THE FRANK ROBINS 
stationery department 


office 


modern fireproof building, which is said to be the hand- 
somest commercial edifice in Cuba. It is located at the 
corner of Obispo and Havana streets, in the very heart of 
the business district. The building comprises six floors 
of 6,700 square feet each. The first floor contains the 
main store, the second floor the offices of the business, 
the third floor for adding machine and office furniture dis- 
plays, the fourth floor mechanical department and ware- 
house of the stationery department and shipping room, 
and the fifth and sixth floors are divided into business 
offices, twenty-six in number, all of which are rented. The 
warehouse of the furniture department is located in a 
building several blocks away. In fact, it occupies two 
buildings, but will soon be consolidated into one, a very 
large modern warehouse now being built for the purpose. 

The store proper on the main floor of the company’s 
building is one of the show places in Havana. It has 
heautiful marble floors, a fine assortment of office furni- 
ture and a very attractive stationery section. 

There are fifteen salesmen and saleswomen on the main 
floor, fifteen salesmen covering Havana outside of the 
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furniture and machinery display 
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STORE AT 
of office furniture. 
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on main floor. 


Limit Raised on Parcel Post Food Shipments. 


Authority to increase temporarily the parcel post weight 
limit to 125 pounds, so that buyers of‘ army food may 
take full advantage of the opportunity to purchase through 
postmasters and letter carriers was granted the post- * 
master general on August 7 by the Interstate Commerce 
Commission. It was also announced that during the sale 
buyers might place several orders at the same time with- 
out paying the initial postal charge of five cents a pound 
more than once. 


Smyrna Trade Conditions. 


Trade Commissioner Eliot G. Mears, Smyrna, Asia 
Minor, submitted a report on trade conditions in Smyrna 
to the Department of Commerce. He reported a con- 
versation with one of the leading Levantine firms, indi- 
cating the American products of interest to his firm. In- 
cluded in the list are account books, stationery supplies 
and typewriters. 
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British Editor Visits America. 


George E. Whitehouse, editor of Impressions, London, 
England, visited the United States for a few days last 
month. While in this country he called on Office Appli- 
ances and visited several other friends. Mr. Whitehouse 
came to America for the purpose of visiting Canada and 
inspecting the industries of that country. His misson was 
semi-official in that he came on the invitation of the Cana- 
dian Government. He traveled the entire breadth of the 
continent, visiting the principal industrial’ centers of the 
Dominion. His time permitted him to spend but a few 
days in the United States. However, he promises to re- 
turn to this country in a year or so, when he expects to 
have more time at his disposal. Mr. Whitehouse is per- 
sonally interested in office appliance products by reason 
of the fact that he is proprietor of the Ludgate Company, 
manufacturers and distributors of loose leaf devices and 
distributors of other office appliance products. The home 
offices of the Ludgate Company are at Edinburgh. In the 
current issue of Impressions Mr. Whitehouse announced 
his trip as an earnest of his desire for the building of an 
empire of business based on direct commercial value and 
real good will without bolstering of any kind. Mr. White- 
house came to tell the business men of Canada what Great 
Britain has to offer them and to be told what Canada 
offers to the people of Great Britain. 

George E. Whitehouse was born on Christmas day, 1883, 
at Tipton, England. His early education was received at 
the old Wesleyan School in Park Lane when Thomas 
Walker was head master. He completed his education at 
various places, but mostly in the school of life. At a 
comparatively early age he started his business career as 
a junior clerk, with the late Allen Foundry Company, Ltd., 
of Prince’s End, and remained there for several years. 
The closing of that business brought to him a sequence 
of misfortune and struggles which would have broken the 
spirit of thousands of less determined men. About eleven 
years ago, however, his efforts began to bear fruits in con- 
nection with the undertakings with which he was identi- 
filed. He went to the south of England for a time, where 
he achieved success. Then his opportunity came when he 
was asked to go to Edinburgh to inaugurate and carry on 
the business known today as the Ludgate Company, mak- 
ing loose leaf books and office devices. Commenting on 
the characteristics of Mr. Whitehouse, the Herald of Tip- 
ton, England, under date of April 15, 1916, said in part: 
“Many business men have been prone to regard G. E. 
Whitehouse as a fighter in business, but those who know 
him only in that character might be surprised if they met 
him in that large oak paneled room in Hanover street, 
Edinburgh, where his work is done. In private he is one 
of the gentlest and most unassuming of men. A calm, 
dignified figure, of small stature; a rather small face of 
olive shade, with clearly chiseled features, and piercing 
eyes, most certainly denote the earnest thinker. 

“He is a most extraordinary man, who says what he 
thinks without caring a jot for public opinion. It is this 
peculiar characteristic which probably accounts for the 
fact that he gets more attention on the part of business 
men than any other writer on business topics. He is dis- 
tinctively educational, all his writings being distinguished 
by their daring originality and method of treatment. 

“In Edinburgh today he is much respected, and his opin- 
ions carry great weight. He is connected with everything 
in the city which tends to commercial and civic improve- 
ment, and he has personally achieved the unique record 
of getting that historical city to cast off her old clothes 
and come right into the limelight of advertising to the 
whole world. In this respect Edinburgh stands alone. No 
other city in Great Britain used big spaces, advertising 
itself and its attractions. The full credit for this must be 
given to Mr. Whitehouse, who originated and carried 
through all the details, quite apart from his own business.” 

During his call at the office of this magazine, Mr. 
Whitehouse spoke interestingly of conditions in Great 
Britain. He spoke with confidence of the future, although 
he believes that recovery to a pre-war basis will be a 
matter of time. London, he believes, will not for long 
lose her premiership as the financial center of the world 

Mr. Whitehouse is known as a man of many activities, 
all of which he carries on with great vigor and success 
His magazine, Impressions, is now a large and flourishing 
publication. It was started a few years ago, Mr. White- 
house says, as a hobby, but has now grown much too 
large for that definition. Beginning as a pocket size book- 
let, Impressions has expanded until its most recent num 
ber, the Empire number, contains one hundred and ninety- 


APPLIANCES Sept Y, 1919 


two pages, exclusive of the cover, the pages being nearly 
the size of those of Office Appliances. British business 
men may be conservative, but they are good advertisers as 
the advertising pages of Impressions attest. This publi- 
cation is now a thriving and prosperous institution 
thanks to the force, energy and the ability of its editor, 
G. E. Whitehouse. 


Young Soldier Receives Rapid Promotion. 


One of the men who enlisted from the Wilson-Jones 
Loose Leaf Company is John M. O’Malley, son of M. J 
O’Malley, superintendent of the second-class division of 
the Chicago postoffice. Mr, O’Malley enlisted as a pri- 
vate and at the end of his term of enlistment, which 
occurred a short time ago, he was discharged from the 
service with the rank of second lieutenant. 

Mr. O’Malley is about twenty-three years old and has 
made a remarkable record in the army. He enlisted in 
Company “L,” 132d United States Infantry. After going 
up through the ranks to a sergeantcy, he was, on Decem- 
ber 21, 1917, made a battalion-sergeant-major. His work 
throughout the entire course of his service was excellent 
and he soon was marked for a commission, emerging 
from the service with the rank above stated. 

Lieut. O’Malley’s record stands as a remarkable sample 
of what efficiency and intelligent obedience can do for a 
man in the service of this country. He passed through 
all grades on sheer merit and returns to private life with 
high honors. 


Mr. Dalton Crosses the Big Pond. 


James L. Dalton, president of The Dalton Adding Ma- 
chine Company, Norwood, Cincinnati, Ohio, left the 
United States about the middle of July on a business trip 
to European countries. He will probably return about 
October. Mr. Dalton was accompanied by Major G., F. 
Richards, the company’s director of foreign sales. Ad- 
vices from Mr. Dalton report his safe arrival on the other 
side, but he says there is altogether too much water in 
the ocean and that if he had been making the Atlantic, 
he would not have made it nearly so wide. We are not 
at all surprised at this conclusion. Mr. Dalton is a man 
of uncommon common sense and he voices the almost 
universal conclusion of those who have been obliged to 


cross the ocean. Water in the highly active state 
which it is prominently maintained on the Atlantic is 
said to be extremely distressing to the human system 


Mr. Dalton, we are sure, will have an interesting experi 
ence on the other side and his conclusions after investi 


gating conditions over there will be, we are sure, both 
interesting and valuable. 
It Is “Colonel Mitchell” Now. 
Governor Allen of Kansas is keen to recognize 
merit among his constituents. We, of course, have long 


known the merit of Charles L. Mitchell of Topeka and so 
has the governor, who finally found a chance to honor 
Mr. Mitchell by appointing him a colonel on the gov- 
ernor’s staff. The new colonel has been a close friend 
and adviser of Governor Allen for many 

We are going to the Richmond convention, where we 
expect to see Colonel Mitchell, sah. We are practicing 
on that salute, and believe us, we'll make it snappy 


years 


More Capital for Columbia Graphophone Company. 


An announcement has been made from Bridgeport, 
Conn., that the Columbia Graphophone Company will in- 
crease its capitalization from $30,000,000 to $165,000,000 
The company had been considering the removal of it 
plant from Bridgeport, but has decided to remain. 


Swedish Firm Would Buy Here. 
Modernt Kontorssystem, Birger Jarlsgatan 58, 
holm, Sweden, dealing in office utilities of all kinds, will 
be glad to correspond with American quipment 
manufacturers with a view. to opening business relations 


Stock 
- 
omce 


New Stationery Store at Pawtucket. 
The News Publishing Company, of Valley Falls, R 
firm which does a mail order business, this mo1 
store at Pawtucket, R. | 


a new 
opened a retail stationery 
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SOME EXAMPLES OF “‘FORM” IN GOLF, 
CHICAGO STATIONERS PLAY GOLF 
RIDGE COUNTRY CLUB SCENE OF INTERESTING 
es CONTEST 





Important Notice to Stationery Trade Golfers. The Chicago Stationers’ Golf Association played an 
eighteen-hole tournament at the Ridge Country Club on 

All members who expect to enter the annual golf con- August 19. The players had an ideal day for the game. 
test to be held during the Richmond convention, October The grounds were in excellent condition and some very 
13th to 17th, should register with the Eastern or Western creditable scores were made. The club was the guest of 
divisions of the Stationers’ Golf Associations. The play- H. L. Murdoch, Chicago representative of the Irving-Pitt 


ers residing west of a line drawn south from Buffalo Manufacturing Company, a member of the Ridge ez 
should send their names and addresses, the name of their Club. The following players won the prizes: A. E. 
home club and their club handicaps to R. B. Wilson, presi- Hammond won the first flight and Fred Wiggins won 











THAT SATISFIED EXPRESSION COMES FROM THE EXCELLENT LUNCH AND AN IDEAL DAY OF GOLF. 


dent of the Chicago Stationers’ Golf Association, 3021 the consolation. Charles Hamburger was the winner of 
Carroll avenue, Chicago. Players residing east of the the second flight, R. B. Wilson taking the consolation. 
line mentioned should send this information to Eberhard Arthur Payne won the third flight, with Charles Temple 


Faber, president, New York Stationers’ Golf Association, winner of the consolation. Harley Wantz, of the Skinner 
care Eberhard Faber, Greenpoint, Long Island & Kennedy Company, St. Louis, won the fourth flight, 

The tournament play this year will be especially inter- and F. H. Butenschoen won the consolation. The fifth 
esting. Two years ago at Chicago the honors went to the flight was won by C. B. Goes, with H. L. Murdoch as the 
Western group winner of the consolation. 




















SOME MORE EXAMPLES OF GOLI FORM 
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There was an interesting flag contest in which Harley 
Wantz had four strokes left after finishing the eighteenth 
hole. Frank Gibbs was within six feet of the flag, need- 
ing but one good stroke to have landed the flag, and 
received second prize. Harry S. Jones was eight feet 
away and won third prize. Harry S. Adams shot the best 
score of any member of the Chicago Stationers’ Golf 
Association. He made the course in ninety strokes, but 
the best score of all was made by Harley Wantz of St. 
Louis, with a record of eighty-nine. The final scores of 
the players are as follows: 


ee Ve ae 92 
0 ES re eee 96 
eC na go a UES ww bce 6 4 90 
ESET See OE | 
hc ces 4 ee 
Se es witht od 0 ¥eal ee 
ee ok 6 orn v Ondine Wece'e 110 
EEE. Se or eeree 

a ee law 
ne ae a rn ete ae 126 
Dik as fac we seule do's We 108 
I EM st ies 6 tka vie neko 110 
PRE ES oo. cs ne vctldnnsrsecwed ae 
ee ee . eb u able weide 98 
I hs. gs welt sian ce aavweucek ae 
coy eS re ree Ae Pere 110 
one IEE RP gor Se > ee ae 98 
Guy Hamlin apd PESOS > iain signin 106 
POET OI EE CECE 109 





THOSE WHO WON PRIZES AT CHICAG) STATIONERS’ 


Coleman, Walden Howard, Abe Pelsky. 
Matthews and Doris Horder; Veronica O'Sullivan and Margaret 


Oscar Modine. No. 6.—100-yard dash, manufacturers’ peddlers, 


yard dash for boys and girls under six, Christine Wallace, winner. 
Harder, who doesn’t 
100-yard dash, 


8.—50-yard dash for fat men. won by A. C. 
Sprague, Victor Shiplock, Geo. Coleman. No. 10. 


GEOR CE EET PE oe 102 
ee, PEE eee 99 
The players were taken to the club, which is at 103rd 
street and South California avenue, by automobile, arriv- 
ing there by 10 a. m., in time to play a nine-hole practice 
game before luncheon. The regular game was played in 
the afternoon. In the evening a dinner was served at 


the club house, when the announcement of the winners 
was made. 
Chicago Stationers’ Field Day. 
The Chicago Stationers’ Association held its fourth 


successful outing at Jackson Park, near the Liberty Build- 
ing, and adjacent to the old Field Columbian Museum on 
Saturday afternoon, August 16. The event was a success 
despite the fact that the original plan to hold the outing 
at the same place as last year was upset by the strike of 
the employes of the Aurora & Elgin Electric railroad. 
The picnic parties took box lunches and practically all 


PICNIC.—Snapped by 
yard dash for girls over twelve, Ruth Ogren, Lillian Schurz, Martha Meyer. \ 
No. 3.—Three legged race for girls, Josephine Coleman and Beatrice Howard: Matilde 
Ramskill. No. 
Matthews, Beatrice Howard, Josephine Coleman. No. 5.—100-yard dash, outside men, stores, Harold McCanley, 
H. Meidemger, W. W. 


look fat. No. 
inside men, stores, Harry 
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the stationery houses in Chicago were well represented 
The games and contests brought out enthusiasm and 
caused much amusement. Following is a list of the prize 
winners: 

25 yard dash fer boys and girls under six Christine 
Wallace; 2. Walt. Mathews; 3. Jane Horde: 50 yard 
dash for girls under twelve—l. Matilda Matthews; 2 
Beatrice Howard: 3. Josephine Coleman, 50 yard dash 
for boys under twelve—l. George Coleman; 2. Walden 
Howard; 3. Abe Belsky. Three legged race for girls—1 
Josephine Coleman, Beatrice Matthews; 2. Matilda Mat 


thews, Doris Horder; 3. Veronica O’Sullivan, Margaret 
Ramskill. 100 yard dash for boys over twelve—! 
Everett Sprague; 2. Victor Shiplock; 3 George 
Coleman. 100 yard dash for girls over’ twelve 
—1), Ruth Ogren; 2. Lillian Schurz; 3 Martha 
Meyer. 100 yard dash—inside men_ stores—l. Har 
ry Horder; 2. H. Stedman; 3. T. Warencki. 50 
yard dash—fat men—1l. A. C. Harder; 2. George M« 
Cune; 3. John W. Ogren. 100 vard dash—manufactur 
ers peddlers—l. H. Meidemger; 2. W. W. Matthews 


3. George Ramskill. 100 yard dash—outside men stores 
-l. Harold McCanley; 2. Arthur Wallace; 3. Oscar Mo 
dine. 


Baseball Game. 


Horder’s Team. Marshall-Jackson Tean 
C-—Hanson. C—Canaby. 
P—H. G. Horder. P—Honer. 
1-B—W. Steadman. 1-B—Peacock 
2-B—Duggan. 2-B—Warwicke 





Camera No. 1 10u- 


Georg: 


Office Appliances’ 


No. 2.—50-yard dash for boys under twelve 
4.—50-yard dash for girls under twelve Matilda 
Arthur Wallacy 
Matthews, George Ramskill No. 7 25 
In the picture Christine tried to hide behind her mamma. No 
9.—100-yard dash for boys over twelve Everet 


Horder, H. Stedman, T. Warnecki 


3-B-—Ohlman. 3-B—Beluner. 
L-S—Mueller. L-S—MacDonald 
R-S—Joyce. R-S—Kauter. 
L-F—E. Steadman. L-F—Berg. 
C-F—Krelle C-F—MacCorkendale 
R-F—Raneu. R-F— Modine 


Runs—1/7. Runs—9 

The executive committee in charge of the day consisted 
of Geo. Ramskill, W. W. Matthews, and H. J, Schnabl 
Meyer M. Kaufman was chairman of the athletic com 
mittee. All deserved and received much praise. 

The following concerns donated the prizes 

Automatic Pencil Sharpener Co., Burr Vack Co., Car 
ter’s Ink Co., Conklin Pen Co., Carter & Allen, Clemins 
H. Clemins Co., Childs, S. D., & Co., Commercial Sta 
tionery and Loose Leaf Co., Cameron Amberg Co., Cole, 
Geo. E., & Co., Dennison Mfg. Co., Dixon, Joseph, Cru 
cible Co., Eaton, Crane & Pike, Esterbrook Pen Co., Ev 
ersharp Pencil Co., Faithorn Co., Faber, Eberhard, Co., 
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No one can rest on his oars 





and hope to win a race 


HE typewriter as a great commercial necessity 

is growing in use. There are many thousands 

in use now where before there were hundreds. S 
This provides a marvelous opportunity for the sta- Z 
tionery trade. Are you looking afier that trade? It 
is well worth it, and the business of selling type- 
writer ribbons and carbon papers belongs to you. Do 
you want it? By all means do not let your compet- 
itors get ahead of you in selling these popular ar- 
ticles. You cannot afford to let old customers get 
into the habit of buying these goods elsewhere; you 
want and require all of their trade. If they get in 
the habit of going elsewhere for a certain thing they 
may soon be induced to supply all their needs in the 
stationery line there. This means that you cannot 
afford to ignore typewriter supplies. They should be 
liberally carried in stock. 








The M & V line of Typewriter Supplies are the 
most reliable on the market. They are made to please 
and do please in every particular. It is also the most 
popular line that is sold. 

Typewriter Ribbons of the M & V high standard. = 
Typewriter Carbon Papers in a choice variety in all 
colors for all purposes. : 


CHELUUTA LOPE EET 


Pencil Carbon combining every requisite. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 


PARK RIDGE, N. J., U.S.A. 
BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
ss, RT 4 261 Broadway 295 W. Monroe St. 35 Montgomery St. 
CLEVELAND ST. LOUIS BOSTON 
326 Erie Bldg. Merchants Laclede Bldg. 160 Congress St. 
LONDON 


7 and 8 Dyers Blde., Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 
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Garvey, E. A., & Co., Horder’s Stationery Stores, Imperial 
Methods Co., Irving-Pitt Co., Mabie Todd & Co., Mar 
shall-Jackson Co., Riddle-Wunderle Co., Meyer & Wenthe, 
Parker Pen Co., P. F. Pettibone Co., Sanford Mfg. Co 
Shea Smith & Co., Stevens-Maloney Co., Stromberg Allen 
Sheaffer Pen Co., Triner Scale Co., Waterman, L. E. Per 
Co., Wilson-Jones Loose Leaf Co., Whiting Paper | 











Well-Known Traveling Man Changes Position. 


E. E. Blankemeyer, who has been connected with The 
Weis Manufacturing Company of Monroe, Michigan, 
since 1903, severed his conneetion with that house o1 
August 31. On September 2 he became general manage! 


of the Associated Stationers Supply Company, Inc., of 
Chicago. He has moved from Toledo to Chicago, retain 
ing his summer home, however, on Lake Eri« 

Mr. Blankemeyer was born in Toledo. He started i1 
the stationery business with Brown, Eager & Hull Con 
pany, working up through every department. He drove 


the company’s first delivery wagon and when he left the 
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We manufacture the largest variety 
of Carbon Papers realizing that 
Dealers to successfully establish solid 
and permanent connections must 
each have a distinctive line of the 


highest value. 


“The line that can’t be matched” 


Manifold Supplies Company 


BROOKLYN, N. Y. 








EK. © BLANKEMEYER 
some years later he resigned the position of manager ot 
| city sales. 
For the Weis Company Mr. Blankemeyer covered the 
| 
| 


center of the United States, but during the first years of 
his service he traveled throughout the entire country 
He has had a complete experience in the stationery busi 
ness and is well fitted to represent a house which spe 
cializes in outfitting the stationer’s store complete fron 
staple goods to specialties. 


New Advertising Manager for Thos. A. Edison, Inc. 
G. L. Roberts, who has been appointed assistant ad 
vertising manager of Thomas A. Edison, Inc., Orange, 


N. J., was formerly with the Churchill-Hall Advertising 
Agency. 
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June Exports of Typewriters. 
United States exports of typewriters by countries, dur 
ing June, 1919. By the Division of Statistics, Department 
of Commerce. 


Countries, Countries, 
Austria-Hungary..$ 4,000 ih ere ...$ 4,658 
Azores and Made- Dominican Repub- 

ria Islands...... 293  olkcn vec , 4819 
eee 68,854 \rgentina . .- J0L78 
Denmark ........ 63,398 co! ee 3,685 
2... oars 6,100 Brazil ... oe 16,789 
Framce .....i.c.»». ieee Ee fos 4.835 
Greece .. roe 2,582 Colombia....... 5,977 
aly .....- wee 67,380 Ecuador ..... 197 
Netherlands ..... 63,746 British Guiana . 115 
POOEUEE “sce ssctacs 43,145 French Guiana 100 
Povtegal ..... 0-8 22,405 Pere ..<: } 17,395 
Roumania er 545 Uruguay .... 6,150 
Russia in Europe. 1750 Venezuela .... 9,544 
ME caine nity ccathorn 178,730 J ae ; 210 
ere _ < So” ere ae 30,287 
Switzerland ...... 131,950 Japanese China : 800 
Turkey in Europe 110 + British India =e 54,349 
England ......... 244,720 Straits Settlements 3,259 
SeGtipnd .....608 2,173 Other British East 
eer 155 a aa igen 1,604 
EROTUUGR cco 0-0 5 100 Dutch East Indies 8,052 
British Honduras. 155 French East Indies 1,300 
Canegde .......:.. Ree Hongkong ....... 10,409 
Costa Rica ...... 258 SRR. co orees 21,403 
(guatemala signal 2,908 Russia in Asia 18,047 
Honduras .... 1,224 WIE odo Zone ote aioe 3,059 
Nicaragua . ae 310 Australia - 2.2.0. 43,418 
Yo Se 819 New Zealand . P 5,261 
Salvador Were x 4,358 Other British Oce 
Mexico .. eee ee 37,199 a ee 500 
Miquelon, Langley, French Oceania.. 70 

etc. . <acee 50 German Oceania.. 165 
Newfoundland and Philippine Islands 37 637 

Labrador ....... 977 Belgian Kongo .. 4672 
DOCNEGOS isis. avcs 86 British W. Africa 880 
eer re 254 British S. Africa.. 4,908 
Trinidad and To- French Africa 275 

BGGO .... Kea 315 Morocco ..... - 756 
Other British W. Portuguese Africa 2,350 

Indies .......... 98 Spanish Africa ; 588 
GHG ...... arr 28,980 Bevypt .....< 30,693 
Danish W. Indies. 579 ae 
Dutch W. Indies.. 1,374 ‘kore . $1,888,022 
French W. Indies. 388 


Shipments to Non-Contiguous Territories. 
Countries. 


PENNE « &.05s Genieeahs i ay wee e 6,490 
Porto Rico .....;.. i coed i: 0ené dh ee 
P| a are 1,011 


June Exports of Cash Registers and Parts. 
United States exports of cash registers and parts. dur- 
ing June, 1919. By the Division of Statistics, Department 
of Commerce and Labor: 
Parts of Cash 


—Cash Registers Registers. 
Countries Number Dollars. Dollars. 
Belgium er a $ 16,244 ite 
ee 58,058 $ 2,119 
Finland . Re 16 Fa 1 465 
rramnce .... ere ea 17,906 “e 
Greece .. ee a ea A 5 1,057 141 
Italy iba ie seks ] 199 40) 
Netherlands Tre eee 270 46,681 ; 
Norway EA Oe af Le 49 12,708 625 
Spain ..... 5: je eels aa 3,768 357 
| Ee ee Pees 55 17,140 706 
opt a 16 3.478 
England . ere eet 108,457 7 
Canada 5 Woh eee ae 47 3.273 37,723 
OCROOGUR |....scauesdacaun 3 1,266 : 
Mexico ‘ °° ce eeees 34 8,141 107 
Newfoundl’d and Labrador 8 1,971 12 
oo” ee Pee ee 79 16,498 168 
Danish West Indies...... ] 50 
i) ae <a i bbe ] 345 
Argentina wise: Spidccala tenor dee 28.181 763 
Brazil ... eee ee IPO 9 2,943 1,671 
ae 4... Le ee 6.127 a dale 
Colombia , & ke ere eee 7 1,069 
so: or DaRiehe ae Meee 4 1,658 


Uruguay . 5. wine aaa 9 2,146 


ANCES 
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PANAMA 


Carbon Papers and 
Typewriter Ribbons 


‘*The line that can’t be matched’’ 


The Panama line is clearly dis- 
tinctive. There is a grade 
made to satisfy every require- 


ment. 


Manifold Supplies Company 
Brooklyn, N. Y. 
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WHY COPY YOUR 
LETTERS AT ALL? 


Why isn’t the original writ- 
ing sufhicient—most of your 
files are never referred to 
anyway, and when they are, 
perhaps the writing is 
smeared or blotched so as to 
be unreadable. 


This is why: 


[If your correspondence files 
contain uniformly reliable, 
identical copies, you have in 
them business insurance as 
valuable as your fire or bur- 
glar protection, because they 
are the written history of 
your business, recording 
your transactions and prece- 
dents. Every time you write 
a letter you put yourself on 
record. Can you afford to 
have your correspondents 
know more about your past 
business than you do, your- 
self? Your file copies must 
be as clear and as permanent 
as the original letter. 

It can be done! The Roneo 
Way does it quickest, neat- 
est, most complete—the Bet- 
ter Way! 









Write us for 
specimen of work 
and detailed in- 
formation. 


RONEO COMPANY 


Roneo Building, 117-119 Leonard Street 
NEW YORK, N. Y. 
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Venezuela ....... Vere 2 465 
a eer ere l 279 
Ss ae aides fess 0 ae 8,495 
ee eee es 2 50 

PMGRTRA ogo aso: Pie 19,650 268 

New Zealand ............ 19 7,401 2,185 
British East Africa....... 11 1,824 

Sete .... wlnidejea 2 $397,993 $46,885 


June Exports of Adding-Calculating Machines. 

United States exports of adding and calculating ma- 
chines, by countries, during June, 1919. By the Division 
of Statistics, Department of Commerce and Labor 


Countries. Number Dollars 
ES IIIS os sls hon. a Sed ea 5 eae l $ 300 
penmmerk ........ ST ae airy 8 2,356 
PEANCE 2.22: 5d Pee ST eee 7 975 
Italy Pe ae eee ae nana ; 7 1,346 
Malta, Gozo and Cyprus Is. 42 
Netherlands ......... ; Aeliegoeoes 218 55,242 
uo ee ae reer 165 32,900 
Portugal bwheeeal 7 725 
=a Aca 50 6,350 
eererT 171 30,780 
Switzerland ...... eae 54 10,125 
a ; . 1,525 115,707 
Bermuda ..... l 210 
PES Sree Send 146 24,192 
OE oye l 300 
Honduras Sade eae od eI ue | 225 
GAARA ian a Seabee 6 1,373 
Et Clea a a ee, een 51 8,051 
Barbados l 100 
[e: «scaeeviwes 112 17,376 
Danish West Indies . aes, a | 160 
RR a ae cael | 310 
Dominican Republic .... srkae ps ) 1,473 
Argentina .... SO ere eee 267 47 931 
EE ri ake hn gant i ee 9 2,340 
NE ge re cada wy une me nie ; 36 6,255 
Colombia ... , . : oe ; l 64 
MOE cs undeaes ae a ee, 3 586 
Is eh ore Ke vce ak oeens Kaeo 9 1,461 
OS Re Free ud gas sete : 20 3,600 
British India ... eae: er es 24 2,742 
Stratis Settlements ... ere 2 20 
Dutch East Indies in 49 5,559 
French East Indies : aceon 4 24 138 
ear dea gb ww ee 13 228 
Japan. ;.... eye eee Ki 19 2,051 
Australia .:....... aa 93 18,736 
er rrege rs 3 913 
Philippine Islands elatere 40) 9,995 
Belgian Kongo .. 2 306 
British South Africa ............ 12 2 210 
cy eae my i 3,170 $415,386 


June Exports of Metal Office Furniture. 


United. States exports of metal office furniture by cour 





tries, during June, 1919 By the Division of Statistics 
Department of Commerce 

Countries. Countries 
Austria-Hungary ...$ 132 French West Indies.$ 256 
DE. aculus <3 3.783 Beasts... 372 
eT ee 440 Dominican Republic 5,187 
i. See 466 Argentina 2,700 
Netherlands ... 425 srazil 1,527 
Norway ..... oa 1,953 Chile . 1,728 
a 241 Colombia 1.015 
Roumania ...... 200 Ecuador 100 
EE ee ee 879 sritish Guiana 93 
Sweden ...... 4,118 Peru .. 389 
England 8,591 Uruguay 361 
British Honduras... 226 §6—Venezuela 1,560 
Canada ..2...:...... 18,177 -China 4.583 
Honduras . 717 British India 1,05 
Nicaragua ce os 58 Dutch East Indies 156 
Qe eer 157 Hongkong 485 
Mexico ..... 2,211 New Zealand 680 
Newfoundland and Philippine Islands 12,735 

ee  BPreeeee 263 sritish South Africa 2,946 
haseemed “3.3.5... 375 French Africa 560 
Trinidad and Tobago 1,018 Egypt 19] 
Cuba .. 7 67: 


Dutch West Indies. 93 Total $90,873 
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P hints of Supr emacy 
im typewriters ~ 


. 4s, - 
BCHANICAL CONSTRUCTIONS o aad’ = | 








SPEED __. 


Are directed first toward the 


UNDERWOOD 


UNDERWOOD BUILDING 
NEW YORK CITY 
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A battery of Barrett Portables in the Census Bureau of the Philippine Government. 


HE preference for the Barrett Portable Calculating and Adding 
Machine by the keen-witted foster-family of Uncle Sam is not 
the only gratifying testimonial to Barrett superiority. 
“P.P. and P.P.” she iPS ate ; 


Printed Proof and Barrett Portables have found their way, upon sheer merit, into 


ee more than twenty departments or bureaus of the United States 
ne Shel Government—and the best evidence that they are “making good” 
ee Grenerh ean is in the number of re-orders we are receiving. 

Geasl’ Gestures 20 Abroad the story has been much the same. Barrett Portables are 
Sa: aeation a used by the governments of Great Britain, France, Italy, Norway, 
oR SKRE  enpacity, Sweden, Holland, China, etc. 


the Barrett is the 
ideal machine for 


— In commercial America eighty-five of the hundred foremost 
business concerns use Barrett Portables. 

So it is wherever the Barrett Portable is given a chance to submit 
its merits. Office appliance dealers and agencies who would like this 
pleasant, profitable task in unassigned domestic or foreign territory, 
will do well to write, mentioning their facilities and responsibility. 


BARRETT ADDING MACHINE CO., Philadelphia, U. S. A 


GI? ; F PORTABLE 


Calculating 
and Adding Machine 
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June Exports of Carbon Paper and Ribbons. 

United States exports of carbon paper and typewriter 
ribbons by countries during June, 1919. By the Division 
of Statistics, Department of Commerce and Labor 


Carbon ly pewriter 

Countries Paper. Ribbons. 
Belgium nom cutales othe oc .$ 1,198 $ 2,515 
Denmark Peers ae 674 643 
ea 342 266 
ME «2-4 s.awe es boas wee coe | See 4,398 
italy ee pe ea ae ee 48 651 
Netherlands 5 <b Se ae. a ae iickes . 38 
Norway er ees 745 3,458 
Portugal . pat OR eae ee care , 583 1,313 
Roumania Ce ey ere 5 a 
Spain . es eee beet nate 2,972 1,212 
Go oc cwcdddenaken Pee 25 4,404 
Switzerland eee ecko nee ae 2,030 1,359 
er re eee ot ae 9,442 2,314 
Berean BIGRGULAG 3a vic c. wcwt. cs 48 eae 
Canada . +% ee ee een ah 6,216 4,037 
Costa Rica . Pe ee ey ea ee cea ; 49 
Guatemala 21 55 
FROMGULAS 2 cece vectsen a éacdte 132 5 
ee ory, Some ae 74 yer 
Panama . ee ek en a Manee hee 502 101 
eee re re eae 2 pen. 
Mexico . Kpoleis och ea eee ae : 8.677 4,139 
Newfoundland and Labrador...... 89 37 
Jamaica ees 37 72 
Trinidad and Tobago. ............ 21 122 
ME. «o.<3 » 00 0 eee : 3,065 3,642 
Danish West Indies.......... 4 5 
Dutch West Indies......... ~ 20 1 
French West Indies........ 2% 7 43 
ere er Poe re 43 273 
Dominican Republic ....... 76 55 
Argentina a Sak eS a aes Ca 25,205 17,596 
oe ae Se rea eee ee . 1,655 2,021 
eee et a 596 234 
Colombia i: eae ee . 365 1,200 
BORMAGOE  «..+ chdacecaeeceen 114 79 
British Guiana ........ imc oked ienad 28 
Peru .. aOR aed BK akan 586 67 
EE ee eae ;, 829 413 
CL eee rene es ; a 90 83 
| Rs ey Soe es 20 35 
Chima ..... nvawhewas akin ys aan 2,269 4 356 
Britiohn India. ....cesasc0cs apelin 6,456 3.227 
Straits Settlements ...... ee 240 275 
Other British East Indies.. : re 92 
Dutch East Indies............... 2,943 Sa 
Hongkong Tear ee o. 714 217 
Japan .. jini eatileeats er ee , 5,073 4,897 
Remsen $0 “ASI... cic ds cucsccess ; 403 2,823 
Pore ig. Ramin aia ate a 3 51 
Australia ....... Re eee 4,565 3,434 
POW ZORRO 6isc cc cicccce : 1,290 oe 
French Oceania ........... ; 53 45 
Philippine Islands ....... , 1,500 3,563 
A ge tee 20 
British South Africa........ 100 are 
da ee eee an 445 48 
Portuguese Africa ....... ; 75 ace 
Egypt A Ore Gee is 759 1,666 
Total ht i are ated ...-9107,816 $81,677 


July Foreign Trade Statistics. 

Imports in July were the largest in the history of the 
country, while the exports were the lowest in any month 
of this vear, according to a statement given out by the 
Bureau of Foreign and Domestic Commerce of the De- 
partment of Commerce. 

The July exports amounted to $570,000,000, nearly $350,- 
W0.COO less than in June (the high-record month), but an 
increase over the $507,000,000 exports in July, 1918. For 
the seven months ended with July the exports were 
$4,618,000,060 in 1919 and $3,482,000,000 in 1918, an increase 
of nearly 33 per cent in one year 

July imports were valued at $345,000,000, as against $293,- 
000,000 in June, 1919, and $242,000,000 in July, 1918. They 
are the largest monthly imports in the history of American 
foreign trade exceeding by $16,000,000 the previous high 
record in May of this year. Imports for the seven months 
ended with July were $1,955,000,000 in 1919, against $1,788, 
000,000 in 1918, an increase in the last year of less than 
10 per cent 
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STAMPS MAIL 
MUCH FASTER 


KEEPS STAMPS ‘ORDE 


Mele .¢ oma, ONE PLACE 


You Don’t Risk 
a Cent 


The User is offered Multipost Equip- 
ment suitable to his needs on abso- 
lutely Free Trial—without a cent in 
advance or obligation. 


The Dealer can represent Multipost 
Equipment on a Plan whereby he 
doesn’t invest or tie up a single cent— 
where the full responsibility for the 
success of machines sold or delivered on 
trial rests upon the Multipost Company. 


MULTIPOST 


Postage Stamping Equipment 


A necessity in every office and store 
where stamps are used; the unques- 
tioned leader in its field—oldest and 
proved most successful; growing in 
sales and popularity as its advantages 
are more and more recognized and as 
its National Advertising is sending 
home the message of Efficiency and 
Economy to the multitude. 


It costs the User and the Dealer 
absolutely nothing to find out what 
Multipost Equipment offers them. 


A letter, a post card—and you will 
have some interesting facts. 


Multipost Company 
Rochester, N. Y. 
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Pierce Carbon Copy 
Attachment for 
Typewriters 


It produces a large number of good 
carbon copies on the regular corre- 
spondence machine. 

This Simple, Practical, Efficient de- 
vice corrects a fault that exists in 
typewriters. Its use in no way inter- 
feres with the regular operation of 
the machine. 

It is a money saver, and will return 
its small cost to the purchaser sev- 
eral times over each year. 


PRICE LIST (Underwood Model) 


10 inches wide for No. 4 model.............. $5.00 
10 inches wide for No. 5 model.............. 5.00 
12 inches wide for No. 3/12 model........... 5.25 
14 inches wide for No. 3/14 model .... ...... 5.50 
16 inches wide for No. 3/16 model............ 6.00 
18 inches wide for No. 3/18 model............ 6.50 
20 inches wide for No. 3,20 model............ 7.00 
26 inches wide for No. 3/26 model............ 7.50 


Terms: Cash. Attachments delivered, 
charges prepaid. 


Dealers and Specialty Men 


We are at this time without representa- 
tion in a few territories, and want to make 
arrangements with live ones to represent 
us. The proposition requires considerable 
of your time, but you will find it profitable. 


Pierce Sales Company 
219 Park Building - Pittsburgh, Pa. 




















September 


The excess of exports over imports was $225,000,000 in 
July. In the first seven months of this year exports ex- 
ceeded imports by $2,663,000,000—$969,000,000 more than 
the excess in the corresponding period of 1918, or an 
increase of 57 per cent. 


Clip Man Takes Long Trip. 


Charles R. Senior of the American Clip Company, left 
the factory at Long Island City, New York, N. Y., on 
September 2, for an extended trip over the middle west 
ern territory. On this trip he will visit Chicago, Duluth, 
St. Paul, Minneapolis, Kansas City, St. Louis and Louis 
ville, returning by way of Pittsburgh and covering all 
the principal towns in the territory indicated. Mr. Senior 
is a genial and energetic gentleman who is welcome at 
every stationery establishment. 


Prominent Ribbon and Carbon Paper Man Marries. 

Friends of William W. Phillips not long ago had the 
pleasure of congratulating him upon his marriage, May 
10th, to Miss Christina Brock, daughter of Mrs. Margaret 
Brock, of St. Louis. Mr. and Mrs. Phillips spent thei: 
honeymoon on an extended automobile tour. They an 
nounce themselves at home to their friends after Sey 
tember lst 





WILLIAM W. PHILLIPS. 


Mr. Phillips is president of the William W. Phillips 
Supply Company, dealers in office supplies, inks, ribbons, 
carbon paper, etc., at 408 Olive street, St. Louis, Mo. He 
is one of the best known men in the office equipment field 
in the Southwest. having had a long experience in the 
business and enjoying an extended acquaintance through- 
out the territory tributary to St. Louis. Mrs. Phillips is 
a talented musician, very much interested in athletics and 
active in Eastern Star circles in St. Louis 


U. S. Firm Invests Money in. Canadian Securities. 


Over across the seas the soldiers of Canada and men 
from the United States were good friends. The tradi- 
tional good will of one for the other was strengthened by 
the hardships and dangers common to those who fought 
the good fight. Over here it is pleasant to note the con- 
fidence in Canada, manifested by financiers and indus- 
trial leaders in the United States. The investments of 
Americans in Canadian Government war securities forms 
a chapter in the commercial relations of the two coun- 
tries, which deserves to be the subject of an extended 
review. It has just come to our notice that one of the 
leading industries of its kind in the United States, a 
manufacturer of graphite paint products and lead pencils 
at Jersey City, N. J., has invested all of the returns from 
his Canadian business in Canadian Government bonds and 
in the provincial and municipal bonds of the Dominion 
This company is represented for its pencil lines by A. R. 
MacDougall & Company, Ltd., Toronto, and in its grease, 
lubricants and paint lines by the Canadian Asbestos 
Company of Montreal. 


September, 1919. 
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A New Helping Hand for Business 


The Self-Starting Remington 
Typewriter is translating lost time 
into saved dollars. 


How? 


See those little keys—those 5 
fingers on this Remington Self- 
Starter! 


They take the stutter out of type- 
writing and 12 halts out of the 
average business letter. Users tell us 
that they put more letters in the bus- 
iness day, more ease in the typist’s 
day, and more money in the cash 


box 


A typist says, “The Self-Starting 
Keys let me do real touch typewriting. 
I never have to take my eyes off the 
notes.” A railway operator says, 


“With the Self-Starting feature, I find 
that I can make greater speed and 
turn out almost double the work.” 


Of course no one advertisement 
can explain the details of the Reming- 
ton Self-Starter. But the Remington 
salesman can. In 177 American 
cities he is as near as your telephone. 


Give him 10 minutes of your 
time. See if he doesn’t give you the 
secret to time savings which, if men- 
tioned here, you might call impossible. 


As a matter of daily business, 
the Remington salesman and the 
Remington Self-Starter are helping 
American business to proved savings 
of business time and business money. 
Won’t you have some of the same? 


REMINGTON TYPEWRITER COMPANY 


374 Broadway 


Branches Everywhere 


New York 
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They’ll be asking for the 









Are you prepared to give your customers service? 
In System Magazine for October and other business publications, we ar 
offering to send free a sample of the Griplock Metal Index Tag. 


Every sample that goes out means 
a possible customer for the trade. 


A busy man will not send for a sample Griplock tags will not tear the pages 

unless he’s looking for a better index tag or work loose—but can be easily re 

than he is now using. Griplock is better. moved or changed. Made of fine steel 

So those dealers that are stocked with the with a patented feature that grips and 
Griplock line now, will get locks the tag to the page. It is free o! 
the first profit-fruits of our all annoyances and inconveniences of 
advertising campaign. ordinary metal tags. 


GOOD PROFITABLE LINE 


Cost no more than others Made for bound 
books and loose-leaf systems and carried in 
sets for every imaginable use — monthly, 
weekly, accounts and cities, alphabetical, 
numerical, etc. 





Send for sample today 









Mail This Coupon 


Fill out and mail in your business envelope 


RICHARDS TAG CO. 


Sac City, lowa 


Samples, details and discounts sent 
on request to established dealers. 
Send the Coupon. 


Address: 


RICHARDS TAG CO. 


Sac City, lowa 





Please send us comple 
ind trade discounts 


pet offe in Office \pp 
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Company Dinners and Conferences 


Hammond Men Hold Convention. 


Nstrict Managers of the Hammond Typewriter Company 


Hold Annual Convent Vew Yor 


The usual annual convention of the managers of the 
Hammond Typewriter Company took place at the com- 
pany’s New York headquarters during the week beginning 
August 4th The discussions were centralized particu- 
larly around the point of how more efficiently to meet the 
demand for machines. It is somewhat embarrassing to a 
manufacturer to find his order files running two and three 
months behind. The convention, therefore, included sales 
questions as well as questions of production 

The convention followed the start of a new fiscal year 
and the meeting resulted in the establishment of broader 
policies for coping with new conditions—policies intended 
to anticipate rapidly changing business methods. During 
the discussion the fact was brought out that about the 
only thing under human control which has not advanced 
any in forty years is the mechanical make-up of the busi- 
ness letter. The Hammond men believe that the mer- 
chants of the world have been resting too closely to the 
foothills in their correspondence and have been too well 
satisfied with the regular and accepted things from day 
to day 

At the convention a committee of managers presented 
to General Manager A. P. Brooks a beautiful set of jew- 
erly, comprising an extraordinary and original design in 
a diamond scarf pin, and a set of antique cuff links. The 
vift was in recognition of the great service Mr. Brooks has 
rendered to the Hammond Typewriter Company as an or- 
ganizaticn and to the individual interests of the managers 
as well. John F. Soby, assistant general manager, ex- 
pressed in behalf of the managers and himself their appre- 
ciation of the deep interest Mr. Brooks has always taken 
in the personal welfare of those working with him. He 
particularly referred to the co-operative feeling which per- 
vades the entire organization In his response, Mr. 
Brooks expressed his gratification at receiving the hand- 
some gift and even more for the spirit which prompted it. 
He said that it has always been his aim to keep before 
him the welfare of his fellow-workers and to advance 
their interests wherever possible to do so 


Those attending the convention included F. W. Heat- 


er, Boston, Mass.: H. P. Simmons, Washington, D. C.; 
C. F. Hollister, Kansas City, Mo.; C. F. Gravelin, St. 
Louis, Mo.; William Mills, Detroit, Mich.; John A, Guest, 
Chicago, Ill.: C. A. Gardner, New York, N. Y.; J. A 


Sait, Philadelphia, Pa., and E. H. Knebush, Pittsburgh, Pa. 

Acting on the hypothesis that “all work and no play 
makes Jack a dull boy,” the managers were all taken 
care of out of conyention hours. Special luncheons, mo- 
toring and theatres occupied their spare time. On Tues- 
day afternoon all were the guests of General Manager 
Brooks at the country house of the New York Athletic 
Club on Long Island Sound, where a wonderful shore 
dinner was given, followed by a motor trip through 
Westchester county and along the shore of the beautiful 


Hudson 


Pen Plant Employees’ Outing. 

The Turner & Harrison Pen Company, Philadelphia, 
Penna., gave its employees an outing at Atlantic City in 
July. \ special train took about one hundred to the 
beach, where they enjoyed fishing, bathing and sailing, as 
well as suitable interior decorations. A yacht was char- 
tered for the afternoon and placed at the disposal of the 
company’s guests. The fishing championship was won 
by Albert Perko, making the tourth time his name has 
been engraved on the championship silver cup 


Johnston Employees’ 36th Annual Outing. 


The thirty-sixth annual outing of the employees of the 
Wm. G. Johnston Company, Pittsburgh, Penna., was held 
luly 19. The employees of the stationery concern jour- 
neyed to Alameda Park, Butler, Penna., ahd enjoyed the 
usual program of games, athletic events and “eats.” Con- 
tests were provided in profusion, the women participat- 
ing as well as the men 
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Turn forward for addition and multiplication; backward 
for subtraction and division. Nothing could be simpler. 


By a simple turn of 
the crank-it does all 
your figure work 


‘‘Wrong Answers’”’ cannot happen with a Monroe. 

You see as you go that your answer is correct. All fac- 
tors of your problem are always in plain view. You can 
instantly detect and correct any error before it enters 
into your result—a feature that is not possible with any 
ther machine. 

No experienced operator necessary. No reciprocals, 

complements or intricate rules. The Monroe makes it 

possible for you to go direct from problem to answer in 
1e shortest time and with infallible accuracy. 

Compare the Monroe with any other calculating ma- 
chine—any other. Get the full facts regardless of what 
machine you buy. Sena the coupon NOW, 


Monroe Calculating Machine Company 
Woolworth Building, New York City 
Offices in Principal Cities 





Calculating Machine 








xy Without obligation to 
Used in thousands of offices me, please send your 
to extend invoices, make SA “Book of Pacts’’ showing 
€ ff how the Monroe will save time 
f 4 in the figure work of my business. 


stir + 7 ] 
Stimates, figure payrolis, 





nd costs, foot ledcers, com- 


solve engi- 


Firm N@mMme@.,.....csecssccevesesece 
Your Name. ....eseeecees Coeccocsogce 


7 4 Address 
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**Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 








Wake Up to the Value 


of purchasing supplies with your business card printed upon them. 
See cut above. 


This means any size order, large or small; it also means either 


guides or folders. 
That’s the way we help build up 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source. You save the thousands of dollars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 

Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and sampl-s of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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Protectograph Premier Club Convention. 


A story of the meeting of the Premier Club 
of the Todd Protectograph Company at the 
home office in Rochester. 


Last month the Premier Club, the crack sales organiza 
tion of the Todd Protectograph Company, held a meeting 
at the home office in Rochester, N. Y., and the company 
outdid itself in showing honor to the distinguished mem- 
bers of the sales force who held their first annual con- 


vention as guests of the house. 








TWELVE OF THE “ORIGINAL THIRTEEN.’’—Premier Club 
composed of 33rd-Degree Members of Todd Protectograph Sales 
Force, photographed at the ivy-clad entrance to the plant at 
Rochester on their arrival for the first annual Premier Con- 
vention. Left to right, first row—S. H. Bacon, North Dakota; 
L. F. Anaya, Washington, D. C. (Vice-Pres.):; W. D. Sowle, 
Baltimore; Julius Mentzel, New York; W. L. Hutchinson, Wis- 
consin; G. W. Young, Ft. Worth; W. H. Tate, Columbus, Ohio 
Back row—A. F. Gerak, Chicago; W. E. Cook, Boston (Secre- 
tary): F. H. Bloom, Rochester (Treasurer); H. B. Midkiff, 
North Carolina (President); Walter Friedenberg, El Paso, 
Texas. (Cc. A. Freeman, Kansas, traveled on a slow train, 
arrived the day after the photograph was taken.) 


The program for the first convention, prepared by H. A. 
May, secretary of the company, was one of the best ever 
provided for any of the many sales conventions that have 
been held at the Todd plant, and it was run off like clock- 
work—covering three days of continuous educational 
sessions and four evenings of entertainment and stunts. 

A new feature introduced at the sessions was an “Old 
Fashioned Selling (not spelling) Bee,” devised by George 
W. Lee, general sales manager, which -proved a big suc- 
cess. The idea was to discover the man who knew most 
about his line and “proposition.” Sides were chosen, and 
a list of questions submitted by the various departments 
were propounded after the manner of a spelling match. 
Hundreds of questions covering every phase of the busi- 
ness were fired at the contestants, and batted back across 
the net so rapidly that the stock of questions was almost 
exhausted before either side had lost half of its men. Fi- 
nally, with the shades of night falling fast, it proved 
necessary to go “over in the back of the book” to find a 
question that would “stump” either side. This novel con- 
test proved one thing clearly—that it takes real study as 
well as energy and initiative, to be one of the First Thir- 
teen in an organization such as the Todd selling force. 
It was past dinner time when S. D. Bacon, one of the 
younger district agents in the sales force, found himself 
standing alone on the floor, having “sold down” the en- 
tire bunch. He received a medal of heroic size, inscribed 
“ T B Champion.” 

The rest of the sessions were just as full of instruction 
and entertainment as the one described, and the Premiers 
scattered for their respective bailiwicks, realizing that 
they had learned a lot from each other—and so had the 
folks at the factory. 

The Todd Premier Club is an outgrowth of the Legion 
of Honor, which was established in the sales force three 
years ago. The men in the Legion of Honor “take it by 
degrees.” The first month in which a salesman secures 
a certain high number of “points” brings him the Legion of 
Honor button with a gold numeral I. Then for each suc- 
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Otal /gnorance! 


Ignorance isn’t always 


acrime. More often it’s just 
LACK OF KNOWLEDGE. our 


salesman loses orders because he doesn’t 
know the goods and know the poonueet. You lose 
your workers’ loyalty because they don’t know you. 
The buyers pass your goods because they do not 
now they need them. 




























And you haven't bought a 
Multigraph because you don’t know 
the truth about it—that it is one of the most 


economical, practical, convenient weapons with 
which to fight and conquer ignorance. 


In hundreds of factories it prints 


folders, bulletins, cards and house organs 
that tell the truth about the business and inspire 
loyalty and enthusiasm. It sells goods, prints 
menus, imprints folders, bank checks and dealers’ 
literature. It prints millions of office and factory 
forms on which executives depend for the knowledge 
that keeps business going. 


All this it does at a saving of 25% to 
75% of the ordinary cost. Economy, 


speed and convenience are the reasons why men 
do with it what they’d never do at all without it. 


You Can’t Buy a Multigraph 
Unless You Need It 


But if you have ignorance to fight anywhere in your 
business sign the coupon and find out the facts. 


/ 

















FIGHT it with the 
MULIIGRAPHT 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 
Offices in principal cities 


THE INTERNATIONAL MULTIGRAPH CO., London, 59 Holburn Viaduct; Paris, 24 Boulevard des Capucines 












The Multigraph Firm — vitinpimalingantai Our Ene Most ece eo 


RE Be St., C » Ohi re sini 
1830 E. 40th St leveland ™ Name. Bi a ae aia __ Official Position... 


Tell me how I can fight ignorance 
~ on, — 
in my business with the Multigraph. Street Address— " _ Town —_______ -. State_©-Ae-— Som 
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With ROYAL Jnbuilt Card Devices 
the Typist Can Write on a Postage Stamp 












The three inbuilt card devices of the 
‘“‘Royal’’—the Overhead Card Holder, Sita- 
tionary Center Scale, and Twin Aligning 
Scales—assure the neatest and most exact 
typing on the smallest cards, envelopes, 
labels. And the typist can do this as quickly 
and easily as she handles correspondence. 















“Royal” construction enables the typist to 
feed and. guide any form of material simply, 
swiftly. ‘‘Royal"’ ribbon spool guards do 
away with the soiling of the fingers in re- 
placing ribbons; ‘‘Royal’’ geared carriage 
tracks insure perpetually perfect alignment. 


ROYAL TYPEWRITER COMPANY, Inc. 


Royal Typewriter Building, 364-366 Broadway, N. Y. 


Branches and Agencies the World Over 
Chief European Office, 75 Queen Victoria Sireet, London, E. C. 
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‘Compare 
the Work” 
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essive month in which he equals or exceeds that record 
he receives the next highest numeral, until in the course 
of time he gets up to No. 33, which initiates him into the 
Premier Club. 

The cardinal principles of the Premier Club are (1) 
To set a standard of personal conduct and business meth- 
ods that will be worthy of emulation by all salesmen. 
(2) To visit the factory every year at the expense of the 
firm. 

\t this first meeting, the Premiers numbered thirteen, 
representing the “upper crust” of 450 salesmen, its per- 
sonnel being as given underneath the photograph, which 
shows the members on their arrival at “Homeburg,” as 
the plant is affectionately called by the organization. 

It is calculated that by the time for the 1920 get-to- 
gether there will be about fifty Premiers,:as nearly 200 
members of the sales force are now enrolled in the Le- 
gion of Honor, and many of the top-notchers are clicking 
off a higher numeral each month with great regularity. 


Multipost Men Hold Convention. 


Vailing Machine Company Holds First Annual Get-together 
Meeting at Rochester 

Last month the salesmen of the Multipost Company 
held their first annual sales convention at the factory be- 
ginning August 7th. The day was that of the company’s 
annual picnic and was selected in order that the com- 
pany’s factory employes might become acquainted with 
its sales force and the rest of the organization. A lake- 
side resort known as Island Cottage, having a good hotel, 
a fine bathing beach, etc., was selected for the picnic, the 
resort being turned over for the day exclusively to the 
Multipost employes. 

rhe forenoon of the opening day was devoted to a trip 
through the factory by the salesmen and at 11:30 all 
boarded special trolley cars and were taken to the lake. 
Upon arrival a lunch was served, after which a ball game 
between the factory employes and the salesmen was 


A, 





ANNUAL CONVENTION OF THE MULTIPOST COMPANY. 


played and some other sports were pulled off. The rest 
of the atternoon was spent bathing, boating, etc. At 6 
o’clock a dinner was served at which all employes, both 
factory and office, as well as salesmen, were present. 
Addresses were made by officers of the company and sev- 
eral of the visiting salesmen. 

On the 8th and 9th the sessions of the convention were 
held in the Rochester hotel where accommodations were 
provided for all the sales representatives; also a room for 
‘onvention purposes. Luncheons and dinners were served 
for the entire group together. 

The two days were devoted to talks by the officers of 
the company on the progress of the business and plans for 
the future. The sales representatives presented interest- 
ing information, the sessicns being devoted to a study of 
the business and its progress. 

The company has at present about sixty active repre- 
entatives scattered over the United States, but all of these 
were not called to the convention. Those who came were 
what the company calls veterans of the sales organization. 
lwelve attending the convention had been with the com- 
pany for a period of five years or more. Present plans 
contemplate bringing in every sales representative to a 
similar convention next year and a unique scheme has been 
worked ort for accomplishing this result. Office Appli- 
ances hopes to present the details of this plan in the near 
future. 

(Continued on page 105.) 








Meilicke Says: 
“Any Problem Once 
Solved Correctly, Is 

4 Solved Forever. Each 

Repetition of the 

Process Used in Ar 

riving at an Answer 

Is Wasted Effort.” 

















Buried Facts 


and data are the bane of every organ- - 
ization. Some man has one group— 
another has the ‘‘dope’’ covering other 
facts —and nothing is organized or 
related. 


Me.ilicke Sight Systems 


collect data and relate facts, and pre- 
sent them in form for easy reference. 
Standard products are: 


Meilicke Price Checkers 

Meilicke Dictaforms 

Meilicke Pay Roll Calculators 
Meilicke Active ’Phone Lists 
Meilicke Yard Goods Calculators 





Detailed information and proposition 
for live dealers sent on request. 


Meilicke. 
Calculator Company 
Dept. O-9, 350 N. Clark St., Chicago, Ill. 




















48 OFFICE 


TVAHAUAUULE A 








2 
= 
= 
= 
= 





MATH 


1}, NNNUOOTEANOL ULLAL EUPPAPONPPMPADS A) NEUE 








= 
5 


INMUINNN 


Fe eT TUTTLE ULLAL IRA RAUL L MMII OL LLL TL KK 





HIS is the 

Machine 
the Govern- 
ment bought 
for the Pay- 
masters in the © 
Navy. 


(American 
Maltiplying 
Model) 


American Can Company 
Typewriter and Adding Machine Division 


1230 Monroe Bldg. Chicago, III. 
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APPLIANCES 


September, IoIg 


Organized Opposition to Siegel Bill. 


There is pending before Congress a measure known as 
the Siegel bill, which is designed to compel retailers t 
mark their costs in plain figures on merchandise Che 
germ of the bill lies in the “Arizona idea,” conceived by 
the I. W. W., which required merchants to mark their 
cost prices as well as the selling prices The National 
Garment Retailers’ Association has presented a resolu 
tion to Congress exposing the weakness of the propos 
law. We quote the resolution in part 

“Subject: Resolutions opposing licensing retailers and 
compelling them to mark both wholesale and retail prices 
on their merchandise. 

“Whereas, It is the sense of this organization that every 
effort should be made by the business interests of this 
country to co-operate with the Federal and state authori 
ties in an endeavor to reduce the high cost of living, and 

“Whereas, The president of this organization has her: 
tofore communicated with the attorney general of the 
United States, offering the assistance of this associatio1 
in the carrying out of appropriate measures which may | 
adopted for that purpose; now, therefore be it 

“Resolved, That the action of the president of this 
association, in offering its service to the Government, be 
and the same is hereby ratified and confirmed; and, 

“Whereas, There is now before the house committee ot 
interstate and foreign commerce a bill of this nature 
known as the Siegel bill, which, in addition to the afore 
said provisions, prohibits the retailer from including buy 
ing, selling, advertising and other overhead charges; and 

“Whereas, Such legislation places the retailer in a1 
unfair position since the public has no conception of dis 
tribution costs and other causes contributing toward th: 
differences in prices between wholesale and retail; and 

“Whereas, Such legislation tends to limit production and 
sales, and therefore increases the present living cost; now, 
therefore, be it 

“Resolved, That the National Garment Retailers’ Asso 
ciation, in convention assembled, does hereby protest 
against the Siegel bill and any other proposed legislation 
licensing retailers and requiring them to mark the cost 
price on merchandise.” 

While the resolution represents the expression of but 
one organization, it is expected that an imposing array 
of associations devoted to manufacturing and retail inter 
ests will endeavor to prevent the bill from reaching the 
statute books. 


e 


Kansas Book Store Adds Office Supplies. 


Phil. M. Anderson, proprietor of Anderson’s book store 
at Newton, Kansas, after twenty-five years in the sta 
tionery and book business, has added a line of office sup 
plies, having bought out the office supply department of 
the Kansan Printing Company of Newton. Mr. Anderson 
now carries, in addition to his former stock, lines of desks 
chairs, filing devices, safes, rebuilt typewriters, loose leaf 
ledgers and other office devices. 

The Kansan Printing Company will use the space for 
merly occupied by the office equipment department for 
the expansion of its newspaper plant and will hereafter 
devote its exclusive efforts to the newspaper, job printing 
and book binding business. 

The new line fits admirably into Mr. Anderson’s busi 
ness. It is said that Mr. Anderson has what is perhaps 
the most scientific and compact store arrangement in the 
entire state His store has been remodeled, the entir« 
second floor of his establishment having been made over 
to accommodate the new stock. 


“Selling in Foreign Markets.” 


The Department of Commerce has issued the first of a 
series of educational books. It is titled “Selling in For 
eign Markets,” and was written by Dr. Guy Edward Snider 
of the College of the City of New York. The book com 
prises 600 pages, and is devoted to a logical study of the 
various phases of handling American products abroad 
The book was designed as the basis of a series of studies 
and is a text book on exporting. “Export Selling Meth 
ods” can be obtained for fifty cents from the Superintend 
ent of Documents, Washington, D. C. 

Another work is now in press, covering the important 
phase of documentation in connection with overseas trade 
It is called “Paper Work in Export Trade,” and will deal 
with the important papers and documents necessary in 
handling foreign shipments. 
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= Get away on time every day 
with The Dictaphone’s help 


WHILE some office managers are chained to their desks, 
others are clearing up their work earlier in the day and 
enjoying more of the outdoor season, because they have sim- 
plified their methods of doing business. 


The Dictaphone is certainly a big help. It speeds the mail, 
because it simplifies the processes of getting it out. You 
dictate and your secretary transcribes your dictation under 
ideal conditions. Both you and she get away promptly each 
afternoon, and are the healthier and happier for it. 


Phone or write the nearest branch office for 15-min- 


ute demonstration in YOUR office, on YOUR work. 


#E NICTAPAVNE 





Registered in the U. S. and Foreign Countries 


Dept. 119-1, Woolworth Building, New York City 
Branches Everywhere Write for Booklet, ‘‘The Man at the Desk’’ 


There is but one Dictaphone, trade-marked ‘“The Dictaphone,”’ made and merchandised by the Columbia Graphophone Company 
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MOTION SAVING AND 
CONVENIENCE 


are two features which find their highest 


SZ, 


development on the 


Smith Premier 
/ypewriter 





Motion Saving— 


Because only one motion is required to print any 
character on the keyboard. Only one motion is re- 
quired to start any indented line. The Swi 
Premier is the only typewriter which has both of these 
motion saving features—the Sincte Key and the 
SELF-STARTER. 





Conventence— 


Because the Sith Premier carriage is non-shifting. 
This makes form writing on the widest of carriages as 
easy as ordinary letter-typing. It also renders easy a 
quick change of carriage. If you havea rush telegram 
to send, your stenographer does not have to remove 
from the machine the letter she may be writing. She 
simply removes the carriage—with the letter in it— 
inserts another carriage and writes the telegram. 
This same convenience is a deciding factor when the 
same machine is used for widely different kinds of work. 
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Nor are motion saving and convenience the only 
features which commend the SMITH PREMIER T yPE- 
WRITER to its users. It is unsurpassed in durability, 
permanence of alignment, quick action, lightness 
of touch, ease of operaticn and manifolding power. 
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SMITH PREMIER TYPEWRITER CO.., Ltd. 


6 and 7 Queen St., Cheapside, London, E. C. England 
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VOT! Wanufacturers should read this department, for 
tere are announcements from firms at home and abroad re- 
yarding their requirements for goods. Vany of these an- 
nouncements outline business opportunities of importance and 

ich item should receive careful consideration from manu- 
icturers in this field. 


Ahmadabad, India. 

Keshau & Company, commission agents and mer 

hants, desire stationery lines for distribution 
Barcelona, Spain. 

P. R. Chown of Balmes No. 12, Barcelona, desires to 
take the agency for a dictating machine in his territory, 
ilso for a calculating machine and for duplicating de- 
vices, both rotary and flat. Mr. Chown is an experienced 
office equipment man with an established business in Bar- 
celona and is in a position to get in touch with the min- 
istries, railways and other large concerns of the coun- 
try Mr. Chown has recently formed a company, in- 
reasing his capital and extending his opportunities for 
service 

Batavia, Java, N. E. I. 

The Oriental Trading Coy., Inc., would like to repre- 
sent responsible American manufacturers either as selling 
agents .or representatives. The lines in which the com 
pany is particularly interested are: Leather goods, postal 
scales, sealing wax, typewriters, new and rebuilt; portable 
and standard commercial; ribbons and carbon, calculating 
machines, paper fasteners, desk accessories, tables, paper 
of all kinds, fountain pens, and stylographic pens 

Cracow, Poland. 

Ludwig Aksman, who was engaged in the typewriter 
business at Cracow before the war, has re engaged in 
that business and offers his services to American manu- 


facturers He will supply information regarding condi- 
tions in Poland and will endeavor to co-operate with 
manufacturers on this side in every way possible. With 


the Polish flag he flies the American flag over his place 
of business in Cracow. 
La Coruna, Spain. 

Felipe Castedo, Franja 42, La Coruna, Spain, is desirous 
of representing American manufacturers in all of Spain. 
Mr. Castedo states that he has traveling representatives 
directly covering all the important towns and cities in 
Spain and is confident of his ability to produce results. 

Lyon, France. 

Mr. A. Lieber, 56-58 Rue du Lac, Lyon, France, would 
like to hear from manufacturers of the following lines 
Self-filling fountain pens, lead pencils, erasers, steel pens, 
clips and loose-leaf note books. 

Madrid, Spain. 

F. Pereda Guinea, commission agent and manufacturers’ 
representative, Toledo, 56 y 58, Madrid, Spain, would like 
to get in touch with American manufacturers who desire 
n active representative in Spain on a basis of commis- 
| 


es 


sions on sa 
Marseilles, France. 

C. Boisset. 58 rue Paradis, Marseilles, France, a dealer 
in typewriters, calculating machines, etc., is desirous of 
receiving offers from houses dealing in rebuilt typewriters, 
office furniture and all accessories which apply to the 
othce 

Paris, France. 

Paymal & Thiebaut, 39 Rue de Chabrol, desire connec- 
tions with American manufacturers of carbon paper, auto- 
matic numbering stamps and dating stamps, and all office 
requisites 

Catalogue File at Mexico City. 

[he American consulate general at Mexico City desires 
to secure commercial catalogues, mentioning a number 
of lines which are specially desired. Paper of all kinds 
is included in this enumeration. 


on 
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OTOSPEGR 
$38.50 


Completely 
Equipped 


A Big Money-Maker 
for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our national! advertising in Collier’s, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 
your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 
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NOTHING CREATES 
SUCH KEEN 


SATISFACTION 
BI C Cc O 


Guides, Index Cards, Folders 


AMERICA’S 
BEST 


BICCO SUPPLIES OUTSELL AND 
EXCEL ALL OTHERS— POPULAR 
FROM COAST TO COAST—SEND FOR 
OUR PRICE LIST No. 24, COVERING 
CARDS, GUIDES, FOLDERS AND ALL 
FILING SUPPLIES. 


IT PAYS OTHERS 
IT WILL PAY YOU 


The Rea on— 


Every index card, guide and folder cut absolutely accurate. 

Every ruled card ruled absolutely to?register. 

Folders do not split or crack—put them [to the hardest 
test and see for yourself. 


WE GUARANTEE OUR GOODS 








UC} 





OUTSELL (BI\(0) EXCEL 











REG. U. 8. PAT. OFF. 


WALTER B. PEABODY 
MIDDLE WEST REPRESENTATIVE 
CHARLES E. DAVIS 
EMPIRE BLDG., SEATTLE, WASH., PACIFIC COAST REPRESENTATIVE 
V. I. MARTIN 
412 PALACE BLDG.. MINNEAPOLIS, MINN. 
REPRESENTATIVE FOR MINNESOTA, NORTH AND SOUTH DAKOTA, 
IOWA AND WISCONSIN (EXCEPTION OF RACINE AND MILWAUKEE. 
MINNEAPOLIS AND ST. PAUL) 
GEORGE H. PEABODY 
149 CHURCH ST., NEW YORK CITY, SOUTHERN REPRESENTATIVE 
AND TRAVELING REPRESENTATIVE FOR MIDDLE WEST 


BOSTON INDEX CARD COMPANY 


BICCO BUILDING 
113-115 PURCHASE STREET 


BOSTON, MASSACHUSETTS 
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Offices of the Department of Commerce. 

Items concerning prospective foreign business are fre 
quently printed in Office Appliances, giving a file number 
by which each is identified. The intention is to have 
those interested write to the Bureau of Foreign and Do- 
mestic Commerce and secure the full name and address. 
Headquarters are at Washington. A number of offices are 
maintained throughout the country, and the item gener- 
ally indicates that detailed information can be secured 
from the “district and co-operative offices of the Bureau.” 
Following are the district offices, manned by employees of 
the bureau: 

New York, 734 Custom 
House; Chicago, 504 Federal 
Third National Bank Building; 
nia Bank Building; San Francisco, 307 
Seattle, 848 Henry Building. 

“Co-operative” offices are maintained at several centers, 
as indicated in the list which follows. The service is 
identical with that furnished by the district offices, and 
information is supplied without charge to the inquirer: 

Cleveland, Chamber of Commerce; Cincinnati, Chamber 
of Commerce; Cincinnati, General Freight Agent, South- 
ern Railway, 96 Ingalls Building; Los Angeles, Chamber 
of Commerce; Philadelphia, Chamber of Commerce; Port- 
land, Ore., Chamber of Commerce; Dayton, Dayton Cham- 
ber of Commerce; Pittsburgh, Chamber of Commerce. 


Catalogues Desired at Oporto. 


Consul Hamilton Wiley, Oporto, Portugal, advises that 
catalogues of American products of all kinds, preferably 
those with price lists, are desired by the Oporto consulate; 
also trade publications and reliable trade directories giving 
names and addresses of American manufacturers and 
exporters. 

In regard to catalogues, trade publications, and trade 
directories, it is suggested that such publications should 
also be sent to the Associacas Commercial do Porto, 
Oporto. This association, which is the chamber of com- 
merce of Oporto, maintains a reading room in which 
trade publications and trade directories are kept on file. 
Catalogues are also kept on file for the convenience of 
members. The reading room of this association is fre- 
quented by a large number of the business men of Oporto, 
and trade publications on file there are widely read. 


1801 Custom 
Louis, 402 
1020 Hiber- 
House; 


House; Boston, 
Building; St. 
New Orleans, 
Custom 








Prospects for Metal Office Furniture Sales. 


A list of furniture dealers and firms interested in metal 
office furniture in Naples, Italy, may be obtained from the 
Bureau of Foreign and Domestic Commerce or its district 
and co-operative offices by referring to file No. 113790. 

A list of dealers in steel office furniture in the Johannes- 
burg, South Africa consular district may be obtained from 
the Bureau of Foreign and Domestic Commerce or its 
district and co-operative offices by referring to file No. 
114950a. 

A list of possible agents for fireproof cabinets, and of 
lawyers and lumbering firms who are prospective buyers 
of such goods in Campbellton, New Brunswick, consular 
district, may be obtained from the Bureau of Foreign and 
Domestic Commerce or its district and co-operative offices 
by referring to file No. 110977. 


Inquiries at Lyon Fair. 

The Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., has received detailed information regarding 
the nature of inquiries received at the consulate booth, 
operated in connection with the sample fair held at Lyon, 
France, March 1 to March 15, 1919. Among the most 
numerous inquiries received were requests for information 
regarding office supplies. The bureau is compiling de- 
tailed information regarding these inquiries 


Danish Opportunities for Office Supplies. 


In an official report by Consul Maurice P. Dunlap, 
Odense, Denmark, an analysis was made of the possibili- 
ties of increasing the consumption of American products 
in that vicinity. Office supplies are listed among the 
manufactures which can be marketed there. 


Nairobi Asks Catalogues. 

Consul S. W. Eels, Nairobi, British East Africa, has 
established a file of commercial literature, and asks that 
exporters send their catalogues and price lists. Catalogues 
without prices are ineffectual, because of the time cor- 





respondence is in transit. 
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HERE is an Elliott-Fisher Sys- 
tem for every kind of wholesale 
and retail accounting. 
It gets the work done quicker and 
better. 
There is no duplication of work. 
All accounting information is al- 
ways available—without trouble, 
without waiting, without extra work. 
For instance 
The character of goods each customer 


has bought. 
The frequency of purchases. 





The frequency of payments. 

How often the account has been over- 
due. 

Accurate balances always on the ledger. 


What customers have been lost. 

A daily credit and collection journal for 
the credit manager’s exclusive use. 

A monthly statement of each overdue 
account along with the customer’s bills. 

Credit managers have found that 
Elliott-Fisher Flat-Bed Writing Ma- 
chines are easiest to operate, that 
they are built for accuracy, speed, 
and long endurance. 


Write for our booklet on Retail Store Accounting—or 
better, write for our representative to tell you the story. 


ELLIOTT-FISHER COMPANY, Harrisburg, Pa. 








Elliott-Fisher 


Flat-Bed System of Accounting—Bookkeeping—Billing—Recording 
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The above picture, which has been pub- 
lished all over the United States, is the 
most graphic way of showing the public 
how easy Shaw-Walker file drawers open 
and close. It paves the way for the famous 
Shaw-Walker argument “will run silent, 
smooth and speedy for one hundred years 
without repair or attention.’’ 

















Scatteration vs. 
Concentration 


JOU can meet every demand 
for filing equipment 


And certain filing requirements 
you can satisfy only 
If you carry the Shaw-Walker 
line. 
It is evident then, that con- 
fining your stock to Shaw- 
Walkeristhe simplest method 
of reducing investment, in- 
creasing turnover, and sav- 
ing the bother and_ book- 
keeping and sales confusion 
necessary where several lines 
are carried. 
And a customer sold on one Shaw 
Walker product is almost invariably 
sold on the entire line without perhaps 
being conscious of it. Whatever his 
filing needs, the name signifies satis- 


faction; he buys without argument. 


If your business is beset with the dif 
ficulties and dangers of over-invest 
ment in various filing appliance lines ; 
or handicapped by incompleteness due 
to the same cause, ask us about our 
1 


1 
aeaiers 


method of making successiul 
of Shaw-Walker representatives. 


THE SHAW-WALKER CoO. 
Factory and Home Office: 
Muskegon, Michigan 
New York, Chicago, Washington, St. Louis, 
Detroit, New Orleans, Pittsburgh, Minne- 
apolis, London. 











S 





HAW-\WALKER 





STEEL LETTER FILES 








Everything in Filing Equipment 
Complete Lines in Steel, 
Wood and Supplies. 
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Leeds Seller of Metal Office Furniture. 

The name of a dealer in Leeds, England, who has sold 
American metal office furniture is on file in the Bureau 
of Domestic and Foreign Commerce, and its district and 
co-operative offices. It can be obtained upon application, 
mmentioning File No. 113,179. 

Catalogues Wanted in Belgian Congo. 

For the convenience of local traders a mission in Bel 
xian Congo wishes bulletins, etc The address of the 
inquirer can be obtained from the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., mentioning File 
No. 9836. 


Stationery Dealers of Mazatlan, Mexico. 


The Bureau of Foreign and Domestic Commerce, Wash 
ngton, D. C., has a list of dealers in stationery and books 
in Mazatlan, Mexico. A copy of the list can be obtained 


on mention of File No. 9665. 


Sumatra Asks Catalogues. 


The American Consulate at Medan, Sumatra, asks to- 
catalogues various manufactured products, including 
stationery. 


Argentine License Fees for Commercial Travelers. 


Consular Reports of August 4 publishes a list of fees 
required from commercial travelers in the various prov- 
inces and territories of the Argentine Republic The 
schedule is too long to print here. The Department of 
Foreign and Domestic Commerce, Washington, D. C., can 
supply copies of the report. 


American Manufactures in Antwerp. 


Among the duties of the supercargoes of Shipping 
Board vessels is reporting on commercial conditions in 
the various ports visited. Commerce Reports mentions 
the visit of the supercargo of the S.S. “Wheaton” at Ant 
werp, where it was noted that the dealers’ shelves were 
bare. In some cases American products were shown, but 
the disposition of the merchants was not to push them. 
\longside an American typewriter displayed in a show 
window was an English duplicating machine 


Opportunities for Foreign Trade. 


The business tips which follow are collected from all 
points where the United States has commercial attaches 
and consular offices. If the reader wishes to follow any 
of the prospects, he can obtain the name and address by 
requesting the information from the Department of Com- 
merce, Washington, D. C., mentioning the number which 
identifies each paragraph. This afeenielien. is also on file 
at the district and co-operative offices of the department. 

General. 

30104.—A firm has been recently established in Russia 
to engage in general export and import business, and de- 
sires to be placed in communication with American export- 
ers with a view to stimulate trade with the Caucasus 
region. A representative of the firm is expected to leave 
for the United States in the near future 

Pens and Pencils. 

30420.—The president of a commercial firm in China 
is in this country and desires to purchase and to secure 
in agency for the sale of penknives, machinery for mak- 
ing envelopes and cutting paper, typewriters, especially 
pertable, fountain pens, kodaks, watches and athletic 
goods. Reference. 

30445.—A merchant in South Africa desires to purchase 
a 20-foot soda fountain for his new store. Quotations 
should be given f.o.b. New York and photographs with 
full details are requested. He also desires to receive cata- 
logues, prices, and samples of fancy goods, toys, fountain 
pens, and plated ware such as picture frames. vases, and 
purses, and all articles usually sold by druggists 

(See also No. 30435 under Stationery.) 

Stationery. 

29,.866.—The purchase or agency is desired by a man in 
Italy of stationery, post cards, writing paper in boxes, and 
calendars. Quotations should be given c. i. f. Genoa. Cor- 
respondence should be in atten. References 

30033.—The representation of manufacturers of hard- 
ware, paints, household goods, notions, stationery, and 
packing-house products, is desired by a man in Mexico. 
Correspondence should be in Spanish. References. 


(Continued on page 109.) 
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Insuring Quality 


\ trade-mark upon an article of any 
description not only serves to identify 
t, but also prevents substitution. The 
who trade-marks his 
product, insures its quality and at the 
same time protects both dealer and 
user from receiving an inferior article. 








manutacturer 

















The Lincoln 
, a ae, 
GUARANTER\, 
é ON 
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< ALL MAKE a 
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Ay “4 
294 BROADWAY 


See A 


Seal of Quality”’ 


Not only insures you against getting 
a brushed-up and hastily repaired 
but is also a guarantee 
that you are getting a high-grade, 
thoroughly rebuilt machine of the 
and workmanship ob- 
tainable anywhere at any price. 


typewriter, 
best quality 


Lincoln Rebuilt Typewriters 
of All Makes 


have demonstrated their ability to 
“stand-up” under the hardest kind of 
conditions. Their handsome appear- 
ance, easy action and endurance war- 
rants your asking the “long price” for 
them. 


A large stock of select roughs 
always on hand. 


Have you our “Bulletin”? You need it! 


Lincoln Typewriter Company 
298-D Broadway New York, U.S.A. 


Lincoln Rebuilt Typewriters—of All 
Makes—Guarantee Satisfaction 
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BALL BEARING! 
LONG WEARING 


The L. C. Smith & Bros. Typewriter is ball bearing at 
wearing points. It is built according to the most advanced 
mechanical ideas and gives the greatest service to the user. 


Here are some of its features. 


Single Keyboard 84 Characters Two-color ribbon (key control) 

Takes paper 10% inches wide Removable platen 

Writes line 8% inches long Protected type 

Ball-bearing typebars, carriage Automatic Ribbon reverse 
and capital shift Flexible paper feed 

Writing completely visible Typebar guide 

Silence of operation Lightening escapement 

Decimal tabulator Back spacer 

Variable line spacer Equipped with any style type 


Free catalogue on request 


L. C. Smith & Bros. Typewriter Co. 


Home Office and Factory 
SYRACUSE, N. Y. 


Branches in All Principal Cities 
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Why big business chooses it 


ECAUSE it serves better — the leaders “one-two-three” order makes speedy 
in big business are choosing “touch” operation a reality. 


SUNDSTRAND everywhere. 
SUNDSTRAND “one hand” operation 
SUNDSTRAND small size and light gives sub-totals and grand totals—printed 


weight permits carrying to private or gen- in red. Writing always in sight. Handle 
eral — factory or shipping room. pull is short and snappy. 
S i t i 

aves buying separate machine for each SUNDSTRAND adds, multiplies, sub- 


department to stand idle part of the time. r 
- tracts, divides—figures interest, chain 


SUNDSTRAND natural keyboard—with discounts, pay rolls, costs and invoices— 
10 keys at finger tips—and arranged in easier, faster and more accurately than 
you ever thought possible with any 


machine. 


Investigate SUNDSTRAND and you will choose it— | 
just as have the biggest and most careful buyers 
every where. A request brings demonstration 
without annoying solicitation. If there isn’t a | 
SUNDSTRAND office in your town, write Rockford. a 


Sundstrand Adding Machine fei 
General Offices and Factory 
ROCKFORD, ILL. 
U.S. A. 





Sales and Service 
Stations in Prin- 
cipal Cities. 





All keys at finger tips— 
scientifically arranged in 

" -two-three” order— 
ADDING MACHINE ter apeotiy “Banshees 


tem figure writing! 
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A Suggestion to Those Who Publish List Prices. 





Epitomising the Comments of Many Retail 
Stationers Regarding Priced Catalogues 
Which May Reach the Consumer. By WW. 
D. Pittman, in National Association News. 


Manutacturers of stationers’ goods who sell through 
the retailers, and who publish in their price lists or cata- 
logues, so-called list prices, should be careful to make 
such prices high enough to permit a discount to the dealer 
sufficientiy iarge to enable him to pay all of his costs 
to conduct his business, and then leave him a reasonable 
margin of profit. 

Recently we have had brought to our notice, prices 
published by manufacturers, where a discount is given to 
the dealers of from ten to twenty-five per cent; and we 
have in hand now a recently published catalogue, with list 
prices in it, and a statement that the various discounts 
trom the published prices, are ten, fifteen, twenty, twenty- 
five, thirty-five and forty per cent. The reason for these 
varying discounts is beyond our comprehension. 

Every manutacturer knows that the list prices he pub- 
lishes in his price list or catalogue are the resale prices 
to the consumer; and not infrequently these catalogues or 
price lists get in the hands of the consumers, or are 
frequently seen by them; and it becomes practically im- 
possible for the dealer to get from the consumers more 
than the published list prices. 

Every manufacturer ought to know that it costs retailers 
not less than thirty per cent to do business; and if he 
knows that, the question is, “How can the retailer sell the 
manufacturer's goods at the published list prices, when 
he is allowed a discount of only ten to thirty per cent?” 
Of course he can sell at such prices, or even less; but 
how can he afford to do it? He can not, for, if it costs 
him over thirty per cent to conduct his business, every 
sale he makes where he receives a discount of thirty per 
cent, he merely “breaks even,” and where he receives a 
discount of ten per cent he loses at least twenty per cent; 
and wherever he receives a discount of less than thirty 
per cent, he loses money. 

A manufacturer realizing what we have just observed, 
should never publish prices that he can not give from forty 
to fifty per cent discount on, to the dealers; and then the 
dealers (who are his salesmen), make something on han- 
dling his goods; otherwise, they make nothing. or may 
even lose money by handling goods so listed; and sales- 
men liave a habit of quitting when they are not making 
anything out of a proposition. 

Now, it is strange how many manufacturers have not 
taken the foregoing facts into consideration, and have 
published list prices with small discounts to the trade. 
And it. is stranger still, how many retailers have been 
foolish enough to handle these goods and make no profits 
or even lose money. But the retailers are fast learning 
what it costs them to conduct their business and we ven- 
ture the opinien that very soon they will be so well edu- 
cated along this line that manufacturers will not so read- 
ily find foolish retailers to handle their goods upon such 
terms and conditions. 

We have this question to put to the manufacturers who 
publish list prices, and give small discounts: 

“With the retailers fast becoming educated to modern 


methods of determining what it costs them to do business; 
and with the certainty that it will cost most of them at 
least thirty per cent of their sales for this item of expense; 
how can you expect them to handle your goods, if you 
publish list prices, from which you give them such a small 
discount that they make no profit or lose money by han- 
dling your goods?” 

We will venture to answer this for you by saying, that 
you can not expect a single retailer, who knows his costs, 
to be so foolish; and only those who have not “counted 
the cost” to do business will stick to you and such 
methods. 

We are inclined to the opinion that the very manufac- 
turers who give such small discounts, have never very 
carefully considered the cost to a retailer to conduct his 
business, and they have not purposely thus imposed upon 
him. It would be inconceivable to think that these manu- 
facturers would have their friends (the retailers) put 
themselves out of business by losing money on their 
goods; for the retailers are their distributors. A few 
manufacturers sell direct to consumers; but long ago it 
was proven that it costs more money to‘sell direct than 
through the thousands of established retailers throughout 
the country; and a manufacturer who tries to sell direct 
to the consumers, will soon make this discovery, and the 
consumer will have to pay more, not less, for the goods 
he makes; therefore, the list prices where goods are to be 
sold through dealers, are low enough (and perhaps too 
low) for direct sales, and there is no reason for a lower 
price, 

If then, it is to the advantage of the manufacturer, and 
also to the consumer, for the manufacturer to sell his 
goods through established retailers, it is at once apparent 
that these retailers must make a profit in handling these 
goods which they distribute, and the manufacturer who 
publishes list prices, from which he gives inadequate dis 
counts, imposes a burden upon the retailers that they can 
not bear, and eventually they must lay it down, or go 
out of business. 

The conclusion that we reach is inevitable, that manu- 
facturers who want retailers to handle their goods, must 
give them a discount from published list prices of not less 
than forty per cent, and more frequently fifty per cent, 
according to the class of goods to be handled; that is, if 
list prices are to be published. We frankly admit our 
preference for no prices at all in catalogues, and net prices 
to dealers, published in confidential price lists to accom- 
pany catalogues; these net prices to be subject to quantity 
discounts, as may seem fair to the manufacturer, thus let- 
ting the dealer establish his own resale prices, or follow 
the recommendations of the National Catalogue Commis- 
sion of our Association. But. if manufacturers publish 
list prices, as they have been doing, we respectfully sug- 
gest that they earnestly consider what we have set out 
herein, in the spirit of fairness to all interests concerned, 
including the public, which may be interested in seeing the 
goods remain on the market. 

We would not close this article without saying that 
there are many of the larger manufacturers of goods han- 
dled by stationers, who give adequate discounts from their 
published list prices; such as the manufacturers of Blank 
Books, Loose Leaf Goods, Inks, Adhesives, Rulers, Arch 
and Board Files, Steel Pens, Paper Clips, Paper Fastening 
Machines, Wire Baskets, Letter Trays, Fountain Pens, 
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Ink! No one but the old 


makers, who knew the secret 
ever succeeded in producing a Damas- 


cus blade. Muimeograph ink has never 


been made by any one but ourselves. It 
is perhaps the most important part of the 


Mimeographing process. Out of thirty years 
of careful experimenting it has been developed—to 


work with our waxless dermatype stencil on the 
Mimeograph. By these three good inventions of ours— 
(1) ink, (2) stencil, (3) machine—are letters, forms, bul- 
letins, drawings, maps, etc., quickly, easily and cheaply 


duplicated at the speedy rate of five thousand finely 
And the excellence of the work 





printed copies an hour. 
depends largely upon the ink. Let us show you how this 
. Get booklet 


process will save money and time for you 
“T”’ from A. B. Dick Company, Chicago—and New York 
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The N oisless lypewniter 


100% 
NOISELESS 


















Sales Offices Sales Offices 
in America: Abroad: 
Albany Australia 
Baltimore Brazil 
Boston China 
Buffalo Denmark 

: Dutch East 
Chicago Indies 
Cleveland France 
Columbus Great Britain 
Dayton O THE OFFICE APPLIANCE Honolulu 
Denver trade it can now be said with conf- Holland 
Des Moines dence that The Noiseless Typewriter is pid 
Detroit no longer a theory or a dream but that it * om 

. : : Malay States & 
Indianapolis has become a fact. The proof of this Ginadt Gettin. 
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253 Broadway, New York, N. Y. Middletown, Conn. 
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[Typewriter Papers, etc. And there are others who pub 
lish net prices for the dealers’ use, such as some of the 
manufacturers of Loose Leaf Goods, Rulers, Pencils, Tin 
ware, Wire Baskets, Paper Fastening Machines, etc. To 
these, the stationers who sell to the consumers, are very 
gr iteful 

But there are many others, who make a variety of goods 

ndled by the stationers, who are not so considerate of 
the retail stationers’ welfare, whose goods form a consid 
erable part of the annual sales of the retail stationers 


and, as we have shown, the close margin on their goods 
offset the profits they make on the goods of the manufac- 
turers who give adequate discounts lo such inconsider- 


ate manufacturers, these lines are directed especially, and 
to all manufacturers, who are now and always would be 
fair to the retail stationer. in this matter 


Price List Problem from Another Angle. 


Vational Association News Recently Pu 
lishec thi Preceding | etter t¢ Vanutfa 
ture n Published List Prices In the 
September 1 Was a Repl Vhicl 
is Of Genera nterest 
When we published, in the last issue of this paper, an 


open letter to manufacturers who publish list prices, we 
rather expected that some manufacturer would “come 
back” with a reply: and here are some extracts from a 
letter just received, which we present to our members 

specially our dealer members, and more especially those 


our dealer members who are “guilty” of the practices 
the manufacturer refers to. 
Before quoting from this letter, we ought to explain 


that we have also had some correspondence with this man- 
ufacturer, and he not only publishes list prices with a 
discount to the dealer of twenty-five per cent, but he also 
sells (occasionally) direct to the consumer. His list prices 
vary, on the same article, in quantities; but the discount 
is the same; that is, he makes a half-dozen or. more prices 
on the article in question, according to the quantity pur- 
chased (and this reduction in price seems to be reason- 


able), but he gives the dealer twenty-five per cent discount 
on any and all of these prices [he dealer, therefore, if 
he‘sells at his publishd list prices, makes twenty-five per 
cent on a sale of 1,000, and twenty-five per cent on a sale 
of 100,000. In both cases the dealer loses money: as it 
costs him thirty per cent to do business With this 


explanation, let us quote 

‘I agree with vou in many of the suggestions that you 
offer—for instance, regarding the price to consumers. We 
have always rigidly maintained the list price and have 
never deviated from it one iota to any consumer. Even 
in the case of —— & Co., who have what they call a 
Stationery Department. we have maintained our retail 
list prices. 

We think this is only just to the dealer, and when any 
manutacturer sells direct to a consumer, he should in 
every way protect the dealer. 

“Some of the other recommendations that you make are 
excellent, if only the dealers themselves would concur in 
them, but, sorry to say, they will not, even some of those 
who are members of the national association 

“If a dealer expects us to protect him by not selling to 
consumers at less than the list prices, so we hold that the 
dealers ought to protect us by not selling to consumers at 
less than the list prices. This the dealer. even on our 
twenty-five per cent discount, will not always do, and we 
know of numberless cases where the dealer is selling to 
consumers at less than our list prices. If he will do this 
when the discount is only twenty-five per cent. what would 
he do if the discount were more?” 

First of all, we want to commend the fine spirit of this 
manufacturer, when he says that he feels that he should 
protect the dealers who sell his goods, and there fore he 
never “deviates one iota” from his list prices, when selling 
to consumers. Splendid! Just how every manufacturer 
should feel about it. who has to occasionally sell to con 
sumers—-and perhaps because dealers are a little lax about 
pushing the goods he makes. 

In the second place, he says he knows of “numberless 
cases”’ where dealers sell below his published list prices, 
on which they get but twenty-five per cent! Hard to 
believe, is it not? Yet. he is no doubt telling the truth 
about it. Really. we do not doubt his statement, at all. 

Now, what does that mean? Ifa dealer is guilty of such 
practices, what harm is he doing? The answer is: he is 


harming both the manufacturer and himself. Let us see. 
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THE “2 IN 1” CLEMCO 


“The Stenographer’s 
Operating Table” 














is what one user of the Clemco 
2 in 1’ Desk calls it. Clemco “2 in 1” 
Desks afford the convenience, com- 
fort and precision that the surgeon 
requires of his operating table, and to 
which the stenographer is entitled if 
she is to do a good day’s work without 
fatigue. 


“9 / “9 
in, @LEME® 
fed THE CLEMETSEN ge Pe. a 


affords an unbroken writing bed for 
clerical work. The typewriter is, 
conveniently placed in a pedestal, 

a correct working position. A push 
on the machine returns it to the 








pedestal. 


Fatigue reduces accuracy and output. 
A Clemco “2 in 1” Desk eliminates 
fatigue, and makes every working 
minute productive. 


Get selling enthusiasm for Clemco 
“2 in 1” Desks from our catalog. 


The Clemetsen Company 
2608 Flournoy Street, Chicago, III. 
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Simplified Service 
for typists and stenographers is typified in the 


CHL STEEL | 


Tabiz€ abinet 


Everything necessary for the day’s work is 





within easy reach; the typewriter is at the 
correct working level; a minimum of floor 
space is required. Steel construction. Mount- 
ed on-casters, so the cabinet can be moved into 
better light or out of draught. In operating 
position the cabinet is rigidly supported, off 


the casters by the half turn of a lever. 





The Uhl Line 


includes stands for all Office Devices, large refer- 
ence hooks, letter or card files, catalogs; also type- 
writer chairs, desk stools, factory stools and tool 
racks, factory dining room tables and chairs, etc. 


Send for the Uhl catalog—it shows many items 
that will suit your customers. 


The Toledo Metal Furniture Company 


1212 Hastings Street 
TOLEDO, OHIO 
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He harms the manufacturer, because he makes it un 
prontable for dealers to handle that article, and, sooner o1 
later, dealers will cease to handle goods that are unprofit 
able, and this article will drop off the market, and th 
manufacturer will have to discontinue to manufacture it, 
or go to the consumer direct, and this is a very expensive 
way to sell goods. For this reason, a very recent decision 
of the Supreme Court held that a manufacturer has a 
right to cease to sell his goods to merchants that make 
practice of “cutting the price.” There are other reasons 
why this practice of cutting the price of manufacturers 
hurts the manufacturer and the goods so sold; and we 
say, very candidly, that, for the sake of the manufacturer 
the dealer ought not to sel! below published list prices 


He harms himself, because he is making sales on whic] 
he is actually losing money, and this ought to be a suff 
cient reason; but there are other reasons why he should 
not “cut the prices,” and we will leave it to the dealers 
all over the land to sit quietly down and think out the 
many reasons why they ought not to sell goods at prices 
below the published prices of manufacturers. They will 
think of many good reasons, 

In our open letter to manufacturers, we told them they 
ought to list their goods at prices from which they could 
give the dealers enough margin of profit to pay all ex 
penses of doing business and then leave the dealers a rea 
sonable net profit. Now, we tell dealers, in this open let 
ter to them, that they ought not to sell goods below the 
published list prices of the manufacturer, and have given 
our reasons therefor. Manufacturers and dealers should 
respect the interests of each other, and co-operate with 
each other, to the advantage of both; and by this, we do 
not mean that they should conspire to the hurt of the 
consumer—not at all, for the consumer should get a 
“square deal” always, and never be expected to pay one 
cent more than a reasonable price for the goods, taking 
into consideration the cost of the goods and the selling 
expense of the goods sold. 

In the olden days, we recall having seen catalogues or 
price lists with list prices printed therein, from which 
there were discounts of such queer appearance as “60-15-10 
and 5,” or the like; and, of course, where such large dis 
counts are given, we could hardly expect dealers to sell 
at the published list prices, and such cases would consti 
tute an exception to what we have said herein. But we 
do not know of any such discounts nowadays. 

The conclusion of the whole matter is this 

1. Manufacturers should give to dealers adequate dis 
counts from any published list prices, so that they would 
have a margin sufficient to pay the cost of doing business, 
and leave them a reasonable net profit on the sales. 

2. Dealers should respect the published list prices of 
all manufacturers, where a reasonable discount is allowed 
and not sell below such prices, except in large quantities, 
where it is expected that a fair and reasonable reduction 
will be made from the “each” or small quantity prices 

3. Manufacturers and dealers should co-operate with 
each other, to maintain fair and reasonable prices to the 
consumers; not, however, to the disadvantage of the con 
sumers, who are always willing to pay what is right and 
proper, all things considered.—W. D. Pittman. 


Liquidating Oldest Philadelphia Stationery Shop. 


The Johnson Company, which is the oldest stationery 
and law book concern in Philadelphia, is to be liquidated 
The institution was established in 1791 Last year the 
manager, Topliff Johnson, died, and his widow did not 
desire to continue the business. The style of the business 
has changed several times since its establishment, but the 
Johnson name has always been associated with the con 
cern, either alone or combined with others 


Japanese Control Writing Ink in Mukden. 


Reporting from Mukden, China, Consul General E 
Carleton Baker summarized the writing ink _ situation 
there as follows: ‘Nearly all writing ink used throughout 
this district is imported from Japan in stone bottles, con 
taining about one quart, and selling for about $0.65 gold 
each. Owing to the exceedingly low price of this ink 
and the energetic management of its sale by the import 
ers, there is no possibility of American ink competing 
with it.” 
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Economy 
of Energy—of Clothing 


easily attained by the use of 


9 
“Economy 
Cushions Seat Pads 


They sell well because they serve 
well. 


The dealer gets Economy in the 
sale of our products because of 
their quick turn over, and the 
small investment in stock. 


The “Economy” Line 


comprises Seat Pads and Cushions. 
“Economy” All-Wool Felt Seat Pads 
are made in four standard sizes—ma- 
roon, green and rich brown. Genuine 
leather used for straps. “Economy” 
Cushions are made with felt tops, and 
artificial leather sides and bottoms. 
Edges are welted all around. Made in 
15-in. and 18-in. sizes. 


We send samples of “Economy” Cush- 
ions and Seat Pads on approval to 
responsible dealers. If they do not 
satisfy, return to us. We pay charges 
both ways. 














Economy Seat Co. Caner 6 South Chins U.S. A. 
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National Combination Type- 
writers Give Double Service 


Sept mber. IOI 


IN THE 
OFFICE 


They perform as 
well and as speed- 
ily as $100 Ma- 
chines, and attain 
the ideal of per- 
fect, speedy work a) 
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IN THE 
HOME 


The National 
Combination 
Typewriter halves 
the overtime ef- 
fort, and lessens 
the work of keep- 
ing up correspon- 
dence. 


GUARANTEED FOR ONE YEAR 


The National 


Combination Typewriter 


affords dual service, because in it we have 
condensed the operating qualities of the big 
machines, and made it light enough to carry 
around (weight without case, 9% pounds). 
We have stripped the typewriter of all un- 
essential weight and mechanism—all with- 
out sacrificing durability or workmanship. 
We have reduced typewriter selling to an 
easy, effective Ten-Minute Sales Demon- 
stration which really sells machines. 


Dealers can add a typewriter department 
to their stocks, and find a profitable line of 
business that brings trade in office supplies 


in addition. 


Write for full details and 
our Dealers Agreement 





For Europe, address 
all correspondence to 
our European Direc- 
tor of Sales: 


M. Piero Castelli 
delia Vinca, 


Quercianella, 
(Livorno) Italy 


National Typewriter Company 


Fond du Lac 


Wisconsin 











“MONOGRAM” 

CARBON PAPER 

and TYPEWRITER 
RIBBONS 


Our Monogram carbon paper in the 
three weights, 7, 5 and 4 lb., represents 
the very best carbon paper that can be 
made. Now, what does “the best” mean? 
The most important from the users’ 
standpoint is durability. This grade pos- 
sesses durability to an exceptional de- 
gree. It is non-smutting, therefore leav- 
ing your carbon copies clean, clear and 
distinct. There are so many carbon pa- 
pers on the market that we do not blame 
the dealer for being disinterested as long 
as he has been handling a line which has 
been giving him satisfaction. However, 
by not giving “Monogram” carbon a trial 
you are denying yourself the advantage 
of selling what we will guarantee to be 
the most satisfactory carbon paper made, 
and if you see such a sheet you will ap- 
preciate that your sales are going to in- 
crease considerably. 


Our “Monogram” typewriter ribbons 
represent the highest possible production 
in a typewriter ribbon. On a wear-down 
test with any other ribbon we can show 
to you that we have the right to adver- 
tise and claim that in this ribbon we have 
something which has no competitor, for 
we have convinced ourselves and can also 
convince you that in a competitive wear- 
down there is no other ribbon in its class. 


We offer the dealer an unusually at- 
tractive line and wish you would write 
us for our catalog. We believe we can 
show you the way to make more money 
and build up a better business for you in 
typewriter ribbons and carbon papers, 
and it will be the kind of business that 
sticks. 


NEIDICH PROCESS CO. 
BURLINGTON NEW JERSEY 
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Chicago Adding Machine Man Marries. 


W. A. Rotter, president of the Rotter Adding Machine 


Exchange, of Chicago, was married on August 21 to Miss 
Bernardine Drew of Decatur, Illinois. Mrs. Rotter is 
an accomplished musician and reader. Mr. Rotter, prior 
to 1914, was a member of the Chamber of Commerce at 
Decatur, Illinois, but in that year he moved to Chicago, 
where he has resided ever since. During the war he was 
morale instructor and rudimentary drill master, achieving 
an excellent record for his work. He was a member of 
Board No. 3 with Noble B. Judah, Sr., and Harold C. Eld 











W. A. ROTTER 


ridge. Three days before the armistice he was prepared 
o go into the army with a commission as captain. 


Mr. Rotter, who has been successful as a rebuilder and 
repairer of adding machines, calculating machines, dupli- 
cating machines, etc., purposes to establish a machine 
shop at Decatur for rebuilding adding machines, duplica- 
tors, calculating machines, etc., and for general machinery 
purposes. His plans are not yet completed but he hopes 
to have the matter under way before very long. He tells 
us that first-class machine shops are few and far between 
n Illinois outside of Chicago. Decatur is the center of 
a prosperous community where he believes a thoroughly 
well-equipped and well-manned shop will be successful. 


Typewriter Dealers to Employ Trademark. 
The Lincoln Typewriter Company of New York, deal- 
ers in all makes of rebuilt typewriters, will henceforth 
put a trademark on every typewriter that is rebuilt by 
them. We reproduce in black a cut of the trademark 
vhich is used on each machine. This trademark is in 
blue, red and gold. The company has developed its 











NEW TRADE-MARK OF LINCOLN TYPEWRITER CO 


business in a wholesale and export way. Their experi- 
ence indicates that because of market conditions ma- 
hines will be scarce for some time. One feature of the 
export business they mention is the fact that the Eu- 
ropean exchange is very low. This is an obstacle to the 
development of business between the two hemispheres. 
The company believes that every concern having confi- 
lence in its line should manage in some way or other to 
trademark its goods. 
British Peace Signature Trophies Sold. 

Late press reports indicate that at a sale held at the 
Winter Garden theater in London, five pens and pencils 
used by the “big five” at the peace congress were sold 
for $1,000 
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The Englewood Equation 


Convenience + 
Substantiability -. 
Durability = 


Englewood Desks 


Shall we send our catalog? 


Englewood Desk Company 


58th and Lowe Avenue 
Chicago Illinois 
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A New Factory for Mailing Machine Company. 


Standard Envelope Sealer Manufacturing 
Company Takes New Factory at Everett. 

A building devoted exclusively to the manufacture of 
envelope sealers and stamp affixing machines has been 
erected at Everett, Mass., by the Standard Envelope 
Sealer Manufacturing Company, a Massachusetts cor- 
poration, incorporated in 1913. The new factory is two 
stories, brick, 120 feet long and 65 feet wide. It is 
situated on Revere Beach boulevard, one of the most 
frequented thoroughfares in Massachusetts. The upper 
floor is occupied by commodious general offices, private 
offices, rest rooms, etc. The lower floor is equipped 
with up-to-date machinery for quantity production of 
mailing machines. The japanning and nickelling appa- 
ratus will also be installed on this floor. It is the inten- 
tion of the company to receive the raw material and 
turn out the finished product, completing every process 
under the same roof. Steel and brass will be first fed 
into punch presses, thence to other presses to be formed 
into various shapes. The larger parts are punched out 
on four ton presses. After being formed the parts will 
be partially assembled and nickelled and the assembling 
then completed, after which the complete machines will 


— 


be conveyed to the packing department, thence to the 
shipping room. 

A complete tool and machine shop is being installed 
which will enable the company to make its own tools 
and dies and canduct experimental work for the develop 
ment of present or future lines. 

The company’s lines include a number of sealing ma- 
chines, both hand and motor driven. 

Distributing centers for the company’s product have 
been established in Great Britain, France, Sweden, Den 
mark, Belgium, Switzerland, Canada, etc., and the ma 
chines are being sold even in such remote places as New 
Zealand, Hawaii, Iceland and Siberia. 

E. Charles Drouet, president and treasurer of the 
company, is an old resident and a prominent business 
man of Somerville, Mass. He is interested in a number 
of industrial enterprises. F. W. Storck, general man 
ager, has placed on the market a number of successtul 
devices outside the office appliance field. He is the sole 
inventor of the Standard line of mailing machines 

H. C. Hoskyns, general sales manager and secretary of 
the company, has been associated with Messrs. Drouet 
and Storck since the inception of the company 

The relationship of the three officers has always been 
characterized by generous and whole-hearted co-opera- 
tion. 








The above picture is a likeness of the big new warehouse 
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MODERN FIREPROOF WAREHOUSE FOR STEEL FURNITURE. 








of the Steel Equipment Company of Avenel, N. J. It is an im- 


posing structure of steel, concrete and brick. Goods will be crated and shipped from the first floor, ample rail facilities being 
provided. The second floor and part of the first are employed for the storage of stock goods. 
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Vets Products 


**Most things for the Office- Some 
things for the Home’”’ 





Are now handled by more than 5000 Dealers 
in the United States 


2S 
See Illustrations : Ange See Illustrations 


on the three on the three 


to Succeeding Pages 
Tie to 


Enabling one to sell the lowest priced as well as the highest grade equipment em- 
bracing three distinct lines of Upright Vertical Files, three lines of Sectional Filing 
Equipment, Sectional Receding Door Bookcases and Store Display Cases in Standard 
and Mission. types, Wood and Fibre Transfer Cases, as well as many other necessary 


Succeeding Pages 
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and fast selling office specialties. 
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The ¥/<é- Manufacturing Co. 
162 Union Street 
Monroe -:- Michigan 


New York Office—368 Broadway Chicago Display—511-515:S. Wabash Ave. 
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Vertical Filing Cabinets 


are made in three lines---from the lowest priced good file on the 
market today to one of the highest grade---a range sufficient for 
any dealer to fulfill the requirements of his Customers 





” s) ‘ 
The 1220 Line 
Is made in two, three and four drawer 
heights in Letter and Cap widths and five 
drawers high in Invoice or Bill size width. 
Fronts and Tops are five-ply veneer—sides 
and backs panelled. Drawers are dust 
protected, equipped with follow blocks, 
removable guide locking rod, and operate 
without friction or binding on double roller 
supports which hold drawer in horizontal 
position when withdrawn from cabinet. 
Your customers can save expense by using 
1220 Line Vertical cabinets without panel 
sides where a number are required for a 
complete unit. Only one panel then neces- 
sary for each end of the unit. Four and 
twelve inch Leg Bases made for this line. 
Cabinets can also be made with assorted 
filing drawers that will meet the require- 
ments of most any filing necessity. Fur- 
nished in Golden and Natural Oak and 


Mahogany Finish. 
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The 1404 Line 


Made in four drawer heights in Letter and Cap 
widths only. The square edge design is used in 
the construction of these cabinets—square edge 
panels, flush drawers, flush tops. etc. Drawers 
are of extra strong construction, very easily oper- 
ated and when withdrawn from cabinet are held 
in a horizontal position by the side suspension 
slides. This extension slide is of our own design 
and a noiseless wood construction was chosen in 
place of a metal slide. So perfect does this eight- 
roller slide and bearing work that a very slight 
effort is required to open and close. Heavy rubber 
bumpers prevent jarring. Panels are non-remov- 
able, the flush top precluding this féature. Four 
inch, brass ferruled equipped, tapered leg bases 
made for both sizes. Automatic locking device 
with paracentric key supplied when specified. 
Furnished in Golden and Natural Quartered Oak 
and Mahogany finishes. 





The 42 ]1 Line 
Represents the most for the mone 


Made in two, three 


and four drawer heights in the Letter, I: 


vertical filing cabinets. 


voice and Cap widths and also five drawer 


high in the Invoice—aligning at top wit} 


four drawer Letter or Cap. Drawers ar 
full height and roll easily on indestructibk 
fibre rollers. Each cabinet is complete and 
is made of the best grade of well seasoned 
kiln dried, lumber and put together in a 
strong scientific manner. Every joint ir 
frame is interlocked, glued and screwed, 
a method of construction that preclud 

“racking Assorted filing drawers e1 
ables one to arrange a cabinet for alm 

any filing purpose. Furnished in Golder 
Natural and Weathered Oak and Mahogar 


Finishes. This is the cabinet that 


boost your sales. Catalog shows flat t 
desks arranged with 421 Line 


drawers 


If you are not now handling fe goods send for our Dealer Propositio1 


The Yes Manufacturing Co. 


New York Office 
368 Broadway 9 


162 Union Street, Monroe, Michigan, U.S. A. 
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Chicago Display 


511-515 S. Wabash Ave. 
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Compact and Horizontal 
oe Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 

are made 18 inches wide and in 15 and 24 inch depths. Great- 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device which is strong and ac- 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 
size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 

are the result of demand for filing sections to intermember with 
fe Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 15 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog- 
any Finish. Let us tell you more about them—Get Gen- 
eral Catalog. 


Receding Door Sectional 
Bookcases 





2049 


Are ideal book storage equipment for school, office and home. 

The Sls Manufacturing Co. The sectional construction provides a method for taking care of 
—s future requirements. You can start with one section, top 

162 Union Street and base and add 
Monroe, Michigan, U.S.A. other sections as 
needs demand. 

Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 














Illustration shows how #@# Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 
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Fibre Board Trays and Cases 


Embrace a line of filing and storage equipment made from heavy binders’ board 

admirably adapted for office uses and at prices less than wood filing equipment. 

There is good money in YJ Fibre Board lines for you as a dealer. There are 
innumerable places where you will find sale for the same. 





Card Index Trays with W 


These Trays are same as our s but 

without covers. Cabinets are made to 
. hold two, four and six t 
Fibre Board Card Index Trays swe 4x6 





Made in 12 inch depths for 3x5, 4x6, 5x&, 6x9 and the 4x9 
check size. Equipped with fo porta blocks and covers. A 
big seller with every stationer stocking these trays 





No. 194 Vertical Letter File 
Equipped with 25 division set of sruides. 
Made in three depths in Letter size and 
one depth in Cap Also furnished with- 
out Indexes for Transfers 





No. 475 Document 7 
Designed to hold paper 
velopes 94" high by 44" ide 
Back of Tray (which fits 
case) tapers so content 
referred to easily 





Our Line of Box Letter Files 
Consists of nearly 40 different styles and sizes. The 
Wolverine file shown here is our most popular box file 
Has flanged cover, is dust proof and mi ade in both Let- 
ter and Cap sizes. Can be had with "A-Z", "Months" 
or "Daily" indexes. 





No. 225 Letter File 
Is 10] inches deep and equipped witt 
set 25 division A-Z sruide 
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Fibre Board Transfer ¢ 
Nos. 920, 940, 930, 950 and 915 are made 
in 20 and 25 inch depths in Letter ar 
Cap widths and 20 inch in Invoice 
width. Are shipped knocked down ir 





No. 814 Oak Stationery and Lega! 





- ompact form but are easi ind 
Blank Case a set up for transfe torage 
Measuring 10" high, 10)" wide, 15)" deep. purposes 
he illustration shows the knock down feature of Each of the six drawers are 14" high, 8{" 
the 920, 940, 980, 950 and 915 Fibre Board wide, 14|" deep inside. Rubber feet pre- 
Transfer Cases vent marring Furnished in Golden or 


Natural Oak or Mahogany finish. 


This Swinging Desk 
St and 
Is one of the fastest selling 
office necessities listed in 
our General Catalog. The 
wood tops are 14" x 18" and 
furnished in Golden, 
Natural and Weathered Oak 
and Mahogany finishes. 
Metal frames are black en- 


No. 140 Statione: 
Storage Cabinet 
With drop lid designed to 
hold letter, cap and note 
size papers, large and small 
envelopes and a drawer for 
carbon paper, erasers, etc 
No. 150 has straight, open ; 
front. Golden or Natural ge — 
arte F wr Mahog- oo own in Fibre 

pag = Oak or Mahog amel, oxidized copper and Carton 
ie deine was nickel plated. A quick oh" x 15" x 21" 
money maker 


The fas Manufacturing Co. 
162 Union Street ote Monroe, Mich. 
New York Office—368 Broadway Chicago Display —511-515 8. Wabash Ave. 
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IMPRESSIONS 


A Magazine for Progressive People 


HERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no _ technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 


36 King St., Covent Garden, London, W. C. 2., England 
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Typewriter Dealers 
Furnish your customer with what HE needs; not 
what YOU think he needs. If you have not 
MULTIPLEX HAMMOND representation then 


you will camouflage many important uses for a 
typewriter. 


The only “‘WRITING MACHINE” in the world. 
Let us tell you why. 


Multiplex Hammond 


‘‘Writing Machine’’ 
The Multidlex is the ideal 
machine for the Business Ex- 
ecutive, Clergyman, Physi- 








cian, Scientist, Librartean, 
AUTHOR, Linguist, Professor 
and Student, and for docriat 
Correspondence and decretar- 


+at work. 


LATEST 
MODELS 


To Meet the Demands 
of Every Dealer 


Regular Multiplex: Meets the special require- 
ments of executives, authors, clergymen, physi- 
cians, druggists, professors and students. 
Mathematical: Writes all the characters re- 
quired tor Mathematics. All other type shuttles 
usable on this model. 

Reversible: For writing Oriental as well as 
Occidental languages; from right to left, or 
from left to right. 

Variable Type Spacing: The only typewriter 
made having variable type spacing. ondenses 
typewriting from % to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 
Portable—Condensed—Aluminum: 
For the traveler and home, weigh- 
ing but ll pounds. Carrying case 
included. Has full capacity of 
regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 


DEALERS IN TYPEWRITERS 


No Dealer can meet all demands without Multiplex 
Hammond because of its many exclusive features. It 
cannot interfere with any other make of machine which 
may be handled. 

Let us send you free our interesting booklet, fully de- 
scribing the unique features of this extraordinary ma- 
chine Write vour mame, address and occupation on 





margin of this page, detach and mail to 
Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 





REPRESENTATIVES FOR THE BRITISH ISLES 
The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, ngland 
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BERGER 


“600” Line 


A handsome, practical steel filing case that is sold at a 
medium price and yet yields a good profit to the dealer. 


“NI 
bo 





Berger “000” Line 
steel files are rigid 
ly constructed, have 
solid steel walls, roller 
the dealer who gets suspension, and are 
the business will be attractively finished 
the one who has a in Olive Green FEn- 
stock ready for imme- amel with Brass 
Hardware. 


This Fall, the demand 
for steel files will be 
unusually heavy and 


diate delivery. 
One important fea- 
ture of the “600” 
} Line is the roller 
ers will demand a suspension which al 
sturdy, practical, me- lows the drawer to ex- 
dium-priced file that tend clear out of the 
will stand the racket. case, thus making ev- 
| ery inch of filing space 
easily accessible. 

‘*600’’ Line steel files 
: are carried in large 
mands. Lay im a quantities at all Berger 
stock now so you can Branches.. Immediate 
fill those Fall orders. deliveries can be made. 


Most of your custom- 


Berger “600” Line files 
will meet their de- 


Write to the nearest oes. od Branch today for quota- 


tions, literature and complete information on the ‘‘600’’ 
line. We have an attractive offer for “‘live’’ dealers. 


cours 


AD oh 
THE arMor/m/ (3) 2) MODERN 
ay / BUSINESS | 


" + 
BERGER 


The Berger Mfg. Co., Canton, Ohio 


Branches: Boston New York Philadelphia Chicago St. Louis 
Kansas City Minneapolis San Francisco 


Export Dept.: Berger Bldg., New York City, U.S. A. 
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The Dangers of the Postal Zone Law. 


By Senator Arthur Capper, of Kansas. 
HERE is no subject of greater importance to the 
T public than that involved in the postal principles 
on which is based our postal legislation. The pres- 
ent postal zone law needs careful consideration, and every 
citizen and home throughout this nation should earnestly 
endeavor to understand the important factors involved. 
For there is function of government that reaches 
every citizen and every home to the extent of our United 
States postal service. For over seventy years the history 
of our postal legislation shows that our country has not 
legislated for postal service on the basis of cost, because 
the postal service is of such universal benefit, is such an 
instrument of information and education and unification, 
that to restrict it in any way is to hurt the country that 
we as thinking citizens wish to serve. So clearly and 
firmly has this American postal principle been held, that 
postage must not determine the postage rate, that 
our postoffice has delivered letters and publications to 
Yankee whaling ships at Point Barrow in the Artic Circle 
for two cents that cost over $5.60 to deliver. 1 would ask 
any thinking citizen if it is not just as important that a 
Yankee skipper home from a whaling cruise shall be able 
to understand and vote intelligently upon the great pub- 
lic questions of the day as it is for the citizen who has 


no 


cost 


stayed at home? This principle is sound. Shall not Cal- 
ifornia, Kansas and Maine have equal postage on all 
information as an American right? 

Our rural free delivery system—the most expensive 
and least revenue-producing branch of the postoffice—costs 
114 cents per piece of mail matter, and this 1% cents is 


over and above the cost of collecting, sorting, handling, 
transporting and rehandling until it gets into the rural 
free delivery carrier's wagon. This has all been done 
upon the American postal theory that the postoffice func- 
tion was a service to the American people and that the 
cheapness of postage was a benefit to the American home. 
it has been alleged—and maybe some have fallen victim 
its un-American and illogical absurdity—that cheap 
magazines and newspapers is a subsidy to the 
not a subsidy to the publishers. It is, 
use the term “subsidy,” a subsidy to 
American readers. You can determine this for yourself. 
Who receives the benefit or subsidy when the Yankee 
skipper of a whaling ship off Point Barrow, in the Arctic 
Circle, receives news from home _ which $5.60 to 
deliver? Is that a subsidy to his home newspaper, his 
periodical or magazine, or is the benefit of that to the 
ship captain himself and his citizenship and our united 
and national standards of intelligence? 

You will instantly recognize that it is this ship captain 
receiver costly postal service who is benefited, and 
your common sense will instantly prove to you that in 
every case of cheap postage the primary and entire benefit 
is to the receiver. Would you have Kansas pay higher 
postage than New York merely because any information 
happened to be printed in New York? Why handicap the 
postal service of Kansas by a higher and discriminatory 
postage rate? I come from Kansas, but the discrimina- 
tion is similarly true of every other State. 


to 
postage on 
publishers. It is 
if you want to 


costs 


of 


heap postage on periodicals and newspapers has made 


the American nation a nation of readers beyond any na- 
tion in the world. If there is any thought in your mind 
that this is not a national benefit, I ask you to compare 
in your mind this great country with its splendid and 


homogeneous American idealism, its singleness of purpose 
and the universality of its achievements with those na- 
tions in the world in which there is but little niagazine 
re ading. 

Now as a practical proposition. You know the eco- 
nomic law that all costs must ultimately be paid by the 
final consumer, i. e., in this case the reader. To raise 
the postage on publications means that the publishers, as 
business men, must add this charge to the price of their 
periodicals—and thus lessen reading. Is this a good 
thing? And again I ask every reader to consider those 
nations in the world which have never encouraged wide- 
spread reading nor the widespread distribution of period- 
icals and newspapers, and to answer that question. For 
it is one which I and other legislators in Congress have 
to face and with which we must deal. 

This country had a postal zone system at one time, 
applying to letters and newspapers and periodicals. The 
abolition of the zone system was made complete by 
President Lincoln in 1863 and the zone system was abol- 
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BEFORE 


‘you place 
your next 
order for 


ADVERTIS- 
ING PENCILS 
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Be sure to get our 
samples and quo- 
tations. 


oN 


Our line has no equal for 
VARIETY —QUALITY— 
PRICE. 

In the manufacture of our 
Commercial and Advertis- 
ing pencils we use genuine 
Florida cedar exclusively. 

Your name on one good 
pencil is worth MORE 
THAN YOUR NAME ON 
A DOZEN POOR ONES. 

A good pencil is always 
“kept.” 

Distribute them amongst 
vour customers through your 
salesmen, or send a few along 
with each shipment. “It Pays 
to Advertise.” 


Write now for samples 
and quotations 


PENCIL 
EXCHANGE 


INCORPORATED 
Manufacturers of Lead Pencils 
67-73 FLEET STREET 


106-108 HOPKINS AVE. Jersey City, N. J. 
oe een ED 


Factories: 
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Exclusive Office Chairs 



















Milwaukee Fine Chairs are a dis- 
De- 


our entire efforts to pro- 


tinctly high grade product. 
voting 
ducing office chairs, we know the 
features that office men require. 
Milwaukee Fine Chairs are at- 


tractive, substantial and com- 





leave nothing 





fortable — they 


more to be desired. 


<xacting purchasers place great 
faith in the Milwaukee Chair 
Company trade mark. It is rec- 
ognized as a guarantee of integ- 
rity in all that goes into office 
chair design and manufacture. A 
careful inspection system pre- 
vents the possibility of chairs 
leaving our factory with a flaw of 
any kind in their construction. | 


Correspondence invited. | 





Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 
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ished net only on periodicals and newspapers, but also 
on letters, because it was regarded as an unsound postal 
policy and un-American that a citizen or home should 
have to pay more postage simply by an accidentally 
greater distance from the point of mailing. The postal 
service is an American service from all Americans to all 
Americans on a basis of equal postage and equal service 
I ask every reader to consider for himself if this is not 
sound Americanism. 

Now on the practical side I wish to point out that the coun- 
try newspapers have circulation in their county of publication 
without any postage charge whatsoever and this can only 
be justified and continued on our American theory that the 
postal function is an equal service to all American homes. 

It would be obviously unfair for those supporting the 
postal theory that the cost must determine the rate of 
postage to ask that a letter costing 1% cents for delivery 
alone on rural routes should be sent for one cent. I do 
not have to be convinced that we should have cent 
letter postage. I am for cheap postage as a great Amer- 
ican social service. I believe that every right-thinking 
American is for cheap and equal postage. But there is 
no logical reason for believing that the rate on one class 
of postal matter must be determined by the rate on an 
other class of postal matter. The figures of postal cost 
upon which this unsound and un-American postal 
theory is demanded were compiled in 1907 and upon be 
ing investigated by the United States Postal Commission 
headed by Hon. Charles E. Hughes, these figures were 
discarded as utterly unreliable in determining the 
handling newspapers and periodicals. Yet it is upon these 
discarded cost figures that such unsound arguments are 
based. 

If we must abolish postal service—or increase postage 
rates to a prohibitive basis—on the theory that cost of 
service shall determine the postage rates, we should have 
to abandon many of the most important of our postal 
functions, the rural free delivery being the most conspic- 
uous example and one which I believe should be kept up 
no matter what its cost, as it is the most important postal 
service in the entire department. It pays high a 
return—as does every other postal service—in improved 
and elevated citizenship. 

I earnestly hope that every reader will give this postal 
zone matter and its revival of unsound postal theories 
that have been discredited for over two generations very 
serious thought. 
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“Y and E” Branch at Indianapolis. 

A new branch has been opened at Indianapolis by the 
Yawman and Erbe Manufacturing Company, located at 
113 South Pennsylvania street. It is in charge of O. H 
Page. Mr. Page formerly traveled Indiana and Michigan, 
and recently was in the!agency-dealer department at the 
home office. One of his assistants is Harold Smith, who 
returned from military duty in France recently 


International Trade Conference. 
held at At 


Chamber of 
with various 
gathering is 
American 
will 


An international trade conference will be 
lantic City, N. J., under the auspices of the 
Commerce of the United States, co-operating 
governmental agencies. The purpose of the 
to bring about closer business relations between 
and business men of other lands, The 
take place the week of September 29. 


conference 


Moving Picture Film on Sectional Bookcases. 


Dealers handling Globe-Wernicke sectional 
are displaying in their local.moving picture houses a film 
teiling the story of that type of furniture. The film proper 
is 125 feet long, with a ten-foot trailer carrying the dealer’s 


naine and address, and anv slogan he may wish 


bow y%kcases 


Canadian Silver Discounted in Buffalo. 


Owing to the discount applying on Canadian silver, the 


business houses and banks of Buffalo, N. Y., do not accept 
Canadian silver at par. A dime sloughs off cent, a 
quarter brings twenty-three cents, and a half dollar buys 


but forty-six cents in Buffalo. 


Gold Pens Sold Separately Are Taxable. 

A ruling by the internal revenue department 

that gold pens or nibs sold separately must bs 

in the income tax returns. A previous ruling 

that a new pen or nib used for replacement in a 
pen is not taxable. 
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fountain 





. ee ee ww’ 


e 
yT 


1 


p 
il 


d 


1S 
is 
in 
ill 


PS 
~d 


-d 


<hepe 


September, 1919 OFFICE 


APPLIANCES 75 


Why the Elliott Addressing System 


is bought by business men who already own other addressing equipment 





Light Weight and Compactness 


The Elliott Steel Filing 
[ray is only 13 inches 
long, and when filled 
with 250 address cards 
it weighs less than 2 
pounds. Other address- 
ing systems use address 
plates which are three 
times as bulky and weigh 
seven times as much as 
Elliott address cards. 





Unevenly Impressed Elliott Addresses are Impossible 


2 ee 


ANE ete. 





The soft rubber printing roll on the Elliott Addressing 
Machine flattens out, putting an equal pressure on all portions 
of the address. ‘‘ Other’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the unevenly 
impressed addresses which you frequently see. 





You Can Stencil Elliott Address Cards on Any Typewriter 


Just remove the 
ribbon from any 
typewriter and insert 
an Elliott address 
card, and stenciJ] the 
address intoit. Any 
stenographer or typ- 
ist can do it. This 
will appeal to address- 
ing machine owners 
who are now sending 
their addresses away 
to have the address 
plates embossed. 





Elliott Addressing Machines ‘ Print in Sight ”’ 





Notice that when you remove the addressed envelope from 
the Elliott Addressing Machine it is “face up” — “ address 
in sight.’’ With other addressing machines the addressed en- 
velope is removed “‘ face down,’ so you have to turn each en- 
velope over in order to inspect each address. ° 





Elliott Address Cards are Also Index Cards 


aan z pected FACTORY 
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Since Elliott address cards are made of fiber, you can print 
and write on their frames. Elliott address cards are also fur- 
nished in eight different colors, so lend themselves to “ colored 
edge ”’ classification which is impossible with any other addressing 
system. Any Elliott address card becomes a “* tab”’ card by 
simply inverting it in the tray. 


Elliott Addressing Machines are Faster Than Others 





The Elliott Addressing Machine is the only addressing ma- 
chine that prints from above. So the Elliott Addressing Machine 
is the only addressing machine which permits you to insert ten 
to twenty forms at a time and then simply remove the top form 
as it is addressed. With other addressing machines you have to 
insert the forms one at a time. 





The Elliott Inking Device is Clean and Controllable 


Some addressing 
machines use liquid ink 
which is very hard to 
control. Other ad- 
dressing machines use 
ink pads or ink ribbons 
which wear unevenly 
and therefore produce 
unevenly inked ad- 
dresses. 

Elliott Ink comes 
in collapsible tubes, 
and is squeezed right 
into the end of the 
Elliott ink reservoir 
(like tooth paste). The 
Elliott Inker is the only clean, controllable and uniform inking 
device on the market. 





Simplicity — Reliability — Durability and Economy 







The Elliott has no adjustments to 
go wrong. 

Elliott address cards don’t get 
stuck in the runways” of the ad- 
dressing machine. 

The Elliott doesn’t print the top 
line of the address heavy and the bot- 
tom line dimly. 


You will never 
need a repairman if 
you install an 
Elliott Addressing 
Machine. 

Any Elliott ad- 
dress card will print 
ten thousand ad- 
dresses. 


Write for Our Interesting Booklet on ‘‘ Mechanical Addressing ”’ 


THE ELLIOTT ADDRESSING MACHINE CO. 


CAMBRIDGE, MASS., U.S. A. 
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The Canton Line 





IN THE CASE—NOT IN THE AIR 


This Vertical Letter File was selected from stock at random and 
was placed back in stock after the test was made. In addition to the 
785 pounds actual weight shown in and on the File. it was held down 
from the back to keep it from tipping by a pull weight of 335 pounds. 
It is not how cheap, but how strongly made, that determines the 
real value. 


THE CANTON ART METAL COMPANY 


Plant No. 2 New York Office: 200 Fifth Avenue CANTON, OHIO 
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Foreign Trade Repressed by Wage Demands. 
The present disposition of labor organizations to seek 
relief irom the high cost of living through wage increases e 
rather than through increased production leads the Na- d h 
tional Foreign Trade Council to view with concern the Conra es C alrs 


future of our foreign trade in all parts of the world. The 


experience of Great Britain during the last fifty years Build up their own clientele, for they appeal to 
offers an example of a similar unsound economic policy the man who appreciates comfortable design, 
the fruits of which are now becoming apparent. It has attractive appearance and longevity. They show 
been the belief of English labor that the greater the value in every feature, and prove it in daily, 
restriction cf output, the greater the number of men to hard usage 


be employed, and therefore the greater prosperity for all. 
In reality, restricted production has resulted in profits 
so small as to leave no room for wage increases. The net 
result has been underpaid labor and poor working con- 
ditions. In the main, this course has been unopposed 
yy the British Government. Instead of hitting at the 
root of the evil and eliminating restrictions on output, 
the policy has been to palliate social unrest with unem- 
ployment and old-age pensions. The Government has 
thereby countenanced an economic situation in which in- 
creased wages, if granted, would lead to no greater pro- 
duction and would render the British manufacturer unable 
to compete with other nations in foreign trade. Therefore 
the wage increase never came, and England drew for her- 
self a red-ink overdraft on the future. 

Exceptional war conditions upset all customs, resulted 
in huge wage increases, but affected only slightly the old 
ideas about restriction of output. So England now finds 
herself in the difficult position of trying to sell goods 
abroad in competition with foreign nations (and her whole 
industrial future depends on her success in the effort), 
when the labor costs of production have been enormously 
increased with but little compensating increase in output. 
To add to her difficulties, the payment of recent “unem- 
ployment doles” has served only to make the state of 
unemployment attractive rather than otherwise, and has 
seriously. weakened the “will to work” of the industrial 
population. 

If the foreign markets of the world in many lines of 
goods are not to be lost to the United States in the future, 
two things are obvious: (1) Increased production is a 





condition precedent to all increases of pay and decreases No. 6073¢-CB 

of working time; (2) the policy of our Government must 

be modeled more along lines which keep maximum pro- On your floor Conrades Chairs will make a good 
duction in view than on any system of benefits tending showing, that appeals to discriminating buyers. 
to make labor less self-dependent, or on any theory of de- They realize that quality reveals itself after 
creased hours of work designed fallaciously to provide long use. and know that this is true of Con- 


work for more people, but in reality resulting in more pay rades Chairs. 
for the same number of workers. ; ays j 
Send for dealer information. 


National Safety Council Exhibition. 
In connection with the conference of the National Safety "i d Mf & 
Council in Cleveland, Ohio, October 1 to 4, inclusive, onra es g. ompany 
there will be an exhibit of safety devices representing 1942 North Second Street, St. Louis, Mo. 
every branch of industry. The sessions of the council . : 
will be held at Hotel Statler, while the exhibition will be 
held in Gray’s armory, in that vicinity. 
Several papers to be discussed are of interest to the 


office appliance field. At a round table session of Oc- 
tober 2, in the Statler Hotel the subject of employees’ 
publications will receive thorough discussion. Those de- 


Ssiring to attend should make reservations at the regis- 
tration desk in advance of the meeting. J. H. Montgom- 
ery, employment department, the Wahl Company, Chi- 
cago, is scheduled to talk at a round table discussion Oc- 
tober 3 on “Limitation of Beneficiaries.” The session is 
under Employees’ Benefit Associations. Among the dis- 
cussions before the Health Service Section October 3 
will be one by Dr. H. M. Brewer, of the National Cash 
Register Company staff, “Bad Teeth and Fatigue.” 
Chemical Industries Show in Chicago. 

[In connection with the fifth annual exposition of the 
Chemical Industries in Chicago, September 22-27, a paper 
will be presented of interest to typewriter technicians. A 
joint session of the American Electrochemical Society 
and the American Institute of Mining Engineers will be 
held at 2 p. m., Wednesday, September 24. A paper pre- 
pared by A. M. Clark will cover the subject. “Electric 
Heat in the Typewriter Industry.” The sessions of the 
exposition will be held in the Coliseum 


W. B. Ogren, formerly with the Norton-Hansen Com- 
pany in Marshfield, Ore., has been in San Francisco buy- ‘ 
ing stock for a new store which he plans to open in that No. 6053-CB 
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McKay Takes Charge of Appraisal Division. 
Charles W. McKay has taken charge of the Appraisal 
} Division of L. V. Estes, Incorporated, industrial engi 
oncen fa e ro iC ion neers of Chicago. This division specializes in appraise- 
ment of industrial properties for Federal income tax pur 
poses and of public utility properties in connection with 

Am ~ rate cases. 

on our restricted line enables uS Mr. McKay is well known in both the industrial and 


public utility fields. He is the author of a book entitled 


to offer dealers superior values In “Valuing Industrial Properties” and one entitled “Tele 


phone Rates and Values,” published by a Boston concern 


During the last two years Mr. McKay has written over a 

hundred articles for technical and trade journals on the 
general subject of valuation. He is a member of the Ad 

UPRIGHT FILES 

TRANSFER CASES 

CARD CABINETS 


visory Council of the Industrial Extension Institute and 
during the past year has supervised the appraisement of 
nearly $40,000,000 worth of industrial and public utility 
properties. 


Pirating of American Trade Marks in Mexico. 


Trade Commissioner Edward F. Feely, Mexico City, 
Mexico, D. F., reports that he understands that there is 
considerable unauthorized registration of foreign trade 
marks. The procedure for the registration of trade marks 
in Mexico is comparatively simple and is set out in Tariff 
Series No. 31 (Registration of Trade Marks in Latin 
America), copies of which will be sent by the Bureau of 
Foreign and Domestic Commerce on request Applica 
tions for registration must be accompanied by a power o! 
attorney, a statement as to name, location, and kind of 
factory, the name and address of the applicant, articles 
to be marked, and a description of the mark, as well as 





twelve copies of the mark, and electrotype. As the elec 
trotype must contain special data, it will ordinarily be 
found desirable to have it prepared by the applicant's 


agents in Mexico City. 


Carbon Paper for Stamping Bound Books. 

The American Printer advocates the use of carbon paper 
for stamping titles on bound books. It says that the 
method is especially well adapted to canvas bindings, as 
the color dries almost instantly. It may be used for an 


occasional line or two on light cloth covers. On law 
sheep the carbon method is superior to ink, as there is no 
tendency to run. The type is warmed. not made hot, and 
about three impressions on one piece of carbon gives 

good result. The carbon paper is used the same as gold 


leaf, and the heat softens the carbon composition, making 
the transfer to cloth or leather. 


Monroe Office at Buffalo Increases Force. 
The Buffalo office of the Monroe Calculating Machine 
Company recently increased its personnel E. S. Mills, 
formerly with the New York Telephone Company, having 
become associated with J. H. Loveland in his work in 
and about that city. 
Mr. Mills graduated from Syracuse University, receiv- 





ing the degree of electrical engineer. Through his work 

. 2 with the telephone company as engineer in charge of 

Aurora Steel Cabinets are made in a modern unit costs, he became familiar with the various kinds of 
calculating machines, and is thus equipped wit! iluable 


plant, to exacting standards. We build for . 
: i ; experience in taking up his work. 
security, convenience, ease of operation and a 


handsome appearance. New Karpen Plant in East. 
An addition to the manufacturing facilities of S. Kar 
pen & Bros., Chicago and Michigan City, Ind., will shortly 
be under way. Contracts have been awarded for a six- 


story fireproof concrete building at Jackson, Hunt and 
Harold avenues, Long Island City, L. I. N. ¥ 


G-F Selling School. 
\ school for salesmen was conducted by the General 
Fireproofing Company, Youngstown, Ohio, August 2 


25 to 
29. In addition to the instruction work and study, due 
consideration was given to the entertainment of the stu 


Aurora Metal Cabinet Works | “"" 


Aurora, Ill., U.S. A. Henry L. Guerard Starts in Business. 


Henry L. Guerard has secured a location at 518 Market 





> <y 
AURORA. ILL. U.S.A. 








New York Sales Rooms: 368 Broadway 


street. San Francisco. with the intention of engaging in 
Foreign Trade Representatives: Zellers-Stevens, Inc. the stationery and office supply trade on his own ac 
count. He has been with the Isaac Upham Company for 


52 Broadway, New York ; : - 7 
some time and prior to that was with Payot, Stratford 


& Kerr. Ud 
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The world’s bookkeeper 


Modern National Cash Registers 
are recognized throughout the world 
as labor-saving machines. 


They are used wherever money is 
handled and accounts kept—in every 
line of business, in all parts of the 
world. 


National Cash Registers are the 
result of 35 years of study and in- 
vention. 


To make them requires 7,100 peo- 
ple, 21 buildings, 40 acres of fioor 
Space, and 2,475 patents covering 
35,000 claims. 


Considering workmanship, materials, and what it does, the National 
Cash Register is the lowest priced piece of machinery in the world 


The National Cash Register Company 
Dayton, Ohio 


Offices in all the principal cities of the world 
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Lf Quality and Service 
in Card Index Supplies 
Is Worth Having, It Is 


Worth Asking for 


Few business men realize the seriousness of soilage wastes and short life of Cards, 
Guides and Folders purchased in bulk until they take the time to compare their qualities with 
supplies packed, protected and sold in the modern “B-M” way—in original bindery packages. 


8 











When—whether prompted by a sincere desire to eliminate wastes, reduce office 
expenses, or with a determination to get better service —a comparative test is made, every 
point in favor of the modern product will be conclusively demonstrated. 


The “B-M” Quality Card Index 
Vertical File Supply Line 


AFFORDS UNMISTAK ABLE ECONOMIES AND 
BETTER SERVICE TO EVERY USER OF CARDS 
GUIDES AND FOLDERS 


It is a line of known quality, produced on the principle that cards, guides and 
folders are bought to use and give 100% service. 


Every size and character of guide and card form is made by and under the super 
vision of experts who have specialized in the creation of Card Record Systems for many years 
Cleanliness is insisted upon. Smudged, imperfectly printed forms that are unfit for the well 


kept record files are discarded before they ever reach the wrapping tables of our binderies 
Inspection is thorough. The ordinary “good enough” rule of some factory methods is not 
tolerated. The “B-M” reputation for quality is well guarded—the user’s satisfaction 1s insured 


As a result, when the sealed, dust-proof wrapper of “B-M” Card forms or Guides 
is broken—the contents are found exactly as represented: spotless, of superior writing sur 


face, perfectly printed and fit to use; full count, 100% service and satisfaction guaranteed. 


Complete Catalog, describing and illustrating every size and character of Card, Guide and 
Folder, mailed upon request. Address 


BROWNE-MORSE COMPANY 


Makers of Quality Filing Equipment 
19 McKinney Avenue - — ene” 


BRANCHES: 
343 Broadway, New York City 005 Liberty Avenue, Pittsburgh 109 N. Frederick St., Baltim« 193 E. Je om Ave., De 
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Eugene Szekely to Visit America. i MH 

Eugene Szekely, formerly head of the Puritas Metal 
Manufacturing Company oft London, who was interned 
in the internment camp at Wakefield, England, shortly 
ifter the outbreak of the war on account ot his Austrian 
nativity, was released after the signing of the armistice 
and since last January has traveled throughout the whole 
of Central Europe and Holland studying the economic 
and trade situation. He hopes to sail for the United 
States next month, where he expects to arrange for cer- 
tain agencics for the sale of American goods in Europe. 

Mr. Szekely has had twenty years’*experience in the WASTE BASKETS 

‘e appliances and metal trade, seventeen years of which 
he spent in London, where he was established in business. 
\ brother of Mr. Szekely, Edmund, ts an American citi 
Ze 1 He is an analytic chemist in Brooklyn, N. ¥ 

Mr. Szekely offers his services to the trade to act as 
agent for office equipment manufacturers in Europe and 
the colonies, where he has an extensive acquaintance. 

He attended the Leipsic fair and says it was not a good 
showing from the office appliances trade standpoint, 
although the exhibitors did better than at previous shows 
The manufacturers grapple with many difficulties so far 
as labor and raw material are concerned, and are con 
fronted with lack of coal and oil. He tells about a man 
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ufacturer in Frankfort who was reconstructing his work 3 
trom ammunition to ordinary trade The manufacturer 3 
used to turn out this line at 24 marks a dozen and gave . a ao 3 
25 per cent to the exporter. Now he cannot turn the {)UU!NULUQ0NOILI00NUOC YOUU EGRESS ER 





goods out for less than 120 marks a dozen with only 5 
per cent to the trade. These, says Mr. Szekely, are the 
conditions in general in Germany 

[Industry in Vienna is practically at a standstill. In Hun 
vary the conditions are similar; wealth confiscated, shops : : wt 
closed or empty. Budapest is starving, although here ta DAN-DEE Waste Baskets have 
lenty of food in the provinces. Conditions in other cen- 
tral European countries are also exceedingly difficult. 
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forged their way to leadership sole- 


Holland is chock full of goods, with little business, locally, lv through sheer force of merit. The 
to speak of. He believes that business can be done in = monumental tribute paid them by 
Central Europe enly by certain roundabout ways in ex- : ¢ 
changing goods through the medium of an agent in a public endorsement stands today un- 
_ ¢ “Oo - Such < re c oa “xpert - 1 

neutral country Such an agent must be an expert and equalled by any other basket made. 


must have capital or be financed by the principals. 
; PEt The DAN-DEE Square Waste Bas- 
“An Introduction to Foreign Trade.” ket 


rhe National City Bank ef New York has issued a 
brochure, “An Introduction to Foreign Trade,” which ape s 
gives a birdseye view of the foreign trade situation. It namental in design and finish ; fhre- 
alludes to the tremendous increase in the productive 
capacity of American mills and factories, and emphasizes < 
the necessity of developing foreign outlets for the produc- beyond all fault; and leg bottoms 
tion in excess of our own consumption. “An Introduction f 
to Foreign Trade” tells why South American trade was 
formerly controlled by England and Germany; the de- to prevent injury to floor or cover- 
velopment of the American merchant marine due to war . oo Poe sag 
dicount the facilities available to buyers from abroad, ings, it offers a basket both distine- 
as well as to American exporters, in financing the opera- tive and individual. 

tions of foreign trade enterprises. The brochure is hand- 
somely printed, and illustrated with views of several of 


sets a new standard in waste 
basket construction. Pleasingly or- 


proof, durable and sanitary; rigid 


finished with smoceth riding surface 


di HC 


U 
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the branches of the National City Bank abroad Made in three styles, and a choice 
dibapidchamiptan of finishes to harmonize with any 
The Trade Association and Reconstruction. surroundings. 


‘The Trade Association as a Factor in Reconstruction” 
was contributed to The Annals of The American Academy Several thousand dealers say 
of Political and Social Science, March, 1919, and has been we have a sales proposition 
reprinted as Publication No. 1266. Phe author Franklin on DAN-DEE Reend: and 
D. Tones, counsellor at law, Washington, D. C., has made 
a deep study of governmental regulation of industry, and 
the steps necessary to a resumption of normal and honest 
competition during the reconstruction period. The effective 
operation of the war service committees of the various 
trade associations during the war can readily be adapted 
to the gigantic tasks of restoring American industry, and 


Square Waste Baskets of 
more than usual _ interest. 
: You can get it for the ask- 
= ing. Better write today. 
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preparing it for the share of world trade which is its due. = PULL AL 
Allusion is made to the technical advances made by Ameri- |——————— ——— 
can manufacturers through the research bureaus of the : 11114000 !0000030000S 000 ENTE AS EU LAs 





several trade associations, effecting economies of produc- 

tion and material which might never have been accom- 

plished without their co-operation. The education of re- ° 

tailers to increase the efficiency of distribution has been Erie Art Metal Company 

undertaken in several directions, effecting the elimination 

of much waste. An association of trade associations is = ERIE, PA. 

called for to secure concerted action in obtaining just 

legislation in the field of shipping tariffs, er ee = : 
eaties, < +r laws ¢ egulations ich affect the = 

sreassng. Sed othe Se Ln 
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FOLDERS 


Experienced merchants, shrewd buyers, know that 
it pays them to sell articles that customers come 
back for again and again, and ask for by name. 
You can build up a better folder business by selling 
the service-giving folder named “MAYVILLE.” 


We have carefully studied the needs and wishes 
of the great majority of folder users and 
“MAYVILLE” FOLDERS are made to satisfy 
those needs. “MAYVILLE” FOLDERS are light, 
durable, of uniform size and made of uniform 
stock. They do not break in the fold or curl at 
the edges. 


We are introducing “MAYVILLE” FOLDERS to 
the office managers and executives of the country 
who do the buying. Sell this nationally known 
folder and prove that “MAYVILLE” FOLDERS 
are Customer Holders and Good Will Builders. 


Made in letter or legal size, medium or heavy 
weight, natural, blue and salmon shades. 


Write for samples and prices. 





GEO. W. MILLAR & CO. 


284-290 Lafayette Street New York 


Also makers of standard quality “MAYVILLE” Die Wiping 
Paper, Adding Machine Rolls and “MAYVILLE” Treated 
Tympan amd Offset Papers. 


The Store That Sells ‘‘MAYVILLE”’ Sells Service 
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Wilmington Stationers in New Building. 


The Charles M. Smith Company is now located in its 
new building at 9th and Shipley streets, Wilmington, Del 
The structure is 36x54, three stories and basement, and 
will be devoted to office furniture and equipment, station 
ery and blank books, and printing. 


Typewriter in Office Flying Machine. 
\ British manufacturer has been demonstrating a flying 
office, the car of which is equipped with the usual appli 
ances of an officeincluding a typewriter, filing cases, desk, 





TP-IN-THE-AIR TYPIST WHO RETAINS HER COMPOSURE 


etc. It carries three passengers and the pilot, and is said 
to make ninety miles an hour. The illustration, by the 
International Film Service, shows the stenographer with 
her typewriter leaving the “flying office.” 
Returns from Service to Responsible Civil Position. 

J. D. Haughey recently accepted a position with the 
Monroe Calculating Machine Company in the New York 
territory. Mr. Haughey only recently returned from ser 
vice in France. Prior to entering the service he was 
manager of the Portland. Me., office of the Remington 
[Typewriter Company, having had a metropolitan territory 
in New York with the Remington previous to going to 
Portland. 

We are very glad to have Mr. Haughey back in the 
office appliance field again. 


Group Insurance for Corona Employees. 

Employees of the Corona Typewriter Company, Groton 
N. Y., are participating in a group insurance plan ar 
ranged by the company. About 750 are included in the 
plan. Employees in the company’s service from six 
months to a year are insured for $500. Each additional 
vear of service provides an additional $100 of protection, 
until a total of $1,500 is attained. Straight life insurance 
is provided, and a permanent disability clause is embodied 
in the policies. 


Heirs of Samuel Anderson Wanted. 

The Philadelphia Public Ledger of July 29 printed the 
following personal item, which may interest some reader 
of Office Appliances: 

“NOTICE—Mr. Samuel Anderson, assistant compulsory 
officer, on the staff of the Old Monkland School Board 
Coatbridge died at School street, Coatbridge, on or about 
Friday, June 9, and any relatives of the deceased are re 
quested to communicate with the subscribers without de 
lay. W. J. Andrew & Gray, Solicitors, Coatbridge, Scot 
land.” 


Coal Tar Products on License List. 

The War Trade Section of the Department of State has 
issued W. T. R. R. No. 825, indicating that the general 
export license restrictions have been extended to cover 
tin, and certain drugs and chemicals. Under Group 3 in 
an extended list are included ink powders. Al! commodi- 
ties whatsoever which have been produced in Hungary 
are included in the license restrictions. 
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Why [HE SAFE-CABINE T Was Invented 











Business must have records. 


Records must have protection that is Accessible, 
Portable, Efficient and Economical. 


Record protection is bought for one day—the 
day. when fire comes. For that critical time 
your customer wants a safe whose resistance to 
heat and whose structural strength is proven and 
certified. 


When you sell him THE SAFE-CABINET 
you are providing protection for his records that 
has been definitely ascertained by scientific, labora- 
tory furnace tests. 





aid 
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the You are also providing him with a safe that 
= can be moved about, that is equipped with ad- 


ton 
ory 
to 





justable filing devices for every record and that 
provides maximum filing capacity for the space 
occupied. 


These are the points demanded by the effi- 
cient business man. THE SAFE-CABINET 
was invented to meet these needs and it tilts 
them. 
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re- Originators and Sole Manufacturers of 
de 
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THE SAFE-CABINET 
has ‘*The World’s Safest Safe’’ 
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‘gs 151 Green Street Marietta, Ohio 
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A simpler, faster, adding 
machine which multiplies 


it fate mn! AS Casily as it adds 
Hardware Company 


9. D. B. A. Store Co. 
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"The Dalton will check an 


invoice like this in 35 seconds’ 


Making every multiplication and addition and furnishing a physical audit of work performed 


Most figure work, especially in the retail store or one-man 
othice, is done by pencil and paper because the ordinary adding 
machine is uot an efficient calculating machine. The Dalton 
is an efhcient all around adding-listing-calculating machine 
combined. 
The invoice above is typical of a retail-hardware store. It 
involves a series of nine multiplications and two additional 
totals. The Dalton will check such an invoice in 35 seconds. 
Any business, large or small, has such work as proving in- 
- s =< 
voices, preparing estimates, figuring sales, costs. profits, all 
involving calculating. 
The Dalton gives the double service of a simpler, faster adding ma 
chine which multiplies as easily as it adds, thereby fitting the needs 
of business better by giving the retailer or one-man office a figurin: 
machine which he himself can use and which will add, subtract, mul'tp 
and div de. 
Hundreds of corporations have standardized on Daltons and 
them in sales, cost, statistical and shipping departments. No special 
operator is required—the drudgery of calculating or adding is re- 
duced to pleasant recreation and as for speed in straight addition or 
multiplication—the Dalton has no equal. 


Have a Demonstration 


use 





Choice of 
50,000 Users We will prove by demonstration in any office in America that the 
Dalton will figure the above invoice im 35 seconds, making every mul- 


ork per 


hurdred 


The Pickands- 


Mather Co of tiplication and addition and delivering a physical audit of w« 


Request this of any Dalton Sales Agent in th 


Cleveland has over formed. 
30 Daltons. Harry ° leading cities—look for “Dalton” in your phone book. Descriptive 
Wetzel, Assistant catalog by mail upon request. 


Manager of the THE DALTON ADDING MACHINE co. 


Dock Department 
gy Wa ie gpa 110 Beech Street (Norwood) Cincinnati, O. 
Representatives for Canada 
The United Typewriter Company, Toronto, and its branches 
Foreign Department: 642 Woolworth Bidg., New York 


ADDING AND 
CALCULATING MACHINE 













we have been us- 
ing the Dalton 
Adding Machine, 
getting new equip- 
ment as the need 
arose, until now 
we have over 30 of 
them doing vari- 
ous kinds of work.” 
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Blackwell-Wielandy Company to Expand. 


Contracts have been let for the construction of an 
extensive addition to the plant of the Blackwell-Wielandy 


Book & Stationery Company, St. Louis, Mo. The new 


structure will adjoin the company’s present building on 
Locust street, and when completed will give the com- 
pany a frontage of 190 feet on Locust street and 155 feet 
on St. Charles street. The addition will be a modern 
reinforced concrete building, 90x155 feet, to cost about 
$325,000. 

The Blackwell-Wieiandy Book & Stationery Company 
was incorporated December 24, 1901, with a paid-up cap- 
ital of $100,000. It opened the doors for business May 1, 
1902, at 718-20 Washington avenue. A year later the cap- 
itai was increased to $250,000 and the company enlarged 
its quarters by leasing 714-16 Washington avenue. In 
July, 1904, the capital was again increased to $500,000 
($300,006 common and $200,000 preferred). July, 1910, the 
company absorbed the old house of John L. Boland Book 
& Stationery Company, since which time it has occupied 
the Boland quarters, sub-leasing the old quarters, 714-20 
Washington avenue, which leasehold still furnishes a 
handsome profit above the rental paid. In 1912 Blackwell- 
Wielandy Book & Stationery Company began to manu- 
facture loose leaf blank books, under controlling patents, 
box files, tablets, typewriter papers and stationery special- 
ties. From time to time it has been adding modern ma- 
chinery with all labor-saving devices and, today, the fac- 
tory is regarded up-to-date and well equipped. 


New Man Joins Cushman & Denison. 
C. E. Harmon is the latest addition to the sales force 
of Cushman & Denison Manufacturing Company Mr. 
Harmon comes fresh from two years’ unusually successful 
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Cc. E. HARMON 


traveling for the Defiance Manufacturing Company, for 
whom he covered New England, Eastern Canada, New 
York and Pennsylvania. He will continue to cover this 
territory and in addition will develop the southeastern 
section to Florida and west to Texas 

Mr, Harmon’s experience of over twenty years in the 
stationery game places him as one of the few men capable 
of developing this diversified territory to the best advan- 
tage. His previous service with the Sam‘l C. Tatum Com- 
pany not only left him well informed in the loose leaf 
and kindred lines, but served thoroughly to familiarize 
him with stationer’s glassware as well as the numerous 
details of a specialty business. 

Cushman & Denison Manufacturing Company are happy 
to present Mr. Harmon as their representative. He leaves 
September Ist for New England and Canada and by Octo- 
ber will be making a swing to the entire south. 


[he Library Bureau has leased a building now under 
construction on the Northwest side of Chicago for the 
manufacture of filing devices, cabinets, office equipment 
and supplies. The building is to be two stories high, 287 
by 313 feet 








Finishing Touches 


for 


The Office of Steel 


After you have sold the essentials of the modern office, such 
as a complete equipment of desks, tables, filing cases, etc., 
apply the finishing touches. Sell Metal Waste Baskets, 


Wardrobes, Desk Trays and Bond Boxes. We list a stand- 
ard line of these items which harmonize with Efficiency 
Desks and Filing Equipment. Demonstrate the complete- 
ness of your servic by having samples to show. 





Style 460—Wardrobe Unit 


These miscellaneous items are listed, with much up-to-date 
Stee Furniture and Filing Equipment, in our Catalog No. 
106 Write for a copy, and complete your facilities to discuss 
steel equipment with your customers. 


Watson Manufacturing Company 
New York 


Jamestown 





Small Bond Box 


Sanitary Waste Basket 
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“U-Need-Me” Felt Chair Pad 


‘‘U-Need-Me’’ Specialties 
Assure Seating Comfort 


In addition to the ease they bring, “U-Need-Me” 
Specialties guard against undue wear of clothing. 
The felt top prevents “clothes shine.” They are 
attractive; made to fit any chair—any purse 
**U-Need-Me”’ Felt Chair Pads 

Protect clothing against wood and cane chair 
seats. Made in four sizes and two thicknesses. 
Our trade mark on the straps proves that you sell 
the genuine. 





“U-Need-Me” Ventilated Cushion 


‘“‘U-Need-Me’’ Ventilated Cushion 

A joy to fleshy people—the deep tufting is held 
by \%-in. eyelets which allow air to circulate. Cov- 
ering is heavy brown or black Keratol leather, with 
felt bottom. Three sizes. 

**U-Need-Me’’ All Felt Cushion 
Filled with carded wool—will not pack as cotton 
filled cushions do. The top and bottom, as well as 
one-inch welt, are of extra fine brown billiard felt. 
Made in five sizes. 
Write for illustrated booklet on ‘‘*U-Need-Me”’ 
Office Specialties. 


Geo. E. Fox & Co. 


33 West Kinzie Street, Chicago, U. S. A. 





“U-Need-Me” All Felt Cushion 














Stockton Stationer Boosts Home Town. 


A. Laurine Tredway, manager of the house of Tredway 
Brothers, stationers, at Stockton, Calif., paid a visit to 
Office Appliances about the middle of last month. Despite 
high wage and material costs, Mr. Tredway regards the 
outlook as very promising. He is optimistic over the 
possibilities of Stockton, which, in the near future will 
have a life-size canal connecting the city with the ocean 
via San Francisco Bay. There is a canal already in éxist 
ence, but the one to be built will be wider and will have 
a free depth of 24 feet, permitting ocean-going vessels to 
tie up at Stockton wharves. 

Tredway Brothers have recently taken a twenty-year 
lease on a building of modern construction, three stories 


high. They will sublet half of the structure, retaining 
space on each fleor 40 by 100 feet, giving them about 
12,000 square feet of floor space. The new premises, 


which are now being put in readiness, will be occupied 
about January 1. The company’s lines will be extended 
to include office furniture, and a printing plant will be 
installed. 


Typically American. 

Characteristic of American enterprise in advertising 
was the peace poster which the L. E. Waterman Com 
pany prepared in advance and had posted on the bill 
boards of the country almost before the newspapers had 
ceased publishing their extras the day the treaty of peace 


was signed. In advertising circles of our own county 
the exploit was recognized as a “scoop” that will prob 
ably not have an equa! in years to come. Advertising 


men, who sense the cost of such a poster, prepared in the 
usual way from an artist’s sketch in colors and litho 
graphed, rank the mechanical preparation of the poster 
with the publicity value of the subject. Viewed from a 
publicity standpoint, the preparation of the poster was a 
gamble. Thousands of dollars were spent in anticipation 


of an event which had a problematical conclusion. The 
design alone represents a cost which many an advertiser 
would not hazard on a current event. The costuming of 


the figures of the peace poster was a matter of painstak- 
ing detail, the equal of the efforts made by our most 
painstaking dramatic producers in designing the costumes 
for a historical play. 

After the planning of the poster came the preparations 
for its distribution and placing on the billboards of the 
country. A few hours after word of the signing of the 
treaty of peace was “flashed” over the country, bill 
posters were busy in the larger cities, and the Waterman 
peace poster emblazoned the signature of the treaty in 
record time. 

Every detail of the epoch-making event was carried out 
with historical accuracy; the representatives of the various 
governments are readily picked out because of the care 
that had been used in obtaining the most recent photo- 
graphs oi the various delegates present, in order that they 
might be correctly reproduced and help in making up 
the ensemble of this remarkable poster, which is destined 
to remain one of the finest evidences of the lithographers’ 
art in this country. 

Seated at a horse-shoe shaped table, in the mirror room 
at Versailles, Uncle Sam is depicted in the act of passing 
a Waterman Ideal fountain pen to John Bull At the 
right of John Bull, King Albert of Belgium is shown. 
At the left, Premier Clemenceau, and so on about the 
historic table the various personages are shown in their 
official uniforms. 

The 24-sheet poster has been reproduced in a window 
poster 45”x21”, and in a car card 11”x21”, copies of which 
have been sent to a legion of merchants and dealers 
throughout the country. 


Mississippi Valley Exposition at St. Louis. 

States of the Mississippi Valley and manufacturing in 
dustries of the Central West are to exhibit at St. Louis 
October 27 to November 8 Governors of the states of 
the Valley, mayors of the cities and other nctable men 
will give addresses showing the possibilities of the greater 
development of the district. Foreign buyers will be 1n- 
vited to attend through the United States Department of 
Commerce, and it is expected that the exhibition will 
draw visitors from Mexico, Cuba, the West Indies, Central 
and South America, Europe and the Orient. The exhibit 
building will be devoted to the various booths and dem 
onstrations of the exhibition 
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Just as good as 
they look. 


The illustration 
shows a three 
“space” basket 
made of “build- 
up” tray parts. 
Easily put to- 
gether into any 
required num- | 
ber of spaces, 
making an effi- 
cient “space” or 
“tier” basket. 
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Reg. U. S. Pat. Off 


MR. DEALER 


Why handle the obsolete type of “space” baskets? 


174 North Dearborn Street, Chicago 








WIRE BASKETS 


Letter Trays, Waste Baskets, “BUILD-UP” Trays 


An Attractive Line in Quality and in Price 


“BUILD - UP” 
trays, like the 


i rest of the 
r*BARBE E” 


line, are trade- 


/ marked with 
i the “Barbee” 


trademark. 


| This is a guar- 
i antee of their 


superior 


| quality. 


By carrying 
“BUILD-UP” trays in stock you economize in valuable space in your stock- 
room, carry less stock, make a more rapid turnover, and can furnish your 
customers a better “space” basket at about one-half the price of the old 
and now obsolete type of these goods at a larger profit to yourself. 


The “‘BARBEE”’ line is made right and the price is right. 


BARBEE WIRE & IRON WORKS 
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REGO u.s. pat. OFF 


EVERYWHERE 





The strongest kind of general publicity establishes na- 
tional consciousness of the quality and usefulness of 
Macey Products. This means consumer demand—the most 
important element in the building up of your business. 


The Macey line consists of filing cabinets in both wood and 
steel, steel safes, filing supplies, office desks and sectional 
bookcases. Separate catalogs of all lines are mailed on request. 


ada Furniture Manutacturers, td, “TIF, MACEY COMPANY ‘°®ane.car'?’ 
rnitur: anufacturers, Ltd., 
oes “"Weodstock, Ontario. MICHIGAN 
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Export Managers Elect Officers. 


New officers for the Export Managers’ Club were chosen 
at the last meeting of the Board of Directors. Harvey E 
Golden, ef Edward Miller & Co., Meriden, was chairman 
of the nominating committee. Following is a list of the 
new ofhcers and directors: 

President, Oren O. Gallup, Simonds Manufacturing 
Company, New York; First Vice-President, F. K. Rhines, 
General Fireproofing Company; Second Vice-President, 
Gladys Liggett. French & Ward, New York; Secretary- 
Treasurer, H. L. Miner, Strong, Carlisle & Hammond, 
New York. Directors: Harold B. Gregory, Patton Paint 
Company, New York City, term expires 1922; J 
Mackay, Parker Holmes Company, New York City, term 
expires 1922; Lucy Goldsmith, Aeolian Company, New 
York City, term expires 1922; Walter L. Bomer, Bristol 
Myers Company, New York City, term expires 1921; Wal- 
ter F. Wyman, The Carter’s Ink Company, Boston, term 
expires 1920; Carl H. Greene, Federal Export Corporation, 
New York City, term expires 1921; W. E. Greene, Cincin- 
nati Rubber Company, New York City, term expires 1920. 

Walter F. Wyman remains honorary president.—The 
World’s Markets 


American Visits Norwegian Office Appliance Man. 

We received from Mr. W. R,. Cummings, foreign sales 
manager of the Monroe Calculating Machine Company, 
who is now in Europe, a short account of his visit with 
Mr. Bjerke Griiner, which will no doubt interest those of 
our readers who know Mr. Griiner. 

“T had a good visit with Mr. Gritiner in Christiania, and 
am favorably impressed with his organization, place of 
business and selling methods. He stands very high in 
Norway; in fact, in all Scandinavia. In both Stockholm 
and Copenhagen he is favorably known and _ highly 
spoken of. 

“He owns a good-sized four-story building on one of 
the principal corners in the business section of Chris- 
tiania, occupying for his own business the second floor, 
basement and sub-basement. The second floor is nicely 
fitted up as offices, demonstrating rooms, etc., while the 
basement floors are used for repair and storage rooms. 
His organization is made up of very efficient people. He 
maintains a branch office in Trondhjem, in charge of his 
brother; also has sub-agencies in Bergen and Stavanger, 
thus covering the important business centers of Norway. 

“Griiner has developed his direct-by-mail advertising to 
a high point of efficiency, having every concern of any 
consequence in Norway listed and classified, with a good 
system for going after them. While I was in his office 
he received an order for a Monroe calculating machine 
from a concern in Hammerfest, well up in the Arctic 
Zone.’ 


It Is Best to Give a Little More. 


L. M. Davenport, president of the Davenport Hotel 
Company, in a timely article in System, tells why it pays 
the hotel man to give the customer a little more than 
he expects—a suggestion that is applicable to others than 
hotel men—in fact, to people in every walk of life. 

The fundamental features of Mr. Davenport’s adver- 
tising policy had all been planned before a dollar was 
expended in the actual construction of the hotel. Some 
concerns become successful in spite of operating after 
the manner of Topsy, who “just growed,” but the majority 
of concerns succeed because they have a definite goal and 
a definite set of plans for reaching it. Mr. Davenport 
believes that the disadvantage of operating on any other 
plan lies in the fact that the business is then subject to 
opportunism and is directed entirely by the prospect ot 
a certain profit today regardless of what may happen to- 
morrow. It is bad policy to take advantage of immediate 
opportunity if one must let tomorrow shift for itself. The 
policy he employed was not to start out with the least 
expensive equipment, but to create a business that should 
not consist chiefly of walls, office employes, elevator and 
bank account, but in a volume of intangible good will 
residing in the minds and hearts of satisfied customers. 
loo little account, says he, is taken usually of the intan- 
gibles of business, and by the intangibles he means the 
elements that cannot be seen, heard, or felt, but can 
only be sensed. It pays to measure business decisions 
against fundamental principles. If the ice water tap 
emits a lukewarm fluid one re-acts, consciously or uncon- 
sciously, unfavorably to the establishment which provides 
such service. 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 








Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. Furnished 
with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


~ 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 
Originators of Glass Desk Pade 
1800-2 Newport Avenue CHICAGO 
We also Manufacture Rosco Glass Desk Pads 
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Regional System in Protectograph Organization. 
The Todd Protectograph (¢ ompany has devised a “re- 
gional” system of control of the field forces which will 


| 
* | 
or 2 7, 4 cement the selling organization together in a more efh- 
7A§ AnCe - cient manner than seems possible in any other system 
| 








The plan was recently announced in The Protectograph 


Bulletin. 
xk * x 





| A new and far-reaching plan went into effect Monday, 
| June 23, in the sales department, a plan known as the 
“Regional System” of co-operation with the Protecto 
| graph field organization. This plan was designed (by Mr. 
Walter L. Todd) primarily for the benefit of the general 
agents and salesmen. 

In an organization of four or five hundred salesmen and 
general sales agents, like the Todd sales force, one of the 
most perplexing problems is that of keeping “close” to the 
various individual salesmen and general saies agents. It is 
manifestly impossible for the sales manager, or for Mr 
Foote, the editor, to meet every member of the sales force 
within a brief period. And it is almost as difficult for the 
sales department men to “get acquainted” and stay “ac 
quainted”—by correspondence. At least there are many 
obstacles in the pathway of this (much to be desired) 
relationship. 

Closer Personal Contact Desired. 

The duties of the members of the sales department ar 
of such complex character that the writing of personal 
letters to each individual in the organization, every week, 
is well nigh impossible. It is not even feasible for the 
sales manager always to write the general sales agents 
every week on matters of company policy. And, although 
every sales report from every member of the sales force 
is scanned each week, it has not been possible heretofore 
to make painstaking and careful analysis of the several 

| hundred such reports. The desire of the company—and, in 

fact the policy of the company, is now, and always has 
been, to maintain a close, personal relationship with “our 
bovs” and you may be assured that one of the chief pleas 
ures incident to the work of the sales department is the 
extremely personal and friendly relations we have had 
with the members of the sales organization. We believe 
sincerely, that there is not a finer aggregation of sales 
men in the country than those who comprise the Todd 
sales force. And as in the immediate past it has not been 
possible for us, here in Homeburg, to see as much of you 
boys as we want to see or to visit “on paper,” as much 
as we desire to visit, the following plan has been worked 
out and developed. 






INSURANCE men know 
the value of making 
a legible, finished 
report on the spot 
with 
CORONA 
The Personal 
Writing Machine 


Q-see one}. 














O h S U; li | The entire country has been divided into seven groups 
n=t C= pot ti ity or “Regions,” each region being placed under the imme 
diate jurisdiction of a regional director. The regional 
Corona is the ever ready first aid in emer- waren egg and their respective “territories” are shown 
. ~ e yw. 

gencies. The user who gets a hurry call from Periodical Visits of Regional Director. 
nearby or out of town can pick up his hat with First of all, there will be personal visits by the re 
one hand, his Corona in the other, catch the gional director of each group to the agencies of his sectio1 


earliest train car or boat and do business of the country. These visits will ene ib le the home office 
; | representative to take, direct to the field, the latest news 


while on the move. from Homeburg, and at the same time the regional di 


> ) rj ... > > ylain - tai Ss i let ’ 
But, Mr. Dealer, don’t forget that Corona rector will be able to explain the details incident to the 
work of all the various departments in the home office, 







is the writing machine of Universal utility. and their relationship to the men on the firing line. It is 
Portability is a big talking point ; simplicity | the purpose of the company to have a regional director 
of operation, visibility, accuracy and manifold- make one such call on "adage * branch eeueersation ow least 
: eiteinie boliibven: ‘ain aren! dam = once in every six months. You men in the field can ap 
mg capacity—are important—and preciate just what this means, especially as it is our idea 
Corona’s record of performance under ex- that the regional directors will in to meet every 
traordinary conditions in both peace and war Bag rege hod ype pf Praeger ae (ser oy — ™ 
is unanswerable -proof of its tough, upstand- months, and then there will be a “change of territory” 
ing durability. And the record is absolutely and the regional director who had the New England and 
unique. Eastern group will have, say, the northwestern group, and 
so on. By this means the salesmen will be able to meet all 
»f the regional directors and thus know the company and 
CORONA TYPEWRITER Co., INC. | the men of the “happy office.” It would seem to be an ideal 
GROTON, N. Y. irrangeiment, both from the standpoint of the sales force 
and from the standpoint of your friends in Hemeburg., all 
LONDON OFFICE: 30 OLD Bonp St. of whom are hungry for a closer contact with you me) 

Agencies Throughout the World if this great organization. 


No Interference with Factory Organization. 


It should be understood that this new regional system 
will not interfere with the present operation of the vari 
tus denartmental work in the factory or office. Please do 

= g- . not write letters to regional directors about matters which 
The Personal Writing Machine should be taken care of by the regular departments 
| But it is self-evident that a regional director, especially 
after a trip into the field, will have a much more intimate 








' 
' 


+" SF 1 we BHs 


2 ee eee 


September, 191 OFFICE APPLIANCES 























ENVELOPES! 


Why not sell the Most Durabler 
“THE NATIONAL LINE” 


The highest grade line of Flat and Expanding 
Envelopes, Folders, File Pockets, Files and 
other Specialties made from our Celebrated 


riberstoK 








Flat Envelopes Expanding Envelopes 


We make by far the most extensive line on the market 
and will gladly furnish upon request our latest cata- 
logue No. 4 showing our line in its entirety. 


We will also be glad to outline our plan as to how 
we assist the stationer in marketing our goods. 


NaTIONAL FiperstoK Envetore Co. 


429-447 Moyer Street 
PHILADELPHIA, Pa. 
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STRENGTH 


HSH 
Hit 


Strength, is converting more Dealers to Meilink Safes 
every day. 

Strength, is the first essential in what Customers ex- 
pect in a Safe. 


Fire Protection Thief Protection Service 


Strength, cannot be had in light metals, therefore 
Meilink “Master Model” Safes have heavy 2x2x%4" 
angular steel frames, 14-gauge inside and outside 
walls, 14-gauge door frames and jambs, 1o-gauge 
door plates. 

Meilink Dealers everywhere are the strongest in their 
location. 


wi 


I 


ui 


| 
| 


al 


i 


| 
| 


eo 
MN 


| 
! 


Some strong territory still open. 


The Meilink Mfg. Co. 
Toledo, Ohio, U. S. A. 
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knowledge of the special problems of each “territory” and 
he wili be, for that reason, better able to advise with the 
home office department heads who may be handling this 
or that phase of Protectograph activities. 

From time to time, in the immediate future, you will 
hear more about this regional system, and in the mean- 
time we shall be pleased to have your suggestions—and 
co-operation—to the end that our new plan of co-ordinat- 
ing the work of home office and field may work out to 
the greatest good of all concerned 

x* * * 

The classification of the groups and the regional director 
in charge is as follows: Region No. 1—Eastern group, S. 
|. Foote. director. Region No. 2—North central group, 
H. A. May, director. Region No. 3—South central group, 
\. L. Todd, director. Region No. 4—Middle West group, 
G. W. Lee, director. Region No. 5—Southern group, J. W. 
Speare, director. Region No. 6—Northwestern group, E. N. 
Holton, director. Region No. 7—Western group, G. W. 
‘Todd. director 


A Timely Selling Contest. 


(he Carter’s Ink Company, Boston, Mass., offe-s awards 
of $25, $15, $10 and $5, respectively, to those sending in 
the best suggestions between now and November 30, 
1919, as to methods of handling stock rotations so that 
stecks do not accumulate and become old. The company 
believes that these suggestions will help all dealers. The 
prizes are added simply to create a little friendly compe- 
tition. The contest is open to any employe of any dealer. 
\ll suggestions intended for this contest should be mailed 
to the Carter’s Ink Company, Cambridge, C., Boston, 
Mass., on or before the last of November. 

The company realizes that it is easy for the clerk to 
hand out the new stock first, for fresh merchandise not 
only satisfies the customer best, but it is usually piled on 
top of the old stock so that the new is sold first while 
the old stock grows older, finally becoming unsaleable. 
Unsaleable stock means loss of money and prestige. Olid 
stocks of paste, ink, musiclage, etc., should be sold before 
the new and the question is, How? The suggestions 
asked for are intended to answer this question. 


Beating the Automobile Thief. 

It is a far cry from the theft of an automobile to the 
purloining of a typewriter, but the principle in both cases 
s the same. This thought comes up in connection with 
the organization of the Automobile Abstract & Title 
Company, a million dollar Detroit and Chicago corpora- 
tion which purposes to issue abstracts of titles for auto- 
mobiles. These abstracts will be similar to those issued 
by abstract companies on real estate and it is believed 
that it will be quite as impossible for a thief to sell a 
motor car so protected as it would be in the case of real 
estate. This item may possibly offer a suggestion to 
typewriter men who are annoyed by the activities of 





thieves, 


New Stationer in Haverhill. 

\t Oxley’s Stationery and Office Equipment, 14 Wash 
ington street, Haverhill, Mass., one will find a modern, 
up-to-date stationery house. Beautiful display windows 
invite the visitor; a fine line of goods holds his interest, 
and the genial greeting extended Haverhill buyers by 
John F. Oxley and his associates does the rest. Oxley’s 
have the exclusive agency for a widely used line of steel 
furniture made at Youngstown, Ohio. 


Airplane Mail Service at Regular Rates. 

Iuly 18 a Post Office Department order fixed the rate of 
postage on letters transmitted by airplane at two cents an 
ounce, or fraction thereof. When the service was inaugu 
rated the rate was sixteen cents an ounce and special 
airplane postage stamps were required. Ordinary postage 
stamps suffice now. 


Baldwin Returns to Monroe. 

(ceorge H. Baldwin. one of the original members of the 
New York sales force of the Monroe Calculating Machine 
Company, recently returned to New York to again take 
a place as a member of that force. 

For some time he was in St. Louis, Mo., in charge of 
the ceramics division of the Evans-Howard Fire Brick 
Company. 
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FELT 
SEAT PAD 





TRADE | 
< Muss omelort Wlaaireey 





Copyright 1918 
by The Widney Co. 
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Your Business Will Grow 


with Widney Sales 


‘ALES of Widney Felt Seatpads are growing. 
S Our product has merit and is being pushed 

for business by the best types ef modern 
merchandising. The Widney campaign in the 
popular magazines has made “Widney Felt 
Seatpads” a password into every progressive 
office. Widney advertising has added force to 
your window and store displays—we furnish the 
window display material liberally. 


Widney advertising campaigns center around 
“Miss Comfort Widney,” an attractive trade 
character. She is shown in display advertising, 
and also on our sales helps for store and window 


display. 


Cash in on the Widney advertising that is bring- 
ing buyers to live stationery stores. Stock up 
now, and salt down the profits that go with 
Widney sales. 

will be interested in our spe- 
Dealers Abroad cial proposition for importers. 
Miss Comfort Widney, our trade mark character, is mak- 
ing friends for Widney Felt Seatpads all over the world. 


The Widney Co. 


310 S. Jefferson St. Chicago, IIl., U. S. A. 











YOUR SILENT SALESMAN 
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WITHOUT THE 
TELEPHONE! 


To eliminate the tele- 
phone today from social 
and business life would 
revolutionize the whole 
system of living. And who 
would wish to do without 
this great convenience? 


With the telephone oc- 
cupying such an important 
position, it is plainly evi- 
dent that any means of 
adding to its practicability 
and securing highest de- 
gree of efficiency can not 
be overrated. 





ADJUSTABLE BRACKETS 


Add so materially to the 
convenience, speed and 
utility of the telephone 
that no progressive busi- 
ness organization or indi- 
vidual can overlook their 
value and the necessity 
for installing at once. 


Recognize this need among your trade. Se- 
cure the business with a profit. 


MANUFACTURER 


American Electric (mpany 


CHICAGO, U. S. A. 


ADJUSTABLE 
IN ANY 
DIRECTION 








Beware of the Straw Boss. 


By W. J. Coquile, Manager of the New 

Orleans Office of the Royal Typewriter Com 

pany, Inc. Keprinted from The Royal 
Standard. 

One of the most essential attributes to quick closing of 
a b.g deal is to first seek out the proper authority—the 
ore to whom the matter is eventually referred for sanction. 

Oitimes a salesman may be misled by what is known 
in this part of the “South” as a “Straw Boss”—an indi- 
vidual who assumes the important attitude of being 
gifted with full power, but who in reality is only second 
assistant to the real authority. 

‘The Straw Boss,” who sometimes adopts the nom de 
plume of Purchasing Clerk, is a very dangerous vampire 
He sits next to you at the opera or at the ball park, you 
meet him at your club, on the golf-links, and many places 
where his conservative boss refuses to travel, 

With extended palm he usually approaches you in this 
manner: “Hello, Mr. So-and-So, very glad to see you, 
tell you why, you were in to see our president this morn- 
ing to leave a machine on trial, well that is not necessary, 
you see, I have full charge of the buying and you being 
a friend of mine, | naturally shall swing the deal for you 
We use one hundred typewriters and are contemplating 
standardizing on one make. I would deem it advisable 
not to come near the office until I send for you,” etc 

Early next morning you will gum-shoe around to his 
office in defiance of his suggestion, to find very much to 
your amazement other makes of typewriters on trial and 
incidentally to be informed by your friend that he had 
taken up the matter that morning with the president, who 
as vet had not signed, but had decided to renew their 
contract for thirty typewriters (not one hundred) with the 
old company whose make they had been using with per 
fect satisfaction for several years and which they con 
sidered a superior machine. 

Of course, if you are a red-blooded salesman, you will 
naturaliy secure the order, but is it not somewhat annoy- 
ing, aiter converting the president, to have your friend 
slap you on the back and have the audacity to insinuate 
that it was with a great deal of difficulty he succeeded 
in putting the deal over for you. 

You must also not lose sight of the fact that this man 
will demand a deep debt of gratitude for the remainder of 
your existence. 

Even if you are not acquainted with the one higher up, 
intimate to your suspicious looking friend that you are, 
you will save crushing his vanity and yourself embar- 
rassment. 

“An ounce of precaution is worth a pound of cure” 
‘Beware of the Straw Boss.” 


Charles Edison Aids Social Unit Work. 


Charles Edison, of Thomas A. Edison, Inc., has re- 
signed all other social and philanthropic activities to con- 
centrate on the development of the Social Unit. The 
campaign with which Mr. Edison is associated is to edu 
cate all Americans in the principles of community or- 
ganization, fair play and Americanism. Mr. Edison re- 
cently became treasurer of the National Social Unit 
Organization. In a letter addressed to business men and 
social workers, enlisting their aid in the movement, Mr. 
Edison said: “Our America is facing a social crisis which 
must be met by a constructive program which will make 
life worth living for the whole people and impart a vig- 
orous impulse to the progress of civilization. 

“We belicve there are more than 25,000 men and women 
in New York who want to see our American democracy 
developed until it stands out before the world as one in 
which every citizen functions intelligently, co-operatively 
and constructively. 

“In a remarkable experiment conducted in a neighbor- 
hood of 15000 people in Cincinnati the National Social 
Unit Organization is demonstrating that it is wholly feas- 
ible to develop such a democracy under the American 
principle of representative government.” 

Postal Savings Increased During the War. 

Despite the campaigning for Government bonds during 
the war and the lack of effort to stimulate deposits the 
postal savings of the United States increased $34,000,000 
in the year ending October 31, 1918. Even the Thrift and 
War Savings Stamps campaign did not retard the growth 
of postal savings deposits. Wage earners of foreign birth 
are the principal depositors ‘n the postal savings banks 
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COMPLETE Protection -Backed by $1000000 Bond- 
at the Price of the Ordinary Check Writer 


Sve Fidelity and Casualty Company of New York, with resources of $17,000,000.00, after thorough investigation of the 
Sentinel System, writes a $10,000.00 Bond for every Sentinel Check Writer sold, guaranteeing Sentinel users against loss from 
check alteration or lawsuits arising therefrom. This, in itself, is conclusive evidence of the completeness of Sentinel Protection. 


Amount Line Protection Not Enough 


A check protected on the amount line alone is not 
secured against alteration. Thousands of checks so protected 
are stolen from the mails each year by check crooks, the 
payee’s name changed to “Bearer” and the checks cashed. 
So long as you leave the payee’s name, date and number on 
your check unprotected, you are offering the crook the oppor- 
tunity to defraud you of the face value of every check you 
wnite. 


A Mechanical Triumph 
Y ears of study and experiment have produced the Sentinel, 
a compact, handsome machine which does legible, attractive 
work with the utmost ease and convenience fe yas 
Every detail making for superiority has been i in its 
construction. Sturdily built of only the best materials, it will 


last a lifetime in the busiest office. 


Wate for reproductions of altered checks and evidence of enormous 
losses caused each year by check alteration. What has happened to 
others may happen to you. Profit by their experience. 


Hall-Welter Company, 185 St. Paul St., Rochester, N. Y., U.S.A. 


SALESMEN Keen Business men recognize in the Sentinel the first adequate system of check protection ever offered them, 
Does that mean anything to you? Well, then, write our Sales Manager for our proposition. 
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Art Metal saved these 


important records- 
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') S. DEPARTMENT OF LABOR 
U.S EMPLOYMENT SERVICE 










Sioux City,Iowa, April 21,1919. 


%m.E. Davis, 
City. 


Dear Sir-- 

The attached photos, to some extent, convey an ides 
of the damaged condition of the Art Letal letter files which 
went through the recent fire in the American Block. These 
files were covered up in the debris of the three story building 
and lay in the basement for several weeks before being taken 
out. ~ 

We were greatly surprised, when they were dug out, 
to find that the letters and important papers contained therein, 
although somewhat damaged, were all in readable condition, and 


rt Metal in such shape that we can readily refer to them. 


The resultant feeling is such, that I shall always 





U-S-A feel disposed to recommend Art Metal Filing Bquipment, and 





shail de pleased to express my good opinion regarding it. 


Genuine Art Metal furniture bears this 
Tours very truly, 


trademark, and is made in Jamestown, N. Y. 
ART METAL CONSTRUCTION CO, JU Bolmes 
JAMESTOWN NEW YORK Sxaminer in Charge. 


| (~Art Matal 


JAMES TOWN N-Y: 
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The Blind Pacemaker. 


The August issue of The Hoskinsman tells about a 
blind man who has been demonstrating typewriting and 
voice machine demonstration in the company’s show 
windows. 

Edward Brown, 1412 North Redfield street, Philadel 
phia, was born blind, and is now twenty years old. In 
describing the window display of which Brown was the 
attraction, The Hoskinsman said: 


“We hope the Chronic Grumbler against Fate, and the 
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BLIND MAN DEMONSTRATING IN HOSKINS WINDOW. 


female element of the Can’t B. Done family, paused to 
look at this young man and get the real lesson his mar- 
velous exhibition should teach. 

“This blind boy operates the typewriter as accurately 
as the average good stenographer who has good eyesight, 
spaces his letters properly and keeps at his work con- 
stantly. He doesn’t chew gum, smiles all day long and 
never complains. 

“We are told by a big business man of this city that 
he now has a blind young man doing this sort of work 
in his office. He says he engaged him more as a pace- 














+-D 








WATCHING THE DEMONSTRATION. 


maker than for any other purpose. He claims that the 
blind bow’s sterling qualities and steady application, force 
the other stenographers to extend themselves. 

“If you wish to try this out in your own office, we are 
glad to recommend Mr. Brown. He wants a job and can 
be reached at his home address, given above, or by com- 
municating with our advertising department. 

“Who wants a real pacemaker?” 
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Kohlhaas Sorting Devices 
for Modern Business 


handle all matter requiring classification of 
every nature. 

Indexed alphabetically, numerically, or with 
special wording to meet the requirements of 
your individual needs. 

Save 90 per cent of the space and 50 per 
cent of the time now used in sorting. 


Instant Reference Files ~ 


These systems keep at your finger ends all 
current matters. No useless fumbling and 
searching for live matter. 

We manufacture portable and_ sectional 
In-Sight Systems for desk use, such as 
Address Files, Daily Reminders, and Card Sys- 
tems of every nature. 

All of our systems are for busy men where 
time, space and system are factors. 

Dealers, write for proposition. 


The Kohlhaas Company 


Manufacturers 


31 W. Lake St. 70 Fifth Ave. 
Chicago New York 
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Karpen Craftsmanship 


expresses in selected woods the 
skill of experienced workmen, 
building chairs from pleasing 
designs. Due consideration is 
accorded to the comfort quali- 


ties of 


Karpen Chairs 


These factors, combined with 
sturdy service, make Karpen 
Chairs “repeaters” in the best 
And 


“same 


sense. when an order 


specifies as last,” the 
Karpen Chairs you supply will 


be the same as those originally. 


S. Karpen & Bros. 


Chicago 
Michigan City 
New York 


Sd 


sj 
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Pulp and Paper Men Promise Employment. 
The American Pulp and Paper Association has notified 
the War Department that it pledges itself, for all its mem- 


bers, to take back every employee who left the industry 
to enter the Military or Naval service of the United 
States. 

The association has appointed a special committee of 


five, whose business it is to see to it that this pledge is 
carried out. Pressure will be brought by other members 
of the association on any of their number who prove re- 
calcitrant. In addition, the committee has requested the 
War Department to give them the names and addresses 
of any soldiers and sailors who entered the service from 
the paper industry and who have been unable to find em 
ployment. 

Commenting on this action, Colonel Arthur \\ 
sistant to the Secretary of War, and charged with 
with the employment situation, has issued the 
statement: 

“Many big business organizations have taken the same 
action as that taken by the American Pulp and Paper As 
sociation. lf every industry in the country would do the 
same, our work would be greatly simplified. If every em 
plover in the country would just pledge himself to take 
back all of his employees who went into the service there 
will be very little unemployment among discharged sol- 
diers and sailors.” 

In August Colonel Woods announced that the War 
Department had decided to stop the campaign for public 
building throughout the United States. This decision was 
iaken because the decrease of unemployment in many lo 
calities has been so marked that some difficulty is reported 
in obtaining soldier labor for the normal industrial oper 
ations. It is, therefore, considered that the further stimu 
lation of public building at this time would be inadvisable 

The energies devoted in the past to the stimulation of 
public building, it was further decided, will now be turned 
particularly into assisting professional and technical men 
in finding jobs. The work of placing this class of ex- 
soldiers presents unusual difficulties because the demand 
for the high grade of ability possessed by these men is not 
at present in such great demand as ordinary labor 


oods, as 
dealing 
ollowing 


Antipodean Recuperates in Northern Hemisphere. 

Due to the delays in Pacific mail transmission, the fol- 
lowing item from the Brisbane Courier of June 30 is not 
as timely as is our custom to print. However, we hope 
that Mr. Mackenzie, the subject of the item, will find time 
to visit Chicago during his trip, and foregather with the 
mason jar: 

“The employees of the Australian Typewriter Supplies 
Company met on Friday evening to do honor to Mr. A. B. 
Mackenzie, the general manager and director of the com- 
pany, who shortly leaves for England and the United 
States. About 15 of the staff were present, and Miss Mc 
Naught, one of the oldest employees of the company, pre- 
sented Mr. Mackenzie with a solid leather traveling case 
with his initials neatly printed in gold lettering, and also 
with a decanter of perfume for Mrs. Mackenzie. Miss 
McNaught spoke of Mr. Mackenzie’s many good qualities 
as an employer. In responding, Mr. Mackenzie stated that 
the rapid growth of the business had necessitated his keep- 
ing close to his work during the past twenty years, and 
now that the armistice was signed he was availing himself 
of the opportunity of taking a well-earned rest. His tour 
would not only be one of pleasure, but also of business, 
for he intended visiting most of the principal typewriter 
factories with the intention of securing new systems, and 
adding up-to-date features to the present agencies held by 
him. Mr. Mackenzie, who has worked in every depart- 
ment of the typewriter business, has won for himself a large 
number of business friends. He intends being absent 
from Australia for about eight months, after which he 
proposes to take a more important connected 
with the administrative work of the same company, having 
the Sydney office as his headquarters. The Melbourne 
manager (Mr. H. G. Lewis) addressed the staff. and ex 
nlained that the future policy of the Australian Typewriter 


position 


Supplies Company would be the same as that laid down 
by Mr. Mackenzie.” 
New Stationery Store in San Francisco. 

A new stationery and office supply store has been 
onened at 25 Second street, San Francisco, by the Straus 
Stationery Company. of which Mace Straus, formerly 
identified with Radston’s in Berkeley. Calif., is the pro- 


prietor. The location is favorably situated to cater espe- 
cially to downtown office trade. 
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IMPORTANT ANNOUNCEMENT 
TO SALES AGENTS 


A company manufacturing a leading office 
appliance which has been used for over ten 
years by hundreds of the most representa- 
tive business houses in the United States is 
extending its production to occupy a field 
not heretofore covered. The Units of our line 
range in price from one hundred to six 
hundred dollars and meet the requirements 
of an important department in all business 
houses, large and small. We invite cor- 
respondence from live active Sales Agents 
of financial responsibility and proven sales 
ability in selling high class office devices. 
This is an unusual opportunity to con- 
nect with a rapidly growing line already 
enjoying exceptional prestige. 


Address: 
LASALLE 


care Office AppMances 
417 South Dearborn Street 
Chicago, U. S. A. 
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HE merchandising of office furniture and filing equipment takes GF Allsteel 7 
Agents into all departments of commercial institutions—into close contact 
with retail, wholesale, banking, manufacturing and storage businesses. iy 
7 
Distributors of the GF Allsteel Line have unparalleled opportunities to make business Y 
connections of permanence, with customers whose trade means large and repeated 7 
profits. And the quality of the GF Allsteel Line guarantees repeat business. J 
Y We have a business proposal to make to merchants in certain territories where we 7 
j are not now represented by Agents. These territories are rich in sales opportuni- 7% 
i ties and the GF Allsteel Line is rich in selling power. 4:7 
y Whether or not you now sell office furniture and filing equipment, if you are inter- 7 


‘ested in the opportunity indicated, write us at once—today. 
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Objection to Envelope Sizes. 


The Postmaster General's office, through the postal bu- 
reau, again calis attention to, and lays emphasis upon, the 
necessity of more convenient and practicable sizes for 
advertising envelopes. 

A. M. Dockery, third assistant postmaster general, has 
presented the following memorandum on the subject 

Washington, July 24, 1919. 

In circulars of this office dated January i2 and June 3 
1918, which appear, respectively, in the February and 
August, 1918, Supplements to the Postal Guide, attention 
was called to the fact that many persons and concerns 
were mailing envelopes, folders, cards, etc., of such sizé 
or shape as to cause serious difficulty in handling the 
matter in the mails. While, since that time, there has 
been a vast improvement in the preparation by the publie 
generally of such matter for mailing, there is still much 
matter presented which is open to the objections pointed 
out 

In some cases the objectionable envelopes, folders, cards, 
etc., are extremely large or very small, while in other 
cases they are of triangular, circular, or other irregular 
shape It is frequently necessary to cancel the postage 
stamps on such matter of unusual size or shape by hand, 
as the matter can not be run through the canceling ma- 
chines In many instances the matter does not fit the 
separating cases and can not be tied with the ordinary 
packages of mail without being folded or cut by the pack- 
age string. This imposes additional and unnecessary labor 
upon the postal service, prevents the expeditious handling 
of the matter, and often results in it reaching the addressee 
in a mutilated condition. 

Furthermore, many envelopes, folders, cards, etc., are 
made of such dark-colored stationery or bear on the ad- 
dress side so much printed matter in addition to the 
address that they contravene the provisions of paragraph 
3, section 470, Postal Laws and Regulations, which pro- 
vides that 

“Space must be left on the address side of all mail 
sufficient for a legible address and for all directions per- 
missible thereon, for postage stamps, postmarking, rating, 
and any words necessary for forwarding or return.” 

Not less than 3'4 inches of clear space should be left 
for such purposes at the right end of the address side of 
all envelopes, folders, or wrappers of mail matter. En 
velopes, window and ordinary, folders, cards, and wrap- 
pers should not be of such dark-colored stationery or 
bear on the address side so much printed matter in addi- 
tion to the address as to contravene the foregoing pro- 
visions. It is preferable that all envelopes be made of 
white paper; when paper of any other color is used for 
envelopes, cards, folders, or wrappers it should be of 
very light tints of pink, yellow, or manila. 

Experience has shown that a very large portion of the 
objectionable matter can be eliminated and that business 
persons and concerns; as a rule, are willing and glad to 
co-operate with the postal service whenever it is prac- 
ticable to do so by using envelopes, folders, cards, etc., 
which may be handled with ease and expedition Post- 
masters are requested, therefore, to take the matter up 
with their patrons who use envelopes, folders, cards, etc., 
of the kinds referred to and advise them of the many 
objections thereto and the impairment of the efficiency 
of the postal service resulting from their use. The desiri- 
bility and advantage of mailers using envelopes, folders, 
cards, etc., of uniform size which may be readily handled 
with other mail should be pointed out, and the importance 
and necessity for co-operation in this respect should be 
emphasized. To this end it should be suggested that the 
use of envelopes, folders, cards, etc., which do not exceed 
approximately 4 inches by 9 inches in size and on which 
ample clear space (not less than 3% inches) is left on the 
right portion of the address side for the address, postage 
stamps, etc., will serve to accomplish the desired object 
and result to the advantage of both the mailers and the 
postal service 


Determining Carbon in Rubber Goods. 
Standards Bureau Technologic Paper No. 136, entitled 
“Determination of Free Carbon in Rubber Goods,” has 
been issued by the Governwpxrt Print Shop. It covers 
methods. discussed from vaflsus angles. It can be ob- 
tained from the Superintendent of Documents, Washing- 
ton, D. C., prive five cents. 





Government Platinum Surplus on Market. 
Up to July 25 13,000 ounces of platinum had been sold 


by the ordnance department, selling at $105 an ounce 
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St. Johns 


Office Tables 


are in the light ot 


Publicity 


They dominate in 
business offices from 


coast to coast. 


Why this popular- 
ity? Because the 
three essential items 
that enter into the 
making of a 
serviceable 
table: design, 
constructional 
strength, and 
a deep, hard 
finish, are .su- 
perior to those 
in any other 
line of tables 
manufactured. 
And they don’t 
break the bank 
either. 


Catalog 
Sent on 
Request 


St. Johns 
Table 
Company 


CADILLAC 
MICHIGAN 
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Dealers tell us that the national 
publicity being given to The Ault 
& Wiborg Company’s Typewriter 
Ribbon — of Silk — and superior 
carbon papers, is bringing gener- 
ous response from buyers in their 
communities. 


Their experience leads them to 
believe that these buyers have 
been under the impression that 
the Ault & Wiborg products cost 
considerably more, because of 
their higher quality. 


As a matter of fact, buyers find 
through trial that because of 
their longer wearing qualities, 
these carbons and ribbons are 
cheaper in the end, besides giving 
much better results. 


This experience is leading the 
better class of dealers to stock 
the Ault & Wiborg line, and, once 
stocked, the general result is 
that they sell more readily than 
other lines. 





We shall be pleased to hear from 
dealers who desire to take advan- 
tage of this sales opportunity. 


(The fourth in our geries of full-page adver- 
tisements in The Saturday Evening Post will 
appear in the issue of September 27th.) 


he AULT & 
WIBORG (Company 


CINCINNATI, OHIO, U.S.A. 





























Carnegie Earnestly Supported Metric Units. 

The passing of Andrew Carnegie brings to mind the 
fact that he had been for years an ardent advocate of 
world standardization in weights and measures through 
the adoption of metric units. 

Andrew Carnegie was a member of the Metric Commit- 
tee of the National Association of Manufacturers, which 
strongly urged metric standardization. At the time the 
committee met, he made the following statement: 

“The metric system of weights and measures is one of 
the steps forward that the Anglo-Saxon race is bound to 
take sooner or later. Our present weights and measures, 
inherited from Britain, are unworthy an intelligent nation 
today. The advantage America possesses over Britain in 
the decimal dollar system as compared with their pounds, 
shillings, and pence, would be fully equaled by the adop- 
tion of a metric system of weights and measures.” 

Carnegie believed that world standardization of weights 
and measures would aid greatly not only the cause of 
world trade, but also that of world peace. On another 
occasion he said: “The old weights and measures are a 
discredit to us. We shall inevitably adopt meter-liter- 
gram, if for no other reason than as an aid to peace; but 
they would enormously aid our world trade.” 


Sender to “Route” Mail. 

Congress is considering a bill which will enable senders 
of mail to indicate their prefernce of the means of trans- 
portation. Since airplane mail has been reduced to the 
same basis of cost as ordinary mail, the sender has no 
control over the method of transportation. The proposed 
act of Congress will permit senders to mark mail “Not by 
Airplane” and thus avoid the hazards of air transportation. 

This action was prompted by the experience of a New 
Yerk bank, which sent drafts and other valuable papers to 
Chicago. The plane on which they were transported was 
destroyed by fire, and with it the valuable mail. While 
airplane mail paid a special rate the sender limited his 
letters to mail or steamboat transportation by affixing 
ordinary postage. Under the new airplane rate the sender 
cannot know how his letters will travel. The new law will 
enable him to keep his mail on the ground, if he so 
wishes it. 


“Some Factors in American Prosperity.” 


An address delivered before the Denver Civic and Com- 
mercial Association by Lewis E. Pierson, chairman of 
the board, Irving National Bank, New York, N. Y., has 
been issued in pamphlet form. “Some Factors in Amer 
ican Prosperity” appears as No. 29 of the publications of 
the Irving National Bank. It is a bird’s-eye view of the 
commercial and financial situation, optimistic in spirit 
Mr. Pierson pointed out the changes in the national struc- 
ture which are involved in our gradual return to the nor- 
mal levels of this new era of industry. We shall, of 
course, not attain the levels ; rior to 1914. They are a 
thing of the past. Mr. Pierson hopes to guide the way to 
a healthy state of domestic and foreign trade, and a sta 
bilizing of toreign exchange. 


Proof of Export License Not Now Required. 


The War Trade Board Section of the Department of 
State has announced for the information of importers that 
American Consuls abroad have been instructed that it is 
no longer necessary .to require evidence of the issuance of 
an import license before certifying an invoice covering 
the shipment of any commodity whatsoever, notwith- 
standing such commodity may be one whose importation 
is still subject to control by individual license. The fore 
going regulation supersedes and cancels the regulation 
contained in the third paragraph of W. T. D. R. 533, 
issued January 20, 1919. 


Practice Under the Webb-Pomerene Law. 


Foreign Trade Series No, 1 of the Federal Trade Com 
mission covering “Discussion of and Practice and Procedure 
Under the Export Trade Act (Webb-Pomerene Law),” is 
a 16-page pamphlet issued from the Government Printing 
Office. It lists a number of export concerns which have 
filed statements as required by the act. The Webb- 
Pomerene law permits manufacturers of competing lines 
in this country to organize for the purpose of handling 
export trade. 


———— 
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There is no roll-top desk on the market that can offer a 
flexible curtain comparable with the Cutler This is our 
No. 261, a 66 inch desk made in Quartered Oak or South 
African striped Mahogany. The same design is offered 
in 60 inch and 72 inch. 


HELPING YOU SELL DESKS TO RETAILERS 


Every progressive retail merchant in your city is a prospect for im- 
proved office furniture. Your problem lies in making him realize what 





modern desks mean to his business in greater office efficiency and in- 
creased confidence and respect of customers. 

The Cutler full-page ad in The Literary Digest for October will emphasize this 
need and will illustrate a modern retailer’s office fitted out with Cutler Desks. 
To bring the point home with greater force and turn prospects into sales Cutler 
dealers are furnished with window display aids, envelope inserts and valuable 
selling suggestions. 

This is but a part of the extensive national campaign that is teaching successful 
business men that the name Cutler signifies quality and efficiency in desks. Cutler 





dealers are cashing in on this attitude through easier sales, quicker turn over and 
better satished customers. 
There are a few territories open for Cutler agents. Write for our proposition. 


The Cutler line of desks is 
adaptable to a wide variety of 
business needs. In materials, 


The desks here illustrated are 
from our 200 line—well adapted 
to the use of retail merchants. 
Write us for a description and 
price list on these desks and a 
catalog of the complete Cutler 





mes design, workmin ship and finish 


Desks it ts calculated to express the 


success of American business 





line. “They Express Success men. 








This No. 224 Typewriter desk is 42 inches long with a This is our table No. 19%, a massive, beautiful i 
12 inch drop leaf It will take a typewriter carriage model, 96 inches long and 40 inches wide It ‘ ilso 


up to 22 inches over all. be had in a 72 inch or 84 inch model. The har ind 


leg caps are solid brass. 


CUTLER DESK COMPANY 


20-64 Churchill Street Buffalo, New York 
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(Company Dinners—Continued from page 47.) 

Che Multipost Company was organized in 1911, the first 
machines being put on the market in 1912, but the sales 
were not actively pushed until the following year. The 
company is planning to build its own factory, has secured 
: site and the architect is at present working on the plans. 
It is expected that the building will be occupied by Janu- 
ary Ist. The first bvilding planned is simply to take care 
of the manufacturing end ot the business, but it is pro- 
posed next year to add an office building. 

The Multipost line has been considerably extended since 
the original machine was produced, until today it com- 
prises devices to take care of any number or denomination 
of stamps, handling all kinds of mail, including parcel post 
Sealing machines have also been added, and 
present plans indicate the production of a compiete iine of 
mailing devices in the near future. 


packaves. 


The Irving-Pittnic. 

Employees of the Irving-Pitt Manufacturing Company, 
Kansas City, Mo., had a red letter day August 8, when 
the long-anticipated picnic materialized. The Board of 
Appeals Entertainment Cofhmittee made the arrange- 
ments, and-many words of praise were expressed for the 
perfection of the arrangements. Some member of the 
committee had a close stand-in with the weather man, for 
the picnickers drew a glorious day for their frolic out- 
of-doors. 

Athletic events of many sorts. were provided, and the 
contestants were very earnest in their efforts to win. 
There was an enthusiastic gallery, and if anyone in the 
neighborhood was scouting for entries in a marathon, he 
would not willingly have missed the opportunity to secure 
talent. 

The Prize Winners. 

The events and the names of 
follow: 

Race for men 


different the winners 
-Joe Anderson, of the sheet department, 
first prize; Joe Mann, of the assembling department, sec- 
ond prize. 

Race for ladies—Mary Tucker, of the assembling depart- 
ment, first prize; Helen Ramsey, of the bindery, second 
prize. 

Race for young men—William Harland, first prize, and 
Carl Schultz, second prize. 


Race for girls—Fern Lenear, first prize, and Geneva 
Leone, second prize. 
Race for boys—Carl Geotz, first prize; Ray Bennett, 


second prize. 

Potato race for women—Helen Ramsey, of the bindery, 
first prize; Conyetta Carl, of the bindery, second prize. 

Three-legged race for women—Julia Seals and Jewell 
Shaw, of the finishing department, first prize; Conyetta 
Carl, bindery, and Minnie Madloff, finishing department, 
second prize. 

Race for fat men 
ment, first prize; C. 
prize. 

Wheelbarrow race—Carl Geotz and William Harland: 
first prize; Joe Anderson, sheet department, and Joe Mann, 
assembling department, second prize. 

The tug-of-war for women was won by the following: 
Leona Davis, bindery; Mary. Barnes, bindery; Dora 
Spiller; Bertha Blackburn, bindery; Margaret Schaefer: 
Efe Dennis, bindery; Goldie Creek, inspection depart- 
nent; Jewell Shaw, finishing department; Minnie Madloff, 
hnishing department; Grace Courier, bindery; Hazel Koch- 
ler. bindery; Rose Leone, bindery; Hattie Richardson. 

The tug-of-war for men was won by the following: 
Ray Goodan, leather department; C. E. Sterritt, general 
factory; T. V. Riddell, shipping department; Frank 
Dwyer, stores “B”; H. Evans, stores “A”: Ross Brown, 
special department 


Ross Brown of the special depart- 
A. Resch, of the tool room, second 





Stationers’ Semi-Centenary. 

Che fiftieth anniversary of Stevenson & Marsters, sta- 
tioners, Brooklyn. N. Y., was celebrated with a dinner at 
Sheepshead Bay, August 7. On behalf of the employees 
of the firm, and associates of Mr. Stevenson, George H. 
Bayer presented Allan Stevenson, president, with a loving 
cup. The business was organized by Mr. Stevenson and 
the late Silas W. Marsters. 

National Blank Book Outing. 

Employes of the National Blank Book Company, Hol- 
yoke, Mass., recently enjoyed the company’s annual picnic 
at Aldrich lake. The entertainment included athletic 
events, which were enthusiastically contested. 
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Chair Economy 


demonstrates itself vear after year, 
where Nichols & Stone Chairs are 
concerned. A bright finish may cover 
inferior materials, but the deception 
cannot last under daily use. Shortly, 
if the customer has bought for price 
alone, he will realize that he should 
have paid for quality — should have 
bought 


Nichols & Stone Chairs 


are comfort- 
good appear- 


They give long wear, 
able, and maintain the 
ance of the office. 

If you would try the quality appeal 
in selling, put a few Nichols & Stone 
Chairs on your floor. Then you need 
not fear the “close” buver, for deep in 
his heart he admits the economy in 
quality products. 

Our new catalog O-1 has just been com- 
pleted. A copy awaits your request. 


Nichols & Stone Company 


Gardner, Mass. 












No. A-375-5x y 
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Since 1AH5 


Noe in hoop-skirts were strolling down 
Euclid Avenue with re(urned veterans from 
the Civil War when the future founder of “ Van 
Dorn" was apprenticed to the steel trade. 


OR decades the name ‘‘Van Dorn” has symbol- 
ized to the nation the mastery of steel fabrication. 


Behind the selection of Van Dorn Steel as standard- 
ized office equipment by the nation’s largest corporation 
is the inescapable confidence of quality thus established. 


The Van Dorn name-plate on your merchandise is 
a silent but powerful sales-clincher. Have you ever exam- 
ined the details of the Van Dorn Sales Plan for merchants? 


Che Han Born Iron Works Co. 


Established 1865 Cleveland 


y 
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Sinure 18H5 


Agee in hoop-skirts were strolling down 
Euclid Avenue with re'urned veterans from 
the Civil War when the future founder of “ Van 
Dorn" was apprenticed to the steel trade. 


OR decades the name ‘Van Dorn” has symbol- 
ized to the nation the mastery of steel fabrication. 


Behind the selection of Van Dorn Steel as standard- 
ized office equipment by the nation’s largest corporation 
is the inescapable confidence of quality thus established. 


The Van Dorn name-plate on your merchandise is 
a silent but powerful sales-clincher. Have you ever exam- 
ined the details of the Van Dorn Sales Plan for merchants? 


Che Han Born Jron Works Co. 


Established 1865 Cleneland 
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@ The ACCO Folder @ 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





Errors in filing slow down and hamper The Acco Folder is inexpensive because it 
executive action. A lost or misplaced paper can be used over and over; it is the only 
sometimes means a heavy loss of time and folder in which papers are bound in book- 
money. form, and from which contents can be removed 

The Acco Folder is positive insurance against intact securely held together with the Acco Fast- 
loss or misplacement of correspondence because ener, described on opposite page. Acco filed letters 
papers cannot be wrongly replaced after being are not held by the prongs of the folder, but are 


once filed in an Acco Folder. Every paper is bound in place by the washer of the Acco Fastener. 


chronologically bound in its original place. Valu- 
able filing space is saved by the papers being held 


compactly. “Security of papers helps security of business.” 
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Acco Folder in use, closed. Note book- Acco Folder in use, open. Contents safe; convenient and 
like appearance. quick reference. 


Acco Folders are made of heavy red pressboard in stock sizes to fit all 
standard filing cabinets; also furnished with any cut of tab without 
extra charge. Each Acco Folder is complete with one Acco Fastener. 


CIRCULAR UPON REQUEST 


(() THE AMERICAN CLIP COMPANY (( 


Beebe Ave. and William St., L. I. C. 
NEW YORK, N. Y. 


2 st ermor ee 
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(Opportunities for Foreign Trade—Continued from 
page 95.) 

30344.—A man from Australia who is in the United 
States for a short time desires to secure the representa- 
tion, on a commission basis, for the sale of hardware, 
household goods, notions, novelties and stationery. Kef 
erences. 

30,042.—The representative of an English firm is in this 
country and wishes to purchase and to secure the agency 
for the sale of electrical goods, leather goods, rubber 
goods, hardware, agricultural.machinery, and stationery in 
Siberia. References 

30090.—The purchase of hosiery ot every description, 
cotton and woolen goods and fancies, underclothing, 
prints, shirtings, toys, stationery etc., is desired by a firm 


in India. Quotations should be given c.i.f, Rangoon. 
lerms, 90 days, through bank in India. Reference. 
30,015.—A company in Switzerland wishes to secure the 


agency for the sale of machine and other tools, automo- 
hiles, accessories, tinplates, carborundum wheels, and 
paper, office accessories, rubber tires, shoes, heels, food- 
stuffs, canned meat, and dried fruit. Quotations should be 
given f. o. b. New York or c. i. f. French or Italian ports. 
Correspondence may be in English. References 

30462.—A firm of import merchents in India desires to 
connect with selling agents of American manufacturers of 
hardware; mill, gin, and railway stores; machinery; electri- 
cal supplies, chemicals, dyes, general sundries, hosiery, tin 
plates and especially papers and aluminum. Quotations, 
with samples where necessary, are requested. Reference. 

30226.—A broker in Argentina desires to obtain exclu- 
sive representation from manufacturers and exporters of 
raw materials for all industries, paints, varnishes, turpen- 
tine, vils, absorbent cotton, cotton waste, fibers, ropes of 
hemp and steel for naval stores; foodstuffs, dried fruits, 
rice, sugar, sardines, etc.; paper, stationery, inks; and sup- 
plies for tanneries saddleries, etc.. Correspondence may 
be in English. References. 

30105.—Newsprint paper book paper, blotting paper, etc., 
and chalk, are required by a company in Paraguay. Quo- 
tations shouid be given f. 0. b. New York. Samples and 
information as to the quantity desired may be obtained 
from the bureau or its district offices. (Refer to file No. 
118506.) Samples of paper and prices should be submitted 
to the company at once as it is in urgent need of the sup- 
plies. Correspondence should be in Spanish. References. 

29,774.—T ypewriter bonds, book-cover paper, gold foils 
and tin foils, vegetable parchment, glassine paper, ledger 
paper, and wax naper are required by a wholesale and 
retail firm in Spain. Samples of the paper required were 
forwarded and may be examined at the bureau or its dis- 
trict offices. (Refer to file No. 20,664.) Quotations should 
be given f. o. b. American port. Terms, cash against docu- 
ments at port of shipment. Correspondence should be in 
Spanish. References. 

30237.—A commercial salesman in Australia desires to 
be placed in communication with exporting houses with a 
view to securing a position either as export manager 
of an American exporting firm or as representative of 
manufacturers and exporters for the sale of automobiles, 
motor trucks, tires and accessories, steel products, leather, 
drugs, fertilizers, paper, provisions, canned goods, toilet 
preparations, tools, or any manufactured article, in any 
part of the business world. Reference. 

30435.—The purchase is desired by a firm in India of 
hardware and fancy goods, such as nails, rivets, brass and 
copper screws, files, padlocks, umbrella fittings, paints 
and varnishes, buttons, cutlery, leather goods, mirrors, 
toys, door and carriage handles, hinges bolts and nuts, 
mill stores, and general provisions, lead pencils and gen- 
eral stationery, and metal wires of all descriptions; cotton 
piece goods, such as printed fancies. voiles, flannels and 
flannellettes, velvets, silk and art silk fabrics, zephyrs, 
ginghams, poplins, cashmeres, italians, satins, trouserings 
and coatings, white twills, white lawns, and _ shirtings; 
hosiery, handkerschiefs, blankets, and shawls; and also 
woolen zoods, such as cashmeres, serges, flannels, coat- 
ings; and boots and shoes. Quotations should be given 
c. i. f. port in India. Terms, payment against document 
in American currency. References. 

Typewriters. 

30449.— A commercial agent in Czechoslovakia desires to 
purchase and secure an agency for the sale of typewriters, 
automobiles, chemicals, asbestos material, all kinds of 
metal material, medicines, especially Rubus canadensis, and 
leather material. Reference. 

(See also No. 30420 under Pens and Pencils.) 
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The ACCO Fastener 


r—— with the Prong Shield Washer — 4 


indispensable for bindin 

any number, any size, fs, 
any kind of papers securely 
and permanently or temporarily. 


It fits flat and is a perfect, in- 
expensive loose leaf transfer. 





Made im ail sizes to fit all 
standard gauges of punching. 


The Prong Shield Washer is fur- 
nished only with the Acco Fastener. 
The Prong Shield Washer makes this 
type of fastener practicable, because it 
allows the prongs to bend inwardly over 
the washer and to be fastened, which 
prevents fastener from being forced 
open.—also holds the prongs perfectly 
flat and out of the way. Its effective- 
ness, simplicity and neatness make it 
the only practical fastener for any kind 
of a file. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. It fits perfectly 
flat on papers and takes up no room in files. 
Sheets are easily added or removed from any 
part of the ACCO. 


Samples and Circular on request. 





ACCO FOLDERS, as illustrated on 
opposite page, are equipped with 
ACCO FASTENERS. 

We also make a full line of Paper 
Clips and Fasteners. 





American Clip Company 


Beebe Ave. & William St. 
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N ONTH after month, the “Y and I” story of better 

cabinets and safer records is being impressed upon 
the business man of America. Month after month, if you 
carry the “Y and E” line you get the benefit of all this 
advertising in your own city. 
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E is Sweeping the Country 
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FIRE-WALL STEEL 
is Sweeping the Country 





ROM the North, East, South and 

West comes in the story of greater 
sales and bigger profits on “Y and E” 
Fire-Wall Steel Filing Cabinets. 


And no wonder. For the asbestos 
lining between double walls of steel is 
the best protection ever accorded in a 
steel filing cabinet. 


And no wonder. For the story of the 
excellence of this really better cabinet 
is being told in simple convincing 
language to business men throughout 
America in the following carefully 
chosen list of publications. 





Get in line with the big demand that o 
is now in full swing. Make the in- 4,000 @, Products 


quiries that are pouring in to us play 
. Card Record Systems 
a tune on your cash register. Efficiency Desks 


Blueprint File 
Steel Shelving 
Shannon Arch Files 
Machine Accounting 
Trays 

YAWMAN an» FRBE Mrc.(0. Vertical Filing Supplies 

— Record Filing Safes 
. Fire-Wall Steel Cabinets 

955 St. Paul Street ROCHESTER, , a “VY and E” Wood Cabinets 
Filing System Supplies 
Ask for Catalogs 





Export Department: 360 Broadway 
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No. 2070}. No. 204014 


“l’ve got the Office Furniture 
Business of my district 
right where I want it!”’ 


When you can say that, you have a mighty 
sound, profitable business under your 
direction. You can say that, if you have 
the will and energy to win, and the 
discrimination to pick the right lines. 


The Masters Line 
of Office Chairs 


will make you master of the office chair 
business in your territory. When you sell 
Taylor Chairs, you give your customers 
what they most desire: the best value for 
the money. Your volume of sales will 
benefit by the Masters Line, your prestige 
will be built up, and you will finally elim- 


inate competition. 


The Masters Line includes all grades of 
office chairs, from popular priced to high 
grade, and from it you can fill any office 
chair requirement. We have some good 
territory which can be turned into dollars 
by the right man. Write us about yours. 


The Taylor Chair Company 
Bedford Ohio 


Export Department: 
Chipman Limited, 16 Bridge St., New York. 
Cable Address: Chipmunk 
Branches: Sydeey. Australia; Melbourne, Australia; Perth, 


Australia; ellington, New Zealand; London, England; 
Havana, Cuba; Buenos Aires, Argentina; Santiago, Chile. 
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(In Other Lands—Continued from page 25.) 


Markets for Metal Office Furniture. 


Several consuls located at different points recently re 
ported to the Department of Commerce the prospects for 
the sale of metal office furniture in their jurisdictions 

New Brunswick, Canada. 

As this city was totally destroyed by fire eight years 
ago, and as the high winds make an ordinary fre very 
dangerous, it is to be presumed that business men realize 
the desirability of protecting valuable papers Since, 
in the reconstruction of the town little provision was 
made for the safety of such property by the construction 
of vaults, it is thought there is an excellent market here 
for the sale of fireproof cabinets. The firms that in all 
probability would constitute the market for such goods 
would include lawyers, physicians, lumber mills, banks, 
railway offices, and probably the civic office of the town 
as well, since there are at present no facilities for the 
safe storing of public documents. 

Cardenas, Cuba. 

Several important Habana firms carry stocks of well- 
known brands of steel office furniture, which is now 
extensively used throughout Cuba and is recognized as 
superior to anything else on the market, particularly 
since furniture of this type is immune to the ravages 
of worms, which attack articles of wood in this climate 
The sale of steel furniture, however, is considerably re 
tarded by the enormous prices asked for these goods 
The average cost of an ordinary three-drawer metal 
filing cabinet has been in the neighborhood of $65 
For this reason most of the small provincial offices are 
equipped with desks, chairs, cabinets, form chests, etc 
made from native hardwoods, such as mahogany and 
Spanish cedar,’ which cost considerably less than the 
metal equipment. At more favorable prices, the market 
would probably expand. 

Naples, Italy. 

Before the war only a few samples of American metal 
office furniture were received in this market because of 
the excessive price of such goods, c. i. f., which paid 
the heavy tariff imposed on furniture. Some steel cab 
inets were manufactured locally and in Milan, and metal 
furniture came from Germany. German exporters avoid 
ed the duty by sending their goods in parts, sending 
some of it by rail and some by steamer, and so entering 
it as manufactured steel, under a tariff of only 0.17 lira 
per kilo (less than two cents per pound) 

There is no steel furniture on this market and probably 
nowhere else in Italy at presert. In order to success 
fully introduce their goods American firms should ap 
point an agent familiar with the local market conditions. 
either in Milan, Naples, or Genoa, and provide him with 
samples and price lists with quotations in Italian lire 
Weights and measures should be in the metric system. 

Johannesburg, Transvaal, South Africa. 

\ comparatively small number of offices in the Johan 
nesburg district are equipped with steel office furniture, 
but there is a tendency in this direction American man 
ufactured goods of this kind are admired and consequent 
ly are growing in popularity. Any one entering this 
field should. however, be prepared to encounter competi 
tion from firms already established here. 

The duty on furniture is twenty per cent ad valorem, 
with a rebate of three per sent on goods manufactured 
in the United Kingdom or reciprocating British colonies 


Australia Bars Film Advertising Matter. 


Recent action by the Commonwealth of Australia has a 
bearing on publicity matter used by manufacturers who 
employ moving pictures as a part of their educational 
ind advertising campaigns. The Commonwealth has 
barred the importation of “posters, photographs. sketches 
programs, slides, and other advertising matter intended 
to be used in connection with the exhibition within the 
Commonwealth of any imported cinematograph films, ex 
cept with the consent in writing of the Minister of Trade 
and Customs, and subject to such conditions as may be 
prescribed.” 


Venezuelan Imports of Office Supplies. 


Imports into Venezuela for the first six months of 1918 
were restricted because of the war, reports Consul Homer 
Brett, La Guira. He cites a list of articles of which the 
imports for the first six months exceeded 100000 bolivares 
($19,300) and includes office supplies in his enumeration 
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— Service Men 

——_— 

>. = We require 100 additional Service Men for terri- 

8 tory east of the Mississippi River. 

ad oc* Sie 

he Remuneration is on the basis of salary and cash 
| bonus. 

tal 

of 

iy The positions offer opportunities for rapid advance- 

ta . . - . 

i ment in our District offices. 

ira 

io a Applications will be considered from Service Men 

. | now in the employ of adding machine companies and 

om from Typewriter Service Men. 

an Applicants should state age, nationality, whether 

nt married or single, length of time in employ of present 

ti company, salary (exclusive of bonus) desired, city 

ed where applicant desires to locate, also three character 


: references. Address:— 


i Federal Adding Machine Corporation 


Service Department, 251 Fourth Avenue, New York 


918 
ner 
the 
res 




















114 


OFFICE APPLIANCES 


Side View of 601 —the letter file of the battery, showing 
bronze screws which with bolts lock the cases into battery. 


Note the greater capacity as shown by the bottom drawer 


STEEL EQUIPMENT CORPORATION 


Makers of Security Steel Business Equipment 
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NO REMOVABLE ENDS. REQUIRED — MADE IN GREEN, MAHOGANY OR OAK 
FURNISHED WITH OR WITHOUT LOCK 


These cabinets are also made in counter high size in which they serve 
as filing cabinets, counters and partitions where floor space is limited. 
Made with battleship linoleum tops and bronze bindings when requested. 


Why not write for further information? 


STEEL EQUIPMENT CORPORATION 


Makers of Security Steel Business Equipment 


Secuveittes AVENEL, NEW JERSEY 
New York Office, 25 West 45th Street 
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PLCO 


SELF INDEXING 
LEDGER 





PYN\HE Cesco Self Indexing Ledger furnishes the one 
feature heretofore lacking in Loose Leaf Ledgers. 
It provides a simple, practical method, whereby any 
account may be instantly located, without turning a 
single page. 
This new Self Indexing feature, affording instantaneous 
reference to any account, with its saving in time and safe- 
euard against error, will be appreciated by every experi- 
enced bookkeeper as the crowning achievement of Loose 
Leat Ledgers. 
Outfits are carried in stock in several sizes and various 
forms of rulings. Descriptive booklet and prices on 
request. 


Are You a Cesco Dealer ? 


The Self Indexing Ledger described above is only one « f the many good points of 
the Cesco Line. Send for complete catalog and dealers’ proposition. 


THE C. E. SHEPPARD CO. 


303-311 Hudson St. New York, N. Y. 
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No Change in British Restrictions Till September. 


The American Chamber of Commerce in London sends 
word that the Import Consultative Council, which the 
Board of Trade set up, to examine and revise the British 
import restrictions, has wound up its work and disbanded. 
This means, according to the American Chamber, that 
there will be practically no change whatsoever in the 
British restrictions as they now exist until the end of the 
transitionai period on September 1 

The question was put in Parliament June 25, as to 
whether atter September 1, the British market would be 
absolutely open to unrestricted competition and the reply 
was made that the Government has -undertaken to recon- 
sider the position of import restrictions by September 1, 
but that no undertaking has been given that the restric 
tions will not be continued. 

\t the same meeting of Parliament, which was its first 
ifter the spring recess, an attempt was made to elicit from 
Sir Auckland Geddes, president of the Board of Trade, a 
definite statement as to the future economic policy of the 
country and as to what steps the Government was going 
to take to prevent dumping and to protect key industries 
It was again emphasized that the uncertainties of the 
position with regard to trade and imports after September 
1 were making it impossible for manufacturers to go 
ahead with the placing or accepting of contracts, 

Sir Auckland Geddes replied that the transitional policy 
of import restrictions had been necessitated by the emer- 
gency and that the policy had justified itself by the pro- 
tection it had given British manufacturers and the support 
it had given sterling exchange. If there had been no re- 
strictions the British public in its present mood of almost 
frenzied buying would have bought all manner of goods 
from America which were not in the least essential to the 
national good of Great Britain, and which would have sent 
the dollar value of the pound sterling down to such levels 
that the price of food in Great Britain, which depends 
largely upon imports, would have risen to a level difficult 
to imagine. The same thing would have happened to raw 
cotton. 

While in effect since March 10 the transitional policy 
has been studied continually by the Government. The 
Government has worked out in detail the permanent 
policy which it was believed would best meet the situa- 
tion which might be expected when peace was finally con- 
cluded. The whole thing, covering every line of trade, 
was already in type as a plan against the situation which 
would arise, but the Government would not announce it 
until such time as the definite signing of peace made it 
possible to see with reasonable clearness the approach of 
conditions which might be regarded as fairly approxi 
mating of the new post-war normal 

Sir Auckland Geddes was of the opinion that a set de- 
bate in the House of Commons on the question of the 
British trade policy would be of enormecus benefit to the 
country and perhaps even to the Governnent, and he 
stood ready to recommend such a debate if desired by the 
members of Parliament. 

The American Chamber of Commerce in London hopes 
that the signing of neace will bring within the near future 
the definite announcement of the British Government 
trade policy with its inevitable effects on Anglo-American 


trade. 


National Trading Co. Acquires Import Agency. 

The National Trading Company, Alexandria, Egypt, 
has taken over the National Import Agency, of Valletta 
Malta. P. A. Castaldi, formerly manager of the National 
Import Agency, will be general manager of the new com- 
pany. Headquarters will be maintained at Alexandria, with 
branches at Malta and Sfax. Africa Among the many 
lines handled by the National Trading Company are type- 
writers and supplies, and office furniture and appliances 





Russian Typists’ Pay Exceeds Army Captainr’s. 

Newspaper reports from Russia indicate that girl typists 
in the government employ receive practically twice the 
f captains in the army. A typist receives 1,000 rubles 
(nominally $550), while the captain receives but 600 rubles 
(nominally $300). In either event the high prices make 
the salaries paid inadequate. 


Dav o! 


Plane Delivers Late Mail at Sea. 
In August an experiment was made to add to the time 
of closing of important foreign mails. An aeroplane car- 


ried a sack of mail to sea, after the vessel had been under 


way for some time, and dropped the sack on the deck of 
the liner. 


The test was declared a success 
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MUCILAGE AND 
CREAM PASTE 


The Line That Satisfies 


DIAMOND INK COMPANY 


Milwaukee, Wis., U.S. A. 


New York Office: 
265 W. Broadway 
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Joun Magnus & GorPaANy Magnus saves $10,000 


You can save proportionately 


OU must write names- 
Whether fifty cr a million 
doesn’t matter. But why the pen or 
typewriter method? It’s the slowest 
—most inaccurate—most costly. 


GENERAL Sustenadane te : $52.50 buys a Hand Address- 


ograph. It’s ten times faster. Never 
makes mistakes, omissions, or dupli- 








EXECUTIVE OFFICES 


| 
— a 5 cations. Handles every form on 
iad - which names, addresses, dates, 
ressograch Co., : : ; 
901 W. Van Buren St., symbols, etc., are copied or listed. | 
Chic Tl. > ° 
_— Ribbon print—work looks exactly 
Sentenen- like best typewriting. 
Results given by our Addressograph is $10,00 have surprised | 
us. We save approximately $10,000.00 each year . 
in addreseing our list of some 1,000,000 names. An Add ressograph always 


Our catalogues and bargain fliers now reach our customers on saves far more than it costs. 


time. We have no undeliverable mail due to care- 


less addressing - no disgruntled customers because z : | ° 

of misspelled names, and our mailing list is kept Doubt it? All right! Let Ss 

up to date at ginimum cost and meximum efficiency. prove it without cost to you Try a 

In short, the gg 9 of our Equipment has been 60 come » 

mes that we are always very glad to recommend Hand Addressograph _under your 

the Addrecsograph to others. actual working conditions for ten 
Yours very traly, days. Return it if you don’t buy. 
JOHN MAGRUS, & mae Stop that leak! Write or ‘phone. 











By Cawonhy Vay 
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, PRINTS FROM New York 
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Chicago 











Model A3, automatically . 
feeds and addresses en- —s 

velopes, circulars, etc. 

exactly like typewriting | 
Speed 7,500 an hour — 
100 percent accuracy. | 
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A REVERSION TO TYPE 


By EDWARD I. WADE 


E WAS a salesman, not an order-taker. He was 
spoken of by those who gathered about the shining 


mahogany at dividend periods as a “crackerjack,” a 


“corker.” He had fallen into the canny habit of letting 
his head run errands for his feet—had initiative, tact, vim 
and—a smile. He planned with brains and stirred brains 


into his plans. Salesmanship with him was a fine art—he 
an art enthusiast. 

In the avid ardor of his pursuit he taxed with unsparing 
zeal his alert powers of mind and body. The pleading 
of the still, small voice of Nature for a reprieve waxed 
imperative, and he knew how water was missed when the 
well ran dry. The hint of his employers that he go away 
and forget shop was not lost upon him. He knew his 
stock was running down and needed replenishing. 

Scores of fashionable health resorts were mauled over 
in his mind. He was buried in a clutter of travelogues, 
booklets and folders. They sparkled with superlatives 
of mountain and seashore. Palatial hotels, tasty cuisines, 
shady drives, trout streams, dim bridle paths through 
primitive wooded aisles, sylvan solitudes, green tennis 
courts, broad golf links, crystal swimming pools, sinuous 
reaches of silver sands dashed with ocean spray. Could a 
tired brain and body find better medicine than that com- 
pounded in Nature’s own pharmacy? 

Poring wearily over this endless tissue of dazzling 
adjectives in the quietude of his room, his blurred vision 
caught between the lines the luminous words of another 
message. The harsh black-and-white of the folder soft- 
ened and faded as the form and fashion of the new story 
leaped into life. He read on and on with quickening 
pulse and nerves athrill. Memory was unpacking her 
cedar chest and exposing the gossamer fabric of other 
days. 

The story he read told of a big, rambling log house, 
where the crevices between roughly hewn pine timbers 
were daubed with red clay, the fat shingles of the 
roof fashioned by an untaught hand and stained a rich 
brown by the early and latter rains. Frank and of gen- 
erous habit the windows, seeking the fellowship of the 
mountain wind and clean sunlight. A rough, crude hole 
had been cut into the massive oak door, gaping above 
the sturdy wooden latch, worn with much using. Through 
this dangled, like the tongue of hospitality, a leather 
thong. 

The spacious, up-reaching fireplace with its sooty fire- 
dogs asquat of stone slabs brought from the gravelly 
creek bed where the patient waters through the night 
of the centuries had smoothed and polished them that 
they might serve the rites of the fire god. The giant 
hickory back log with its lusty plaints and fat smoke 
breath braided with sparks; the clay chimney pulling 
its uncouth heft up by its stick ladder to the cool shadows 
of the over-reaching elms. 

The massy, four-post bed with rude carvings, rearing 
its bulk sheer by half toward the rude ceiling, bearing 
the bellying mattress, spread with cool, sweet, unbleached 
sheets and crazy quilt splashed with versatile color. 

The heavy, coarse white china, wearing bravely its 
wounds of rough service, its chevrons of valiant clashes 
with pewter spoons and forks; the plump syrup pitcher 
hoarding its dripping gold under its beaked lid; the split 
bottom chairs with sagging center from too much heft 
of mountain men. 

In the corner, fishing poles of gray-green willow wands, 
cut when the unleashed sap was splashing the tender 
leaves with softest greens and hesitant yellows 

The queer old muzzle-loading shot gun, with brass- 
necked ieather pouches for powder and shot, and the 
little square box of hair-ribbed wads, and the metal 
tipped ramrod—all ready as against the season when the 
wild folk no longer mate in the mountain hollows. 

The bubbling spring with its cool, dank mosses, darkly 
green, and leaf flotillas. The long-necked gourd wet 
from its plunge into crystal depths, resting in the fork 
of tight-skinned sapling. 

From the twilight shadows of the glossy-leaved mag- 
nolia the arias of the mocking-bird in lilting annunciation 
of the birth miracle in the snug nest high-placed. 

Far-off the drowsy monotone of hurrying waters, the 
haunt of the speckled trout, and pervading all the soft 
Stirring of air tinct with the breath of wild flowers and 
Sweet shrubs. Above, lazy white clouds drifting like 
formless fragments of dim remembered dreams. Upon 














VICTOR STANDARD 
TYPEWRITER 





“The World’s Best Writing Machine’ 








Not because of age, name-plate, 
or wealth, but because of superior 
merit, the Victor Standard Type- 
writer occupies its position as the 
best of all visible writing machines. 


In every vital part the Victor is 
not only ‘‘as good”’ but better. 


It has the best and most simple 
escapement. 


The best and most easily oper- 
ated variable line spacer. l 


The best and only properly 
located back spacer. 


The best and only typebar that 
will give and maintain alignment. 








The only bichrome ribbon mech- 
anism that will not blend colors. HI 


The best and least tiresome key 
action. 


The machine you will certainly 
buy if merit is the deciding factor, 








Victor Typewriter Company 


General Offices and Factory 
Wyoming and Poplar Avenues 


SCRANTON, PA., U.S. A. 
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CONFIDENCE 


The Cary Safe Co. has grown steadily since its or- 
ganization, forty-one years ago. It has grown be- 
cause of the worth of its product, because people 


> 





have come to know the name “Cary.” They have 
come to have full confidence in that name—a con- 
fidence born of long knowledge of reliability. 
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The dealers who sell the Cary, sell that confidence 
to their clients. The public realizes that there is 
but one quality of Cary goods, and it is demanding 
that quality. In the dealer who undertakes the 


merchandising of a Cary Cabinet, we place the 
b fullest confidence. We seek to co-operate. 
Cary Safes and Cabinets are filling a demand. They 
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are made to serve modern business. Long experi- 
ence has enabled the manufacturers to lessen the 
cost—at the same time perfecting the product un- 
til it has reached the acme. Our long experience 
with dealers has given us a clear insight into their 
needs. 
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It is our purpose to enlarge the field. To make known our 
willing readiness to fulfill all demands. Our reliance is 
placed in the aid which extensive publicity will bring the 
dealers and ourselves. 
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Momentous changes have been made in business 
in the few years past—but never has there been 
any deviation from the Cary Policy. We intrust 
js the Cary name to your care. We stand 
with you loyally. 


lim, The Cary Safe Co. 
f Buffalo, U.S. A. 
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Stationers and Office Supply Dealers 
are encouraged to correspond with 
us for our mutual benefit. We will 
gladly outline our terms and ex- 
plain the support which we give 
to Cary Dealers 
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the fair face of the mountains blue baze, deepening to a 
rich purple in the cupped valleys, as smoke of incense 
from Nature’s shrine, ministered to by vestal virgins of 
unprofaned Beauty, primitive and cosmic. 

He tried vainly to banish the phantom waofds that 
danced before his eyes—ploddingly he tried to pick out 
the black-and-white characters that he knew must be 
waiting for the apocalypse to pass. But the glow and 
warmth of the adjectives had departed—he stirred them 
only to find them white and dead. Gathering up every 
booklet and folder he dumped them into a waste-basket. 

Was he not seeking rest—rest for mind and body? His 
heart told him where to find the one spot in all the wide 
world that for him had healing on its wings. It was 
the home his boyhood knew, deep in the fastnesses of 
the Blue Ridge mountains, far from the fretful clamor 
of rail and unreached by prying auto—Nature’s own sani- 
tarium. 

His friends scarce knew him when he again took up 
the threads of his work. There was a lightsome spring 
in his step, a ruddy glow in his cheeks, creeping from 
under the healthy tan, a sparkle and snap in his eyes that 
bespoke abounding vitality. His associates visualized 
golf links, tennis courts, mineral waters, spins along 
shady drives, dips in the cool surf, and a gay round of 
pleasures at fashionable resorts. 

He knew how far afield they were—he alone knew and 
shared his secret with none. He knew the magic of 
early associations to win back the heart to romping, 
rollicking, care-free joys of boyhood, the elixir that 
stirred amid scenes impressed upon the memory before 
the harsher lines of life were written there. and the 
kind nurse Nature proves to those who give themselves 
wholly into her keeping. 


Defiance to Ali Waitonians! 


Art Metal Service for August narrates a tale about a 
piscatorial conquest by one of the Art Metal Construction 
men that brings a powerful itch to the reel finger, and 
provoked a defi to all comers, E. A. Weborg is the man 
who landed the fish, but nowhere in the account which 
foHows is given the name of the fish. It was some muskie. 

* 

Birmingham is a few miles from Lake Chautauqua and 
the Art Metal city of Jamestown. But nothing daunted 
E. A. when it came to fishing, so he hied his little four- 
jointed steel casting rod all the way from Alabama to 
show his prowess in the fishing line. Dismantled and 
tucked away in his grip lay the trusty little rod that was 
to make undying fame for E. A. 

So it was that on a bright Saturday afternoon a row- 
boat pushed off the dock at Celoron, the Coney Island of 
Jamestown, containing the person of one E. A. Weborg, 
his four-jointed rod and a goodly provender of bait. Whip- 
ping lightly in the water and letting the baited worm 
perish in its agony, E. A. spent ten minutes in contemplat- 
ing the wide expanse of water and all that might be con- 
tained therein. 

But the end of the ten minutes was brought suddenly 
short. A bite! And a whopper at that! Supposing it was 
a snapping turtle—or perhaps it’s only a snag, oh pshaw! 

No. Back and forth see-sawed the line, with E. A. hold- 
ing a firm and determined grip on his end. The battle 
raged. The boat rocked, and E. A. worked deftly winding 
the slack in. At last the beast was thrashing close to the 
boat. A resounding whack on the head ended his career 
forever—and started E. A. on the road to piscatorial fame. 

To all comers E. A. challenges an equal or better catch 
for the year 1919. And there must be photographic 
evidence! 

FE. A. himself took no chances. He has pictures. It is 
a muscallonge, weighing a good eighteen pounds. E. A. 
Says it’s going to weigh 210 pounds before he gets back 
to Alabam’. Anyway, it don’t make any difference. 

Disciples and sons of Izaak Walton, come forth with 
one better if you can! 

Boston Typewriter Repairmen Organize. 

Che typewriter repairers of Boston, having been called 
together at a meeting held on Aug. 5, attended by a 
number of repairmen in Boston, it was the sense of the 
meeting that an organization be formed for the purpose 
of bettering their conditions. It was pointed out that 
the salaries paid are far below that of any other skilled 
trade, and while they have never received more than a 
living wage, their pay has not been increased in any 
amount to speak of. 

































When you buy 
‘iling Folders, 
Pockets and 
Envelopes from 
us, you don't 
spend your 
money, you 
invest it. 








UA 





ecurity Envelope @m 
=== C The House of Specialties=—=—= | 
2900 5th Avenue South 
MINNEAPOLIS, U.S.A. 


BRANCH OFFICES: 


New York, 150 Broadway 
Chicago, 445 Ist National Bank Building 
San Francisco, 402 ist National Bank Building 





























120 OFFICE APPLIANCES September, 1919 











YLT) CONFIDENCE 





<<< = = The Cary Safe Co. has grown steadily since its or- 
ganization, forty-one years ago. It has grown be- 
cause of the worth of its product, because people 
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It is our purpose to enlarge the field. To make known our 
willing readiness to fulfill all demands. Our reliance is 
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dealers and ourselves. 


Momentous changes have been made in business 
in the few years past—but never has there been 
any deviation from the Cary Policy. We intrust 
, the Cary name to your care. We stand 
with you loyally. 


y/ The Cary Safe Co. 
Buffalo, U. S. A. 
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Stationers and Office Supply Dealers 
are encouraged to correspond with 
us for our mutual benefit. We will 
gladly outline our terms and ex- 
plain the support which we give 
to Cary Dealers 
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rollicking, care-free joys of boyhood, the elixir that 
stirred amid scenes impressed upon the memory before 
the harsher lines of life were written there. and the 
kind nurse Nature proves to those who give themselves 
wholly into her keeping. 





Defiance to Aii Waitonians! 

Art Metal Service for August narrates a tale about a 
piscatorial conquest by one of the Art Metal Construction 
men that brings a powerful itch to the reel finger, and 
provoked a defi to all comers. E. A. Weborg is the man 
who landed the fish, but nowhere in the account which 
follows is given the name of the fish. It was some muskie. 
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Birmingham is a few miles from Lake Chautauqua and 
the Art Metal city of Jamestown. But nothing daunted 
E. A. when it came to fishing, so he hied his little four- 
jointed steel casting rod all the way from Alabama to 
show his prowess in the fishing line. Dismantled and 
tucked away in his grip lay the trusty little rod that was 
to make undying fame for E. A. 

So it was that on a bright Saturday afternoon a row- 
boat pushed off the dock at Celoron, the Coney Island of 
Jamestown, containing the person of one E. A. Weborg, 
his four-jointed rod and a goodly provender of bait. Whip- 
ping lightly in the water and letting the baited worm 
perish in its agony, E. A. spent ten minutes in contemplat- 
ing the wide expanse of water and all that might be con- 
tained therein. 

But the end of the ten minutes was brought suddenly 
short. A bite! And a whopper at that! Supposing it was 
a snapping turtle—or perhaps it’s only a snag, oh pshaw! 

No. Back and forth see-sawed the line, with E. A. hold- 
ing a firm and determined grip on his end. The battle 
raged. The boat rocked, and E. A. worked deftly winding 
the slack in. At last the beast was thrashing close to the 
boat. A resounding whack on the head ended his career 
forever—and started E. A. on the road to piscatorial fame. 

To all comers E. A. challenges an equal or better catch 
for the year 1919. And there must be photographic 
evidence! 

E. A. himself took no chances. He has pictures. It is 
a muscallonge, weighing a good eighteen pounds. E. A. 
Says it’s going to weigh 210 pounds before he gets back 
to Alabam’. Anyway, it don’t make any difference. 

Disciples and sons of Izaak Walton, come forth with 
one better if you can! 
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Boston Typewriter Repairmen Organize. 

he typewriter repairers of Boston, having been called 
together at a meeting held on Aug. 5, attended by a 
number of repairmen in Boston, it was the sense of the 
meeting that an organization be formed for the purpose 
of bettering their conditions. It was pointed out that 
the salaries paid are far below that of any other skilled 
trade, and while they have never received more than a 
living wage, their pay has not been increased in any 
amount to speak of. 
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BUYERS ATTENTION 


Our September Specials 
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FREIGHT LOSS AND 
DAMAGE CLAIM FORMS 


as approved by the Interstate Commerce Commis- 
sion for use on all railroads. The blanks are made 
up in duplicate form, 50 and 100 sets to the book, 
with regulations printed on back. On orders of 500 
sets or over, your customer’s name will be printed 
in the heading and your imprint will appear at the 
bottom. Send in au order for a few books. All 
you have to do is show them to your trade. They’ll 
buy. [Every shipper is a possible customer. 

Price per book of 50 sets, 45c each 

Price per book of 100 sets, 80c each 


RULED MANILA PADS 
Size 8%x11, both sides faint ruled 
50 sheets to pad, $5.40 per 100 pads 
GLASS TOPS FOR DESKS 


Size 18x24, % inch thick, $3.65 each 
Size 16x21, 4% inch thick, 3.15 each 


We can supply any size. Send your order at once 
as there is an advance in sight. 


Accurate Office Supply Company 


FACTORY: 240-242 E. 24th St. OFFICE: 119 E. 23d St. 


NEW YORK, N. Y. 
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VISITORS FROM ABROAD 


Swedish Editor Visits United States. 


Mr. Tornqvist, an associate editor of the “Nordisk Tids- 
kritt I Organisation” of Stockholm, Sweden, left for the 
United States last month where he expects to remain for 
about eight months, intending to visit many of the im 
portant industrial concerns and factories throughout the 
United States. He will make a comprehensive study of 
American factory, office and organization methods with 
a view to presenting the results of his investigations in 
his paper. Mr. Tornqvist is accompanied by Mr. Ruben 
(Anderson, of A. B. Sveriges litografiska tryckerier Mr 
\nderson also intends to visit business concerns in the 
United States, particularly in office equipment and lines. 

The “Nordisk Tidskrift I Organisation” is a capital pub- 
lication, both from the standpoint of its contents and its 
mechanical features. 


Australian Visits Office Appliances. 
F. Lindsay Ryan, of the Excelsior Supply Company 
Sydney, Australia, paid a visit to Office Appliances on 


his way home to Australia after a visit of some months 
in the United States. Mr. Ryan’s company deals in office 
equipment, commercial stationery, artists ind drafts 


men’s supplies, etc. He says that business \ustralia 
is good despite the strikes and the influenza of last year 


Mr. Ryan is an American who likes Australia and New 


Zealand. He is the founder of the Excelsior Supply 
Company. His partner is L. A. Jacobsen, who himself 
has visited the United States and is personally acquainted 
with many manufacturers in this country 

British Editor Here. 

Elsewhere in this issue is an account of the visit of 
George E. Whitehouse, editor of “Impressio: London 
England, and some comment upon his worl Mr. and 
Mrs. Whitehouse came to Canada, where he was invited 
by the Canadian government to study and report upot 
conditions in the Dominion. His visit to Chicago and 
other points was in the nature of a brief call. He pron 
ises a longer visit next year, when he hopes to be able to 
make a study of conditions and methods in the United 
States. 


H. H. Lobe, president, W. J. Gage, of Toronto, was in 
Chicago recently on a short visit, taking a survey of cor 
ditions in the American market. He visited various indus 
trial points during his trip. 


Exposition Planned for Shanghai. 

Steps have been taken to hold an exposition of Ame: 
ican and Chinese products in Shanghai during the latter 
part of 1920, for the purpose of promoting trade betwee! 
the United States and China and of affording buyers an 
opportunity to become acquainted with commodities which 
have not been handled in considerable quantities in the 
past. It is intended to endeavor to interest the United 
States Chamber of Commerce and the National Foreig 
Trade Council in the project, as well as the chambers of 
commerce of the principal cities. 


Claitor, Sr., Joins Son in Baton Rouge. 

J. D. Claitor, Sr., formerly in charge of the repair de 
partment of the Galveston Typewriter Exchange, Galves 
ton, Tex., is now located with his son Otto Claitor, who 
onerates a typewriter exchange in Baton Rouge, La 
Claitor, Jr., after a year and a half in the U. S, Navy 
returned to Baton Rouge June Ist and re-opened his type 
writer business there. handling in addition to second-hand 
writing machines all kinds of office machinery and fix 
tures. His headquarters are in the Singletary building 


Pittsfield Concern Expands. 

The house of Rice & Kelly, Pittsfield, Mass., announces 
the addition of a commercial stationery and office equip- 
ment department, in charge of Byron W. Kittle, whose 
business the house of Rice & Kelly has taken over. The 
new department includes a complete stock of desks, tables, 
chairs, steel and wood filing cabinets, loose leaf devices 


blank books, typewriter ribbons, carbon papers, pencils, 


inks and general office supplies. 
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= ig THE TOOL OF OPPORTUNITY 


Just at this season when students are returning to school 





a and college, and men and women are generally coming 
een | back to their regular occupations 
‘ich 
the 
ited 
. of 
de- | Stands out as the tool of opportunity. 
ae e bd 
i = Retail Stationers throughout the country have learned 
— : that a prominent display of Waterman’s Ideal Fountain 
and | Pens just at this time is especially profitable. 

: Waterman’s Ideals supply an actual need—make them your 

tool of opportunity by emphasising the fact that you sell them. 
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he L. E. Waterman Co., 191 Broadway, New York 


les, 
ces, 
cils, 





Chicago Boston San Francisco 




















124 OFFICE APPLIANCES 








~ ASSURANCE 


a Pract— 


The stationers who sell 
and recommend Davids’ 
Quality Products teel con- 
fident that they are sup- 
plying their customers 
with the best that 94 
years of ink and adhesive 
experience has made. 





That which deserves to live—lives! 


THADDEUS DAVIDS INK CO., INc. 


Manufacturers 
Quality Inks and Adhesives 
NEW YORK CHICAGO 
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Let Us All Help Out the Post Office. 

William B. Carlisle, postmaster at Chicago, has pre- 
pared a folder on the proper preparation and addressing 
of parce!s for the mails. This folder is being widely dis- 
tributed, but Mr. Carlisle asks the co-operation of the 
publishers. His suggestions are very valuable indeed and 
it gives us much pleasure to reproduce, at the postmas- 
ter’s request. the text of this folder, omitting the sched- 
iles of the domestic parcel post rates of postage, which 
are, of course, available to everyone. 

When a postoffice receives a million or more parcels a 
day it makes a tremendous difference in its efficiency if 
any considerable number is hadly packed or addressed 

It is to reduce the number, already too great, that we 
distribute this leaflet with a plea for genuine co-operation 
on the part of the public. 

We are interested in the “Occasional Mailer,” particu- 
larly, for inexperience is at the root of the trouble. To 
this class a brief course in “Postal Preparedness” will be 
the means of preventing the annoyance occasioned by loss 
of time and effort. 

Your post office parcels then must be prepared with 
particular attention to 

(2) The Contents 
(b) The Packing, Wrapping, Tying 

(c) The addressing, 

Give these things some thought before beginning your 
parcel; it will pay 
Contents 

l. Things that can be crushed—Hats, cigars, toys, 
cakes, candies, et 

2, Things that will break—Records, instruments, china, 
glass, etc. 

Packing, Wrapping, Tying. 

Pack 1 and 2 in excelsior, cotton, soft paper, etc., ac- 
cording to their nature. Wrap in strong paper and en- 
close in outer cover of double corrugated paper board or 
wooden box If parcel is long and narrow (umbreila 
etc.) pack in strips of wood. Tie parcels lengthwise and 
crosswise with heavy twine. 

Contents: 

3. Things that may break or cut other things—Hard- 

ware, machine parts, knives, tools, heavy goods generally. 


Packing, Wrapping, Tying. 

Pack so as to cover all edges or corners with canvas or 
cloth, or wood when points are sharp. Outer cove! of 
wood or reinforced corrugated paper board. Tie as 
directed. 

Contents: 

4. Things that will rot, or things that if broken will 
spoil other things—Fowl, fish, meat, berries, liquids 
fruit, etc. 

Packing, Wrapping, Tying. 

Pack in corrugated containers that will retain contents 
if damaged; liquids in special container surrounded by 
absorbent material. Put special stamps on parcels con- 


taining foodstuffs to expedite delivery. Tie as directed. 
Contents 
5. Things not vulnerable under ordinary conditions— 


Materials, clothing, silks, cottons, shoes, gloves, lingerie, 
laundry, ete 
Packing, Wrapping, Tying. 

Wrap compactly and thoroughly in tough, heavy paper. 
Tie as directed. Do not use cardboard boxes; they go to 
pieces under pressure. 

Save the Material you get with goods from the stores and 
use it to pack, wrap and tie the parcels you send away by 
mail; to be forehanded in this respect is half the battle. 
Addressing—-Full and Legible for Best Results. 

Write name and address of addresee in lower right 
hand corner of parcel cover and the sender's in the upper 
left hand. As a precaution put sender’s card inside the 
parcel. Don’t use a tag for addressing, but if you must, 
use a linen one and sew it flat to the parcel if cover is of 
canvas or cloth but tack it on if the cover is of wool. If 
parcel is a suit case, etc., paste the address label on. Re- 
move old stamps and old addresses from egg and suit 
cases, etc. Affix postage stamps to upper right hand cor- 
ner of parcel cover. Mark “fragile” on breakable par- 
cels, and “perishable” on foodstuffs conspicuously near 
the address. 

Parcels locked or sealed pay 2 cents an ounce postaze. 

Let us add that it is against the law to mail ALCO- 
HOLIC LIQUORS, Poisons or Inflammables; or Parcels 
more than 84 inches length and girth combined; or weigh- 
ing more than 70 pounds in Zones 1, 2 and 3 or more than 
50 pounds in Zones 4, 5, 6, 7 and 8. 

























‘Fulton Faultless’’ 





O INSURE the 


trade a square 
deal and fullest sat- 


islaction,every pro- 
duct of our factory 
is rigidly inspected 
and is guaranteed 
against defective 
material and faulty 


workmanship. 


ULTON SPECIALTY 
COMPANY 


Manufacturers of Labor-Saving 
Office Necessities 


B. R. UNDERWOOD, Pres ELIZABETH, N. J. 


Rubber Type Business Outfits 
Self-inking Stamp Pads 
Non-Blurring Stamp Pads 
Elite(Wood Base) Stamp Pads 
Line Daters 

Band Numberers 

Sign Markers 
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vant =e You can INSURE or C. O. D. parcels up to $100 in 
‘it = §=6value and you may send them by Special Delivery 
You will be asked by the Post Office clerk to state cen 
tents to determine whether parcels are fragile, perishable, 
. liquifiable or plain ordinary. This is to protect your par 
OU 7 ld h cels and the answer must be forthcoming. Such is the 
wou not avea Post Office responsibility, as the proper preparation 
° . = the parcel is yours. 
diamond set in brass = Mail parcels at substations (in stores), stations, he 
. Post Office, but if you have a quantity mail them at the 
“ : : Post Office or stations, as the substations have only li 
neither should the COr- ited facilities. Never leave parcels on top of st \OXES 
Foreign parcels accepted only at the Post | > or 





_ , ~ stations. Special instructions 
1espondence of a suc- Mail your parcels early: They will be « 1 first ' 


despatched first and delivered first. This pra 1 


cessful business organi- lighten the labor of letter carricrs and cler 
zation be subjected to the Steel Furniture Man Marries. 


DONADITOAYSUYSLU OAL COY PRA HUDOMALSTE PASTE Sea UENO 


j : - Many friends of J. B. Barry, president of |] Sha 
= a > = Steel Equipment Company, Inc., of Cleveland, Ohio, ar 
= indignity of appearing congratulating him upon his marriage, on August 7, to 
= Miss Hazel Ruckel, a prominent society girl « \kron 


y, f ” Ohio. The ceremony took place at the St. Rose Churcl 
on an inferior OF Care the Rev. J. T. Stewart officiating. After tl wedding 
breakfast the couple left for a trip through the White 
lesslv chosen paper. : Mountains. They expect to return about Sept ver 15 ' 
a and will be at home in their handsun ne use 1 
lakewood after the first of October. 


1m 





UOUDO YA YEA TONED ONO ADEN 





; Two Men Whom Southerners Know. 
Most business men use == The two small illustrations presented 


= are likenesses of Dan Dixon, manager of the |! 
5 Supply Company, Jacksonville, Florida. and H. L. Boy: 


TYPEWRITER ; 
PAPERS 


SUM NE 


1h) TN 


POET 


wnunnnvaty 








H. L. BOYNTON, SOUTHERN REPRESENTATIVE OF S. & 
STAFFORD, INC., AND DAN. DIXON, MANAGER, DIX- 
( 


IN’S OFFICE SUPPLY CO., JACKSONVILLE, FLA 





UTE 


Boynton covers Florida, Alabama, Mississippi and Louisi 
= ana for his line. He was tormerly connected with the 
== contract department of the Tower Manufacturing and 
== Novelty Company of New York. ; 

Mr. Dixon started the Dixon Office Supply Company in ; 
February, 1918, and is now doing one of the best busi 
nesses in commercial stationery and’ office furniture i1 


_ because their wide variety of —_ nsss¢s iv 

2 _ Mr. Boynton states that business is good everywher: 
styles makes it possible to Pe the South aad that he leaks der aheniy prosperity for 

. = some time. 
select a paper that will reflect __ sipsscailih aos 
== Polyglot Finance. 

the proper atmosphere for any In crossing Roumania from border to border the travel 
commercial enterprise. 





UOANONN ELENA 





needs nine kinds of money to pay his wa Paper is 
used, and in order to meet the conditions of an unstabilized 
currency issues by these governments are required 
= Polish, Czech, Austrian, Italian, Jugo-Slav, Hungarian, 
= two kinds of Roumanian and French. 











The Eaton, Crane & Pike Company 
Typewriter Paper Department 
PITTSFIELD, MASS. 


Barcelona to Have Sample Fair. 

An annual sample fair is planned for Barcelona, Spait 
the first to be held next Spring. A corporation known 
as “Feria de Barcelona, S. A.” has been organized to pro 
PT Tn Ma avn iS mote the plan. The mayor of Barcelona will be chairma: 
cu MN EMUAESR ATA SUT mnnnestn of the executive committee. 
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| Are You Selling the Carbon Paper jf 
iT s + > 2 IT] 
i We Keep Fixed in People’s Minds? {fj 
i] if 
| MultiKopy is the only carbon paper nationally Li 
il advertised. Ul 
ii if 
I 1 
if ii 
i it 
iL M 
HM HM 
II MARK i 
IL i 
L (I 
The Carbon Paper if 
| 
i That Gives Satisfaction q 
| : : | i 
i MultiKopy advertising in the Suturday Evening Post, it 
I] Literary Digest and other magazines of nation-wide circula- if 
tT) tion, fixes and keeps it fixed in consumers’ minds. i 
HI Thousands of people think MultiKopy when they think Mt 
| carbon paper. if 
Yet a better reason: MultiKopy gives such complete satis- i 
Ht faction that users want it again. They will accept no other i 
II carbon paper. if 
il These selling-factors insure dealers a quick turnover in if 
Mt MultiKopy. if 
HM It sells and repeats so steadily that we engage to take back if 
ul after a specified time unsold stock—when there chances to be i 
I any. IT 
Hl Our Definite Selling Plan will give you the full details. if 
it Send for it today. it 
Nt |) if 
H | Star Brand Typewriter Ribbons i 
° 2 ° | 
mi | Are Also Fixed in People’s Minds + 
; a 
Mt | They are nationally advertised in every MultiKopy adver- i 
i } tisement. They don’t fill, and they give such complete satis- it 
UL | faction that they also repeat. i 
ii if 
Bal || WEBS TI 
Ht} | ge \ & BF. S. Webster Co., 338 Congress Street, Boston, Mass. il 
IL | NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street if 
Mt} | © PHILADELPHIA: 908 Walnut Street © PITTSBURGH, PA.: 830 Park Building rf] 
Mi | li 
MM | if 
Tl __Ili 
al 
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APA a b) VAN AW BOLO IWS 


UNIVERSITY NOTE BOOKS HALF BOUND BOOKS 



































For permanent note taking this substantial This “Economy” Line of Blank Books is 
line has no superior. These books are well bound in a smoke gray that does not show 
bound, with either Marble or Khaki paper the soil or finger marks. It looks good and 
sides over heavy, stiff boards and cloth backs. wears well. While not produced particular 
Good paper is used in all of the University Note ly for school or college work there are 
Books, and, while they may be used for pencil many of these books that could be so used 
work, they are designed for pen and ink. to advantage. 


INVOICE BOOKS — 





wade) 
The Invoice Books illustrated are ruled ‘and in- ie ~ 
dexed, and still continue in demand, though the rd Wiha? 
old office system which required every original in- cash fated ion 


voice to be pasted in a book is not now in general 1 
use. These books are now used to preserve clip- we 
pings, forms, proofs and other like material. The 

Flat Backed Book is especially popular, as its con- 

struction is.a guarantee against splitting betwceti BS 
sections. ati 
































































































































LOOSE LEAF RECIPE BOOK 


This compact recipe book will prove a quick-selling specialty. If your 
stock is low, let your buyer include some with your next order. No system- 
atic housewife can resist this line. Black or white washable covers, tables 
and index tags to cover all cooking requirements—with the added utility of 
removable sheets. 


| National Blank Book Company 


HOLYOKE, MASSACHUSETTS 
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SOME HOMELY ECONOMIES 


IN- WHICH THEODORE H. PRICE NOTES 
SOME TENDENCIES WHICH SHOULD BE 
CORRECTED—DIGEST OF AN ARTICLE 
IN THE OUTLOOK FOR JULY 


takes the reader of The Outlook somewhat into his 

confidence and, preliminary to a vacation of a 
couple of months, requests their assistance in checking 
an American tendency that has latterly given him great 
concern. It is the tendency toward unbridled extrava- 
gance among those who cannot afford it, this tendency 
having become manifest within the last three or four 
months. The very rich are cutting down their expenses 
because the income tax has compelled them to retrench, 
but Mr. Price is really alarmed by the recklessness with 
which those who cannot be earning more than from $3,000 
to $10,000 a year are spending money and the standard of 
living to which they are habituating themselves and their 
families. In his own paper, “Commefce and Finance,” he 
recently published an article under the title “The 
Anaesthesia of Inflation,” which renders us insensible of 
the economic distress that war involves and creates an 
illusion of wealth by depreciating the value of money and 
increasing the apparent value of the property we have 
left. “It is,” says he, “against the exhaustion that must 
follow the artificial stimulus of war prosperity that I am 
anxious to provide, and I am greatly impressed by the 
thought that the present expenditure for luxuries and 
unnecessary things is the poorest way to provide for it 
and the surest way to aggravate it. It may be,” he con- 
tinues, “that I am generalizing mistakenly from what I 
see in New York and other large cities I have recently 
visited, but the dealers in jewelry, expensive apparel and 
food delicacies tell me that there never was such a de- 
mand for those articles and that people simply don’t care 
what they pay.” 

The idea, now that the Liberty Loans are over, is that 
the nation which could furnish the Government with 
$25,000,000,000 for war in two years can easily afford to 
spend half that sum a year for unnecessary trings when 
the war is over, losing sight entirely of the fact that our 
debt must be paid and that it amounts to about $1,000 per 
capita for every male money-earner in the country and 
that no substantial reduction in taxes can be inade until 
the debt is paid. The idea that national prosperity is 
increased by liberal spending is wrong. It is our invest- 
ments in productive enterprises, not our expenditures in 
useless and needless things, that make prosperity. 

Mr. Price cites the Scotch as the most thrifty and, in 
proportion to their number, the most wealthy people in 
the world, and notes the fact that in both the eastern 
and western hemispheres Scotch, or their descendants, 
wield tremendous influence. Eighty per cent of bank 
officials in the British Empire are Scotchmen or of Scotch 
descent, and a glance through the “Bankers” Directory 
of the United States and Canada leads one to think that 
nearly the same proportion of Scotchmen is tc be found 
among the bankers on this side the Atlantic. The invest- 
ment capacity of the Scotch is due to their avcidance of 
unnecessary expenditures. The things they don’t require 
they don’t buy with the result that they always have a 
“mickle” sum at hand when an attractive opportunity for 
its constructive use is offered. We Americans, says Mr. 
Price, are going to have many attractive opportunities 
for investment in Europe within the next two years. If 
we are to maintain our prosperity we should be able to 
take advantage of them, and this we cannot do if we 
spend all the profit of this extraordinary era in things we 
don’t need. What we really require is a short list. It 
includes only—food that is healthful and nourishing; 
shelter that is hygienic; clothing that will protect us; 
fuel that will keep us warm; education that wil! make us 
efficient and philosophical and therefore happy; medical 
attention that wilt preserve our vigor while we live; 
transportation; amusements that are rational but not 
demoralizing, and, finally, for many men, tobacco. 


Mi‘ PRICE, in the article referred to in the caption, 


The writer believes that most of us really find more 
enjoyment in a simple and inexpensive meal than in things 
which are exotic, out of season and costly. If we are 
dining alone we are content with such a meal, but if we 
are dining with a friend or even with our family we fre- 
quently feel a sense of embarrassment if we are unable 
to order more than any of us need and at least one or 
two things that are expensive and indigestible. 





23.4 suit 14114114 LUAU LO 


Beware of . 
Strained Eyes 


Kill the Key Glare with 





INTERNATIONAL 
Rubber Speed Keys 


Do you want to realize on an excep- 
tional opportunity to increase your 
list of satisfied customers and add to 
your profit in business? 


If this interests you, let us tell you 
about our DEALER’S proposition 
and printed matter. You will find it a 
BIG MONEY MAKER. 


INTERNATIONAL RUBBER 
SPEED KEYS kill the glare and re- 
move eye strain. Prevent finger slip- 
ping, increasing speed and accuracy. 
Eliminate bruised fingers and broken 
nails. Reduce vibration and aid in 
many other ways. 

Every person who uses a typewriter needs 
this wonderful help. 

Will wear for years. 


Made for both single and double keyboard 
machines; also for Comptometer Adding 
Machines and Burroughs Listing Machines. 
Anyone can attach them. 


International Manufacturing Co. 


now owned and operated by 


Munson Supply Co. 


23 City Hall Place New York City, U.S. A- 
lf MBE 
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The ADCO A Flexion 


Expansion Binder 


Hat 


The Stationer’s Supremacy 

in Loose Leaf Systems and 

Devices is Dependent Upon 
Individual Effort 


WN OUAYO OCALA 


VALUE 


The first practical improvement in 
loose leaf binders in 20 years. The 
old three-piece back ledgers have gone 
into the discard. The Adco-flexion 
Expansion Binder is the improvement 7 
you have been looking for: 


VU 


VU 


Hunt 


Mechanically Perfect 


The mechanism of the “‘Adco-Flexion”’ - 
embodies new principles in steel con- 
struction with small minimum and 
large maximum expansion. The chain 
posts, anovel idea, are entirely hidden— 
are adapted to limitless contraction 
and expansion and have high tensile 
strength. The “Adco-Flexion” has 
very few parts—nothing to get out of 
order. Practically indestructible. 
Fully covered by patents. 


MR. DEALER HOOK UP WITH 
THIS WONDERFUL INVENTION. 
GET TO YOUR CUSTOMER FIRST. 


MTT lt 


MT 





TH TTT 





ADCO “‘A’”’ FLEXION EXPANSION Z 
BINDER binds a few leaves or a thou- 
sand. The binder of highest efficiency. 











“ADO” Division 
ACCOUNTING DEVICES COMPANY 
564-570 West Monroe Street 








CHICAGO, U.S.A. 
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Mr. Price suggests that it requires moral courage to 
ask a guest to dine at one of Childs’. This might have 
been true a few months ago, but from the price stand 
point we hardly think it holds good today, bu! the food 
remains good. 

A large proportion of what we spend for ciothing is 
probably due to vanity. What we wear makes very little 
impression upon those we meet provided we are not in 
tatters or uncleanly. If you doubt this, try to describe 
the costume of the last man or woman you were talking 
to and the effect it had upon you. Unless you are a 
woman and an epicurean in the matter of clothes you will 
find you are unable to do it. The fact is that most of the 


money that clothes cost us is spent entirely for our own 
satisfaction. In the majority of cases, too, a pretentious 
home is nothing but vanity and vexation of spirit. 


Our extravagance in the matter of amusement is self 
evident, with theater seats at $2.00 and °$2.50 each and 
nearly every playhouse in the larger cities crowded 

We go to fashionable and expensive hotels to be seen 
there when we could be just as comfortable at places less 
costly 

We pay $5.00 or $6.00 for a hat because it has the name 
of a fashionable maker. We ride in cabs rather than in 
street cars because we don’t like to be seen carrying 
a bag. 

Mr. Price’s conclusion, however, is somewhzt coimi 
ing. “It is said that a frank confession is good for th: 
soul, and it is because I realize that I am the victim of 
the very weakness I am preaching against that | ask the 
readers of The Outlook to join me in trying to make 
sensible economy a National Habit in America so that 
we may be provided with the financial reserves that we 
are certain to require in the not distant future.” 


New Sales Manager for Envelope Company. 

R. E. Rudd has been appointed sales manager for the 
Nationai Fiberstok Envelope Company of Philadelphia, 
Pa. For seven years Mr. Rudd was advertising manager 














R. E. RUDD. 


and eastern sales manager for the Standard Paper Manu- 
facturing Company of Richmond, Va. He severed his 
counection with that company on August take his 
present position. 

Mr. Rudd was born in Virginia in 1891. At 18, on com- 
pletion of his high school course, he entered the Fork 
Union Military Academy where he took a year’s training, 
then associated himself with the Standard Paper Manu 
facturing Company in a clerical capacity. During his first 
two years with that concern he made a study of advertis 
ing and his conscientious and intelligent application 
sulted in promotion to a more responsible position 


The first United States trade mark registration law was 
passed in 1876. Later declared invalid. The present law 
was enacted in 1905, 
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A en 


A National Advertising Campaign is tell-> 
ing 28,000,000 people some new points about Fountain 


Pens. 


And these 28,000,000 people are going to 


Sheaffer Dealers Everywhere to find out more about 
these Sheaffer features. 


This is one of 
the series im 


the Sheaffer § 


campatrgn. 
Note how 
graphically tt 
presents the 
‘‘Always 


Writes All §& 
4 


Ways.” 




















INARA RS MH 


— , : i * FEN va ii 
(= scorching sands —along 

with the throat-parched trav- 
eler—the SHEAFFER Pen laughs 


at the blistering sun—and always 

writes all ways. 

It serves in every climate —meets 

every writing need—at home— 

traveling—with your athletic rig— 
or for daily use in business. The 
SHEAFFER makes writing a joy instead 


of a job. Does not blot, leak, sweat, 
blubber or skip. 


Your SHEAFFER dealer will gladly demonstrate 
the special, patented features that e the 
SHEAFFER a perfect writing instrument. Sold by 
good dealers everywhere. 

W. A. SHEAFFER PEN COMPANY 

416 Sheaffer Bidg., Fort Madison, Ia, 
Service Stations: New York, 440-4 Canal St.; 

604 Consumers Building: Kansas City. Gateway Sta.; 

Francisco, Monadnock ee 


$2.50 and up 


With clip-cap 

$2.75 and up. 

The pen illustrat- 

ed is No. 1 

with band and cli 

of rolled gold, 

price $6.00. Same 

oe with cone and 

SP of pols gold, i 
4 





io. 49C, price 
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Clears Your Desk for Action 


A place for every paper 


A clean desk in- 
spires quick and 
efficient handling of 
work. It enables 
you to concentrate 
and think clearly 
on the one problem 





Every paper in its place 


A Desk SYSTEM 
File will smooth out 
your troubles, caused 
by congestion of im- 
portant papers. It 
will save your time 
and temper. 


in hand. 







Lightens the burdens 
of your desk work 


Increases your 
personal efficiency 


What It Does 


Sayes your time hunting misplaced papers. Cleans your desk and clears 
your thinking. Distributes all your papers—letters, bills, quotations, con- 
tracts, orders, statements, checks, inquiries, that are to go to bookkeeper, 
stenographer, salesman, foreman, shipping clerk. 


Adds to your efficiency—multiplies your convenience. 


What It Is 


The Desk System File is an office fixture made of a series of interlocking 
spring steel units or uprights joined together by a patent telescopic device. 
It provides vertical compartments in any number desired and any width 
from 1” to 134”. It is an absolutely elastic and flexible system for handling 
all the papers, letters, memos, that pass over your desk every day. Like a 
sectional file or card cabinet, this desk file grows as you need it. You begin 
with only as many compartments as you need, and add more any time you 
want them. 


Pri Black. Oak, Mahogany 
rices— Enamel. or Green 
Basic File (4 compartments).................. $5.00 $7.50 
Additional units as needed, each............... 1.50 2.25 


Holds your important papers ready 
for quick action 


Displaces paper weights, wire baskets, wooden trays 
Desk. 5. Finished in fine Black 
ime 7 Enamel, hand 
quarter sawed Oak, beauti- 
Desk System fully grained Mahogany 
PAT. MARCH 25.1919 File or plain Olive Green 


A Great Profit-Maker for Dealers. 
A Great Time and Money Saver for Users. 


Neat, Attractive, Efficient— 
An Ornament to your desk. 
Gives the air of personal 
efficiency. 


grained 


— ee ee ee 


Ask for Booklet ‘‘How to Get Greater Desk Efficiency” 


Ross-Gould 
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ForgyOur Country 




















A brief record of nen from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 


s Old Glory has ever typified 




















% Distinguished Service Cross. * 

The distinguished service cross has been awarded to 
Seret. Herbert C. McClure, one oi the employees of the 
Irving-Pitt Manufacturing Company, for heroism in the 
Argonne offensive September 29, 1918. He was in Battery 
E, 129th Field Artillery, and a German battery had been 
captured. He ordered his men to swing the guns about 
and fire on the enemy. He continued in spite of a wound. 
Upon his return to the battery he remained on duty two 
days, until the battery commander ordered him to a 
hospital. 

x * 

Following his discharge from the Navy, D. R. Mason, 
filing specialist, has returned to his position with the 
Library Bureau. 

* * 

Wilmer E. Hanway, chief machinist of Peet Brothers, 
Philadelphia, has been released from special duties with 
the shipping board at Hog Island. 


Ernest Dalton has resumed his selling services with the 
Union Ribbon & Carbon Company, Philadelphia, Penna. 
He had served in the Army during the war. 


* * 


Philip Crommelin has been mustered out of the service 
and is again working in the repair department of the Mon- 
roe Calculating Machine Company, Orange, N. J 

* * 


J. 8S. Thompson has entered the text book department 
of the William Mann Company, Philadelphia, Penna. He 
returns to the field after extended service for the 
Government. 

* * * 

George Dorer, who sojourned in France for a year with 
the A. E. F., has returned to the screw machine depart- 
ment of the Monroe Calculating Machine Company, 
Orange, N. J. 

x * * 

\rthur Gorling, who was formerly connected with the 
home office of the Shaw-Walker Company, Muskegon, 
Mich., has returned from a year’s service with the Seventh 
division. 

* *« * 

Miss Hazel Carlson, of the factory office of the Irving- 
Pitt Manufacturing Company, Kansas City, Mo., is back 
at her work. During the big conflict she was employed 
by the War Department. 


* * sk 


S. S. Bruce, who recently completed his service with the 
Navy, has been assigned to the Philadelphia office of the 
Library Bureau. He had formerly been attached to the 
Boston office. 

x * + 


Walter E. Sackett has terminated two years’ connection 
with the Army. He was commissioned a major last Octo- 
ber in recognition of his accomplishments in the Argonne- 
Meuse campaign. Mr. Sackett is well known in New York 
stationery circles 





The Adams 
Office and School Specialties: 


The Ideal Book and 
Key Rings 


The best and most 
economical ring en 
the market today, 
wherever a quickly- 
operating loose leaf 
binder is desired. 
The ring has large 
joints, which  pre- 
vents it from slip- 
ping through the 
punchings, when 
book or sheets are 
opened. These rings 
are always in a po- 
sition permitting 
Patented them to be opened 
Feb. 4, 1902, instantly. No time 
and other is wasted looking 
patents pending Ideal Book and Key Ring for an opening. 






The Adams Economical Simple and secure. Will 
i nd Flexible Post Binders cut post binder expense to 
one-fourth, and will answer the purpose of the 
most expensive binders made. Any size made to 
order on short notice. If your dealer does not 
carry them, write to us for prices today. 


Patented 
Aug. 19, 1919 





Post Binder or Ring Book, Disassembled. Parts Interchangeable. 


The Adams 

Daily Desk 

Reminder 
Something 
that should be 
on every busy 
man’s desk. 
For every day 
use. System- 
atizes desk 
work, and as- 
sSures proper 
attention to 
calls “while 
you were out.” 
Nicely made, 
neat in appear- 
ance, and can 
be refilled. 
Write for 
prices. Every 
dealer and job- 
ber should 
send for our 
catalogue and 
new prices. The Adams Daily Desk Reminder. Can be Refilled 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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The RIXON Line 
OUR ATTITUDE 


Your customers are our custom- 
ers, removed by one degree. 


Your success with them is our 
success. 


Their satisfaction is to your 
profit and to ours. 


This is our attitude as manufac- 
turers, and this attitude explains 
the success of 


The 2rxor LINE 


and its standing with the con- 
sumer, the retailer and the 
wholesaler. S 


And the most recent bit of evi- 
dence in this direction is the un- 
usual little book, just off the 
press, with which ~ 
youandeveryone ‘ 
of your selling #& 
force, inside and & 
out, should be # 
familiar, ee 


Fi nding, 
your 
penct 


“finding * 
your Pencil.” & 


ADirxw hull bow, 





Pencil Dept.98-J_ Jersey City, N.J. cS 


Canadian Distributors 


A.R. Mac Dougall & Co., Ltd. Toronto «a 
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Otto Weiss, who left the drill press department of the 
Menroe Calculating Machine Company at Orange, N. J., 
has returned to his old job after fourteen months’ of ser- 
vice in France. 

* *« * 

William Murtha, who saw military service in France 
and Italy, has been released and is back at work. He is 
in the repair department of the Monroe Calculating Ma 
chine Company, Orange, N. J. 

* * * 

Herbert Reese, who served in the A. E. F., has returned 
to civilian life. Before the war he was connected with 
the Shaw-Walker Company, both at the home office and 
as a salesman in the New York office. 

* * 

Fred Post is recovering in a New York hospital from 
wounds received in action abroad. He expects to be back 
at his post shortly—as president of the greeting cards 
house, Post-Michel Company, Buffalo, N. Y. 

* * * 

John Cahill has returned from a year’s service as a sec 
ond lieutenant in France. He will sell for Ernest Dudley 
Chase, of Boston. Prior to his enlistment Mr. Cahill was 
connected with the A. M. Davis Company 

* x * 

After twenty months in the aviation branch of the Army 
abroad, Robert Clarke, Jr., has returned to commerical 
life. He was connected with the sales department of the 
General Fireproofing Company, Youngstown, Ohio. His 
present connection is as advertising manager of the Petro- 
leum Iron Works, Sharon, Penna. 

* *K * 

Carl S. Fairbanks has been released from the Navy 
Previous to the war he was connected with the Washing 
ton, D. C., office of the Shaw-Walker Company. He is 
now in charge of the export office in New York City, 
recently opened by the company. 

*K * * 

After a year’s service in France, Frank Steudle is back 
in “God’s country.” He has resumed his old position 
with the Monroe Calculating Machine Company at Orange, 
N. J. He is now in the screw machine department—called 
the oil divers’ department. 

* x 

George M. Guest, who served with the Y. M. C. A. and 
also in the A. E. F. Agricultural School at Beaune, has 
returned to this country. Prior to his service abroad he 
was connected with the New York sales organization of 
the L. C. Smith & Brothers Typewriter Company 

* + * 

John W. Brophy has returned to Westerly, R. [., aft 
serving in France in the 18th Infantry, First Division, | 
S. A. He has taken over the stationery and printing busi 
ness of John H. Murphy, with which he had been con 
nected for more than thirteen years. 

* * * 

Albert Schueler, who saw service in the Navy during 
the war, is back in “civies.” Before enlisting he was in 
the repair department of the Monroe Calculating Machine 
Company at Orange, N. J. On his return he was trans 
ferred to the service department in New Haven, Conn. 

e Ss 


Henry Rosnosky, who served with the 76th Division in 


France, has been released from the service He has 
established himself at 220 Devonshire street, Boston. He 
is dealing in loose leaf specialties bank and ofhce fixtures 
and printing and engraving. 

_ * «x 


F. W. Demarest, formerly in the printing mailing 
cepartment of the Monroe Calculating Machine Company 
Orange, N. J. is still in Europe. He wrote to “home 
folks” from Mertloch Germany, that he hoped that th 
Third Division would start soon for the United States 


and longs to see the welcome sign on the factory which 


beckons to all workers who get their release from the 
service. 
* * x 

Harry C. Coon, who returned from France as a first 
lieutenant, has resumed his old position with S. D. Childs 
& Company, Chicago. He was a product o officers 
training camp, and spent twenty months in France His 
original assignment was to the 162nd Infantry ut subse 


quently he was attached to headquarters at bordeaux 
Mr. Coon is the last of the employees of S. D. Childs & 
Company to receive his release from military service. The 
honor roll shows twenty-six names, two of which are em 
blazoned with gold stars. 
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The Miller Line: a it Bindexs 


NO OTHER LOOSE LEAF DEVICES HAVE THE MECHANICAL APPEAL, THE ADAPTA- 
BILITY AND THE AVAILABILITY OF “THE MILLER LINE OF FLEXIBILT BINDERS.” 





THE UNUSUAL AND PRACTICAL FLEXIBLE POST CONSTRUCTION IS BASED PRIMA- 
RILY ON ACTUALLY NECESSARY PERFORMANCE REQUIREMENTS, SO AS TO INSURE NOT 
ONLY SECURE AND PERFECT BINDING FOR THE SHEET CONTENTS—BUT ALSO TO PERMIT 
IMMEDIATE ACCESS TO ANY SHEET FOR REMOVAL OR INSERTION. 


THIS IS ACHIEVED THROUGH THE FLEXIBLE LINK POST SECTION ALWAYS PROVID- 
ING TWO INCHES EXPANSION AND FINGER ROOM AND BY MEANS OF ADDED SECTIONS 
AT THE TOP, PROVIDING PRACTICALLY UNLIMITED CAPACITY. THIS CAN BE ACCOM- 
PLISHED IN NO OTHER WAY, THEREFORE “TrHE MILLER LINE OF FLEXIBILT BINDERS” 
STANDS ALONE IN THE UNIQUE POSITION OF HAVING ATTAINED LOOSE LEAF BINDING 
PERFECTION. . 


Fie crane Liwn Post Wirn Secrions Aooew 
Fon InCRatasinG =~ 
1 Capacity 





Mec mans Card Inl0 
Wren Lown Posts Am 
Oaawn To Compness 
Sweers Awo Loca 






The Faultless Flexibilt 
Current Ledger 


“The Ledger That Grows with the Business” is 
well named. It will adapt itself exactly to the 
changing needs and requirements of any busi- 
ness, bind firmly on only one or a few sheets 
and two inches flexible link post expansion is 
always available for sheet manipulation. Capacity 
can be increased indefinitely by means of added 
sections at the top. 


The Success Flexibilt 


Non-Protruding Binder 


Available for loose leaf use for unlimited pur- 
poses and lends itself to every requirement de- 
manding a device with a wide range of adapta- 
bility. Flexible link post expansion, two inches 
always at command, unlimited capacity attained 
by means of added post sections. Will bind se- 
curely on only one or a few sheets. 


The Practibilt Flexi 


Sectional Post Binder 


While fundamentally a sectional post binder it 
is so called mainly for want of a better expres- 
sion. It has all of the basic construction features 
of a sectional post binder—but—it also has ex- 
pansion. It opens and closes by shaft screw 
operation, exactly like. a current binder; it al- 
ways has two inches flexible link post expan- 
sion; immediate access to any sheet, anywhere, 
and never a section extending through the top. 
A sectional post binder with expansion. 
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Ractibilt Plow 


[RANSFER BINDER 






retnmee Linn Peer \ 
spanwon WitrouT A0OLO QECTIONS 


IF THIS EXCEPTIONAL LINE INTERESTS YOU WE SHALL BE GLAD ON YOUR REQUEST TO 
SEND FULL DETAILS IF WE HAVE NO PRESENT DEALER REPRESENTATION IN YOUR CITY. 


STATIONERS LOOSE LEAF CO. 


“Sells to the Trade Only’’ 


203 Broadway 342-344-346 Broadway 25-27 So. Market St. 
NEW YORK MILWAUKEE CHICAGO 
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Meiture 335255 4:25—-— freely. Because it also has the 
' A: SS ee ae moisture-absorbing quality 
There’ to ~ 
From the egy Stafford’s Typewriter Ribbons 
For all standard machine 
Stafford’s Phasta Liquid Paste 
—A white paste in flowing, liquid 
form. Doesn't harden in the paste 
BA. STAPPORD tea. Bewtieted 1150. 3-9 Westengee Se. New Tort pot. Adheres strongly 
Cmte Comers 9 Commmgers Reet Sormame 
See tte Stafford’s Carbon Papers — For 


every purpose. 


The Ink that 
has a Reason 
for being Bought 


Why do people want “the ink that 


absorbs moisture from the air?” 





Because it has overcome the common trouble 
most people have with ink. It does not dry up so 
quickly. Does not cake on the pen—become sticky 
and gummy. 

Besides, Stafford’s ink writes a brilliant blue color 
that turns to permanent black—a color that wi// not 
fade. But Stafford’s sells quickly because mi/lions of 
people are being told these Stafford qualities, through 
full page advertisements in the Saturday Evening 
Post—ads like those shown here. 


So connect your store with this advertising. Dis- 
play Staftord’s. Get the window material we gladly 
furnish. Cashin. Write today. 





ES Starroeo. tne Ferablinhed US pam Wastingwe New Yort 
Fee te 7 ey eee eet 


S.S. STAFFORD, Inc., Established 1858, 603-609 Washington St., N. Y. aS 


62 W. Kinzie St., Chicago, Ill. Canadian Factory: Davenport Road, Toronto Stafford’s 


Q t a tfo ras ‘Commercial’ Writing Fluid 


Yommercial’ Writing Fluid 
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BADGER 


J. O. Ashton, who served in France for eighteen 
months, has returned to this country. He is sales mana- 
ger in Los Angeles for Jenkins Brothers Company. Be- 
fore entering the service Mr. Ashton was connected with 
the filing department of the H. S. Crocker Company, San 
Francisco, Calif 

* 

The Murphy “509” Club is arranging for a testimonial 
banquet in October for the service men who enlisted from 
the staff of the William F. Murphy Sons Company, 509 
Chestnut street, Philadelphia, Penna. All of the Murphy 
soldiers are back home but some are resting up before 
going back to commercial life. 

\fter a series of operations in Army hospitals Lieut. 
J. H. Gordon has hopes that he can return to active busi- 
ness life this Fall. Lieutenant Gordon was a student in 
the Plattsburg officers’ training camp, in 1917. After spe- 
cialized training for aviation, he entered active service in 
France. A machine he was flying caught fire and it be- 
came necessary for him to descend. In alighting he broke 
both legs below the knees, and crushed his feet, as well 
as sustaining lacerations of the upper body. Twelve 
operations in different hospitals in France and this coun- 
try were necessary before he had any prospects of recov- 
ery. Before entering the service Lieutenant Gordon was 
othce manager of the Boorum & Pease Company. 


“Welcome Home” is the greeting in Security Salesman, 
the house organ of the Steel Equipment Corporation, to 
employees who have returned from their country’s service. 
In a recent issue the following returned soldiers were 
listed: M. Skeidmore—A, E. F. in vertical case depart- 
ment; Carl Nelson—306th Machine Gun Battalion, in spe- 
cial work department; A. Pabst—32d Division, A. E. F., 
in drawer department; J. P. Flanagan—23d Division, in 
machine room; J. Forkas—in vertical case department; 
Jack Sands—wounded while with 105th Infantry, in assem- 
bly department; Phil Sullivan—31lth Infantry, back on 
the job; John Healy—fireman; Max Rich—wounded while 
with A. E. F., in paint department; James LaBar—113th 
Infantry, back on the job. 





Government Insurance for ex-Service Men. 

There seems to be an impression among soldiers, sailors 
and marines who have completed their terms of service 
that they are no longer eligible to participate in Govern- 
ment insurance. This is not the case. Insurance con- 
tracted for while in training or in active service can be 
converted into ordinary (straight) life, 20-payment life, 
30-payment life, 20-year endowment, 30-year endowment, 
or old age (62) endowment. 

There are five points of information which are neces- 
sary when former service men communicate with the 
Bureau of War Risk Insurance, Washington, D. C. They 
are 

1. Full name (including first, middle, and last name) 
and complete address. 

Rank at the time of applying for insurance. 

3. Army or Navy organization at time of applying for 
insurance. 

4. Army serial number, if in the Army. 

5. The number of insurance certificates, if known. 

If this is done, the handling of the matter will be 
greatly expedited. ° 


W. B. Boyce Vice President of Enlow Company. 


The Enlow Company, Inc., New York, N. Y., has se- 
lected W. B. Boyce to be vice president, in charge of the 
companv’s export business. This field is a familiar one to 
Mr. Boyce, as he was a manufacturer of stationery and 
novelties for many years in Buenos Aires. Mr. Boyce has 
left for Europe on a business trip which will take him to 
South America and Japan and China. His efforts in for- 
eign lands will be to arrange for representation, which 
will greatly strengthen the Enlow Company’s distribution 
in foreign fields. 


Exports to Hungary Now Permitted. 


Announcement has been made by the War Trade Board 
Section of the Department of State that the resumption 
of trade with Hungary has been arranged, under indi- 
vidual export license. The long list of exceptions to the 
exports permitted—which covers military material, and 
manufactures which have a possible military use—does 
not include any of the products of the office appliance 
field. 








that are of the highest quality. 


device—a dissatisfied customer. 


reputation on its manufactured 


by making prompt deliveries. 


Are YOU a Badger dealer? 
proposition will interest you. 
D for our terms. 














Most of the high-class stationers in the country 
are constant boosters of Badger loose-leaf devices. 
They realize the value and importance of uphold- 
ing their reputation by selling leose-leaf binders 





Badger catalog binders—ledgers—sheet holders— 
albums—post binders—all are of a high quality on 
which dealers depend. They never fear a defective 


They know that The Heinn Company bases its 


it can be relied upon to co-operate with its dealers 





Badger dealers are Badger boosters because they 
reap liberal profits on dependable binders. 
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~t HOW TO SET QUOTAS FOR 





. SALES ORGANIZATION 
ARTHUR LIVINGSTON OF THE BURROUGHS 
: ADDING MACHINE COMPANY SHOWED THE 
; SCIENTIFIC WAY TO FIX QUOTAS IN ADVER 
; TISING AND SELLING OF AUGUST 30 
_ The New Standard Dictionary gives as the definition 
‘ for quota “a proportional part or share required for mak- 
au ing up a certain quantity.” We are therefore dealing 


with parts of a quantity and let it be known that the 
quantity comes first. To begin by composing parts and 
accumulating them to establish a whole is making the 
quota problem unnecessarily difficult. One might very 
easily begin at the wrong end, and to avoid so doing put 


4 your first thought on the quantity, which, for the sake 
am § ire of clearness, we shall call the company quota 
[The company quota is one amount, gained through an 


analysis of the company’s resources by which it is pro- 

. ducing and distributing and marketing its goods Past 

Ty ewriter Pa ers sales and past production performances must be brought 
p up for examination. Business conditions should be con 
sidered. Charts showing trends and tendencies greatly 

and assist in establishing the goal toward which the entiré 
organization is going to fight its way and, of course, 

creditably reach. 

Set Company’s Quota First. 


* 
Manuscript Covers A conference called to discuss the figures and charts 
presented will probably result in the setting of a quota 


which will prove a real measuring stick for the institu 
tion. The decision will reflect the hope and ambitions 
of the guiding personnel of the company. The question 


6 ” Sige firm, a million dollar outfit, a two million, a five, ten, or 

best sellers comprising what?” It is not a figure you are striving for. You are 
: ot: : testing your strength as a unit. You are propasing to 
In addition to Old Gampshire go somewhere, to get somewhere. Now, “how much vi- 


tality have we got in this concern?” Have we a good 


Bond, other grades, weights spirit among our men which is distinctly ours Have 


may read, “What figure shall we use as the total quota?’ 
A LINE of carefully selected but in reality you are asking, “What shall we make our 


and finishes of relatively high we a team or just many individuals? Are our interests 
> common or far apart? Do we show good sportsman 
quality. ship in all dealings because getting quota is a sport? Do 
we know each other, like each other, congratulate each 
. . other?”” The way quota is to be made should be taken 
To see 1s to believe. into consideration when quota is being set Che in 
fluences mentioned have a great deal to do with making 
Send for samples. quota. If no such unity of idea and spirit controls yout 
men, do not set your company quota too high. If these 
are lacking let your quota system help you to awaken 
this mutual interest among salesmen, so desirable and 

valuable an asset. 

With the company quota set, your problem becomes 
one of distribution. For the whole company you have 
the whole quota. The next thing is to determine the 
part or share of the whole quota each part of the com 
pany, meaning agencies and salesmen, is to carry 

What are the parts of your company, agencies, dealers, 
salesmen? While there are several organization plans 

Seay. used in marketing goods, such as selling though your 
een yy own salesmen and someone else’s salesman, we can by 
—- path the organization plan which is not discussed in this 


article, by calling the company parts, territories. It is 
the territory which’ must be covered and it is the territory 
in which we are interested. 

Facts to Be Ascertained About Territories. 

















1. Geographical size: d. Number of Miscella 
a. Number of States, neous 
FINE STATIONERY DEPARTMENT b. Number of Counties, 4. Sales to Date 
c. Number of Cities and a. By years, 
Towns. b. By months 
; 2. General Population: c. By commodit 
Hampshire Paper Company a. Of States, 5. Sales by Allied or Com 
b. Of Counties, petitive lines 
SOUTH HADLEY FALLS c. Of Cities and Towns. 6. Wealth 
MASSACHUSETTS 3. Business Population (di- a. Bank Clearings, 
vided by kinds if neces- b. Assessed Valuation 
: Makers of sary): 7. Industrial character of 
Old Hampshire Bond Vellum Lawn a. Number of Manufac- Territory 
turers, a. Wheat crop, 
b: Number of Whole- b. Oijul productior 
salers, c. Pig Iron production, 
c. Number of Retailers, etc. 
TABLE I. 
Territory Sales to Date Quota 
1 $ 200,000 82,200 
\vvsovnersvocevaeconennnocnene:sseeneeenas 7 50,000 20,600 
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The Conklin’s Leadership 


The primary reason for that 
Leadership is the famous “Cres- 
cent-Filler’—that exclusive little 
filling device that is found only 
on the CONKLIN. 

The CONKLIN’S Leadership is 
also due to the wonderful preci- 
sion and care with which it is 
made. Standardized in everv par- 
ticular and fitted with hair-line 
precision, it is tested and in- 
spected to the Nth degree. 
Absolutely every feature abou 
the CONKLIN is 100% right, 
every part of it, every last thread 
and groove. Nothing short of 
the absolute satisfies our critical 
testers and inspectors. 

Thus is its Leadership safeguarded 
very detail. Write for our proposition. 


THE CONKLIN PEN MFG. CO. 
TOLEDO, OHIO, U.S.A 


Boston “hicago San Francisco Winnipeg, Can. 
59 Temple Pl. 1636 t ytton Bldg. 577 Market St 345 Donald St, 


Aaah : 
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Artists and architects choose the 
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hat they want it to do, 


DR 


because it will do W 


under all conditions and in every case. 
at the drawing or easel 1S the hardest 
Van Dyke Drawing 


test that pencil gets. , 
Pencils are i icated for general business use 
because they prove t i 
fessional hand. F 
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Jast half inch. 
or write us on 


grade desired, and 


hemselves 1? the pro- 
commercial uses 

_ They are to the 
Ask for them at your dealer's 
your business statione i 
we will send you a sample. 


Address US 87 Greenpoint Avenue, 
Brooklyn, New York. 


EBERHARD FABER 


Oldest Pencil Factory in America 


¥., and Newark, N. J. 


Factories Brookly®, N. 
Boston, San Francisco 


Offices New York, Chicage- 
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3 750,000 308,000 
4 150,000 61,700 
5 60.000 24,700 
6 10,000 4,100 
7 125,000 51,500 
x 1,000,000 410,000 
9 20,000 8,200 

10 70,000 29.000 

Company $2,435,000 1,000,000 

TABLE II. 

Territory Population Quota 
l 500,000 68,400 
2 100 000 13,700 
3 2,500,000 342,000 
4 400,000 55,000 
5 125.000 17,200 
6 75,000 10,300 
7 350,000 48,000 
8 3,000,000 411,100 
9 50,000 6,800 

10 200,000 27.500 

Company 7,300,000 1,000,000 


These are some of the major facts to be known and 
analyzed, which might help in the solution of determining 
what part of the company quota the territory should be 
given. 

Some businesses may need but one factor to fairly award 
quotas to territories. Firms which have been established 
for some years have as a strong factor the past sales 
record, shown under Table IV. The amount of business 
turned in from a territory indicates its buying tendency. 
Its past sales represent a certain percentage of the com- 
pany’s past business. Then, make its quota the amount 
this percentage is of the company quota. For example: 

Let $1,000,000 represent company quota. 

Let $10,000,000 represent total company sales to date. 

Let X represent territory quota. 

Let $200,000 represent total territory sales to date. 

X = 200,000x 1,000,000 

10,000,000 
= 1x1,000,000 
50 


=$20,000 

Territory X has demonstrated its ability to sell 1/50 
of the company’s business. Its logical quota, therefore, 
is 1/50 of the total company quota. 

Territory quotas could be tabulated in the form shown: 

Quota, ascertained by this method, may need adjust- 
ment to conditions existing locally, the reflection of 
which is secured through the use of the sales to date fig- 
ures. Perhaps such adjustments can be made without the 
use of figures and a mathematical formula. If, however, 


this seems impracticable it may be necessary to introduce. 


another factor; one of the six mentioned. Let us, there- 
fore consider Table []—General population. 

General population figures are good indicators, in many 
cases, to sales possibilities. Sales are in direct proportion 
to the population and where this is the case the problem 
becomes very simple. The form given below handles 
population the sarne way, mathematically, as sales to date. 
It is true, however, that the buying capacity per person 
is not the same in different sections of the country. Ne- 
groes, Indians and Chinese do not buy on the same scale 
per person as the whites. Consideration should be given 
to this point when figuring quotas for states having a 
large portion of Negroes, Indians or Chinese. 

Referring to Table I the quota for territory No. 8 1s 
given as $410.000. Table II gives the territory quota as 
$411,100. Both methods of figuring give very close to the 
same result. If another factor were introduced, such as 
business population, and this, too, gave approximately 
$410,000, you would feel that you had given your territory 
a good quota if placed at $410,000. 

In some of the other cases the results are farther apart. 
The quota for territory No. 3 is $308,000, according to 
past performance (sales) and $342,000, according to possi- 
bilities as figured on population. To reconcile these two 
results determine which factor is of the greater impor- 
tance and which the lesser. Perhaps it is the consensus 
of opinion that the factors should be rated equally and if 
this be true, the quota figures shown in Tables I and II 
could be reconciled.as shown in Table III. 

When two or more factors are brought into the quota 
problem the final quota figure is secured by giving each 


Takes large Official No. 10 Envelope 
Light, Quick Action. It’s Easy to Operate 


Don’t Weigh the FOX 
Portable alone—weigh its 
sales possibilities aswell. 








Fox Portable Type BarAction 


@ A real typewriter, built throughout on 
the most approved typewriter principles. 


@ The most complete, practical and 
durable porteble machine ever built. 


@ Some excellent territory still open. 
Write for complete information. 


@ Built by the makers of the famous 
“LIGHT RUNNING Fox” the Stand- 
ard Office Machine which has been 
known the world over for twenty years. 


TYPEWRITER Co 


NY. Offices Factory 6Genl. Offices 
2 East 23d. §t. Grand Rapids. Mich 
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Wenomece 


LINEN LEDGER 


DOES NOT WRINKLE OR TEAR 


FIRST AID TO SPEED! 


TYPOCOUNT LINEN LEDGER PAPER 
assists your typist to make speed, and speed 
is the watchword in every modern office. 
Every buyer you encounter will be inter- 
ested in supplies which will aid him in se- 
curing the maximum of speed from his 
bookkeeping machine, and the operator. To 
him it means that his records are posted up 
to date. TYPOCOUNT has a firm, strong 
fibre, and the sheets stand stiffly upright in 
the binder, enabling the operator to swiftly 
select any one from the index. 


Dr 
YEOCOUN 


HADGAR 


TYPOCOUNT is the one quality of ledger 
paper that wili stand the wear and tear of 
sheets out of the machine over 
The operator can hastily 


“ripping” 
and over again. 
insert it, make the entry, and grab it out— 
without having to be careful of the paper. 
TYPOCOUNT will stand such daily opera- 
tions and remain in serviceable condition. 


Send for sample book of TYPOCOUNT 
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value in keeping with the accuracy with which 
Apply this value to 


factor a 
the factor reflects sales possibilities. 
each result. 

Factors Considered. 

In the above illustration the factors were considered 
of equal value, so fifty per cent of the quota by sales to 
date was added to fifty per cent of the quota by popula 
tion. Suppose, however, that three factors were used 
1. Sales to date. 

2. Population. 


3. Merchant population. 
] 


An analysis of each might result in making valuations 
such as: 

1. Sales to date, 50 per cent. 

2. Population, 25 per cent. 

3. Merchant population, 25 per cent. 

Fifty per cent of the result secured through calculating 


the quota on the sales to date basis is added to twenty- 
five per cent of the result secured through calculating 
the quota on the population basis. This sum is added to 
twenty-five per cent of the result secured through calcu- 
lating the quota on the merchant population basis. The 
total is a 100 per cent quota, better than any one of the 
other three and is the final quota to be used for the ter 
ritory. 
Proper Quota Is a Pace Maker. 

A well set quota is a wonderful sales producet 

The best read sales bulletins are those describing the 
standings of the men and the percentages of quotas se- 


cured. The most successful contests are based on the 
quota system. The distribution and redistribution of ter- 
ritories can be made arbitrarily but with a quota system 
territories can be laid out scientifically. 
TABLE III 
50% of Quota 25% of 25% of Quota 
Calculated Quota Calculated on 
Ter- on Sales Calculated on Merchant Final 
ritory to Date Population Population Quota 
l at sh ae 
fig Teaigemamers hs 3 dame "oe, 
eo o.a-*, = aeuertane 
5 
«ee nuete ee 
7 
ee Ore 
9 
10 
Company 
TABLE IV. 
Quota Quota inal 
Territory Table | Table II Ou ta 
1 82.200 68,400 75.300 
2 20,600 13,700 17,150 
3 308,000 342,000 325.000 
4 61,700 55,000 58,350 
5 24,700 17,200 20,950 
6 4,100 10,300 7,200 
7 51,500 48,000 49.750 
8 410,000 411,100 410/550 
9 8,200 6,800 7,500 
10 29.000 27,500 28,250 


1,000,000 


1,000,000 


Company 1.000.000 


British Labor Unrest Analyzed. 

The American Chamber of Commerce in London re 
ports the six main causes of industrial unrest 
Britain as decided upon by the joint committee of em 
ployers and employed appointed at a recent conference ol 
London manufacturers. They are 

Suspicion. 

Fear of unemployment. 

Unfair division of profits and products 
Status in industry. 

Extremist propaganda. 

Economic fallacies. 

Greater co-operation between capital and labor is rec 
ommended by the establishment of departmental com 
mittees and general works councils and the admission of 
labor to a greater measure of participation in the inner 
councils of businesses. 

The American Chamber of Commerce in London under- 
stands that the main reason for dissatisfaction among the 
employers is the tendency on the part of labor to restrict 
output. It was generally agreed that a bettermer t of the 
standards of living would bring increased output 
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Without Wast 
f” THE Cico jar is full of real paste from top to bottom 
? ‘ 
is and side to side. There is no water well to take 
o 
; up room, to run dry, to cause endless jabbing and mix- 
ing. Cico paste is ready for instant use, never gets 
hard, i is usable to the last atom, and sticks like a bull 
dog to a bone. 
If you have never used Cico, there’s a real treat in 
store. It needs just one little word to the stationer 
(pronounced by the way, Sy-co). 
Note the Cico adjustable brush, with the aluminum guard, 
which absolutely protects the —— from contact with the 
Me Moving the guard up or down on the brush handle 
eeps the bristles at *, a pe to pick up just the 
right amount of paste. e guard also serves as a cover to 
the jar, so that the screw ste need not be replaced after each 
"é 1 : using. 
S > - ' . , . 
HI. is one O! the most _ It would not be possible to use the special container with any 
‘~ teresting advertisements other type of paste. 
in the Carter Fall Series. The 7 
1 the Carter Fall Series. The STICKS BEST WHEN SPREAD THIN 
Cross-Sectiondrawing graph- 
ically illustrates: the many THE CARTER’S INK COMPANY 
conveniences of the famous Manufacturing Chemists 
Cico container, In talking Boston New York Chicago Montreal 
Cico to the customer it may 
be helpful to keep in mind 
some of the points that are [5 
brought out in this adver- [5 
tisement, concerning the |i . 
paste as well as the con i 
tainer. They are both 
worthy of your best consid- CARTER INX PRODUCTS 
eration. 5 Writing Fluid 7 Cico Paste Carbon Papers Ty riter Ribbons 
Fountain Pen Inke Photolibrary Paste Copying Inks VelVet Showcard Colors 
Red Ink (Carmine Cemen Drawing Inks Whi nd Gold Inks 
The CARTER’S INK COMPANY Realblack Ink Glue Pencils 6 indelible Inks Violet. Green pa Inks 
x & 8 Ink Eraser Great Stickist Mucilage Stamping Inks Numbering Machine Inks 
Manufacturing Chemists : 
BOSTON NEWYORK MONTREAL CHICAGO [® 
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<The largest: selling quality 
pencil in the world 


ENU 
PENCILS 


Leading stationers in every part of the 
ccuntry are finding this handsome, strik- 
ing counter stand an efficient salesman 
of their VENUS Line. An exact repro- 
duction in shape and color of the famous 
pencil itself, holding 18 dozen pencils. 
Write for information regarding it. 


s==: VENUS 


and 3 Copying Everp ointed 


PEN( CIL 845 


Never requires sharpening 


















5h mo 


Ca ee ie oe. | 
VENUS- Dining tAMERICAN PENCIL CO. NewYorn_ 


oe eee 





No. 3864 VENUS 
Revolving Stand 








®| @ $49 Bs 


The superb VEN US drawing leads in a form 
that appeals instantly to artists, photogra- 
phers and everybody who hates the bother 
of pointing a pencil. 15 degrees, from 5B to 
9H, with a correspondingly marked holder 
for each degree. Refill leads, No. 842, six 
to a box. 





You'll find the Everpointed pays 
WRITE FOR PRICES, ETC, 


American Lead Pencil Co. 


220 Fifth Avenue, New York i 
and Clapton, London, Eng. No. 842—Leads 















































September, 1919. OFFICE APPLIANCE 


Meetings and Dinners 






—— ee 
ET TTR oe 






Richmond Stationers Opposed to Plumb Plan. 


The regular monthly meeting of the Richmond Sta- 
tioners’ Association was held in the Business Men’s Club 
Rooms on Wednesday evening, August 13. Covers were 
laid for an unusually large attendance, which was 
promptly realized at the appointed hour. Matters con- 
cerning entertainment of the stationers at their conven- 
tion in Richmond October 13 to 16 came in for first atten- 
tion. Many committees reported favorably on .the prog- 
ress of their plans. The Hotel Committee announced 
that every room with bath in one hotel had already been 
taken. Reservations from now on will have to be made 
with the other three leading first class hotels. This 
points to an unusually large attendance at the convention. 

\ matter of very grave importance was presented to 
the meeting, and after some discussion, a resolution was 
unanimously adopted, protesting against the Plumb Plan 
of railroad reorganization new pending before Congress. 
It was announced that leading senators and representa- 
tives in Congress were of the opinion that the Plumb 
Plan would pass by default. It was pointed out that this 
was undoubtedly due to the fact that the Labor Unions 
were organized, and although they represent a small part 
of the United States the remaining population is unor- 
ganized, and so far have had little to say in protest. It 
was decided to ferward resolutions immediately to each 
of the ten representatives from Virginia and the two sena- 
tors, protesting against the passage of this bill. 








Connecticut Valley Stationers’ Meeting Postponed. 


Owing to the press of business, and the absence of 
many members because of vacation time, the Summer 
meeting of the Connecticut Valley Stationers’ Association 
was postponed. 

Employes Enjoy Annual Outing. 

On Tuesday, August 12, the employes of the Interna- 
tional Money Machine Company enjoyed the annual out- 
ing provided by the company. 

Promptly at 7:30 a. m. a special train of fifteen coaches, 
loaded to capacity with the joy-makers, left the Reading 
station. Hershey Park was the destination, and it was a 
happy throng that unloaded there shortly after 9 o’clock. 
The day was ideal and it was one continual round of 
amusements, with a short period for fried chicken at the 
luncheon hour. In the afternoon contests of all kinds 
were held on the beautiful park athletic field. Prizes, con- 
sisting of auto-strop safety razors, cigars, etc., etc., with 
many suitable and attractive gifts for the ladies were pre- 
sented the winners. The children of employes were also 
remembered and numerous prizes awarded. 

Following this a large and well balanced orchestra, 
securcd from New York, rendered a delightful concert in 
the park auditorium. 

At 6:15 the ball game was called. Seven innings were 
played without a decision. Score 1 to 1. 

Throughout the day many took advantage of the special 
park amusements, such as bathing, canoeing, bowling, etc. 

The company of happy people who at 8:30 p. m. boarded 
the train for the return trip to Reading, attested the good 
work of the committee in charge of the outing. 


Eberhard Faber Holds a Sales Conference. 


At “the oldest pencil factory in America” on August 
20th, A. W. Williams, sales manager for Eberhard Faber, 
stood before his company of sharpshooting salesmen and 
welcomed them to the semi-yearly conference. 

As a fitting opening and tribute to those of the force 
recently returned from war service, a rousing, if not en- 
tirely harmonic, rendition of “America” was given. The 
boys who buckled on their wrist watches for Uncle Sam 
are: 

Sergeant Robert H. Gibbs, Sergeant Tom Riley (from 
the South, sa’!), Sergeant Joe Campbell, “The Van Dyke 
Kid,” and Lieut. “Aeroplane” Drieu. 

The conference extended over to the 2lst and in ad- 
dition to discussions on the outlook for the balance of 
this year, there was a review of the past twelve months. 
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ECLIPSE PNEUMATIC INKWELLS 


Keep your ink fresh. 


Keep your fingers clean. 
Improve your pen-writing. 
Are made wholly of glass. 


Are 
Preve 


handsome and durable. 
nt wasteful evaporation. 


Have no rubber parts to corrode. 
Have no plunger to stick and splatter. 
Give just the right amount of ink each time. 
Come in several varieties and sizes. 


Catalog free on request. 
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Time 


Made for continuous duty— 


stands hard 


delicate to get out of order, 


or wear out. 
Used in off 
mail,  telegr 
showing the 


Useful in shops to show the 


starting and 
time on jobs. 


A perfect impression 
is assured at all times, 


as the die is 
on a thick 
cushion, and 


ble connection  be- 
tween handle and die assures a square impression. 


Low in cost, 


Sample Impression of ECONOMO them. Can’t get out 

of order. Price with 

Clk ly No. 42 dates, die like 
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Stamp 


usage—nothing 


Practical 

: Durable 
ces to stamp Reliable 
ams, invoices, ” 

. 6 . Pat.Ap- 

hour of receipt. plied for 





finishing 


mounted 
rubber 
a flexi- 


so that every department and every 
foreman can use 
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Louis Melind Co. 


“2 Designers and 
: 3 Manufacturers 
= 183 West Madison St. 
4 CHICAGO, ILL. 
We carry in stock com- 
ue plete line of Numbering 


Machines and Hand 
Stamps. 
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PU LULU 


You'll Say So 


Yourself — 


Two Steel Equipment Men Back in Harness. 

This is a little story of the Caldwell brothers, J. R. 
and A. J., president and treasurer, respectively, of the 
All-Steel Equipment Company of Pittsburgh, Penna. 
Both of these young men served in the army during the 
war and both have now returned to head their prosperous 
retail business in the Steel City. J. R. Caldwell held the 
rank of captain in charge of grenade production at \Wash- 


ee - 
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Perhaps you aren’t satisfied with 
the typewriter ribbons and carbon 
paper you’re handling—good, but 
you think there ought to be some- 
thing better. Well, just send for our 
proposition. We have been devel- 
oping manufacturing methods for 
fifteen years and our product now 
meets a high standard. We believe 
you'll like to handle our goods. We 
won't say here that we have the 
best quality and the best service, 
but we will gladly send you sam- 
ples and prices—and we have faith 
that you’ll say so yourself. 








The Mercury Manufacturing Co. 


Manufacturers of Carbon Papers 
and Typewriter Ribbons 


ROCHESTER, N. Y. 
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CAPT. J. R. CALDWELL. 


ington during the war and his brother, A. J., saw 

seas service as a sergeant of infantry. He has five months’ 

front line action to his credit, including a ten-day advance 
| engagement from the Vesle to the Aisne and a twenty- 
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Why does the Manufacturer have 
his name on the Article he man- 
ufactures? 


If he considers it good adver- 
tising, how much more im- 
portant is it for you, Mr. 
Retailer, to put your Name 
Plate on everything you sell. 


; 7 ee Rey 3a 
THO Mincncll PUBLISHING Co 


Donecerc Bann Ano Ortice Outrintens 
ee NITCHCLL SD. eee 





















Stanley 
Embossed Metal Name Plates 


are attractive, dignified and 
durable. 


Write for samples, and sug- 
gest what copy should be 
used for your name plate. ie 
We wi'l submit a sketch for SERGT. A. 3. CALDWELL, WHO SERVED IN FRANCE 
your approval, without cost | AND BEAKS THE SCARS OF WOUNDS RECEIVED 
or obligation. on RASS 





day advance through the heart of the Argonne forest in 

The Stanley Mfg. Company an attack on St. Juvin. On October 14, 1918, a high ex- 
‘Oh | plosive shell exploded a few feet behind him but carried 

Dept. 0. S. Dayton,"Ohio , A tae 





| away a small portion of the bone in his forearm 
| this misadventure he was in the hospital for six months 
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HERE 1s no time like the present to “jack” 
-up your business! Take it out of camphor 
and give it a good beating. Expose it to the 
light of modern methods, and the breeze of 
scientific speed. Get rid of the dust of ages 
and the cobwebs of inefficiency. 


Modern methods encourage safety, sanity, 
speed and success. 


This 1s the spirit of the 
National Business Show to 
be held in NewYork, October 
20th to 25th, and in Chicago 
November 17th to 22nd. 


NATIONAL BUSINESS SHOW 


The Exposition of Modern Administrative Methods and Equipment 


Frank E. Tupper, Pres. 150 Nassau St., New York 
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TENSION 


Mail Containers 





are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


= 

= 

= 

= 

= 

= 

= 

= 

= 

= 

= 

= 

= 

= 

= a 

= "PRE TENSION line includes open-end 

= tension envelopes, double metal-clasp 

= envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 

= 

= 

= 

= 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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but by careful and patient nursing he has regained almost 
full use of the injured arm. 

Both of the Caldwells came up through the ranks, start- 
ing in the drafting room and then commencing the selling 
of the product. with occasional connection with the manu- 
facturing of steel equipment itself. The evolution of the 
idea of building stock steel office furniture is an open book 
to them. The Caldwells only recently became associated 
with the Pittsburgh concern, making their official entree 
on June 2. 


Allan W. Cox Now with the Davids Company. 


\llan W. Cox, who has had twenty-three years of sell- 
ing experience in inks, adhesives, carbon papers and type- 
writer ribbons, now represents the Thaddeus Davids Ink 
Company in his old territory which he has covered for 
many years. This territory consists of Albany, Troy, 
Schenectady, Utica, Syracuse, Rochester, Niagara Falls, 
and Buffalo in New York, Erie and Pittsburgh in Penn- 
svlvania, Youngstown, Akron, Cleveland, Toledo, Colum- 
bus, Springfield, Dayton and Cincinnati in Ohio, and De- 


it in Michigan. 
| 
| 






ALLAN W. COX. 


Mr. Cox is widely known throughout this territory 
and has hundreds of friends, made during the years in 
which he has covered this field. 


Patriotism in Foreign Trade. 

Rewards make virtue popular as well as“profitable and 
livable. The true American exporter can well adopt this 
creed 

| | will aid in increasing the export trade of the 
United States. 

lI. I will so conduct my export trade as to be a credit 
to American exporting. 

[ll]. In making profits today from exporting I will 
build for profits of tomorrow. 


IV. I will live up to as well as preach the doctrine of 
vO" d exporting 

V. Iwill never forget my obligations to a foreign cus- 
tomer 


VI. In times of domestic prosperity I will remember 
the loyalty of my foreign trade and I will not neglect it. 

The rewards from exporting come in greatest volume to 
those who deserve the rewards.—The World’s Markets. 


Belgo-American Addresses Wanted. 

Many inquiries for American goods are being received 
at the office of the consul general at Brussels. It will 
facilitate the work of the American consul if American 
manufacturers and exporters who have representation in 
Belgium will send him their names and addresses. Hav- 
ing the Belgian addresses of these representatives will 
enable the consul general to submit inquiries to the 
branches without delay. 
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THE FIDELITY AND CASUALTY COMPANY guarantees 
the purchaser of this BONDED COUPON that the material called 
for will be delivered or that the seller will retund to the purchaser 
the price paid for this Coupon See guarentee on back cover 
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KEY KAS 


Saves the Pockets 
Everybody Buys It 


Fits vest, hip pocket or handbag 
without “bulging’’—-flat, smooth, 
neat. Keys easy on, easy off, 
easy to locate, even in the dark! 
Each hook holds two, Can’t get 
lost off, 


NATIONALLY 
ADVERTISED 


in System, Association Men, In- 
dependent and in other maga- 
zines. Wherever there’s a 
pocket, there’s a prospect, and 
women buy them almost as 
readily as men, Made in all 
leathers, to retail from 25c to 
$1.50. Retail prices are: 


Genuine Cowhide 











Real Pig Skin 


4 MOONS ...g.<0s satus oe 
6 Hooks ....... esa been ae 
& Hooks ..... o0 be Cee 
Geat Morocco Lined 
4 Hoes ..pncesvvecca eee 
q © Heeks  ..5i¢s0s00seee 
25¢ \ 8 Hooks ...... PE 


Gocd Pre fit 


We fill orders direct only where we 
have to. We want dealers and allow 
an extra good profit to get them. 
Write for our proposition. 

Write for Big Dealer Offer 

L. A. W. NOVELTY CO.,, 
Dept. P, Springfield, 










RETAIL 
Made in 
All Leathers 
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Big Boston House Occupies Imposing Structure. 


A few points regarding the completed home 

and the history of the concern which has con- 

tributed much to the growth of the filing 
supply industry. 


The large illustration here shown gives striking evi- 
dence of the stature and importance of the industry which 
relates to the manufacture of index cards, guides, folders 
and vertical filing supplies of all kinds. f 

The Boston Index Card Company has not long been in 
this home, which is here pictured, but it has filled the 
building from cellar to garret with its factory, reserve 
stock and executive offices and has -installed machinery 
for the manufacture of its lines. 

The entire top floor of the building is devoted to cutting 
the product. Here special cutting machines handle thou- 
sands of sheets and many rolls of paper every day. It is 


HANDSOME HOME CF 


Startling to know that. two of these machines alone can 
make more index cards in a month than the whole Domin- 
ion of Canada uses in a year. 

The fourth floor of the building is entirely devoted to 
ruling and printing. In the ruling department, which is 
absolutely complete, all operations are handled auto- 
matically and special attachments are installed on the 
machines to guarantee accuracy of work, no matter how 
complicated or peculiar the pattern may be. Speed is also 
characteristic of these machines—a prime consideration 
when quick deliveries are necessary. 

The printing department on this floor is also equipped 
to turn out work with accuracy and speed. All presses 
are automatically fed and especially fitted to print either 
from type forms or from plates. A trip through the fac- 
tory discloses many interesting processes. Special auto- 
matic presses handle long lists of names such as are used 
in town guides, street lists, etc. 

The third floor of the building is given over to the 
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punching, tab cutting, celluloiding and inspection depart- 
ments. Here, too, the processes are full of interest. 
Hardly any layman is acquainted with the fact that over 
400 different knives of various designs and spacing are 
required in a department of this kind, and must be ready 
for use at a moment’s notice. The visitor also finds here 
special machines built to handle orders in large and small 
quantities. 

Since filing supplies must be made with great accuracy 
as to sizes, spaces, rulings, printing, etc., the inspection 
department in a manufacturing enterprise of this kind is 
of great importance. 

The second floor of the building is given up fully to the 
manufacture of folders for vertical filing devices. Here, 
also, are special machines to produce these goods quickly 
and economically. Located on this floor also is an ade- 


quate machine shop in which the company’s special ma- 
chinery is produced. 


\ 


= 





~— 









= 
oN 


fo 


BR 





KSA ZO 


a\ 


ar ae whe = 


\ 





BOSTON 


CONCERN 


\ll of the offices, salesrooms and shipping depar 
of the company are to be found on the street floor. The 
salesrooms are excellently located with show windows on 


tments 


both Purchase and Hartford streets, giving fine oppor 
tunity for the display of merchandise. 

The organization of the Boston Index Card Cor ipany 
is composed entirely of executives who have had many 
years’ experience. All foremen of either sex in the fac- 


tory are people who have grown up in the business and 
each salesman is fully acquainted with the manufac 
processes of the product he is selling. 

The company’s plant is in charge of George E. Car- 
ver, a man of many years’ experience in the manufac- 
ture of the lines which the company produces. This 
gentleman served his apprenticeship with the Library 
Bureau before coming with the Boston Index Card Com- 
pany. He has assisting him an efficient corps of people. 

Albert Devers is in charge of the export, estimating, 

(Continued on Page 155.) 


turing 














Y) 
© 
5 
>> 
Y 
a= 
a 
aD) 
cS 
ww 
YW , 
pom 








es, 
soy 


os rere 
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Imitation LeatherMemo 


. | 





LEATHERIDE 


MEMO BOOKS 


LOOSE LEAF 


"TH covers are made of one piece of 
Leatheride — the most remarkable 
imitation leather ever produced. 


There is no lining to come loose. 


There is no filler board to make the books 
thick and clumsy. 


No plue is used — hence a waterproof 


Extremely oomanpe) light in weight, 
pact and, above all, durable. - 


Their fine appearance will make them 
ncaa <es Be B _ moderate prices we 
One-quarter inch rings, capacity 
Ofty eheets and index, Nine pepular 


en JP con 


IRVING-PITT MANUFACTURING CO. 


KANSAS CITY NEW YORK CHICAGO 
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ACME Staplers are the standard by 
which all paper fastening devices are 
judged. Other machines have been 
placed on the market, a few put into 
use, and then quietly dropped into ob- 
livion. Acme Stapling Machines are the 
oldest, the simplest, the strongest, the 
best. 
THE STATIONER who carries a com- 
plete line of merchandise—who knows 
he can fill any requirement and who 
lets his trade know it, holds a posi- 
tion of strength in his community and 
mak«; the most profit. For his busi- 
ness, the Acme line of paper stapling 
machines is a valuable adjunct. It has 
the features of reliability, convenience, 
simplicity and range. 
The Acme No. 1 is the heavy service 
machine. Where samples of carpet, 
roofing and like materials are to be 
bound it is a particularly useful ma- 
chine. It holds 100 staples. 
The Acme No. 2—The utility machine 
for business offices. It drives a broad, 
flat staple which easily perforates thick, 
tough stock, yet holds thin paper with- 
out tearing. This machine carries 50 
staples. 
The Sure Shot—The old reliable machine 
which can be used by the entire office 
force and still preserve its good con- 
dition. It is the most economical per- 
manent fastening machine on the mar- 
ket, and it holds 100 staples. 
The Midget Binder—Although this ma- 
chine requires very little space on the 
desk, its usefulness extends over a 
wide variety of needs. Every business 
office should have one or more Midgets 
in service. The Midget carries 100 
staples. 

DEALERS, Acme Stapling Machines 
advance your prestige and enhance your 
profits. Write for full particulars today. 


Acme Staple Co., Ltd. 


1643-1647 Haddon Ave., CAMDEN, N. J. 


Canadian European Agents: 
Representative: Progress Typewriter 
Ernest J. Scott & Co., Supply Co., Ltd., 
59 St. Peter St., 8-9 New Zealand Aven 
Montreal Lendon, E. 
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True paper 
economy con- 
sists in using 
right papers. 


ESLEECK?S 


Onion Skin 


and 


Manitold Papers 


are RIGHT for 


important uses 
in every busi- 
ness office! 


These strong, use- 
ful, durable papers 
are sold by leading 
jobbers. 


Ask Dept. O. for New 
Sample Book 


ESLEECK MBG. Co. 


TURNERS FALLS, MASS, 
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Don’t Overlook 


The Cleveland 
Business show 


WEEK OF NOVEMBER 3rd, 1919 
“OHIO is STILL on the MAP” 


™~ 


Business is good, ves, better than in most states, 
thus creating an unprecedented demand for mod- 
ern office equipment throughout Northern Ohio, 
which is our territory. Now is the time to show 
what vou have, if it is new or modern. An exhibit 
at this show means sales. It is the connecting link 


to national advertising at a minimum cost. 


A few desirable spaces open. Wire at our expense 
for full information. 


ACT AT ONCE. This is your show, Mr. Dealer 
and Manufacturer, not ours. 


Tickets of admission for the asking upon 
receipt of stamped envelope. No other 
obligation required. 


Cleveland Business Exposition Co. 
E. H. KLAUSTERMEYER, President C.M. GOBLE, Director 


211 Columbia Building CLEVELAND 
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Big Boston House Has New Building. 
150.) 


All complaints are 
all errors is 


(Continued from page 
and shipping departments 
ated and the eradicating of 


stock room 
carefully investig 





WALTER B. PEABODY, PRESIDENT, 


CARD COMPANY. 


BOSTON INDEX 

of this department. Mr. Devers has 
a year and half in the service as in- 
Devers speaks six languages and together 


a special endeavor 
just returned from 
terpreter. Mr. 
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C. E. DAVIS, Seattle, Wash. 
G. H. PEABODY. Boston Index Card Company. 
with his fund of manufacturing knowledge, is admirably 
fitted to handle these departments. Before entering the 


service Mr. Devers was superintendent of the factory and 





T. CLIFTON NUTTING, 
In charge of Systematizing and Indexing, 
Card Company. 


Boston Index 


upon his return this larger field was opened for him 
wherein his ability has shown marked significance. 


Miss Mary Maloney is in charge of the order depart- 
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Ink Pads of  Diathiskie 
Quality 


Quick drying, fast color ink and highest 
grade felt make Walbut Stamp Pads the 
best on the market. They give clean-cut, 
non-fading impressions in black, red, blue, 
and are mounted in tin 
boxes or on wooden base. Write for prices 
and catalog of our complete line. 


Walbut Manufacturing Co. 


INCORPORATED 
230 Fifth Avenue New York, N. Y. 


Brooklyn, N. Y. 





purple, green, etc., 


Factory: 
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POCKET FILES THAT ARE 
DEALERS’ FAVORITES 


Quick seilers, these little pocket files. The 
kind of a buyer sees, and wants, 
often without the salesman saying a word. 
The absolute limit of value at a low price. 
As a dealer, you have been missing an 
opportunity in not handling them before. 


Write Today for Our Booklet 


zor rds 


John F. Diemer Company 


107-109 Lafayette Street, , 
New York City wf 
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ment and obtained her initial experience in the business 
also with the Library Bureau. 


a ee 


| e [he sales organization of the company is headed by 
This Louis J. B. Soyard, who has made selling a subject of 
study for many years. He is familiar with the filing neces- 

sities of professional men, commercial houses, banks, in- 

BIRD dustrial concerns; in fact, in every walk of life. He is an 

enthusiast on the subject and is able, fortunately, to com 


—— his ideas effectively to the sales organization 

Geo. H. Peabody, a brother of the president of the com 

(Every Standard pany, is the southern representative. He also travels 

Pencil isa Bird) throughout the middle states and in both sections is widely 
known and enthusiastically received. 

Chas. E Davis of Seattle, Washington, takes care of 
* the company’s business on the Pacific Coast, while V. ] 
The Puffin Martin of Minneapolis represents the company in the 

northwest section of the United States. These men, with 


the salesmen from the Boston office, cover every large city 






is a high grade pencil, in the country. 
with finest grade spe- The indexing and systematizing department of the com- 
cially prepared graphite, pany is in charge of ZG Nutting, who directs a staff of 


and is very smooth and 
long lasting. Round:shape, 
finely finished in natural 
cedar, with gilt tip and 
red eraser 


Banded in dozens, 1 gross 
to box. No. 1, 2 or 3 lead. 


STANDARD PENCIL CO. 


MANUFACTURERS 
1822-28 Locust Street 
ST. LOUIS, U.S.A. 
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Néemco Products 
EASY TO SELL 


HE NEMCO Expanded Metal Waste Basket 

has large capacity, doesn’t get out of shape, 
or rust or bend. 

THESE are the reasons why you will find a 
quick demand for them by offices, factories, 
homes, etc. 


NEMCO EXPANDED 
METAL WASTE BASKETS 


are one-piece, steel baskets. They are hand- 
somcly enam- 
y DYN X) eled in either 
Me WM) XK My rich maroon, 
oe ii olive green or 


/ pure white, 
MMM oan 





ALBERT DEVERS. 


twenty experienced indexers in cities throughout the 
United States instaliing, changing and auditing the sys 
tems of the large concerns. 

The president of the company is Walter B. Peabody, 
one oi the best known men connected with the filing sup 
ply business in the country. His experience covers a 
period ot thirty years, for he has been connected with 
such concerns as the Library Bureau, Clarke and Baker, 
and his present company almost his entire business career 
Mr. Peabody is an able executive and a fine type of what 


ddchdubt-dutchutettl htt thtitiltiliility 
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in to stay. 
There’s good 


ISSSSSSSSESSR ESSE SESE SSSSR SSSR SEER RESESSSESERESESE eee eee eee et 


aN a i a’ taeas we are pleased to call the typical American. His office 

WY it Mi strong, han d- door is always open and he is always ready to hear com 

Ni RN WME at on e. —_—. plaint or suggestion from anyone. He is an earnest friend 

WX yah WV baskets, of every employe in the establishment and perhaps has as 

KN Sa V ritefor our spectal many friends throughout the United States as any man 
a ANN Mn a onemneas in the office equipment industry. 
Wy ee) ll ll. 8 Se ee ee » 

Pi Storage and Shipping at Avenel. 
Building The illustration on page 66 of this issue, showing the new 
CHICAGO fireproof storage and shipping building of the Steel Equip 





ment Corporation at Avenel, N. J., shows how modern 
manufacturing methods require exceptional shipping facil- 
+ ities. The end achieved was to provide storage space for 
t ample stocks, and to permit prompt loading direct to the 
cars. The structure is close to the factory and has un- 
usual trackage facilities. Ground space for future exten- 
sions is available. 
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Modern Business Essentials 
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De [_uxe |_ine Loose Leaf Products Incorporate 
All Divisions of this Important Industry— 





Embodying the Refinements of Twenty Years 
Progressive Development and Sold Through 
Dealers with De Luxe Unqualified Guarantee. 


WILSON-JONES LOOSE LEAF COMPANY | 


Largest Manufacturers of Loose Leaf Products in the World 
OUR TRADE MARK YOUR GUARANTEE 


CHICAGO : : : : NEW YORK 
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For the Dealer 








We created our new trade mark for the 
purpose of enabling you to couple up with 
our National advertising campaign and to 
the Trade-Mark that means what it says. ° : ° 

have something that would do justice to our 
good line of tables. It is helping us build 
business and it will help you, if you will give 
it the opportunity. Write for our proposi 
tion to dealers today. 


MUTSCHLER BROTHERS COMPANY 


NAPPANEE, INDIANA, U. S. A. 
MAKERS OF GOOD TABLES SINCE 189¢ 





rr TABLES 


REGISTERED 





S.A 























Esterbrook 
Jackson Stub No, 442 
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The Reputation of 
Esterbrook Pens is 
based on Excellence 


of Performance 
When you, Mr. Dealer, show 


a customer a comprehensive 
assortment of Esterbrook 
Pens, in one of the Esterbrook 
Counter Display Cases, he is 
sure to be satisfied with the 
service. And, he’s sure to be 
satisfied with the pen he se- 
lects. A satisfied customer 
is a strong asset for you. 
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CONSISTENCY 


After having experienced the 


Superior Quality of 
Elsinore Typewriter Papers 


be consistent in your future purchases. 


A line of pers that will help you make 
friends and insure repeat orders. 





Write us. about the new counter dis- 
play cases and signs—Esterbrook Pens. 
THE ESTERBROOK PEN MFG. CO. 


80-100 DELAWARE AVENUE 
CAMDEN, N. J. 


Canadian Agents: Brown Bros., Ltd., Toronto, Canada 


Esterbro OK 





TALOGVE AND DISCOVNTS ON REQUEST 
PaPER COMPANY, Inc. 


131 West 24 STREET NEWYORK NY. 
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Pens “Easiest to sell!” 
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(New Machines—Continued from page 23.) 
surface is folded over the letter head. Addressing the 
flap makes a carbon copy on the letter head. After writ- 
ing, the letter is folded from either side to the width of 
the flap. The letter is then folded so that the addressed 
flap, which has a gummed edge, secures the letter 













The Robinson Wight Printing Company 
PRINTERS. BINDERS. BLANK BOOK AND 


LOOSE LEAF MANUFACTURERS 
MODELEN OF FICE APPLIANCES 
moro 
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CARBO, Oe PES 


Chicago, Tils. 


ome Oevces 
ENVO x 
BLANKS ROYAL 
TRIMIDAD. COLO. aug. 8, 1919. 
wo 34296 om avmcene 2759 morowe Preight wes SO days net 
To 50,000 “Carbo Emvo” Invoices, “25 $212.60 
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The Office Appliance Co. 
Chicage, Tile. 






CARBO-ENVO FORM, OPEN AND FOLDED. 


Two sizes of the Carbo-Envo letter heads are made: 
7x8 and 8%x11, both exclusive of the address flap. The 
Robinson-Wright Printing Company, Trinidad, Colo., is 
manufacturer of the Carbo-Envo forms 





A New Card Carrier. 

\ card case for carrying business and personal cards 
has been designed having no metal parts and being what 
might be called a thin model among card cases. The case 
is so constructed that it will take cards of a standard 





“THIN MODEL’ CARD CASE. 


size without scoring and binding. The case is made in 
two grades, one leather for general purposes, and an- 
other of imitation leather. The latter may be made avail- 
able for printers and engravers who wish to give a case 
free with card orders with their imprint on the case. This 
new case was designed by A. A. Schramm & Company 
of Philadelphia, Pa. 


APPLIANCES 159 





THE “SATELLITE” 


is a Profitmaker 


There is real satisfac- 
tion in offering to 
buyers a typewriter 
stand that you know 
has so many features 
to commend it that 
it will “‘stay sold.” 
Repeat orders make 
profits. The ‘‘Satel- 
lite’? has a growing 
record as a ‘repeater.’ 








9? 2 Ext. 
“Satellite” Is B 

The ‘‘Satellite’’ Is Best Has 
; , is 

Because typewriters like to work Base- 
with it. Its adjustability saves oo 
them fatigue and makes more Check 
work possible. It fits in any office, Table 


large or small, is exceptionall 
g i, XCET 

portable, is fireproot and 
indestructible. 


Write for Dealer’s 


Proposition. 
Where we are open 
’ renresentz ti " 
for rep! ntation, This is Model 3X 





dealers will fiad our 
proposition one that 


is profitable. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N. Y., 
Eastern Representatives. 

















, Okor. Filing Supplies 


A complete line of 589 items, manu- 
factured up to a high standard. . 

Put up in strong, neat containers. 

Prices moderate. 

Exceptional facilities for special 
work. 

Full information with samples sent 
on request. 


Reewrrd. (Gam. >. 


541 Pearl St., New York, N. Y. 


Philadelphia Office: Hartford Office: 
939 Drexel Building 720 Main Street 
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Stow-Davis Matched Suites 


Office furniture is less subject to change or 
replacement than any other class of equip- 
ment in the field. Machines become obso- 
lete or wear out, files and business records 
are outgrown and supplies are quickly de- = 
pleted, but desks, chairs, tables, costumers, — 
etc., (in the ordinary wear of business) re- ~ 
main in service. Quality in furniture — 
therefore deserves first consideration. 


Dealers: Stow-Davis Matched Suites have 
quality. The carving, joining and finishing are 
executed for elegance and endurance. Do the best 
business by selling the best. Write today. 


TH 
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Stowand Davis Furniture Company 
80 Front Avenue, Grand Rapids, Michigan 
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How cual we make good 
if we did not make good 


Filing Containers? 
GALESMANSHIP can win initial orders, 


but it takes merit to insure repeats. 


With Bushnell’s “‘Paperoid Filing Contain- 
ers, repeat orders are usually for new de- 
mands of growing concerns, not to replace. 
Sell them to the Filing Department of an 
organization, and soon every other depart- 
ment will call for them. 








“Paperoid” Filing Containers are com- 
apap listed in Price List No. 37. Write 


or a copy. 


Alvah Bushnell Company 


925-927 Filbert Street, Philadelphia, Penna. 





Attachment for Heavy Manifolding. 

An auxiliary to the ordinary soft typewriter platen has 
been devised, which enables the operator to get a hard 
printing surface when a number of clear and legible cop- 
ies are required. The Pierce Carbon copy attachment 
comprises a metal bar, suspended at the printing sur- 
face of the platen, and held in position on the carriage in 
such a manner that it snaps on and off with ease. The 
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PIERCE HEAVY-MANIFOLDING ATTACHMENT 













operator can turn from ordinary work to heavy mani- 
folding by placing the device in position. When the work 
is completed the device is removed, and the soft platen, 
which is the best for the average run of typewriting 
work, restored to service. The device is made for eight 
different widths of Underwood platens by the Pierce Sales 
Company, Pittsburgh, Penna. 


Rubber Typewriter Platen Twirler. 
A novel design in typewriter platen twirlers has been 
produced, made with a double flange, which assures the 
twirler staying in place. It is made of live, resilient, pure 





THE NIELSON RUBBER TYPEWRITER TWIRLER 


Para rubber. The Nielson Supply Company, 810 First 
National Bank Building, Chicago, IIl., manufactures the 
device. It increases the diameter of the twirler furnished 
with the machine and gives a soft grip, which prevents 
the operator’s finger from becoming sore after prolonged 
service. 


Adjustable Metal Desk Drawer Tray. 

An adjustable metal desk drawer tray has been devised 
for the equipment of the wide shallow drawer between 
the pedestals of a desk. It is made in two units, which 
telescope together, so the device can be used on drawers 
of practically any width. One member comprises fout 
compartments for clips, rubber bands, pins, pens, etc 
The other member is without divisions and intended for 
pencils, penholders, etc. The No. 6 adjustable metal desk 
drawer tray is semi-circular in section, making it easy 
to pick up small objects. 
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They Make Every Customer a Booster 


“Sengbusch” office specialties have proved their merit by success- 
ful performance through years of hard practical use. That’s why 
they make every customer a booster for your good judgment and 
your store. 
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Sengbusch Self-Closing Inkstand 


The sure way to keep ink clean 
and fresh Prevents evapora- 
tion. Saves 75% of your ink bill. 
Saves pen points, time, worry, 





The IDEAL 
} MoISTENER 





and expense. 
Ideal Sanitary Moistener 

The “Quick and Easy” way to 
moisten fingers, stamps, envel- 
opes, labels, etc. Durable, clean, 
and handsome. Made of glazed 
white porcelain, with nickel 
hearings. Nothing to wear out. 


Sengbusch Self-Closing Mucil- 


age Applier The sensible way to use mucilage. Clean, convenient, eco- 
nomical, efficient. Easily refilled. Moulded in one piece of genuine hard 


rubber, with nickel plated cap 


: Qe 
Get our catalog and circulars with your imprint FREE, 


-Closi Milwaukee, Wis. SENSBUSCH 
Sengbusch Self-Closing Inkstand Co. Mitwaukee, w Musa Avetck 
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B & P STANDARD COLUMNAR RULED PADS 
FOR ACCOUNTANTS AND BOOKKEEPERS 


HE wide variety of uses for columnar ruled these pads, which are extremely useful in making 

pads places them foremost in the stationery statistical and analytical reports of all kinds. 
field as one of the biggest, most salable and 
profitable items handled by the stationer. 


There are thousands of other uses for ruled 
pads, and they are used in one form or another 
Accountants and Bookkeepers are large users of in every office, counting-room or shop. 


Made in two 


grades: Rulings: 4, 
“Manhattan 7, 11, 14, 18, 
Ledger” paper, 21 and 25 
white, and columns in 
“CanaryBond” both grades. 


paper, yellow. 





For detailed description see page No. 137, catalogue No. 45. For prices, see price list No. 7 dated Noo. 1, 1918. 


BOORUM & PEASE CO. NEW YORK, N. Y. 


Makers of Blank Books and Loose Leaf Devices 
TTT LL 
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waa . Modern Office 


—its appearance, arrange- 
ment and operation—is best 
equipped through an as- 
sembly of 











Imperial Desks 


Our designs aim for that harmony which follows the practical grouping of related units. The 
general effect is pleasing, while each individual desk performs according to the plan laid out. Im- 
perial Desks dress an office and facilitate its operation. 


Particulars in Catalog No. 19. Write for your copy. 


Imperial Desk Company 


Main Office and Factory 


Florida and Devon Streets 
Evansville, Ind. 


Export Office 


25 Whitehall Street 
New York City 
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NOTHING EQUALS 


GENERAL REBUILT 


Remington, L. C. Smith, Royal, Monarch, Smith Premier, Oliver, 


UNDERWOOD Typewriters 


At wholesale we furnish the quality, service and security you will eventually demand. 


GENERAL TYPEWRITER EXCHANGE, Inc. 


35 York Street, Brooklyn, N. Y., U.S.A. 


FOREIGN AGENCIES: 
ENGLAND: Thorp & Martin Typewriter Co., FRANCE: Frégy & Co., 
Cc. | 


y 








79 Queen St., London, E. 5 Rue des Filles St. Thomas, Paris. 
HOLLAND: Ruys Handelsvereeniging, SWITZERLAND: Theo. Muggii, 


ANANZ 


Post Box 612, Rotterdam. Bahnhofstrasse 90, Zurich. 
BEL agg os T. de Prins & Co., ITALY: Cesare Dall’Orto, 
Rempart Ste. Catherine, Anvers. | Via Roma 6, Genoa. 

PHILIPPINES. Frank & Co., INDIA (East): British Typewriter Co., j 
Manila. 5 Old Court House St., Calcutta. i 
SPAIN: P. R. Chown, AFRICA (BELGIAN CONGO): Barreira & Silva, 

Balmes 12, Barcelona. Matadi. 
es (East): Karimijee Jivanjee Co., DOM. REP.: Jose Gabriel Aldebot, 
O. Box 19, Zanzibar. Duarte Num. 28, Esq. Libertad, Santiago. 





Wholesale distributors in the above respective territories of 
GENERAL REBUILT TYPEWRITERS. 
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“Claspall” Package Fasteners. 

Economy of cord has been effected by the use of 
gummed tape, but packages secured by that medium are 
sealed against postal inspection. “Claspall” fasteners pro- 
vide a package that passes the postal requirements. Pack- 
ages thus sealed are readily opened for inspection, and 
secured in an instant after being opened. The device com- 
prises two pieces of gummed paper. A brass tongue is 
secured in the end of one; a hole is punched in the end of 
the other. The strip is bent back on itself where the hole 
is punched, and where the tongue is fastened, thus rein- 
forcing the device. In practice the parcel is wrapped as 
for tying with string. The two Claspall units are fastened 
to the tucked flaps of the wrapping paper, and the pack- 
age is ready for delivery or mailing. The device is made 
hy the Twindisk Company, manufacturers of advertising 
and office specialties, St. Louis, Mo. 





Fastener for Punched Paper. 

The “Duo”: fastener, devised to bind papers punched 
for 234 centers, has a novel feature in the nature of the 
top guard. This is of wire, and it does not obscure the 
records owing to the small space required. The rounded 
edge of the guard also affords a better bearing surface 
for the fastener when it is bent. Cushman & Denison 
Manufacturing Company, New York, N. Y., make the 
“Duo” fastener. It is packed fifty in a box, and made 
in two sizes: No. 1 with prongs 1% inches long, and No. 
2 with 2% inch prongs. 


Recent Bond Papeteries. 

Old Hampshire Bond has appeared in papeterie form 
in two sizes for gentlemen and three for ladies. Regent 
and Royal Club are the numbers for men; Empress, 
Dutchess and Princess are the papeteries for women. 
The same stock is furnished in correspondence cards, 
boxed, and also in tablets and typewriter papers. Several 
finishes are provided. The Hampshire Paper Company, 
South Hadley Falls, Mass., produces these items. 





Novel Notebook Holder. 

The Line-a-Time copy holder possesses a novei feature 
in that the indicator guide is stationary and the notebook 
travels. The holder attaches to the back of the type- 
writer and brings the notes in a position for the stenog- 
rapher to follow easily. The lever controlling the mech- 
anism is placed at the side of the keyboard. 








Heavy Duty Catalogue Case. 

Catalogue Case No. 32, recently put on the market by 
the United Leather Goods Company, Jersey City, N. J., is 
adapted to carrying heavy as well as light papers. It is 
made of selected leather, with straps all around, and has 
an extension lock. 


The Greywood Enveiope Sealer. 

\ recent addition to the various types of envelope 
sealers is the Greywood, made by the Greywood Manu- 
facturing Company, Lynn, Mass. The claims made by 
the manufacturer include simplicity and speed. 


Profits of Art Metal Construction Company. 


The net profits of the Art Metal Construction Company, 
Jamestown, N. Y., manufacturers of metal furniture, steel 
filing cabinets, metal partitions, etc., were $317,306, or 
$2.18 a share; compared with a deficit of $168,758 in 1917, 
when the war injured the company’s business. Shipments 
for 1918 amounted to $5,435,508, compared with $3,387,212 
in 1917.—Printers’ Ink. 





Noiseless Typewriter Company Raises Wages. 

\n increase of ten per cent in wages has been granted 
to the employees of the Noiseless Typewriter Company, 
Middletcwn. Conn. The week has been reduced from fifty- 
four hours to fifty hours. 


Gaspar Takes American Agency at Liege. 
The Monroe Calculating Machine Company has added 
Liege, Belgium. to its list of foreign offices. Leon Gaspar 
is the newly appointed agent who has exclusive selling 
rights for the Monroe in Belgium. The address is 31 Rue 
Sohet, Liege. 
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SPECIFY 
The “APSCO” Line of Pencil Sharpeners 


TWIN CUTTERS STAY SHARP INDEFINITELY 
WILL NOT BREAK LEADS 





Chicago Chicago Giant Model 
Standard Model Sharpens Every 
Sharpens Standard Pencil and Crayon 

Pencils 


There is present everywhere a big demand for 
better made pencil sharpeners. Don’t lose your 
share of this business. 

The JUNIOR, WIZARD and DEXTER are our 
quality hand feed machines. 

The DANDY, IDEAL, and CLIMAX No. 2 are 
our quality automatic feed types. 

Stock and sell the “APSCO” line of pencil sharp- 
eners, paper fasteners and clips, and you will find 

PROFITS WORTH WHILE 


Write for Descriptive Catalogue to 


The Automatic Pencil Sharpener Co. 


1503 Garland Building CHICAGO, ILL. 











A RELIABLE TRADE-MARK 


GIVEN A CHOICE, the trained office worker will 
select Star Manifold Linen for all routine forms, 
orders, correspondence: For every purpose where 
a legible, reliable and durable copy is required, 
this paper is the star performer in the business 
world. 
STAR MANIFOLD is a high-grade linen writing 
paper in tissue weight. The writing surface is 
excellent, the texture is firm and strong, outlast- 
ing long, hard use. Made in seven colors and white. 
Have you Dexter's Star Manifold in stock ? 
If not, send today for samples and prices. 





C.H. DEXTER & SONS, Inc. 


WINDSOR LOCKS, CONN. 
a 
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THE NEW IMPROVED “EVEREADY” 


IS ALL THAT ITS NAME IMPLIES 


THE PAPER 
FASTENER 
THAT IS ALWAYS 
READY WHEN 
YOU NEED IT 


RAPID and POSI- 
TIVE IN ACTION 


CANNOT CLOG 


An efficient little machine, making its own staples as required, 
from a roil of specially prepared metal tape. One operation 
forms the staple and fastens together your correspondence, 
invoices, enaaiadings. etc. Also handles post cards, blotters, 
etc. Used by many concerns for sealing pay envelopes. Light 
in weight, attractively finished in japan and nickel—an ornament 


to any desk. 
CHEAPER THAN CLIPS 
Staples made the “Eveready” way cost you but |%c. per 100, 
and, as each roll of tape makes 5000 staples, you arc saved the 
annoyance of constantly refilling the machine. Carried by lead- 
ing stationers everywhere. 
DEALERS, WRITE US 


For our Big Five Point Proposition outlining five distinct 
ways in which we help you sell Eveready Fasteners. List 
price $7.50, including one roll of Eveready Staple Tape. Ad- 
ditional rolls of tape, 75c. 5000 staples per roll. 


EVEREADY MFG. CO. ¢ BOSTON 
80 Boylston Street BOSTON, MASS. 














For 
All 
Around 
Use! 


‘“Penart”’ 


Combined Writing 
Fluid and Fountain Pen 
Ink meets every need 
for a blue-black fluid. 
The most fastidious 
bookkeeper enjoys 
writing with “Penart” 
and the road salesman 
has good words for 
“Penart” when he gets 
back from a trip, and 
calls for a drink for his 
fountain pen. 





“Penart” is a blue-black ink with gallo-ferric 
bese. It writes blue, and quickly turns to a 
permanent, intense black. Writes easily and 
smoothly with steady flow, and does not 
corrode the pen. 


Write for our new catalog, describing a superior and 
complete line of Inks and Adhesives. 


The Commercial Paste Company 
Columbus, Ohio U.S.A. 
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SHOULD THE EXPORT MAN- 
AGER TRAVEL ABROAD?r 


ONE OF A SERIES OF PAPERS ON DIRECT EX- 

PORTING. BY WALTER F. WYMAN, SALES AND 

EXPORT MANAGER OF THE CARTER’S INK 

COMPANY, BOSTON, MASS. REPRINTED FROM 
THE WORLD'S MARKETS 


directing in person the world trade of his enterprise, 
or should he be a frequent traveler in foreign climes? 

Let’s see how it works out in practice. Surely if we 
run baie over the list of well-known export executives 
and note the established practice we can arrive at the cor- 
rect answer in an eminently practical way. Only we 
can’t! 

There are Pelham, Gallup, Hillyer, Landau, Beaumont, 
whose telephone numbers could as well be their foreign 
cable addresses. There are Gregory, Laighton, Rockwell, 
O'Connor, Mayo, whose absences abroad are less frequent 
and of shorter duration. Then there are Morse, Sheppard, 
Brooks, Parmenter, Warren, whose export journeying pre- 
ceded their most active export work and to whom, for 
some years, journeys have been within this country. 

And of the scores upon scores of other able export ex- 
ecutives the same division and classification could be as 
easily made. 


S directin AN export manager cling closely to his desk 


On Road or at Desk. 

Nor is it possible to make rules because of product or 
form of export sales endeavor. Cases are right at hand 
where, in directly competitive products, one export man 
ager catches the 5:45 p. m. train with commendable regu- 
larity while his export brother and rival calls “home” 
the country he sees least of all. There’s a line of men’s 
furnishings in which there are six keen export compet 
itors. The only conclusion that can be reached is that 
two-thirds are wrong as far as the right place for the ex- 
port -manager is involved. 

For two makers have their export manager on the ex- 
port road an average of six months a year, two others 
lose their export manager on short infrequent trips; while 
the largest and smallest in point of sales have to change 
the calendar each morning on their export manager’s desk 
to avoid his criticism, for he reports each morning, rain, 
shine or sleet. 

The export managers who travel widely and frequently 
give cifferent reasons for their practice. “My product is 
new to foreign markets. I need to look the ground over 
in each and every country before I can work out the right 
sales attack,” one will tell you. “Ours is a natural agency 
line. The selection of the right firm as agents on our ten 
year basis means too much to entrust to any salesman,” 
says another. “Every year there comes up some big 
problem that requires a man on the spot who has both 
knowledge and authority,” says a third. “Personal touch 
is what our line needs. I’ve got to shake hands and get 
closer to our big accounts than anyone can who has to 
sell them merchandise,” explains still another. 

Travel Gets Buyer’s Viewpoint. 

To pass on to the second group—the men who make 
shorter trips either in point of time or distance, and who 
make these only annually or biennially. “I frequently 
find that a plan made at the desk doesn’t appeal to the 
merchant. So I get to some easily reached country and 
try it out on the ground under my own eyes and see where 
the trouble lies,” says a well-known New Yorker. “I get 
stale on ideas unless I get away from my office and get 
out where our goods are being sold,” says another. “Our 
West Indian man is good up to a certain point but he 
never gets underneath a customer’s skin. So I drop into 
Havana, Santiago, Ponce and San Juan every year or so, 
do some entertaining, get out among retailers and con- 
sumers, play up to the best accounts and around with 
some of the newer customers and make them feel that I’m 
their one good friend in their lines,” a third recently 
wrote me. 

“I like te go over new territory once before I send a 
salesman,” comments a fourth. “Sometimes I do some 
selling—when the temptation is too strong. Usually, | 
don’t because it impresses the larger prospects to find 
someone who isn’t anxious or even willing to sell. Then 
when our salesmen do hit the new trail I know more about 
their work at the start than they do. And they know I! 
krow it and send in orders in place of weather reports.” 

Now for the stay at homes. “Exporting is selling here, 
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OLLE 


TYPEWRITER 


Announcement to the foreign trade 


A remarkable 


new feature has been added 


to the “MOLLE”. 


Now equipped with from one to five dead 
keys especially adapted to all foreign languages. 


Foreign characters and dead keys do not interfere with standard keyboard. 


Molle Typewriter Company 
Oshkosh, Wis., U.S. A. 

















THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAX NUMBERING MACHINE 
Patented, other Patents Pending 


Six Wheels 

I to 999,999 
Three 
Movements: 
Consecutive, 
Repeat, 
Duplicate. 








CLIMAX NAME PLATE DATER 
Patented, other Patents Pending 





ANSWERED 
JUL 15°20 


Facsimile of Imprint 


“CUMAXS 


THE TRAUT & HINE M’F’G. CO. 


A SERIES of CLIMAXES 


The Greatest TIME SAVERS on the MARKET 


[hese Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 


of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAK LINE DATER 
Patented. other Patents P. 





Our proposition for 
dealers and agents in 
all countries of the 
world is an attractive 
ene. Write for our 


illustrated catalog. 





1 UNION SQUARE, NEW YORK CITY, U.S.A. 


123456 FACTORY, NEW BRITAN, CONN., U.S. A. JUL 15°20 


Facsimile of Imprint 


Expert Department for Eurape and the British Empire, 9 and 10 Cheapside, London, E. C. 


Facsimile of Imprint 
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Notice of Change of Name 


In order to more aptly describe our business, 
which is that of making dust and water proof 
flexible covers such as are used on typewriters, 
adding machines and the like, we have changed 
the name of our concern to 


TEXTILE COVER CORPORATION 


Typewriter Specialty Company 
54-56 Franklin Street 
New York, N. Y. 




















OLVE the problem of 

efficient office arrange- 
ments. They facilitate the 
convenient placing of desks 
to advance work in a 
straight line. Comfort fac- 
tors are embodied in Bent- 
ley & Gerwig Desks, so 
that a full day’s work in- 
volves no fatigue. 
Bentley & Gerwig Desks 
“dress the office.” Design 
and finish typify “class,” 





Bentley & Gerwig Desks 








BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 


and impress the visitor 
with the character of the 
business. You build for 
the future when you sell 
our product. Our catalog 
will convince you that 
Bentley & Gerwig Desks 
are good business builders. 
You know how  satisfac- 
tory desk service brings 
business to the other de- 
partments of -the office 
outfitter’s store. 
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there and everywhere,” one writes. “The man to travel 
is the salesman. If he isn’t big enough and good enough 
to represent the house and sell goods, too, then make him 
big enough. If you can't do that fire him or resign. One 
of the two is at fault.” 

Organizer Stays at Home. 

Says a second, “I’d be the last man in the world my firm 
should send abroad. My abilities, such as they are, are 
in inside and outside organization and development of men 
and sales. If | put in twelve months in a year, forgetting 
vacations for the moment, I can hire, train and 
abroad two good new salesmen each year. .I can handle 
the enlargement of our inside export organization and in 
New York and Washington protect our interests that 
otherwise would not receive adequate attention.” 

“There are a lot of things to be said in favor of the 
‘stay-at-home export manager,” writes a good friend of 
all export men. “We've been in the export game sixty- 
three years and we have good friends, entitled to the best 
we have to offer, and they are scattered from Madagascar 
to Siberia. We tried having our export manager make 
long trips and short trips, but it wasn’t a square deal to 
our foreign trade. Situations were constantly coming up 
that couldn’t be handled by three-cornered letters or ca- 
bles. Our inside force was mechanical at times when 
they really should have been intelligently active, but, of 
course, couldn't be without a helping hand.”’ 

From Pennsylvania comes this frank comment, “You 
guessed right. It was a big mistake for us to send — 
out ‘to see things at first hand.’ We, or rather he, did get 
big European orders, better and larger connections than 
any salesman could have been expected to land. But we 
couldn’t and didn’t get well-balanced distribution else- 
where. Then the war hit us without enough export sales 
outside Europe to pay his salary. I estimate that a quarter 
of a million dollars in profits would hardly cover what we 
lost by not keeping him at his desk building up a world- 
wide export business for us.” 

Says a fourth, “Don’t you think some of these traveling 
export managers are blind to what they lose? Our man, 
- , who has Chile, Peru and Argentina, wrote me only 
the other day that he met — , of ———-,, their new 
South American salesman, and found him in disgraceful 
shape. The one and only reason for this—at least as I get 
it—is that our good friend, —— who is never at head- 
quarters long enough to sit down—hired this man, gave 
him a sample kit and a blessing and turned him loose. I 
question if all the good work — does himself on his 
foreign travels will offset this and the New Zealand affair 
of his company with which you are familiar.” 

Deciding On a Trip. 

I was recently present by request at a conference be- 
tween the general manager of a long-established New 
England manufacturing enterprise and his able export 
manager—a man who enjoys the intimate acquaintance of 
many who will read these lines. The question had arisen 
as to the wisdom of a trip—not a remarkably long trip, by 
the way—and this general manager defined his views in a 
way that will interest every export man. 

“Have you ever stopped to analyze yourself and your 
work?” he said to the export manager. “It has struck me 
very forcibly at times that you were as truly a general 
manager as 1am. To you, I am really an outside counsel. 
All export activities focus on you: To you our credit de- 
partment looks for mature judgment on the very vital 
credit factor—kind of representation. To you it looks for 
an intimate knowledge of territorial developments that 
require sympathetic handling of collections. Mr. Robinson 
(the traffic chief) depends on you for decision on unusual 
packing demands. He looks to you in emergencies con- 
nected with export licenses, preferred treatment of export 
orders when a sailing is missed, and the like. 


send 


Subordinates Mass Facts—Executive Decides. 

“Then think of your relation to the production depart- 
ment. Your assistants can dig up facts, compare sales 
with past sales. But when it comes to tendencies, to de- 
velopments within your own brain largely. to the probable 
demands a year in advance, you alone can render us real 
service. Take that case you discussed with me within a 
week. Because the war seems over, you are willing to 
drop that export special C-82 line. Your reasoning was 
excellent. Yet in your absence no one could have con- 
vinced me of its wisdom. You couldn’t have done it by 
cable 

“Who in our employ could have secured Morton’s pass- 
port in time to save a month’s heel-cooling for him? Who 
could have straightened out that Christchurch ‘anti- 
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All prices on 


Brass Cuspidors 
are withdrawn 


July 25, 1919 


No change in price 
of Steel Cuspidors 


The Ireland & Matthews 
Mig. Company 


Detroit - Michigan 


al 





To:—The Dealer who is 
always looking for a 
good seller. 

From:—The Manufac- 

turer who Supplies 

the dealer’s wants. 











“Economy” 
Vertical Files 


Have you seen 
the latest in our 
new economy 
letter files built 
in two, three, 
and four drawers, solid 
cabinets, and ycu can add 
on to these drawers if you 
need them. Something the 
trade has looked for and 
you did not have it. Now 
is your chance, the prices 
are right. Write today. 


“BENTSON” 


Transfer Files 


Get full dope on our transfer 
files before placing your 
orders. 


The Bentson Mfg. Co. 


Aurora st I. 








New York Representative: 
Mr. Harry Hertwig 
925 E. 13th St., Brooklyn, N. Y. 
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dumping’ matter? Who could have proved to the War 
Trade Board that our Caracas agent should come off the 
Enemy Trading List? Who could have handied that Cape- 
town super-Englishman who arrived so unexpectedly? He 
told me that your home life was the deciding factor in 
throwing P. & R. overboard. 

“Could you have developed from abroad, Marcus, whose 
report last morth showed the greatest promise of any man 
in our traveling ranks at home or abroad? Would he have 
been with us today if you hadn’t been here when he 
jumped back from Havana after two weeks? Where would 
our East Indian business be if you had not been in a posi- 
tion to start it on the long-distance and tie it up in person 
within twenty-four hours? 


Personal Contact Essential. 

“There's that side of it. Now, as to this trip, use your 
own judgment. I believe that there are times when the 
desk is a costly place for any sales manager, president, 
export or general manager. If a man’s worth is measured 
solely by the hours he spends at his desk he occupies a 
peculiar position. Every man must realize that there are 
times when personal contact of the one man who is most 
familiar with all details is essential. It was with you in 
that Java matter. That would have justified a flying trip 
to Java quite possibly had you not been able to put the 
agency across in New York. 

“But don't undervalue your worth here at headquarters. 
Don’t forget that what you can tell in a five-minute chat 
with other department heads might mean hours of search 
and even then wrong decisions in your absence. Keep in 
mind that their export time is best employed, not in in- 
vestigations, but in action based on conferences with you. 

“Travel when it is worth the all-around sacrifices it en- 
tails. Travel when it means profits. But this is true. It 
is only fair to deduct from your achievements on the road 
all losses and expenses of your absence.” 


Experience Meeting Suggested. 

There’s lots of room for the experience and views of 
export men on this most important subject. Let’s spare 
a moment and get them together. Those who travel widely 
and frequently will kindly tell us how they keep their 
DOUEEAEEACEEEAEAER EATER ands on the reins while absent or to whom they delegate 
their duties and authority. Those who make less frequent 
trips, particularly where no emergency treatment is in- 

volved, are asked to state frankly their reasons for these 

f trips, what they accomplish and what unfavorable devel- 
opments, if any, result. Contributions from those who 

PEEREE constantly direct their export work from headquarters are 
round out the consideration of the pros and 


desired to 


THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distances between rfunch 
holes and to any size of paper. 

Advantages acknowledged in numerous testimonials. 
The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 


TUUUCEEULUCECEEOACOCUEUACEEREOOUASUCUOAUCLUGOGEEOUEOOCESOAUGUSOUCRELOLSUGEEOGOUGEOOUUEEDOUOOOEOUAENER?: 





(Chicago Office, Frank Z. Woods, M¢gr., 180 No. Market St. 


PUTT 


AT 


cons. 
In return for these letters you will receive in these 
MASTERGAUSE pages a little later, not only country-wide views collated 
and analyzed, but also some very definite suggestions as 
THE DOMINANT CARBON PAPER to ways to compensate both for absences from the export 


desk and absences from any foreign travel. These sug 
gestions are already being collected. There is still room 
tor more. 


Mastergause is a Carbon Paper a ae) 





Revelation! It is the stenog- Export Manager Takes Vacation. 
’ . Theodore T. Malleson, export manager of the Royal 
raphers delight! It answers Typewriter Company, recently returned from an extended 
° trip abroad. He is now enjoying a vacation in New Eng: 
the Carbon Paper question as land, but expects to return to Europe in October. Mr. 
° Malleson has probably traveled as much as any man in 
it has never before been this field. He has made the circuit of the globe once and 
has covered parts of it many times. He is thoroughly 
answered. informed on. customs and trade practices in all countries 


He is at home in Wellington, New Zealand; Bangkok, 
. . Siam; Vladivostock, Siberia, and elsewhere in Europe, 
For your own satisfaction com- Asia, Africa or Australia. He has a very extensive ac- 


quaintance among the dealers of all countries. 


pare Mastergause with any 0 eR a 
other sheet of Carbon paper. Michigan Drug Concern Holds Show. 


The Michigan Drug Company, of Detroit, Mich., is to 
be congratulated on the first centennial anniversary of its 
birth. Properly to celebrate this event, the company 








° . . 

Peerless Carbon & Ribbon Mfg. Co. held a show recently. The Joseph Dixon Crucible Com- 

pany was among those who put on exhibits. This exhi- 

UNITED STATES: 113 West Broadway, New York, N. Y. bition was in charge of the genial Dixon representative, 
EUROPE CANADA, Toronto Charles Orth, of the Chicago office. 

39-40 Shoe Lane 176 Richmond St., West a 
een This year’s earnings on Underwood Typewriter are run- 
» - ning close to $35 a share on the common stock.—New 


a =¢ York Commercial. 
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Associate Endurance with Winnebago 


1 We have perpetuated the virtues of those original Americans— 
the Winnebago Indians—in our name. The original Winnebagos 
led the neighboring tribes in industry, skill and endurance. 





MUU UL AUVTVWLUOLUSOHUTIOGLLLAV HILLS ANNUAL E 
08 0) 0 
So we contrive shape and finish Winnebago Desks and Tahles so 


as to enhance the industry and skill of user, and the material and 
workmanship as a guarantee of endurance. Send for our catalog. 


Winnebago Furniture Manufacturing Company 
Fond du Lac, Wis., U.S 

















YOUR GRANDFATHER’S ADVICE 


You can not do better than to select 


Diebold Fireproof Safes 








They never failed ME—they will not fail YOU 


Diebold Safe And Lock Company 
CANTON . OHIO. 
ESTABLISHED 








DIEBOLD FILING SAFES 


Bring System and Efficiency 
to any office 


A product of the same skill and abil- 
ity used in the construction of Die- 
bold Vaults, safeguarding the funds 
of your community. 


Diebold Safe & Lock Co. 


CANTON, OHIO 
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The Steel Waste Basket 


With Rubber Cushion Corners 








Here is the most satisfactorv and 


; DEALERS profitable basket you can handle. 
Write today for our special offer. 


It will pay you. 


METAL OFFICE FURNITURE CO. 


Grand Rapids, Michigan 















































No. 500 Perpetual Magazine Clutch Pencil 


SIX LEADS—-GUARANTEED FOR ONE YEAR 
Put Up in Individual Boxes—Display Case with Each Gross 





Why do the JOBBERS want this? 
Why do the RETAILERS want this? 


BECAUSE 
There is MORE PROFIT for both JOBBER and RETAILER than any 
other pencil on the market—and we DELIVER the goods. 
No article at any price is good if you can’t get it. 


THE PENCIL THAT IS NEVER DULL 





RETAIL WRITE FOR JOBBERS QUANTITY PRICES BETTER 
FOR The handsome display case with each gross hee HE 


50 CENTS Sample dozen $4.00 per dozen. Extra Display Case $1.00 each 
DELIVERY OCTOBER FIRST 


THE HOGE MFG. CO. :: 45 John St. NEW YORK 
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MARKET TENDENCIES 


SOME COMMENT UPON CON- 
DITIONS AND PROSPECTS IN 
THE PRIMARY MARKETS 


much change of late in their general aspects. In 
fact, we have come to recognize that the period of 
low prices upon some of our staple raw materials termi- 
nated with the outbreak of the great war. In some such 
cases the war served to fix a date, but was not itself the 
determining factor, though it served to advance the per- 
ception of a situation already developing. Probably this 
holds true particularly with regard to native hardwoods. 
In years past we have been extravagant in our use ol 
black walnut, oak, etc., until today native black walnut—a 
truly beautiful furniture wood—is as nearly extinct as the 
buffalo which once roamed our plains by the million 
While there are still supplies of oak, 
minishing, and unless we heed the warnings of those 
know, our children or our grand children will refer rever- 
ently to the oaken desk that grandfather used. Elsewhere 
in this issue is a timely warning on this very subject by a 
gentleman who is in daily touch with the domestic hard- 
wood situation. His words should be heeded, else we 
shall one day be left to draw what’ comfort we can from 
the fact that tropical woods are still available and that 
limited supplies of gum or eucalyptus wood can be grown 
in certain parts of our own country. 


ONDITIONS in the primary markets have not shown 


they are fast di- 
who 


gives little promise of lower raw material 
consider the advance in the cost of 
the outlook for a much lower 
cabinet 


This situation 
prices, and when we 
skilled and unskilled labor, 
range of prices in the finished desk, chair or filing 
seems remote indeed. 

But we do look for 
general conditions settle down into the normal channels 
of peaceful industry. Such conditions, however, are not 
coming tomorrow nor next month—two years hence, per- 
haps 

The upheaval through which the world has gone has 
very directly affected supplies of materials in some impor- 
tant lines. Europe once supplied considerable quantities 
of hides which were converted into leather, but the war 
has reduced the number of European cattle so that that 

of supply is practically nonexistant. This applies 
to all domestic animals from which leather is obtained. 
Furthermore, the use of leather was increased to a certain 
extent and its production diminished by the transfer of 
workers into military life. With fewer hides and no 
workers in tanneries or factories, the burden of leather 
production has been thrown upon the Americas. 

It is logical to expect the leather shortage to right itself 
in a reasonable period. In the meantime, industry is dis- 
tinctly richer by the invention of several admirable sub- 
stitutes which will retain a permanent place in production. 

Iron and steel, of course, were most directly affected by 
war-time demand. The production of the crude metal 
was made to keep pace with demand only by heroic ef- 
forts.. When the demand for guns, projectiles, rolling 
stock, etc., ceased there was a certain surplus, but the re- 
sumption of civilian industry took up the slack. The blast 
furnaces have increased in number, however, and 
much capital invested, so that the industry has emerged 
from the war immensely strengthened. When the iron 
fields of northern France are again producing and the 
English furnaces once more get into their stride we may 
perhaps !ook for the level of iron and steel prices to set- 
tle gradually into something like former figures. But 
here, too, we must consider the higher wage level, which 
is always a big factor in production. 


a gradual stabilization of prices as 
} 


source 


been 


it is hardly logical to expect lower 
Our domestic pulp woods—and in 
Canadian product—are diminishing. 
development of ocean traffic will 


In papers, cards, etc., 
prices for some time. 
this we include the 
The resumption and 


bring Norway again into the field, however. Then, too, 
other substances can be adapted to paper-making pur- 
poses. For rag paper we are still dependent upon do- 
mestic supplies and it will be some time before any con- 


siderable quantity of rags can be imported from abroad 
Materials for the coarser papers seem to be available. 

We might continue well through the stationers’ stock 
and discuss market tendencies, but a very little considér- 
ation will convince anyone who has read standard works 
on economics that the law of increased demand and di- 
minished supplies will continue for yet some time to be 
the ruling factor in our markets. 


Zar 
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The Handiest Filing Cabinet Ever Made and All That Its 
Name Implies— 


Aulo: DA SK 


Most complete and compact de- 
vice ever made for office and de- 
partment managers, attorneys, 
bankers and others. 























25% lower cost than any section- 
al cabinet of equal 
grade and capacity. 
Try One 30 Days 
FREE 
Catalog showing all 
kiads of filing de- 
vices, desks, special- 
ties and supplies sent 
on request. 


The Automatic 
File & Index Co. 
143-159 Pearl Street 


GREEN BAY, WIS. 








The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to | 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are } 
in good physical shape. 

One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 











Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 


usage. The C. L. is made in five capacities, Each is capable of 
100 per cent expansion. 

Use our large capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. | 
Reading CINCINNATI, OHIO 
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A Letter from Australia. 
By J. W. KerrLewe Lt. 
Note—ZIt has been some years since we have heard from 
} s W. Kettlewell and we are very glad indeed again to see 
his well-remembered handwriting. In the following letter 
Mr. Kettlewell describes some of the needs of Australia and 
New Zealand and we believe that his observations will be of 


9 
Ask for 9G 488485 
interest to people on this side of the Pacific. He says 
66 INCE the end of the war there have been born 
S into the world the inspiring elements of hope and 


rs trust that peace will continue even with those who 
= were the most aggressive; also with those nations who 
FLUID merely looked on. Is it feasible and justified to expect 

all of them to slip back into the routine of business con 

ditions prevailing before the upheaval or will trade filter 
into new channels? If the latter condition should occur, 


It has that pleas- is it not a fact that Australia and New Zealand have se- 





° cured sufficient prominence through the fighting quality 
ing blue color of their soldiers, combined with their attractive and in- 

teresting characteristics, to be seriously thought of as a 
you a I ways factor in the world’s new shuffle for trade and expansion 
. ] by immigration? We are so far removed from the great 
liked sO we l. centers of operations that it is impossible for us to judge 


correctly our position. Are we inflating ourselves like the 


frog when he attempted to outdo the ox in importance? 

Changes to a We consider with all the emphasis that truth and belief 
produce that these territories can be made the best and 

dense black. most profitabie within the shortest time and that they 
: offer the foremost opportunities for capitalists and others 
Insist on possessing resource and energy. The men who made 


America are thes ort of fibre we are waiting for 
KELLER’S “These magnificent, beautiful and richly productive 
countries require an immense increase of population from 
the outside, population of the right sort, for development 
Made by is what Australia and New Zealand are languishing for. 
The Creator in his unlimited consideration, goodness and 
The Robert Keller generosity to mankind produced these continents and 
stored them with lavish richness to enable those with 
Ink Co. vigor and application to participate in the creation of 
those comforts for mankind which financial power makes 
i i ssible. 
Detroit, Mich. possible. 
Australia is repeatedly referred to as the country of 
labor troubles, rabbits and droughts. It is remarkable 
how the small, bad points are always exaggerated and re- 
membered, entirely submerging the superlative elements 
and essentials. The repeatedly quoted three supposed 
detriments to Australia’s progress when tackled by those 
with reliable and efficient knowledge are disposed of quite 
as quickly as fog when the sun gets to work. Occasion- 
ally labor troubles happen because paid secretaries, or- 
ganizers and others are desirous of retaining their lucra- 
tive billets and they are entirely devoid of feelings of 
loyalty to the country and to the genuine interest of the 
Trades Hall Unionist. 

“Rabbits are an untold asset, for even with our bur- 
lesque population for many years very considerable quan- 
tities have been exported. Furthermore, there is always 
a heavv home consumption. Those engaged in trapping 
and killing are few, though they can earn betwen four and 
six pounds sterling a week per man. It is not an arduous 
method of earning a satisfying wage, but it is fairly 
lonesome. 

“Droughts occur about every seven years, but only in 
one of the six states at a time. It seldom happens that 
two of these states are affected at the same period. A 
general drought comes only about once in every twenty- 
five to thirty years. Stock live in the open all the year 























oo —- P # : 
Wright Desks are carefully Ea round. Hard feeding is almost unknown because the grass 
: is always to be seen. Those who write or speak in a hap- 

and thoroughly built for hazard way of the dreadful and lingering Australian 
that long term of useful- droughts are ventilating assertions that are quite outside 
: of the arena of accuracy. It is idle and unstable gossip 

ness which steady conserT- and for some unexplained reason often obtains credence 


. ‘ ° and for a time the absolute truth is rejected. 
us S : ; "e , 
vative American Busines “Without in any way desiring to express reflections on 


is likely to need. - your climate and that of Canada, it is not to be forgotten 
that for six (?) months in each year the feeding area for 
stock is entirely covered with heavy falls of snow and 
yet this occurrence is not referred to by the public or 
by the newspapers as a drawback nor does it deter big 
masses of immigrants from pouring into the United States 
2 k C and Canada, and yet this seven years’ partial drought is 
Wright Des ompany eternally held up against Australia. Comparisons are gen- 
Rockford, Illinoi erally ill-natured. That is not my desire. My sole wish 
OCEIOrG, snols is that people of your territory and in other countries 
shall become practically interested in Australia and New 
Zealand so that our very limited population will quickly 
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The Original Non-Shine to the Front! 


The fall season is the best time to sell Non-Shine Chair 
Pads. Business men appreciate their usefulness, espe- 
cially when their routine has been broken up by vaca- 
tions and they are about to settle back to the job. Every- 
one knows that clothing is high in price and wants to 





save his, as long as possible. All you have to do is, 


show him how. 


The Polar Line of office specialties includes a wide 
variety of labor saving office devices. Every one is a 
live one and a good seller. \Vrite us for our new com- 
plete 32-page Catalogue of the Polar line. 


POLAR MANUFACTURING CO. 


101-107 N. Marshall Street 
PHILADELPHIA, PA. 


























HERE IT IS! 


The ADDING and LIST- 
ING MACHINE you have 
been waiting for—at a 
price you are willing to pay 


THE DUCO. 
$150.00 


DUCO Features: Adding capacity 99,999.999.99, ‘‘Clear’’ Signal. Red totals and sub-totals. Items indexed appear in a 
straight line exactly as they will be printed. Entire list instantly visible. Symbol printing non-add key. Split device for 
listing and adding two columns (cost and selling price, etc.), simultaneously. Separate column correction buttons. Four- 
inch handle pull. Absolutely accurate. Well made and fully guaranteed. Quarter, eighth or twelfth fractions—$15.00 extra. 


CHOICE TERRITORY AVAILABLE. SALES AGENTS AND DEALERS HAVING © 
SELLING ORGANIZATIONS WRITE OR WIRE 


THE DUCO ADDING MACHINE Co., ST. LOUIS, Mo. 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 
them. 





Write for 
Catalog New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 





Iorg. 




















Notice of Move to Larger Quarters 


We have moved our General Offices and Re-Manufacturing Plant from 
the old location where we have held forth for several years at 316 
Broadway, to the new location 


326-330 BROADWAY, NEW YORK CITY 


Here we will have more than double the floor space previously avail- 
able for turning out the famous 


Ramer Re-Manufactured Typewriters 


We fully appreciate the fact that the future will constantly demand 
more and more of typewriter rebuilders, and we are prepared to take 
care of the increased trade. Dealers are looking to us to supply them 
with machines in greater quantity, and we are making a heavy invest- 
ment in space and new equipment because we have complete faith in 
the business future. 





We invite vou to visit our new place and we solicit your inquiries for 
prices. 


WHOLESALE TYPEWRITER COMPANY 


W. W. RAMER, President 
326 Broadway New York City, U. S. A. 








| 
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be increased by numbers of your good progressive cit! 
zens. Also by those of other portions of the globe of the 
same type. It would repay them beyond estimation to 
vet acquainted with these two countries, for there is any 
quantity of territory for them to operate upon and almost 
unlimited mineral and other wealth waiting development 
by man. More people would furnish a channel for estal 

lishing a better and more friendly spirit of interest be 
tween us and a satisfying international trade to our mutu 

advantage would be the natural and gratifying result.” 


Office Appliances’ Guest Book. 

The foliowing gentlemen from other cities have in 
scribed their names in our guest book during the past 
month 

C. H. Ames, the Ames Supply Company, New York, N 
Y.; W. A. Cochran, Teetor Adding Machine Company, 
Des Moines, Iowa; A. L. Tredway, Stockton, Calif.; L 
Cowie, Washington, D. C.; Thomas McGowan, Grand 
Island, Neb.; C. E. Davis, Seattle, Wash.; George E. Mont 
gomery, representing Thomas A. Edison, Inc., and the 
Dalton Adding Machine Company, Los Angeles, Calif.; 
C. M. Gable, Cleveland Business Exposition, Cleveland, 
O.; George E. Whitehouse, editor of “Impressions,” Lon- 
don, England; Rex C. Boyd, Indianapolis, Ind.; F. Lindsay 
Ryan, Excelsior Supply Company, Sydney, Australia; W 
J. Kennedy, Skinner & Kennedy Printing & Stationery 
Company, St. Louis, Mo.; J. C. Chapeck, director of sales, 
National Typewriter Company, Fond du Lac, Wis.; 
George W. Marsh, St. Louis, Mo. 


New Firm in Toronto. 

J. H. Damp, for fifteen years manager of the supply de 
partment of the United Typewriter Company, has organ- 
ized the firm of J. H. Damp & Co. and has opened an es 
tablishment at 104 Richmond street West, Toronto, Can 
ada, for the sale of office supplies, typewriter ribbons and 
carbon papers, duplicator supplies, etc 


Changes in Big Reading, Pa., Organization. 
Several changes of importance have been recently made 
in the selling organiation of the International Money Ma- 
chine Company. 
Robert Hay has assumed charge of the Pittsburgh office. 


Mr. Hay has represented leading adding machine com- 
panies in Pittsburgh for the past ten years. He isa sales 
man and manager of ability.—The company’s Philadelphia 


office is now in charge of P. I. Robbins. Mr. Robbins was 
with the Burroughs Adding Machine Company as a senior 
in the Boston office and later was manager of the Wales 
office in Providence ee 3 Mr. Robbins is placed in 
charge of the International’s oldest office, and his past 
experience and the excellent start he has made in the 
Philadelphia territory are assurances of his continued 
success.—C, F. Turnell, for some time in charge of the 
company’s Charleston, W. Va., office, has been trans 
ferred to Denver, Colo., where the company has just 
opened a new office. Mr. Turnell is admirably fitted by 
experience and ability to blaze the trail in this new terri 
tory. F. R. Royer, who has been a junior salesman in 
the New Haven, Conn., and Boston, Mass., offices and 
later a senior at Charleston, has been placed in charge 
of the Charleston, W. Va., office —Lieut. Noel Campbell 
has just secured his discharge from the U. S. Army and 
returned to the international Money Machine Company 
After a short stay at the factory he will again take his 
place in the selling organization. 


Troop Takes Boston Davids Office. 


G. A. Troop is now representing the Thaddeus Davids 
Ink Company, Inc., with offices at 17 Milk street, Boston. 
Mr. Troop is a man of much experience in the selling 
held and is well known throughout the eastern and New 
England cities. 


Draft Records Well Housed. 

The Shaw-Walker Skyscraper reports that the draft 
records of the United States Army are to be housed in 
steel files. An order has been placed for a $35,000 equip- 
ment, which assures the safety of important papers which 
have been temporarily filed heretofore. 


NJ 
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If your requirements are: 
Speed 


Quality 
Convenience 






and 
Economy 


Whether in form letter work, imprinting lit- 
erature, printing letter heads, envelopes, office 
forms, leaflets, etc.— 


If you are interested in properly equipping 
yourself for such work—investigate— 


The Multicolor Press 


The most practical office printing device on 
the market. 
Lisenby Manufacturing Company 
Factory: Fresno, Cal. 


Address all correspondence to General Sales Department 


417 So. Dearborn St., Chicago, Il. 











Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 





‘ 
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ILE Some Excellent Retail Advertising. 
y sy M. F. Devaney, a stationer, office equipment dealer 
% “~ . ae = e 1 I 7 » 
: DN and printer, at 435 Exchange street, Geneva, New York, 
% is a firm believer in advertising and has evidence that ad- 
vy vertising Days His announcements consistently appear 
% in the local newspaper and Mr. Devaney has developed 
i 
: JOHN 
4 0 \ 
‘“ re Was « filing clerk im a@ local office. He was always gelling 
i in wrong with the boss and getting his calls regularly, because 
5 R he was unable to find things when wanted. The climax came 
Y one day recently when the man higher up had a party ow 
Y) the long distance wire and asking hurriedly for some important 
vb specifications had to wait an unusual length of time to ge: 
y, them, toll charges being piled up, he immedfately gave John 
V the call of ‘his young life. Happening just before lunch hout 
uy } John firmly decided to quit his job, knowing that it was not 
‘% ay his fault but being unable to muster courage to tell the boss 
u ns what the ‘real trouble was. Meeting a friend at lumch aud 
Y) a. telling him his troubles the friend advises that when he re- 
my N signed to give reasons so that his successor might not have 
Yi $x the same trouble. This John did in a straightforward way 
Y ar with thé result that he was told to get 
4 ’] 
4 A] 
Mt) P| 
Y Do you use them? If a PHILIP 
‘% e ™ 
Mw not, write us and a AN The purchasing agent and go to Devaney, Printer, and get 
+ . & : 1 
% rele) AN some wp-to-date filing equipment of the celebrated Shaw Walker 
\Y will give you pr ay line (Built Like a Skyscraper) They purchased a complete 
y that you s h oO u ld. tr outfit of wood and steel as the need for each was apparent, 
f ay indexes including the celebrated Ideal Index folders, cards, 
y tk sectional units and card cabinets. They were particularly 
‘% a impressed with the 1070 steel filing cabinets with skyscraper 
"Y A) construction and the absence of bolts and nuts, each joint being 
¥5 N welded. As their business was allied with the constructlon 
vy Ar field they appreciated this point more than the average buyer. 
Yj $x John’s troubles were over and he was so pleased that he in- 
“4 x ay vited the boss and the purchasing agent to accompany him 
uy DU-RA BUL CA RBON & RIBBON CO Ds to Smith Opera House, tomorrow afternoon to enjoy the con- 
y . ; zani ; 
\Y Douglas Street and Third Avenue ay cert of that wonderful organization headed by John Phillip 
4 
Y BROOKLYN - NEW YORK an 
NY i A 
v5 ay 
y B §6Laura 
: ‘ 
u At Was one of those very attractive young ladies one 
SAPP ODODOD OD OD OD DOD TD OD Do DPT OF SSSSSSSsSss, might find in any community. having a _ bost of 


friends, the most intimate we will call 


GLADYS 


Laura after coming out in society and tending the 
social functions for a short time met and conquered 
and arrived at that stage of her career where she 


Announces 


her engagement and thinking about the necessary 
formal announcements does as many of the readers 
of advertisements in the ladies magazines 


Sends Out 


to mail order houses for samples and prices on en 
graved announcements and invitations, but as she 
was not very much impressed with the quality and 
appearance of these and as 


EFFICIENCY=$$$$$$$$ Her Marriage oo. 


to play safe and order her engraving from Devaney 
Printer, which included not only personal cards for 


Without a Sperry Arm holding your future se but wedding cake boxes. annotincements, 
{—in easy reach 


desk phone always) Sut of the way The Invitations 
TWO EXAMPLES OF HOW M. F. DEVANEY PUTS OR'G 
INALITY INTO ADVERTISING. 








you have not attained the highest 
pinnacle in office efficiency. 


a style which is in many respects distinctive. His ad 
If true in your case—every desk vertising is a little bit out of the ordinary and is so ar 
° ° ranged as to attract the eyes of the readers. We repro 
phone in town is your prospect. duce here a couple of Mr. Devaney’s advertisements. We 
+ are sure that dealers in other parts of the country will 
“It must be a Sperry to be the best. be interested in his work. 
ee ’? ————————— 
Guaranteed for five years. Manufacturers Move Offices. 

; ® ps : The Accurate Office Supply Company, manufacturing 
Write today for dealers’ discount. stationers and distributors of office supplies, have moved 
Address Dept. 37. their offices from 112 East Twenty-third street, New 


York, to 119 East Twenty-third street, and have estab- 

KELLOGG SWITCHBOARD & SUPPLY C0. lished their factory at 240-242 East Twenty-fourth street. 

The company, under the direction of R. Orthwine, has 

CcHICcCAGo been established about five years, specializing in manifold 

Exclusive General Distributors systems, loose leaf devices, special forms, stock and spe- 
cial envelopes, etc. 























September, 1919. OFFICE APPLIANCES 177 


niininiiintinininii’iGTiinii@iii (thi i" xiii aaa, 


Wabash Better Grade Folders Have No Competition 











Wlustrating a Folders, the backbone of supply 
Square Cut folder sales, when sold on a quality Mlustrating a 
with the square i siege SERA ies ake Printed tab folder 
basis, have no competition, make 
edge across the top. ‘t- } Pr tion % 
Back flap projects 4” better satisfied and more repeat Printed nameand, 
above the front flap. customer:, keep stocks clean and Made in letter and 
Made in letter, cap show more profitable sales. Cap sizes 
| and inveice size. 








There are always exclusive selling features 
about the supplies designed and made at Wabash. 





ap a eee te Use Wabash Sample Sets—_ SAE 1 
They Help Make Better Folder Sales. aaa o 
folder witha bellows 


at the bottom which 





| | “Mitastrating a tabbed” 
folder showing projection | 
j 












/ on the back flap. 



















/ Prpectegaremeteie, | wera ony The Wabash Cabinet C0. ssousssce sreateider ts toll 
across the top. all bhi h | better class Main Salesrooms, Executive Offices FILING ru of papers. 
Made in letter: cap vi Sus me and Factories SveTe Ms Made in all styles. 
| and invoice size. ; J -~ 1 Established 1883 Wabash, Indiana Ag, an weights and sizes. 
a 
Zale lelelelelelelelelelelelelelelelelelelelelelele! POLO LO LOLA Le OOOO OOOO OOO alee eee eel eee leleletefe] 
= | 
IE The New Amfil 
1 . 
= Non=-Blooming Platen 
S IGHT years ago we offered the dealers a 
2 platen material which we guaranteed not 
=a to harden. 


We are now ready to furnish not only a non-hardening 
platen, but also the AMFIL Non-Blooming Platen, 
which will go a long ways toward eliminating paper 
feed difficulties. It grips the paper. 


LOLOLOLOLOLOLE: 
A 


dhe 






Ou 


While the AMFIL platen has___ the sulphur has also been the 
given good service, there has cause of glazing and con- 
been a glazing feature that sequent paper slipping on 
we have wanted to eliminate. many makes of typewriters. 
Sulphur is the ingredient in The newest AMFIL platen 
all rubber compounds that positively does not bloom. 
blooms and sparkles and will It has already been sold to 
turn the blackest and cheap- dealers who have been quick 
est compound into a new _ to recognize the new feature 
white rubber. This bloom of as a valuable improvement. 


POA 


leLOlelelelele 
1 


Lelelele! 


i a O 


The house of AMES stands for quality, improvement 
and service. We are located in four large centers for 
convenience and prompt service to the trade. Let us 
serve you. 


Ames Supply Company 


607 So. Dearborn St., Chicago 82 Duane St., New York 
507 Mission St., San Francisco 1627 Champe St. Denver 






A Little Bit 
Added to 
Our Tale 








- ; 
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The 
Furnas Line 


Accounting Machine 
Desks 

Stationery Supply 
Cabinets 

Umbrella Stands 

Telephone Tables 

Waste Baskets 

Office Tables 


Costumers. 








’ THE is your bee-line to quick sales. Every office needs Furnas Products, 
FURNAS || and will buy them on sight. Where else can you find so complete a 
LINE _¥ line of accessory office furniture—designed for office use; to harmo- 


nize with office styles, and to withstand office handling? 





If vou don’t sell the office accessory furniture, 
many pieces will be bought haphazard from 
household furniture dealers. You lose the 
profit—the customer lacks the harmony you 
can readily supply from the Furnas Line. 


You can round out your sales of office desks 
and chairs by including the accessory furni- 
ture that adds both to the convenience and 
appearance of the office. 

Write for particulars. . 


Furnas Office Furniture Company : Indianapolis, Ind. 
Chicago Display: 511-15 South Wabash Avenue 

















Paper Fasteners and Punches 


We illustrate leading styles, which are recognized as the most practicable types of office devices. 
They save labor and do good work. 


The Samson 
Eyelet Tool 


For binding all cor- 
respondence, legal 
documents, etc. It 
punches a clean, ac- 


No. 1 Samson 


The Ajax 
Hand Punch 


Eyelet Fastener 


Will take inter- 
changeable 
punches and dies 





curate hole and in sizes from 1/16 

clinches the eyelet in. to % in. diam- 

perfectly. eter. Furnished 

with 3/16” punch 

Special and die unless 

Samson otherwise speci- 
Advantages The new automatic eyeletting device ss 


which binds paper, cloth or leather, 
The patented and has a thousand time-saving uses 
spring collet in office and factory. Useful in any office 
prevents the Ajax Eyelets—<Actual Size 
eyelet slip- 


The No. 1 Samson Hand Punch is made of 
drop forged steel, attractively nickel plated. 


oie Se. % 


€, a ce 
| Long 2 Medium 3 Shert 
Packed in Boxes of 500 


With one stroke of the lever, the Ajax 
punches the hole, inserts and clinches 
the eyelet. The Ajax Fastener takes 


ing out of position. The gauge fixes 
the margin exactly as desired. 


Samson Zinc Eyelets for Samson 
Eyelet Tools. Rust-proof, made espe- 
cially for the Samson eyelet tool— 
packed 500 to box (ten boxes to ecar- 


Use 








ton). Two sizes—ilong and short. Sam- 
son Eyelets, with the Samson Eyelet 
Tool, assure best results—but any stock 
eyelet can be used. 


the three sizes of Ajax rust-proof eye- 
lets shown without any adjustment. 
Remember, Mr. Dealer, every machine 
sold creates constant demand for Ajax 
Eyelets. 


Opening between dies, 
soft 
steel up to 20 gauge, and paper, cardboard, 
leather, etc., up to \% inch in thickness. 


Throat, 1% in. deep. 
% inch. Will punch sheet iron and 


Write for our complete catalogue at once 


Machine Appliance Corporation, 351 Jay Street, Brooklyn, N. Y. 


Canadian Representatives: 


Menzies & Co., Ltd., 


439 King Street, 


West, Toronto, Canada. 
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William R. Floto. 
Floto of the 


On Monday, August 18th, William R. 

Ravenswood Office Specialties Company, Chicago, passed 
beyond. He is survived by his widow, three sons and 
two daughters. The interment was at Graceland Ceme- 
tery. A host of friends, including many in the station- 
ery field, paid their last respects. 

Mr. Floto was born in 1861. Something of his long 
experience in the stationery field is indicated by the fact 
that he was the first employe of the C. S. & R. B. Com- 
pany which later became the Wilson-Jones Leaf 
Company and which was formed by O. C. Schultze and 
John Cordes, with whom Mr. Floto worked during the 
company’s early growth. In 1911 William R. Floto with 
O. C. Schultze formed the Ravenswood Office Specialties 
Company, the growth of which was a matter of justified 
pride to Mr. Floto, for the story of the growth of the 
Ravenswood Office Specialties Company is one of the 
romances of business and outside of Mr. Floto’s family 
was his biggest interest in life. 

The sympathies of Mr. Floto’s numerous friends and 
acquaintances in the field go out to his widow and chil- 
dren. 


Loose 


- % & 
Harry A. Lee. 


Harry A. Lee passed away at his home in Atlantic City, 


N. J., early in August. He was proprietor of the Pen 
Shop, on the Boardwalk. 
x 
J. Fred Dietz, Jr. 
After an extended illness J. Fred Dietz, Jr., died at 
his home in Cincinnati. The widow survives. He was 


vice president of the J. F. Dietz Company, manufacturers 


of desks. 


‘ok & 
Hosmer H. Billings. 


\fter a prolonged illness Hosmer H. Billings passed 
away at Elmira, N. Y., August 3, aged seventy-one. He 
had conducted a stationery and book business for fifty 
years. 


‘ou % 
M. P. Jacobsen. 


M. P. Jacobsen was struck by an automobile and killed 
in New York in August. He was connected with the Wal- 
but Manufacturing Company. A brother, Charles Jacob 
sen, is connected with the Walbut Manufacturing 
Company. 


also 


“ oe © 
James H. Sperling. 

James H. Sperling. formerly president of the wholesale 
stationery house of E. H. Walsh, Inc., New York, passed 
away at Long Eddy, N. Y., where he had gone for his 
health. He was thirty-two years old. About two years 
ago he was elevated to the office of president, upon the 
death of Mr. Walsh 


“Machine Bockkeeping Insures Accuracy.” 


Commenting on a recent installation of machine book- 
keeping, “The Columns,” of the Illinois Trust & Savings 
sank, Chicago, printed the following 

The new system of machine bookkeeping makes errors 
entirely out of the question. Posting is accomplished 
direct from checks to the ledger. The work is then turned 
over to the next girl who puts entries on statements. To- 
tals are proved every night and then, the following morn- 
ing, ledger and statements are compared, giving a double 
check on all entries. 

\ battery of twenty machines now handles the complete 
set of city books, eliminating the journal entirely, to say 
nothing of the double insurance against errors. 

Che desks for machine work are positively unique. The 
machine fits in the center and there is working space on 
both sides. A feature of the special desk is the cover or 
top which can be lifted up, transforming the desk into a 
bookkeeper’s desk instantly, 
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| Agents wanted | 
| to sell a new 

Self-Feeding 
| Duplicator 


This duplicator will make 50 to 75 
copies of handwriting or typewriting 
in3to 5 minutes. The required num- 
ber of blank sheets are placed in the 
paper tray, from which they are fed 
one at a time to the duplicating film, 
by drawing this paper tray down and 
depressing a spring bar. 

Complete outfit, printing surface 
9x15 inches, $40.00. 


Liberal discounts to the trade. 


THE 0. BECK DUPLICATOR CO. 


i 474 BROADWAY NEW YORK 


Lacie cesses sete simes:sniinsamiliiaalaaannn 





The Machine With a Future 


ICTOR 
and Calculating Machine 





Adding 









Offers bet- 
ter value for 
the price than 
any machine ever 
built. It is light, 

portable and compact, 
and is every inch an adding and calculating 
machine. Ask any user what they think of the 
Victor Adding and Calculating Machine 


We offer unusual oppor<unities 
to high class representatives. 


Victor Adding Machine Company 


817-825 W. Washington Blvd., Chicago, U.S. A. 
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Office Equipment Exposition in Indianapolis. 

An association of representatives of modern office ma- 
chinery, furniture and stationery and office supplies in 
Indianapolis will put on an exposition of their products 
at Tomlinson Hall in November. The displays will em 
brace practically all machines, wood and steel furniture, 
and supplies. 

It is the intention of the Indianapolis group to make the 
association permanent. Three meetings have been held. 
At the first of these meetings, Rex C. Boyd, manager of 
the W. K. Stewart Company, office supply department, 
was selected secretary, and W. W. Brown of the Monroe 
Calculating Machine Company, treasurer. These gentle- 
men will appoint committees to draft constitution and by 
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> laws for report at a meeting in September. The association 
; will not only put on its annual expositions in Indianapolis, 
> but at its regular meetings will consider all subjects which 
2 make for increased efficiency and the advancement of the 
2 STOCK CERTIFICATES ; industry . 

2 MORTGAGE NOTES, DIPLOMAS, — 2 : i ae 
2 BONDS : Those present at the last meeting were: William T. 
; — : Barnes of Barnes & Co.; O. Sunstrand, Sunstrand Adding 
2 STOCK CERTIFICATE BINDERS Machine Company; O. K. Van Ausdall, Edison Dictating 
4 Machine Company; John A, Demberger, Office Appliance 
‘ : ’ Company; Rex C. and G. F. Boyd, W. K. Stewart Com 
§ PERFECT ATTENDANCE CERTS. - Pt pag op ag ag pe Rh alag a dng Matalin yr Sat 
§ INSURANCE POLICIES i pany; F. G, Page, Yawman ¢ wrbe Company; »rass, 
> CERTIFICATES OF AWARD secretary Fulton Office Supply Company; A. K. Sykes, 
; — Elliott Addressing Machine Company; C. W. Ellings- 
> BOUND AND |LOOSE- -LEAF - worth, Elliott-Fisher Company; R. W. Cassell, Addre SSO- 
2 CORPORATIONjJRECORD BOOKS , graph Company; John M. McIntire, American Multigraph 
; —= ; Sales Company. 

2 QUALITY ART BLOTTERS Practically every representative of office equipment in 
§ CALENDAR CARDS the city of Indianapolis has signified his intention of join 
> MAILING CARDS ing the organization. 

4 eerrnereray - _— n tas 

§ Ae WEST BIST S An Interesting Window Display. 

5 SAMPLES ON REQUEST: x eS 

> ' \ The illustration presented here shows a window display 
2 of inks and adhesives made by the C. M. Geer-Dunn Com 
$ pany, 320 Cherry street, Jamestown, New York. The 
> 

> 

> 

5 

4 

2 











“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
} in. binder. 
Service — Efh- 


ciency —Econ- 





STATIONERY WINDOW IN JAMESTOWN, N. Y 


display, pyramided as it is, presents a striking picture. 
This company as it is now constituted, is comparatively 
new in the field. On March 10, 1919, the partnership 
known as the C, M. Geer-Dunn Company was organized 
at Jamestown. The two members of the concern are 
men of long experience in the stationery field. Both are 
energetic, progressive men. 


Write Now 
omy. Can you Then there’s ae age 


A New House in New ‘Weven: Conn. 
the Hand Kramer & Warner have opened a new store at 320 Stat 
“ Ty) e C c < : ie ne a 5 Sto! Ss 320 State 

Model “BUMP street, New Haven. The company is agent for metal office 

furniture, fireproof safes, filing cabinets, plan-files, steel 

‘ . pe ' “he fs rae 

that dealers call “Old vault equipment, office furniture, including desks and 

Reliable. chairs, tables, wardrobes, costumers, etc. It also handles 

A r fastener filing supplies, loose leaf devices and general office sup- 
~ ° plies. The company consists of E. A. Kramer and P. W. 

that'll never cause arner 

2 - ; 

you a moment’s worry. A steady producer for awe 

the trade. Display these models. They will do W. S. S. Grow Bigger. 


the rest. The War Savings Committee has supplied distributing 
stations in several Eastern states with “Treasury Savings 

BUMP rare FASTENER COMPANY Certificates,” with a redemption value of $100. These 
a Crosse, Wis. certificates will be available all over the country shortly. 

poten? em resentative The August price was $83.80 each. Holders of the $5.00 
1919 War Savings Stamps of the value of $100 may con 


vert the stamps into a Treasury Savings Certificate 


beat it? 
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Pe. » Chicago Glass Desk 
: Pads Facilitate the 
Day’s Work 


The writing bed is mechanically smooth, does 
not scratch, and affords a pleasing working 
surface for pen or pencil. In its crystal 
depths lie the desk worker’s memoranda of 


Chicago Glass Desk Pads active use—prices, addresses, telephone num- 


bers and other papers required for convenient 





Open 


are made in two sizes: 18x24 and 20x36 reference. Any papers easily changed or new 
inches, Che glass can be raised at will . hen data inserted. Men handling heavy, sharp 
making changes in the memoranda. This 


cornered samples can place them on the Chi- 


standard pad is made of green leatherette; ‘ ‘ 
cago Glass Desk Pad, and avoid scratching the 


the bottom is covered with felt, which pre- 
vents marring the finish of the desk. finely-finished furniture. 


Write today for particulars and discounts. 


217 North Clinton Street, 


Chicago Mirror & Art Glass Company, CHICAGO, ILLINOIS 


Established 1890 




















OUR CUSHION SPEED KEYS made of black, white or green rubber for all 


Typewriters remove this glare, preserve the eyesight, increase speed and save repairs. Ours are the 
original and guaranteed for one year. 


SALESMEN 
| : AND 
ee REPAIRMEN 


Increase your in- 


A; Bas ipapral come by handling 
; va pam ae ae 


Write us for propo- 
sition. 


“ARR ii ee 





QUOTATIONS TO DEALERS. $1.50 single keyboard set. Lots of one dozen $1.35 per set. 
Rubber platen twirlers mounted on Display Card $1.00 per dozen. F. O. B. Factory. 


Imperial Manufacturing Co., 301 Washington St., Newark, N. J. 








182 OFFICE APPLIANCES September 


TUVHTELTERTOAETOETVETT EOIN TEED TORIESEOTOPEE NTT TITTLE TAT LLATALT LL RPT LTT 
TT Ht 


bbiitinnrenincacnensntvnaerstnitrite nner 


“DUO” Uv. Fastener 


For Standard 23-inch Punching 


WET LRE NNAT 





Will Bind from Two to 1,000 or More Sheets into a 
Book —Just Build Them Up. 

Wire Shield Allows Every Word on Top Sheet to Be 
Seen—Nothing Obscured. 














Packed in Boxes of 50 Fasteners 
No. 1 (13 in. Promgs)........... $11.25 per M. 
Pat. Feb. 22, 1916 No. 2 (23 in. Prongs)........... $12.75 per M. 
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Write for Samples and Trade Prices 


CUSHMAN & DENISON MFG. COMPANY 
240 West 23rd Street NEW YORK 


411 
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There is only one reason why the Lightning Letter 
Opener is so popular among concerns having 


Pm : heavy incoming mails and that reason is the fact 
that it saves the valuable time of executives, depart- 
ment heads and correspondents. 





The general consensus of opinion among the 
thousands of users is that a Lightning pays for 
itself in not more than six months’ time. 


Our booklet “The Lightning Method” tells the 
whole story and gives the names of prominent 
concerns in your locality using it. 


Model HC (Hand Operated) LIGHTNING LETTER OPENER 
OPENS TWO HUNDRED LETTERS PER MINUTE 


THE BIRCHER COMPANY, Inc., ROCHESTER, N.Y. 
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Some very desirable territory open for experienced office appliance: 











Speed Spells Success 






for posting machine accessories The ALLI- 
SON is pronounced a speed marvel by those 
who use it. 

Compactness, convenience, security, and 


simplicity are combined in this case. 
A maximum capacity for a minimum space, 
including a thirty degree cut for the sheets. 
A metal brace, hinged underneath, prevents 
tilting, and avoids the use of racks or other 
devices to be thrown around when not in use. 
without locks. 


Cases are made with or 
individual 


Lock Cases are furnished with an 
key in duplicate. 

No getting ready is necessary; see that the 
brace is in position, press the sides apart and 
start posting. 

Many of the largest banks of the middle 
west are satisfied users Equally useful for 
commercial houses and with any make of 
posting machine. ‘ 

Write TODAY for further particulars. gt 


ALLISON ALL-METAL CASE CO. 


SAINT LOUIS, MISSOURI 











Patented Feb. 26, 1918 
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Northern 
newcomer 


“Nordisk Tidskrift I Organisation” (“The 
Magazine of Organization”—Stockholm) is a 
to the teld of office equipmeat and business systems. 
While the journal lays particular emphasis on business 
and industrial practice, it contains the advertisements of 
several office machines, some of which are old friends. 
Among them are the Royal typewriter, Dalton adding 
machine, Sundstrand adding machine and Odhner cal- 
culating machine. The April number of “Nordisk Tid- 
skrift I Organisation” in the department “From Our 
Advertisers” devotes two and one-half pages, including 
several illustrations to the mechanism and operation of 
the Dalton. The titles of some of the articles will give 
a fairly good idea of the broad scope of the magazine and 
the interesting manner in which it handles the various 
phases of its field. The first article in the March num- 
ber is a copiously illustrated treatise on the use of elec- 
trical devices in the Stockholm stock exchange. In this 
number is also an article on Swedish advertising methods 
with specimens, including a Royal typewriter advertise- 
ment; another article deals with the Finnish Central 
Industrial Union; others in the April and May issues 
with modern interior transportation systems, determining 
the fitness of a man for his job, standardizing corre- 
spondence, the text of an advertisement, and determining 


costs and prices scientifically. 
* * cad 
Ofhce Appliances has been favored with a copy of the 


deals with furniture 
newspaper form and 
“Journal de L’Ameublement” 


\meublement,” which 
industries. It is in 
monthly. The 


“Journal de L’ 
and the allied 
appears twice 


is published by Mr. H. Thomas, 36 Boulevard Richard- 
Lenoir, Paris (X1*°), France. 
x *« *x 
We are indebted to E. A. Klaber, head of the Roneo 
Company of London, England, for a copy of the “golden 
peace” number of the London Daily Mail of Monday, 
June 30, 1919. This edition is printed in gold, with like- 


nesses of the King and Queen of Great Britain at the top 
of the first page. At the bottom of the page is a photo- 
graph of the signing of the peace treaty at Versailles. 
Across the center of the page is a facsimile of the German 


signatures to the peace treaty and the seal thereto ap- 
pended. Next to this is Alfred Noyes’ poem, “The Vic- 
torious Dead,” and finally a photograph of the German 
delegates receiving the treaty at Versailles on May 7. To 
review this entire number of the Daily Mail would re- 
quire much space. Let it, therefore, suffice to say that it 
was a splendid undertaking splendidly done. No one who 


will fail to treasure it among his archives 
history of our times. 


receives a copy 
as a valuable contribution to the 

* * k 
Organiser,”’ 
known 
will be 


We have before us the July number of “The 
published at. London, England. This number is 
as the 3uilding Number.” “The Organiser,” it 
remembered, is a journal of the new conditions in indus- 
try. The July number begins No. 1 of Volume 25. This 
number contains, in addition to the regular editorial com- 
ments of the month, an article by Lord Leverhulme, pro- 
testing against the proposed levy on capital. Lord Lever 
hulme believes that the imposition of a capital tax would 
inevitably drive British trade into foreign hands and lead 
to purchase of British property by citizens of competing 
nations. Lesson in Factory Efficiency” is given by 
W. J. Chinneck, showing how by the adoption of a simple 
recording scheme, production in a war factory was more 
than doubled. An interesting article is that entitled, “From 
War to Peace in Industry,” describing the methods of the 
reorganization of an armament firm from the construc- 
tion of naval guns, shells, tanks and armored plating to 
the nog hg of locomotives. “The Future of Women 


in Industry” is dealt with in an interesting and intelligent 
way, while a consulting engineer gives his experience 
during eighteen years of profit sharing. The article de- 
scribes in detail the experience of a consulting engineer 
who has successfully applied profit sharing to his busi- 


Heretofore we have heard of the 
development of libraries of commerce throughout Great 
Britain. The July number of “The Organiser” contains 
an article on this subject, pointing out the fact that the 
commercial library is rapidly gaining favor in the British 
Isles and that proposals are now before the Government 
for the establishment of a wide technical system with a 
centra! organization for supplementing existing libraries 


ness for eighteen years. 
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“WORK - ORGANIZER Really Pulls’”’ 


“The Work-Organizer 
is one of the best pull- 
ing articles we can put 






N 


in our window display, #300," No. 
as it is something that a te. 
ter size 


really pulls, and the 








; black peal 
general public appre- Fabrikotd 
ciates it for the sys- fat coer 
tematic way of doing I ii rect 
work for them.” In Drawei, No. 734 per, 

15 bkts, $1.60 ‘50; No. “at 2, 10 pits. 81. 1.25; 
4 ‘ sc ' Ww . size. 
That is the expe- Paiotnerstyles,* 
rience of Marshall- 
Jackson Co., the big them, they are so prac- 


Chicago office-supply tical and valuable; re- 
house, and it will be peat great; margin is 
your experience as well . liberal. 
if you— 

: Used By More Than 
2,000 Banks 


and by thousands of 
offices of every size and 


Keep Work-Organizers 
In Sight 


You just can’t keep 


them if your custom- kind. Don’t let your 
ers know you have big customers send out 
them. All desk work- of town for these—let 


them know YOU have 
them. 


\ 
Work-Organizer Specialties Co. 
87 Jefferson Ave. Detroit,/Mich, 


ers need them; 
tives are 


execu- 
glad to buy 














‘Sine Ink 


in tablet or powder form was orig- 
inated by us. The convenience of 
our product has led to its use and 
recommendation by the United 
States Government, as well as by 
large industrial concerns. 





Black 
or Red 





PREST-()-INK Tablet or 
For Inkwell or Fountain Pen 


Prest-O-Ink makes a permanent, 
non-corrosive record ink. 


Write for prices and descriptive 
matter. Sent free on request. E 


Preston Chemical Company, Inc. 


182 Fourth Ave., Brooklyn, N. Y. 
The Originators of Ink Tablets 
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Svenska Papershandlares 


Handelsaktiebolag 
Swedish Stationers Trading Company, Ltd. 
STOCKHOLM, SWEDEN 


We are desirous of entering into connection 
with American Manufacturers and Exporters 
of all sorts of office utensils, and should be 
pleased to get quotations for articles such as :— 


Writing and Printing Paper 


Envelopes 
Pens Paper Knives Inkstands 
Indian ink Writing ink Letter-presses 
All sorts of cloth 
Tracing cloth Tracing paper 


Clips and Paper Fasteners 

Pencils and pencil cases 

Pencil sharpeners 

Erasers and rubbers Coloured pencils 


Rubber bands Glassware 

Labels Fountain pens 
Colours Colour boxes 
Crayons Sealing wax 
Rulers Angles (Drawing) 
Squares Blotting presses 
Boxes for pens Drawing-scales 


Stencil-paper, etc. 


Ornaments for the writing table of all kinds 
and descriptions. 











“ROBINSON” Card Cabinets 


The cheapest 
Index Card 
Cabinets on the 
market made in 
all sizes and 1,2, 
4 and 6 drawer 
cabinets, all quar- 


tered, oak and 


brass handles. 


Send for dealer’s 
price list. 





Immediate Deliveries 


| LOOSE LEAF SPECIALTY CO. 


69 Canal Street 
BOSTON 


Export Trade Solicited 
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for each industry with financial help from the state. Other 
articles include a record of “Progress and Invention,” 
“The Labor Point of View,” “Stock Taking in the World 
of Labor,” “‘*The Organizer’s’ Bookshelf,” etc., etc. 

This number of “The Organizer” contains 104 pages, 
exclusive of the cover, and is illustrated in a most inter- 
esting way throughout. 

The August issue of “The Organiser” is the heating, 
lighting and ventilating number, and contains many val- 
uable articles for practical factory men. 

:. 2 «4 

The July number of Organisation et Outillage du 
Bureau (Paris) maintains the standard which has beer 
set by previous numbers of the magazine since it has ap- 
peared in its new form, from the standpoint of size and 
appearance as well as of the character of the material. 
Among the leading articles in the number are: “Office 
Work at the Peace Conference,” “A Study of the Or- 
ganization of Work,” “A New Stenographic Machine,” 
and “The Correction of Manuscripts in Typewriter Con- 
tests.” 

Cordial mention is made of a banquet given on July 
30 to Charles Biernatzki, of the staff of Office Appliances, 
by the Chambre Syndicale de la Mecanographie. 

* & * 


El Escritcrio is published in Spanish in the interests of 
the National Paper and Type Company’s South Amer- 
ican friends. The July issue of El Escritorio devotes 
three pages of type and illustration to the subject of win- 
dow dressing as applied to the stationery store. The cuts 
show particularly good examples of the application of the 
principles of window trimming as explained in the text. 
Among the products used as examples are the Oliver 
typewriter, Esterbrook pens, Dixon pencils, Automatic 
pencil sharpeners, National blank books and loose leaf 
ledgers, Eaton, Crane & Pike fine stationery and Staf- 
ford’s inks. One of the most interesting articles in the 
issue is an illustrated treatment of “Writing as devel- 
oped through Centuries.” Another apt article deals with 
“Filing Commercial Documents.” 

* ok * 


Between the July 15 number of Schreibmaschinen- 
Zeitung-Hamburg, and the previous number lie the five 
vears during which Germany was at war. The conditions 
which Germany faces as a result of those five years form 
the burden of the leading article, “Peace, Its Prospects 
for Our Trade.” A single sentence at the opening of the 
article refers to the peace terms imposed upon Germany. 
The remainder of the article is devoted to plans and 
prospects for the rebuilding of the typewriter business 
which the war tore down. The editors will present in 
their next number a symposium of views given by men 
who represent the various factors of the field and who 
give their ideas as to reconstruction. Among the sur- 
prisingly larger number of advertisers in the first after 
the war edition of Schreibmaschimen-Zeitung-Hamburg 
are tnany familiar names. 

x * * 


The front cover of the July 15 number of the Mon 
Bureau (Paris) extends greetings and felicitations to 
France and Alsace-Lorraine upon the signing of the 
peace treaty and the field which it opens. The titles of 
some of the articles follow: “Technical Training in Al- 
sace-Lorraine,” “A Visit to Strasbourg,” “The Port of 
the Rhine,” “Communication Between Alsace and 
France,” “My Policy Toward My Employees,” and “Be- 
ing Human in Advertising.” 


A Good Word from South Africa. 


Word comes from Arthur Tunley of A. Tunley & Co., 
Port Elizabeth, South Africa, to the effect that, although 
severely handicapped during the war by reason of ship- 
ping conditions, the manufacturers in America whom he 
represents did their best and that he kept his business 
going to such good effect that, now the war is over, he 
has found it necessary to remove into larger quarters 
He says that at the present rate of progress he will soon 
find its necessary to occupy the entire building in which 
he is now situated. 

Mr. Tunley is one of the most active, resourceful and 
intelligent business men in South Africa. He understands 
the office equipment business thoroughly and has a wide 
circle of friends. 

Readers will remember that Mr. Tunley is an able 
writer on business topics as well as a good business man. 


ee oc 8 =| 
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THEY SELL THEMSELVES 


PEERLESS Wetcceece 
S euUBBER, = ~mOPCCEC ECC Ce CeH 


SReeece@oecev 


TYPEWRITER KEYS @o3¢gmeme 


Isn't it significant that typewriter dealers, repairmen and 
stationers everywhere find Peerless Keys the ideal specialty— Made in green, white or black for all 
the easy, profitable seller? waite Characters of heavily inlaid 
Ss a , oe rubber Slip over regular keys; anyone 
Isn’t It signihicant, also, that the best dealers evervwhere— can put them on. They increase speed, 
a * —w a - ; ca. accuracy and efficiency, prevent slippin 
those who build for the future—handle Peerless Keys? and bruising of fingers, and io ae 
Vu Mu will fi . Beek. ; 7 ae a : , . moving the mirror-like, eye-straining re- 
ere find the Peerless proposition decidedly interesting. flection of the glass shiny nickel rim 
rite today. keytops save the typist’s eyes. 








THE STANDARD ENVELOPE SEALER 
Try it 10 DAYS Free 


The Standard Envelope Sealers are the most widely distributed 
sealing machines yet manufactured. They are simple in con- 
struction, automatic, noiseless, and built to last a lifetime. 





MODEL F.—(hand-operated) — 

Capacity 100-150 per minute...... $35 
MODEL H.—(hand-operated)shown at left 

Capacity 200 per minute......... $50 
MODEL M.—(motor-driven) — 

Capacity 250 per minute......... $95 


THE STANDARD 
STAMP AFFIXER 


This is the lightest, speed- 
iest and most efficient 
stamping device on the 
market. It protects you 
against loss and imperfect 
adhesion of stamps. 





a 
You can save help and increase your mailing efficiency by using, (meee. ———. 10 Days’ Free Trial 
They have been selected as the most efficient by almost every U. 5. Gove ; : 
Department, Bell Telephone System, Standard Oil Co., General Electric Co., A request on your business 
Goodyear Tire Co. and Thousands of others. stationery will bring the 





A few more competent general agents wanted machine desired for 10 
STANDARD ENVELOPE SEALER MFG. CO. days’ Free Trial without 
Everett, Mass., U. 8. A. any obligation to purchase. 











Every Feature of This Table 
Is a Real Selling Point 


Here is an all steel table so simple in con- 
struction, so obviously useful and practical 
that it is quickly recognized wherever dis- 
played, as a genuinely good buy. One of 
its startling features is its low price. 


Folds Quickly or Stands Rigid 


Combines absolute rigidity, when in use, 
with a quick “fold-up” feature which makes 
this table one of the handiest and most in- 
dispensable pieces of furniture in an office. 


Write for our catalogue and mention No. 16 


PREMIER BED COMPANY 


Mishawaka Indiana 
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New Catalog 


WHITE ENAMEL 
BEVEL RULERS 


CRYSTAL FINISH 
(POLISHED) 


No. 35-96. Brass edge trans- 
parent celluloid 
ruling back as 
illustrated 


No. 35-91. 
No. 35-92. 
No. 35-93. 


Brass edge 
Double brass edge 


Brass edge and steel 


back. 
Double steel edge 


No. 35-95. 
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12”, 15”, 18” or 24” single white beveled; 


Made of selected rock maple with boxwood color face and back. 


American Mfg. Concern 


13%" 


X 16 


Write for copy and price list. iA 
Order from your jobber. 
If they cannot supply you, order direct. 


Flexible office and 


school 
two and three cent 


rulers, one, 


plain edge, and five 
and ten cent brass 
edge school rulers. 
Striped wood clip 
and arch file boards. 
Arm rests. New 
vertical desk file. 


Falconer (near Jamestown), N. Y., U. S. A- 
Established 1807. 


Makers of rulers since 1888 








Mr. Dealer, you ought 
to have our catalog— 
May we send it to you? 





Quality Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 
lumber and skilled 
workmanship set a 


quality standard in 
Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 











The P. & M. 


Most Direct 
and 
Accurate Method 
for 
Keeping 
Accounts 





Self-Indexing Bill and Charge System 








Saves 
Just Half 
the 
Time 
in 
Posting 


DEALERS — Send for Our Booklet Featuring These Outfits 
THE PLEW & MOTTER DEPARTMENT 


Capital and Surplus $250,000.00 


of THE WORKMAN MANUFACTURING COMPANY 
Racine Avenue and Monroe Street, CHICAGO, ILLINOIS 




















RIBBONS & CARBONS 





- Boston, Mass. 

William Sorenson has opened an office at 31 Broomfield 
street, operating as the Trimont Supply Co. He carries a 
full line of ribbons and carbons. He was formerly asso- 
ciated with the A. R. Andrews Company, of this city. 

Kansas City, Mo. 

A branch of the Columbia Ribbon & Carbon Company, 
of New York, has been established at 342 Ridge building. 
L. B. Owen is manager. 

Penn Yan, N. Y. 

The Milo Ribbon & Carbon Corporation; F. R. Couge- 
van, J. P. Craugh and J. J. O’Keefe, incorporators; has 
organized with capital of $10,000. 

Philadelphia, Penna. 


Ernest Dalton, of the Union Ribbon & Carbon Com- 
pany, Front and Laurel streets, has been released from 
Army service, and is again active in selling. 

Toronto, Ont., Canada. 
W. J. Seitz, of the Peerless Ribbon & Carbon Manu- 


facturing Company, Ltd., has returned from a business 
trip to London, England. 
* * * 


A factory has been established by the Canada Ribbon 
& Carbon Company. Ltd., at 73 Adelaide street, West. 
C. J. Gillooly is president and general manager. 


American Consuls at Home. 


American consuls at home on leave of absence are pre- 
pared to confer with business men and commercial or- 
ganizations regarding conditions in their respective juris- 
dictions. Following are consuls who will be available 
for conference during the next weeks. A number of con- 
suls are visiting in the United States, but their time to 
visit cannot always be announced sufficiently in advance 
to make publication here timely. Manufacturers and ex- 
porters who wish to confer with the consuls from any 
specific district can get information direct by applying 
to the Department of Commerce, Washington, D. C. 

Frederick D. F, Dumont, stationed at Florence, Italy— 
At Farmers’ Trust Company, Lancaster, Penna., until 
September 22. 

Vivian L. Nicholson, stationed at Buenos Aires, Argen- 
tina—Care Consular Bureau, Department of State, Wash- 
ington, D. C., until September 28. 

De Witte C. Poole, stationed at Archangel, Russia— 
Care F. F. Bowman, Madison, Wis., until October 2. 

John O. Sanders, stationed at Bluefields, Nicaraugua— 
Care of Consular Bureau, Department of State, Washing- 
ton, D. C., until October 2. 

Robert P. Skinner, stationed at 
Massillon, Ohio, until September 29. 

Arthur C. Frost, stationed at Algiers, Algeria—At 98 
Oxford street, Arlington, Mass., until September 27. 

William Grace, stationed at Leghorn, Italy—Care Bar 
Association of the City of New York, 42 West Forty- 
fourth street, New York, N. Y., until October 12. 

Charles M. Hathaway, Jr., stationed at Cork, Ireland 
At 827 Lincoln avenue, Olyphant, Penna., until Septem- 
ber 30. 

Carleton 
Care of Consular 
ington, D, C. 

Ely E. Palmer, stationed at 
3rompton avenue, Providence, R. L., 

Mahlon F. Perkins, stationed at 
1801 Manhattan place, Los Angeles, 
tember 18. 

C. K. Moser, 


London, England—At 


3ailey Hurst, stationed at Barcelona, Spain— 
3ureau, Department of State, Wash- 


Madrid, Spain—At 16 
until October 10. 

Changsha, China—At 
Calif., until Sep- 


stationed at Harbin. China—Care Consular 


Bureau, Department of State, Washington, D. C. (Dura- 
tion of visit not specified.) 
Alfred A. Winslow. stationed at Auckland, New Zea- 


land—Care Consular Bureau, Department of State, Wash- 
ington, D. C. (Duration of visit not given.) 

Albert W. Swalm, stationed at Southampton, England— 
Care Iowa National Bank, Des Moines, Iowa. until Octo- 
ber 7. 
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Perforated Memo Pads 
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for Ink or Pencil 


Every sheet perforated so that any one 
sheet may be detached without disturbing 
others. 

In lots of 1,000 or more of the same size 
and grade, we can make these pads with 
your name instead of ours at a slight addi- 
tional charge. 


For Pencil 72 Leaves For Ink 80 Leaves 
ae 3 x 4% We, 2608 ..<cccons 3 x 6% 
Mo. BOOL ....ccses 34%x 6% Be. 1008 ...ccvees 3%x 5% 
No, 2002 ......... 3%x 5% No. 1002 ......... 3%x 8% 
Wie: SP. ko viv caes 4%x 7 : 

4 - We, 1068 .2c0cecen 4%x 6% 
Be: BOGE on cccscunl > x 8% E 

' — aa 5%x 9% Me, 26006 «..cecsass 56 «8 
Pk: Vn «seebe odie 6%x11% Mae, 8008 <ccntssve 5%x 9% 
Se Perry erry 8%xll Ma, D008 svecckc sued 6%x11% 


We are equipped to manufacture all kinds 
of memo pads—odd sizes, special stocks, or 
anything that your particular trade requires. 


Order Memo Pads by number. Write for 
samples and prices. 


Rockwell-Barnes Company 
700 MunnjBuilding, Chicago, Il. 
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Where 
Else Can 
You Find 
Such 
Utility? 





tethat the a - 
shelves are 
with miscellaneous 


Fs 


Here is a steel cabinet of unmatched storage facilities. 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers. Shelves cas 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 




















OFFICE 


188 


Nationally Advertised 
Half a Million Sold! 







Each 
Memo G18 eat 
Separate 







Live Notes 
Only 


ROBINSON REMINDER 


TEAR OUT WHEN ATTENDED TO 
a memo is taken care of, it is torn out. The book 
No data lost among crossed- 
out notes; no 









When 
is always “live” and clean 












Reminder with extra filler and handy excuse for for- 
pocket in cover. getting. Used 

Retail Price List 3°x5” 3%""x7” by half a mil- 
Handsome Black Leather....$1.00 $1.50 lion people and 
Cowhide or India Calf..... oe Bete 2.00 the business is 
Genuine Seal or Morocco..... 2.25 3.00 just getting 
In Imitation Leather......... .50 75 = a way! 
In Cloth (without extra filler) .25 60 @ he oF , ae 
Ladies’ Shopping Reminder, 2 3-4x3 3-4, Advertised in 






over a dozen 
big magazines. 
Good profits, 
easy sales, 
plenty of store 
advertising. 

Write for 
“self - starter” 
offer! 


with pencil and extra filler, $1.00; in pat- 
ent leather, $1.25. 






Extra Fillers 
Size 3 in. x 5 in. (4 coupons to a page), 
75c per doz. Size 3% in. x 7 in. (6 cou- 
pons to a page), $1 per doz. Size 2% in. x 
3% in. (3 coupons to page), 70c per doz. 


Name in Gold on Cover, 25c extra. 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 













ZELLERS-STEVENS 


INCORPORATED 
52 Broadway, New York, U. S.A. 


Cable Address: Zellsteven, New York 


Depository: Atlantic National Bank 


Foreign Trade Representatives for Manufac- 
turers of Office Equipment and Supplies 


EXPORTERS OF 


Adding Machines 
Addressing Machines 
Carbon Papers 
Card Index Systems 
Desks and Chairs 
Duplicating Machines 
Duplicator Supplies 
Filing Cabinets 
Filing Envelopes and 
Supplies 


Inks, Writing and 
Printing, Ink Tablets 


Metal Office Furniture 


Fountain Pens and 
Pencils 


Time Recorders 


Typewriters (new and 
rebuilt) 
Typewriter Ribbons 
Writing and Printing Papers 
Quotations cheerfully furnished on 
any goods obtainable 


Also act as Purchasing Agents for 
Dealers Abroad. 


CORRESPONDENCE INVITED. 
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Akron, Ohio. 

An increase in capital stock from $30,000 to $100,000 has 

been reported by the Foster Office Supply Company. 
Baltimore, Md. 

The stationery and printing business of the late Camp- 
beil B. Royston has been purchased by W. Scheffenacker 
and W. T. Leomkuhler. The business will be 1 
as the Campbeil B. Royston Company. 

xX * * 


operates 


The Redwood Stationery Company has been organized 
) | . 


with capital of $25,000 to manufacture and sell office sup 
plies and stationery. The location is 504 East Lombar: 
street; incorporators: Edward M. Stalor, William J] 
Leimkuhler and Martha R. Everist. 

x * x 


} 


The Oscar T. Smith Company will conduct a commer 
cial and bank stationery business at 407-11 East Saratoga 
street. The capital stock is $100,000; incorporators: Oscat 
r. Smith, Alban B. Couch, Rodney J. Brooks, Edward 
B. Smith and Alfred Bagby, Jr. 

Boston, Mass. 

The Achorn Stationery Shop has been opened by Miss 
E. Achorn and Miss A. M. Crawford at 386 Boylstor 
street. 

” * 

J. P. Wills, executive in charge of foreign trade, Det 
nison Manufacturing Company, has returned from at 
investigation of European conditions in the _ stationery 
and paper trades 

* x ra 

A new concern, dealing in office supplies, stationery 
and printing, has been organized by Andrew H. Kenny 
William H. Cogan, John W. Dyer and George Prouty, all 
men of extended experience. The organization is called 
the Service Stationery & Printing Company, and is | 
cated at Room 310, 67 Milk street 

Brawley, Calif. 
W. A. Scheniman has opened a stationery store her 


Charleston, S. C. 


1 


The business of the Daggett Printing Company, 153 
East Bay, will be extended to include office supplies and 
draughting materials. 

Chicago, III. 
A. H. Childs, of S. D. Childs & Company, spent his 


vacation in the Georgian Bay district, in upper Lake 
Huron. 
~~ - 6 
J. Harry Jones, of the Marshall-Jackson Company, has 


been appointed chairman of the cost committee of tl 
Franklin Typothetae. 
* * 

G. J. Aigner, of the company bearing his name, has 
been spending several weeks in the East, on an extende 
vacation. His itinerary included Buffalo, New York, Phila 
delphia, Baltimore and Washington. 


OK * * 


Unusual interest attached to several recent display 
dows in the store of S. D. Childs & Company. 
a display of desk pads and accessories, including 
glass desk pads. Another featured Burns adjustable tele- 
phene brackets, and included various telephone conveni 
ences, such as phone lists. In each case the window sug 
gests complete stocks for each purpose. 

Cleveland, Ohio. 

The Foreman-Bassett Company, stationers and printers 
have voluntarily cut the week from forty-cight hours to 
forty-five hours. 


One was 


Roscoe 


Fresno, Calif. 

Frank C Dilberger has opened a wholesale stationery, 
toy and notion house here for the Cahen-Strodthoff Com- 
pany, of Los Angeles. The store at 1815 Kern street has 
been tastefully finished) Mr. Dilberger was formerly man- 
ager of the stationery department of the Zellerback Paper 
Company at Fresno. 
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Chair 
Comfort 


Cook ‘“‘Quality’’ Spring 
Back Typewriter Chairs 
are made to give the 
highest degree of com- 
fort. The seat is care- 
fully shaped and the back 
is adjustable to a posi- 
tion so as to properly 


VOUTUETUANA EA AVUTUL ATUL ERENT ATEN TENT 


TU 


support the back of the 
user. They are not espe- 
cially adapted to loung- 
ing, but are especially 
suited for those who 
have work to do and 
want it done quickly. E 


These chairs are used 
throughout the country 
and in the numerous 
cities abroad. Thereason 
for their wide sale is 
found in their merit. = 


Handle this line and 
watch your profit grow. 
A Catalog will be mailed 
upon request. 


Cc. A. COOK CO. 
MANUFACTURERS 
16-28 Osborne Street 
Cambridge, Mass. 
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POCKET NOTARY 


SEALS 


CORPORATE 





RUBBER STAMPS STEEL STAMPS 








We 
Manufacture 


SEALS, 
STENCILS, 
BADGES, 


Rubber aw Steel 
DuMscRiNg Macaits § T A M P § ' 


METAL CHECKS . © 
\ POCKET COINS firme 
BRASS SIGNS estos 


BADGES STENCILS 


(FOR SALE | 
‘MEYER “§ WENTHE 
| "aoe ae oe St. | 


MEYER & WENTHE 


hitene 2en 3 srraseest, GHTGAGO 








KEY CHECKS 













TRADE CHECKS 

















TYPEWRITER 


TYPE 


The Typewriter Industry has 
been waiting for just this thing. 


1—A complete stock for all ma- 
chines, under one roof! 


2—Perfect Type, accurate in 
motion, stems and slots! 


3—Fair prices based on quan- 
tity by a sliding scale! 


4—An extensive illustrated type 
catalog showing all regulars 
and specials! 


We have taken over the entire 
sale of the product of the New 
York Stencil Works, the larg- 
est manufacturers of type- 
writer type in the world, who 
were pioneers in the industry. 
This means an investment of 
approximately $15,000. 


We ask the Typewriter Dealer 
to support us in this under- 
taking. 


Twor?s & Magny 


eos oe 





78 Queen &t., 
LONDON, E. 0. 


BOSTON 
Maes., U. 8. A. 
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“The Trade Mark of Satisfaction” 


HE success 

of any prod- 
uct depends on 
the verdict of 
its users. 


We have never 
hesitated to sub- 
mit our case to the 
great world jury of 
buyers and users. 


The large increase in 
the volume of our 
business conclusively 
proves that ‘‘Colum- 
bia— D. H. & D.” 
Carbon Papers and 
Inked Ribbons stand 
the test «f use. 


Dealers, domestic and 
foreign, who desire 
to represent a trade- 
marked brand of mer- 
chandise for which 
there is an increasing 
demand will do well to 
communicate with us. 
We co-operate with 
our dealers to the full- 
est extent possible. 


Samples and prices 
on request. 


“Columbia—D. H. & D.” 


rightly interpreted means: 


More impressions from 
the sheet of carbon 
paper; better results 
from the typewriter 
ribben. 


Columbia Ribbon and 
Carbon Manufacturing 
Company 


Executive Office and Factory 
69-71 Wooster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 
Minneapolis, Detroit, London 
Kansas City, Mo. 
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> MEH M BROTHERS BANK NOTE ENCRAWERS 
22-808 BREE KM™MAN STREET NEw worn 











The Pearl Cutter 


easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, Mss. 





Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 


—Zip it is done in an in- 
stant and the edge is 
clean and straight. 


Made of iron with steel knives. Very durable— 





The Golding Cutter 

















“CROWN” rib 


782-790 ST. PAUL STREET 


The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade o goods made. 

The material used in their manufacture is the finest 

obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 
‘ ms and carbon papers are made in a completely 
equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfect and uniform quality. 
Neat and attractive boxes and packing assist in the ready sale of 
Crown goods by the dealer. 

Dealers wishing a line of Typewriter Ribbons and Carbon Paper 
that is COMPLETE and of irreproachable quality are invited to 
write for samples, prices and terms. Correspondence and catalogues 
in Engli h Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 
ROCHESTER, N. Y., U.S. A, 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show 
exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National......... Ibs. Mail and Exp... .16 lbs 
BS cn ccssc cts Ue dlas accccccce 4 Ibs. 
Columbian ....... Ibs. Standard..... 2 Ibs. 

Sar 1lb. Standard....... 4 lbs 


dard 
Parcel Post Scales 


Banks and business houses use “Pelouze’’ 
Scales because of their accuracy, reliability 
and durability. 


ASK FOR A “PELOUZE” SCALE 
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“STANDARD” 


PELOUZE MANUFACTURING COMPANY 


232-242 East Ohio Street 
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UnomeonshppSBSSSESBSE 


Chicago, Illinois 
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Galveston, Tex. 

A recent speaker before the Rotary Club was F. W 
Erhard, of F. W. Erhard & Company. He discussed 
filing, and illustrated his points by samples of folders, 
guides and cards 

Lawrence, Mass. 

The stationery business conducted here for eighteen 
years by Arthur L. Cole has been incorporated, and will 
now operate as the A, L. Cole Company. The capitali- 
zation is $25,000; the officers are Edward C. Fulton, pres- 
ident; Arthur L. Cole, vice president and treasurer; Clara 
M. Wilde, clerk. 

Lynn, Mass. 

Early in August burglars broke into the stationery 
store of Ralph S. Bauer, and made away with 200-fountain 
pens, eighteen cameras and a small sum of money from 
the cash register 

Madison, Wis. 

The Madison Paper Company has incorporated to dis- 
tribute commercial stationery, wrapping paper, wooden 
ware, paper supplies, notions, etc. The warehouse is lo- 
cated at 640 Railroad street. F. W. Cantwell, of the 
Cantwell Printing Company, is president and J. D. Cant- 
well, of Milwaukee, is secretary and managet 

Muskogee, Okla. 

\ man who recently went through this district and 
compared conditions of today with those of two years 
ago, was struck with the progress made by the office 
equipment concerns. All have grown from two to three 
times what they were in 1917. 

New York, N. Y. 

The Union Stationery Company, 783-85 Broadway, has 

branched into the wholesale jobbing trade 
x * 

Alvah G. Auchu, local manager for the Carter's Ink 
Company, “vacationed” recently at his Summer home in 
the Maine woods 

An office has been opened at 280 Broadway by Crane & 
Company, Dalton, Mass. The bench will be under the 


management of D. W. I. Mulford 
* * . 


* 


W. H. Wallace has recently joined Kimpton, Haupt & 
Company, 53 Beekman street, and will travel the territory 
from Buffalo west to Kansas City. He was formerly with 
the Tower Manufacturing Company. 

a * * 

The Scott-Coppage Company has closed out its manu- 
facturing stationery business at 295 Lafayette street. No 
announcement of future plans has been made by the 
owners, Stephen Yates and R. J. M. Danley 

* * * 

The Fred R. Moore Corporation has been chartered 
to engage in the stationery. printing and bookbinding 
business. The capital stock is $20,000; incorporators are 
Fred R. Moore, Ida L. Moore and Ida May Dudley, of 
Brooklyn 

x * * 

A new concern, producing stationers’ supplies and cal- 
endars, has been organized as the Type Trading Corpora- 
tion. The capital is $50,000; incorporators: T. K. Parsons, 
J. B. Kemp, C. H. Ransey, 221 Fulton street 

* * * 

The Hampshire Paper Company has made arrangements 
with the American News Company to carry a stock of 
its products in New York. Old Hampshire bond will be 
shown in boxed stationery, correspondence cards, type- 
writer papers and fine stationery 

* x 


* 
The Searing & Moore Company, lately of 24 Beaver 
street, have moved to 81 Washington street. The build- 


ing at their old location was sold, and thev endeavored to 
purchase a building for their own use. Nothing suitable 
was found, so the new location was leased. 

Paterson, N. J. 

The Inglis Stationery Company, 206 Main street, has 
made alterations in the store to facilitate the operation of 
the retail business and the printing and engravirg busi- 
ness. The company now occupies three stories and base- 
ment, and has improved the display windows 

Philadelphia, Penna. 

The Elite Metallic Ink Company, 5907 Market street, 

suffered a fire loss of $1.000 in August. 
* & x: 

It is expected that Charles H. Marshall, president of 
the William Mann Company, will return to his post this 
month. He has been seriously Il. 

(Continued on page 204.) 





As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 






No. 3 
Combination 
Typewriter 
Stand 


IDEAL TUBULAR 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating machine, @& 
roller copier, an envelope sealer, an adding machine or & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


FOWLER - MANSON - SHERMAN CYCLE MFG, CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 











You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requesta— 
wider columns and more 
writing space, 


My Finances is already an 
established, steady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 








Quality Quality 
JF KF 
Size 6%x3%—No. 308 ......e+e0- $2.75 $3.50 
Size 84% x5%—No. 311 ....cceeees 3.50 4.50 
Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 


inside These covers are handsome and long lasting. 
Send for samples on approval. 


and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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oy Kk 
of CARRIB DEALERS 


Sell clean, clear carbons that 
give the maximum of durability 
—make sharp and permanent 
impressions. 


Carrib Carbons 


Assure satisfaction to the trade 
and to the consumer. 


A Paper for Every Purpose 


Dealers’ prices on request 


Carrib Mfg. Corporation 


CHICAGO, ILL. ROCHESTER, N. Y. 
202 S. State St. 46 Stone St. 


*“‘Carrib means quality’’ 











MORE PROFIT TO YOU— 
SELL “MULBERRY BRAND” 


INDEX CARDS 


FULL WEIGHT PURE WHITE HORIZONTAL RULED 


We sell by mail only and have no commis- 
sions to pay. We are not afraid to publish 


These Unbeatable Prices 


3x 5 80c per M banded & boxed 
4x6 $1.20 —— - & * 
5x8 $2.35 prM “ & “ 


FULLY GUARANTEED 


We accept orders for 25,000 or more, 
which may be assorted as desired, at 
these prices. For handling orders 
less than 25,000, we charge ten per 
cent additional. 

ORDER NOW BEFORE THE ADVANCE. WE ADVISE IT. 


HANO-WEINKRANTZ CO., INC. 
133 Mulberry Street New York, N. Y. 


Manufacturers of Index Cards, Second Sheets, 
Folders, Guides Loose Leaf Sheets, Binders, 
Manifolding Forms, Stock and Special Sizes. 


Ask About Our Special Lot of Ruled Pads 
SRUUEELELAREEERERERRERUEERTEEEE EERE RRR DEEEEEREEEEEEE EERE EEE EE EEE E EEE: 
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TYPEWRITERS 
a =o} = : 


Birmingham, Ala. 

N. Sykes has replaced W. H. Stanford, who recently 
resigned from the sales force of the Royal Typewriter 
Company, Inc. Mr. Sykes was formerly connected with 
the Royal Metropolitan sales department at New York. 

Boston, Mass. 

James J. Shannon & Company, established in 1891, are 
now located in new quarters at 50 Bromfield street, Bos- 
ton. The company is the agent for a well known type- 
writer made in Grand Rapids. Mr. Shannon is now back 
on the street, where he started selling typewriters in 1885 

Fresno, Cal. 

H. L. Kern and R. A. Henley, two well-known type 
writer men, have opened an office at this place, where they 
handle the L. C. Smith & Bros. typewriter and also re 
built machines. The company operates under the firm 
name of the General Typewriter Service Company, cover 
ing the San Joaquin valley. 

Jacksonville, Fla. 

C. K. Freund, formeriy of the New York sales depart- 
ment of the Royal Typewriter Company, has been trans 
ferred to the Jacksonville office. He succeeds W. A 
Powers. 








Kansas City, Mo. 

\ distributing company to handle typewriters for Kan- 
sas, Oklahoma and Western Missouri has been established 
here by E. M. Crosby, of the American Reference Com- 
pany. The offices are on the second floor of the Manhat- 
tan building, at Eighth and Main streets. Associated 
with Mr. Crosby in the management of the company are 


L. C. Keller and H. J. Curl. 
Little Rock, Ark. 
N. B. Boulware is now attached to the Little Rock office 


of the Royal Typewriter Company, Inc. He came from 
the Kansas City office. 
Middletown, Conn. 

G. G. Going has been appointed works engineer of the 
Noiseless Typewriter Company. He was formerly super 
intendent of the factory. 

New York, N. Y. 

Stanley J. Quinn, who is now connected with the for 
eign department of the Remington Typewriter Company 
was formerly secretary of the American Manufacturers’ 
Export Association. 

x * : 

F. J. Carney has been promoted from chief clerk of the 
general accounting department of the Royal Typewriter 
Company, Inc., to be assistant to the general auditor, 
George L. Maurer. He fills the vacancy left when A. E 
Davis was advanced to assistant treasurer, 

Oakland, Calif. 

The Emerson & Walsh Typewriter Service Company, 
of 1756 Broadway, now represents the L. C. Smith & Bros. 
Typewriter Company in Alameda county. 

Rochester, N. Y. 

G. N. White is now assigned to the Rochester office of 
the Royal Typewriter Company, Inc., succeeding Roscoe 
Susmann. Mr. White came from the Royal office at 
Scranton, Penna. 

San Francisco, Cal. 

R. A. Stone is back on duty after spending seven weeks 
at his summer home at Monte Rio on the Russian River. 
Typewriter 
New Pacific 


Geo. S. Pomery, formerly with the Stone 
Company, has been made an ensign in the 
fleet. 

* * 4 

J. E. Geissinger, western manager for the Oliver Type- 
writer Company, is calling on the distributors and dealers 
in the Northwest.—The Oliver branch here has not gone 
after Hawaiian business much in the past. but is now con 
ducting an energetic campaign in the Islands through the 
Honolulu Tvnewriter Company.—New hustling salesman 
have been added to the Oliver staff in San Francisco in the 
Ehrgott and M. A. Knight. 

Scranton, Penna. 

L. Bassett has been transferred here from the 
York office of the Royal Typewriter Company, Inc. 


persons of A. L. 


New 
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DVERTISE yourself 
A with every sale. If 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 
boost for your business. 
This, of course, will have 
effect on 
your profit. Your cus- 
tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
ribbons and 


an excellent 


typewriter 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


| US Ree 


Sansom & 8tb Sits. 
Philadelphia Pa. 
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“CLIMAX” 


Square-Top 


PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat, Dec.12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 





Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. 0. B. Buffalo 
Packed 10,000 to the Box 


I eeererry 15c per 1,000 
CD. GGG .s scadoces 10c per 1,000 
oo , eer ee 8c per 1,000 
500,000......... 7e per 1,000 
3,000,000... ccvece 6%c per 1,000 
Packed 1,000 to the Box 
Whe ctebeata 17c per 1,600 
BB, O00. osccccer 12c per 1,000 
100,006. . ccovcece 10c per 1,000 
CORREO ccccocces 9c per 1,900 
1,000,000......... 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 














Puts! the “Race” 
in Eraser 
The RUSH-FRASER 


DE LUXE 


is the best ink and 
typewriter eraser 





Uncle Sam uses it in the Army 
and Navy and in other depart- 
ments at Washington, because 
it is the best. 


You use it like 
a pencil—just a 
stroke and the er- 
ror is instantly 
and completely re- 
moved—just a 
stroke and _ 10,000 
tiny shavings curl 
off, for this flexi- 
ble diamond brush 
has over 10,000 dia- 


mond points. 





No rubber, 
Se 
le Blades 

Sells at Sight! Made in 14-k 


gold plated. 


Sample pre- 50 
paid, insured for Cc 


RUSH-ERASER CO. 
820} Rush Bldg. | SYRACUSE,N. Y. 














You can’t very well ‘stand out- 
side your door and “Ballyhoo” 
about “VUL-COTS.” But your 
windows can be made to produce 
very nearly the same results. 
“VUL-COTS” have a mighty 
big human interest appeal, anda 
window dressed with them will 
pull a surprising amount of in- 
guiries. It’s not very hard to turn 
these inquiries into cash sales. 


VUL-COT 


Waste Baskets 


Guaranteed 5 Years 


are the acknowledged quality 
basket} for office, home and 
school. Strong, light, durable 
and sanitary features backed with 
a Five Years’ Guarantee, make 
a combination too strong for 
any other basket to overcome. 


Let us send you full particulars, 
prices and dealers’ proposition. 
A postal will bring it. 


American Vulcanized 
Fibre Company 


525 Equitable Building 
WILMINGTON, DELAWARE 


* 
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tandard 
or Metric 
Measurements 


Non-Slip 


; : Unexcelled 
eN\ 4 4 







STATIONERS 


We manufacture the only Graduated Steel Rule on the market. 
Sold through the Stationery trade. 


Made from thin flexible stee! with rubber base. 


Graduated in Standard and Metric Measurements. 
Will not carry ink on its edges. Free from slipping. 
Useful as a paper-cutter, paper-weight and measuring instrument. 


Used by Bankers, Government Officials and large offices 
throughout the United States. (Price list mailed on application.) 


THE NATIONAL RULE COMPANY 


Manufacturers ROCHESTER, NEW YORK 














Crane Ladies Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes of the 
most select trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. 


Presented in the following Styles and Qualities: 


SUPERFINE QUALITY. In Light Blue Boxes, 
exntaining } ream of Note paper each, and in separate 
boxes } theusand r£nvelopes corresponding. 


EXTRA SUPERFINE QUALITY. In Lavender 
Colored Boxes, containing } ream of Extra Fine 
Paper each: in like Boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other spe- 
sialties by EATON, CRANE 
& PIKE CO., Pittsfield, Mass., 
end 225 Fifth Ave., New York, 
whose boxes bear the word 
“CRANE’S” containing our 
goods 





This Trade Mark 
every box 


ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFACTURED BY 


Z. & W. M. CRANE wxv7r: 





Morden Swivel Rings 


Made on Scientific Principles 


HE vital point to deter- 
mine in selecting a loose 
leaf ring is its depend- 
ability to remain closed 
Loose leaf sheets exert a cer- 
tain amount of strain, tend- 
ing to force rings open unex- 


pectedly, especially when 
leaves are crowded, or turned 
in bunches. Morden Swivel 


rings are scientifically con- 
structed to counteract this 
strain. Instead of opening by 
a pull in the same direction 
as the strain exerted by the 
contents, they open by a side- 
wise push at right angles to 
this strain. In addition. 
Morden rings have no en- 
larged, clumsy joints to mar furniture. nor sharp projections 
to mutilate sheets. 


The Perfect School Note Book Ring 


Used for student note books, stenographers’ note books 
eyeletted covers, metre reader books, band books, catalogs, 
swatch books, every conceivable variety of loose leaf books; 
and all loose sheets, charts, drawings, blue prints, maps 
fashion plates, clippings, pictures, post cards, fabrics, in fact, 
for any classified matter, in loose leaf form. 


Loose leaf sheets need not be held in expensive binders. 
Heavy manila, or other material cut to proper size to form 
outside protection covers. with Morden Swivel Rings inserted 
through such covers and sheets, make a flat-opening book 
costing but a few cents, yet as durable and convenient as 
the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Price $5 up per box. 
Liberal discount to the trade. Samples free Cuts for cata- 
logs furnished. 


THE MorpDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 
































BRASS CUSPIDORS 


OF EVERY DESCRIPTION , = — 
BACKED BY s 7 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


ALDRICH MFG. CO., Inc. 
BUFFALO, N. Y. 
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ADDING MACHINES 
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Allentown, Penna 


Mr. and Mrs. S. W. Allen of Allentown, Penna., were 
recently made happy by the arrival of a son. Naming the 
infant was an easy matter. They simply added the word 
“Junior.” Mr. Allen is local manager of the Monroe Cal- 
culating Machine Company for the Allentown district 

Philadelphia, Penna. 

Among the many representatives of the Burroughs 
Adding Machine Company who participated in the annual 
convention at Detroit were several from the Philadelphia 
office. The trip was in the nature of a reward for faithful 
and energetic service, and the men from Philadelphia were 
S. R. Townsend, T. M. Shaw, J. C. Heinrich and A. W. 
Heinrich. 

San Francisco, Cal. 

Walter Cooley, formerly with the Cash Mercantile Com- 
pany, has been appointed manager for the Monroe Cal- 
culating Machine Company at Fresno, Cal. 

cd * * 


with the Burroughs Adding 
Machine Company in San Francisco, has been transferred 
to Spokane, Wash., to take charge of the Monroe office 
there, filling the vacancy caused by the resignation of Dan 
F. Biglow. 


C. P. Greenwood, formerly 


oe > * 
W. E. 
Machine 


Smith is new manager for the Monroe Calculating 


Company in Oakland, Cal 

St. Louis, Mo. 

has joined the Barrett 
Typewriter Company. 
Winnipeg, Canada. 

On August Ist F. C. Ramsden, distributor of the Mon- 
roe calculating machine at Winnipeg, Man., moved to 
309 Boyd building, Portage avenue. 


Schroeder staff of the 


Adding Machine & 


G. R. 








The Salvation Army Drive. 


funds to carry on its 
the United States, the Salvation Army has elected to work 
the country State by State. Much progress has been 
made, but there still remains much to do. So when the 
<ampaign reaches the reader he will do well to respond 
as liberally as possible. Most of us, before the war. 
realized that the Salvation Army was doing a good work 
among the distressed of our cities. Many responded to 
the jingling tambourine, in an impersonal way—those 
whom the Army helped did not contact with our own 
lives. 

But the war 


In its drive for relicf work in 


showed most American citizens the per- 


sonal angle of the work of the Salvation Army. The boys 
in the trenches wrote home and told their friends how 
much the militant religionists did for the physical and 
the spiritual man. The Army appeared in a new role 


when we realized that its impartial activities were soften- 
ing the rigors of active service. Even now the Army 
appears in a new light in America. The traditional tam- 
bourine, that energetic garnerer of small change, is to 
make way for modern, effective methods. 

The old method of raising funds for the work of the 
Army was the result of actual necessity. The solicitation 
of pennies, nickels and dimes was the only method avail- 
able. But it proved a wasteful system. wasteful in time 
and in the strength of the workers. Under the new plan 
the entire time of the Salvation Army may be devoted 
to actual relief work and this work be placed on a more 
sound economic basis. 

So when the appeal for funds for the, Salvation Army 
reaches your city, remember what your boy, your brother 
or your friend learned of the organization and its work- 
ing while he was in the service. Give liberally, for there 


is less “lost motion” and administrative expense between 
your pocketbook and the beneficiaries of the Salvation 
Army than any other organized charity. 


Car Cards for All-Steel Dealers. 

\ series of three different car cards has been prepared 
by the General Fireproofing Company, Youngstown, Ohio. 
The cards are designed to connect the dealers’ establish- 
ments with the general advertising of All-Steel products. 
as the company imprints dealers’ addresses on the cards. 
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MR. DEALER: 


No matter in what part of the United States you are 
located, YOU can sell “SECURITY’’ SAFE DEPOSIT 
BOXES to the Banks in your territory. 















The above illustrates only one of our many stock units ready for 
mmediate shipment. Built with heavy }4” steel plate doors. Several 
different finishes to match present equipment. 





ASK THE BANKSIN YOUROWN TOWN ABOUT SAFE DEPOSIT 
BOXES—THEN WRITE FOR DEALER PROPOSITION. 


BARHAL — 


CLEVELAND 
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Underwood's 
EVERLASTING BANK INK 


Writes a_ beautiful 
brilliant blue, quick- 
ly turning to an in- 
intense, permanent 
black. 


Famous 


For 
Quality 


Convenient pourout 
on each bottle. For 
sale by all reliable 
stationers. 





Manufactured by 


John Underwood & Co. 


New York 


Boston Toronto London Paris 


PUTT LULL COP CULO LOCOCO OL O OL ULUL OLE C ULL LP LLL ULL ELLE LLL 
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Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 











of 
PLAIN AND FANCY 
PAPER BOXES 
FLING CASES 






Pine St. at 21st, St. Louis, U. S. A. 


In replying kindly mention this ad. 
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Old Town 


Ribbons and Carbons 





ON Pp 
Cee 
Mette » 


own RIBBON g Chps 


1 MUFALTUMERS 8, 
AN FACTORY A GENERAL OFFICES 9M On 
245-47-49 CENTRE ST. —~ Co 
On pose * 


Qua 
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EMBODY SUPREME QUALITY 


No sheet of carbon paper, not a 
typewriter ribbon can leave our 
plant until it has passed the most 
rigid inspection. We insist that our 
merchandise must have a Standard 
of Quality that brings repeat’orders. 


To dealers in the United 
States and other countries 
who want a supreme line 
of Quality in Ribbons and 
Carbons, we are prepared 
to give full particulars. 
Write us at once. 


Old Town Ribbon & Carbon Co., Inc. 


Manufacturers of Old Town and Crowfoot Brands 
Ribbons and Carbons 


245-247-249 Centre St. New York City, U.S. A. 
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PENS AND PENCILS 
———— =aGF a 


Koge, Denmark. 

The Scandinavian Pencil Wood Company has organized 
with a capitalization of $134,000 to prepare woods by the 
teakin process. The cheaper kinds, such as birch, ash and 
elm, are said to be more durable when subjected to the 
process. 





Los Angeles, Calif. 

A. C. Bowles, Western manager for the Joseph Dixon 

Crucible Company, has purchased a home here. 
New York, N. Y. 

The United States Pencil Company has been chartered 
with a capital stock of $10,000. The incorporators are 
S. Fisherhut, H. E. Feusterheim and H. Mandelbaum, 119 
West Twentieth street 

x * x 

The Eagle Pencil Company has filed plans for the con- 
struction of a $200,000 plant, covering the ground be- 
tween East Thirteenth and East Fourteenth streets, at 
734-40 East Fourteenth street. 

San Francisco, Calif. 

Atter an illness of three years, L. G. Shafer, assistant to 
John S. Stephens, western representative of the American 
Lead Pencil Company, was operated upon at the St. Fran- 
cis Hospital. He is doing nicely and is now recuperating 
for a month or two in Southern California. 

x * x 

Angy B. Thomas, Pacific Coast representative of Eber 
hard Faber, expects a visit from A. W. Williams, sales 
manager of the company, about the middle of September. 

x * x 

Chas. E. Wehn, salesman for the pencil department of 
the local branch of the Joseph Dixon Crucible Company, 
enjoyed a deer hunt early in August and then left on an 
eastern trip. 


Pencil Salesman in Accident. 


J. M. Sandoe, a specialty salesman for the Bert M. Mor- 
ris Company, San Francisco, narrowly. escaped serious 
injuries or death recently, when the company’s Buick 
roadster, which he was driving, formed part of a three- 
cornered collision with a large Hudson machine and a 
truck. Mr. Sandoe sustained cuts and bruises about the 
face and was rushed to the emergency hospital for treat- 
The large 


ment. The Buick was completely demolished. 
Ever-sharp pencil which was mounted on the car re- 
mained intact and will be placed on the new machine 


being fitted up by the company for Mr. Sandoe’s use 


International Migration Favors United States. 

Some worry has been caused by the apparent increase 
in the number of farmers who have gone into Canada in 
the search for cheap farm lands. The movement has been 
of considerable volume in recent years, but there has als¢ 
been a return current—Canadians in increasing numbers 
have traveled South and crossed the border. Unfortu 
nately, the records do not indicate the proportions of 
farmers who have crossed into Canada; nor do the return 
figures give this information. It is evident that we have 
lost many farmers, lured on by the attraction of cheap 
land, which is no longer to be found in the United States 
Statistics show that 28,522 persons went into Canada an 
nually to locate. In the period 1914-18 344,063 Canadians 
settled in this country. So, judging by numbers, the bal 
ance is in favor of the United States. 


Don’t Commercialize “Anzac.” 

The Australian commission in the United States 
requested that the word “Anzac” be not used as a trade 
name. It is sacred to the heroic dead of the Australian 
and New Zealand soldiery who fought in the great war. 
Articles bearing that name are expressly prohibited by 
law in Great Britain and its colonies. 


has 





Mexico Increases Parcel Post Surtax. 
The recent surtax of fifteen per cent ad valorum on 
articles imported by parcel post into 
increased to fifty per cent. 


Mexico has been 
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red circular eraser. 
for pencil and carbon copies. 








Typists the world over find a splendid new tool in 399 TRI-PLY 
Center edge for ink and typewriting; side edges 
A revelation. 


WELDON-ROBERTS-RUBBER CO. NEWA 













Samples to dealers. 





4K -N=J=U-S.A. 














No. 3 Punch 
Black Enamel Finish 
22” gauge only 


No. 3 Riveto 
Eyelet Machines 
Furnished with 200 Ey elets 
with each Machine 


4 F V7 
= G. BAO CLs 
JI  —————— 








Defiance A Clips 
Six sizes, 1}” to 6” 


No Miss Stapling Machines 
Made of Stamped Steel 
Handsome in appearance 


Defiance Manufacturing Co. 
384 Broadway 
New York 


Manufacturers of 


Stationery Specialties 





Every Bank 
Every Theater 


Every Factory Pay Roll 
Every Bill Collector 


Is an opportunity for you to sell 





They save counting money, for the capac- 
ity in coins of certain denom‘nations is 
predetermined. The bags are stout and 
secure. 


Write for prices, catalog, and 
special information to dealers 


BEMIS BRO. BAG CO. 


Cupples Station St. Louis, Mo. 











A NEW STYLO 


About three-quarters actual size 





valuable development in this type of pen. 
referred above. 


made and allowing a liberal margin of profit. 


LARRY J. FARRELL 


Western Union Code ‘‘Paramount”’ 





PARAMOUNT GRAVITY STYLO PENS are made in three styles :- 


REAL MERIT 


Pat. April 8, 1919, No, 1,299,567 


The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a 


—Slip Cap, Safety and the Lever type 


We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly 


PROMPT DELIVERIES ASSURED 


FARRELL & HOSINGER CO. 


GEO. N. HOSINGER 
63-65 Irving St., Jersey City, N. J., U.S.A. 
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cut copies. 


THE. EUREKA BLOTTER BATH COMPANY, 


ition makes the bath 
They are furnished in 


There are more Eureka baths in use than 


l others combined 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 


6215-17-19 Wentworth Ave., 


THE EUREKA . BLOTTER BATH and THE EUREKA SANITARY COPYING CL OTH | 


ae @ perfect sanitary system of letter 
press The impregnated stone composi- 
tion bath ‘aileods an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the com 
practically unbreakable. 
all sizes from correspondence to waybill. 

The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 




















CHICAGO, ILL., U. S. A. 


J 











McM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 2? inches 
Centre .o Centre, to fit Arch File Punching. 














Each 
Note, $1.15 
Letter, 1.25 
Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515_E. Water St., Syracuse, N. Y.,U.S.A 











RIBBONS AND CARBONS 


“‘Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved -# the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
buying territories 
y all over America 
/ today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
portunity in your 
field. 


The Buckeye 
Ribbon & Carbon Co. 


Manufacturers 
1466-68 E. 55th St., Cleveland, Ohie 













































How Thick is a Pencil Mark? 


Ever test a fountain pen to see how long it would write before being refilled? 
many words an ordinary pencil is good for—from first sharpening until the stub is thrown away? 


Merely a problem in division: Given the thickness ofa pencil mark and the length of the lead to find the number of marks that can be made 








“THE SALZ STA-SHARP PENCIL 





carries 18 inches of Sta-Sharp leads—and because there is no waste by reason of broken points, jack-knife whittling or mill-cutter grindir 


those 18 inches mean a year’s supply for the average man. 


Can you imagine how many cedar pencils, or how large and unwieldy a fountain pen would be required to give that much service? Yet 


the Salz Sta-Sharp Pencil is light in weight, of delicate balance, compact and efficient. 
Write for our new catalogue of Fountain Pens, 


Dealers: Pencils and Ink Tablets. 


SALZ BROS. 71 West 35th Street, NEW YORK 





It’s your opportunity. 


Or have you ever found out how 
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Cleveland, Ohio. 


Ashburner, foreign trade manager of The 


A. E Ameri 
can Multigraph Sales Company, has returned from an 
extended European trip. He recently made an address 
based on the trip before the foreign trade class of the 
Cleveland Y. M. C, A. 

Dayton, Ohio. 

J. K. I. Cody, who has been connected with the sales 
department of the National Cash Register Company, has 
been assigned to duty in Japan, where he will handle the 
interests of the company with the American Trading 
Company. He is accompanied by Mrs. Cody and their 
daughter. 

* * * 

F. P. Lutz has been appointed manager of the central 
division of the National Cash Register Company. He was 
advanced from field assistant to J. W. Dozier, assistant 
sales manager. Mr. Lutz joined the organization in 1914, 
and has met with steady advancement and increased re- 
sponsibilities ever since. 

New York, N. Y. 

What is known as the “owl class for salesmen” has been 
organized in the local office of the National Cash Register 
Company, by C. A. Snyder, sales agent. The “owls” are 
assistant salesmen, and they were so intent on absorbing 
sales instruction that they voted to continue the work 
during the months of July and August, when most work- 
ers prefer to call it a day when the afternoon closes 

Rochester, N. Y. 

G. W. Lee, manager of the Todd 

Company, spent a week in August, fishing. 


sales 


Protectograph 





June Exports Break All Records. 


The June exports totaled $918,000,000, as against 
$484,000,000 in June, 1918. The record month previously 
was in April of this year when the total was more than 
$700,000,000. 

The June figures were the total value of exports for 
the fiscal year ending June 30 up to the huge sum of $/7,- 
225,000,000, as compared with $5,920,000,000 for the fiscal 
year ending June 30, 1918. This is more than three times 
the exports for 1914, the last normal year. 

Exports since the signing of the armistice are estimated 
at about $5,000,000,000. The excess of exports over im- 
ports for the fiscal year 1919 was $4,129,000,000, against 
$3,000,000,000 the previous year and less than $500,000 in 
1914. 

Imports for June were valued at $293,000000, a falling 
off from the total of $329,000,000 recorded for May, but 
an increase over the $260,000,000 for June of the previous 
year. Total imports for the fiscal year just closed are 
placed at $3,096,000,000, as against $2,946,000 000 for 1918. 


Americanism Backed by 2,000,000 Club Women. 


Announcement has been made to the several depart- 
ments of the General Federation of Women’s Clubs as 
follows: Recognizing that Americanization—the welding 
of America into a strong, self-understanding and unified 
Nation—is perhaps the most vital issue before us today, 
the eleven departments of work of the General Federation 
have agreed to concentrate upon definite working plans for 
club work in this line. An educational program for one 
district has already been arranged by Mrs. Frank Gibson, 
of Los Angeles, and is available to the other departments 
upon application; a comprehensive outline of definite sug- 
gestions is soon to be sent to the ten other departments 
showing how Americanization work can be done along 
their several lines. 

The General Federation urges co-operation on the part 
of its clubs by giving Americanization a formal place in 
their next Winter’s work—it hopes by that time to have 
2,000,000 club women working for Americanism. 





Export Declarations in Duplicate Only. 

The War Board Section of the Department of State has 
revised the shipping regulations applying to exports. 
Hereafter shippers’ export declarations are to be filed in 
duplicate. Previous regulations necessitated that declara- 
tions in quadruplicate be furnished for all shipments to 
foreign countries. 
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HANDY OFFICE PUNCHES 
For Punching Holes and Fastening Papers 


- = (j= 
= 





OUBLE Hole Binder Punch is only one made punch- 
ing two standard (3-16 in. and %4 in.) holes for loose 
leaf binder sheets. 


Eyelet Punch punches and fastens heavy or light thicknesses of 
paper with neat, maroon, easy-squeeze eyelets; permanent fast- 


ening or instantly removable with same punch, 

Cutter Punch pierces heavy thicknesses of paper for Prong Fasteners. 
Deep throats, long handles Retail for $2.00 each in 
factory sealed packages of fasteners goes with Byelet 
20a Cutter Punches. 


easy leverage. 
Supply 


Write for Big Offer. 


RIVET -O MFG. CO., Dept. P, Orange, Mass. 


Stationery Specialties Deveioped and Marketed 


Dealers! 








Rebuilt Adding 


and Calculating Machines 


Burroughs 
Wales 
Dalton 
American 





Comptometer 
Brunsviga 
Triumphator 
Millionaire 





We buy, sell and exchange all makes and guar- 
antee all our give satisfaction. 
When your adding machine equipment needs 
repairing or overhauling, write us for estimates. 


machines to 


Representatives wanted—write for catalogue 


Adding Machine Corporation 


323 S. LaSalle Street Chicago, III. 
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THE WASHBURNE 0.K."* me RIES OK. EMEROPENER 
PAPER FASTENERS 





THE SQUARE DEAL WINS: WE KNOW 


IT. YOU’LL GET IT 
FROM US; AND YOU WILL KNOW IT EVERY “on eraser 
TIME YOU BUY AND SELL PRODUCTS OF 
OUR MANUFACTURE. 


IT IS QUALITY THAT COUNTS. IT IS 
OUR RULE TO GIVE STANDARD RELIABLE 
GOODS OF OUR MAKE AT LOW, FAIR, 
SQUARE PRICES, AND TO STAND BACK OF 
EVERYTHING WE MAKE. WE WANT YOUR 
TRADE — ORDER FROM YOUR JOBBER, OR DIRECT. 


THE O.K. MANUFACTURING CO. 








SYRACUSE, N.Y., U.S.A. 





SUH, om 





























































































Roll Top Desk 
Flat Top Desks 
Standing Desks 


Typewriter Cabinets 
Office Tables 





Variety of Designs 
Quality 


Service 


0. C. S. Olsen Co., 2521 Moffat St., Chicago 
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Boston, Mass. 
Henry Rosnosky has opened an office at 220 Devonshire 
street, where he will handle loose leaf devices, office and 


bank equipment, printing and engraving. He was former] 


with Thorp & Martin and with L. E. Muran 


Chicago, IIl. 


A. Mohler has moved his plant producing loose leaf 
devices to 416 South Dearborn street. The change has 
afforded increased floor space, to accommodate new 
machinery. 


y 


* OK * 

W. W. Buchanan. of the Commercial Stationery & 
Loose Leaf Company, made an extended motor trip in 
July. He traveled to New England, returning via the 
Catskill mountains. 

Kansas City, Mo. 

Eight bowling teams have been organized among the 
employees of the Irving-Pitt Manufacturing Company, 
and contests will be held weekly during the season. The 
teams will represent the general office, shipping depart 
ment, factory office, leather department, bindery, metals 
department, punch press department, and the plating 
department. 

Oakland, Calif. 

F. W. Wentworth & Company, 539 Market street, San 
Francisco, have opened a branch here in charge of R. (¢ 
Mills. Loose leaf devices and filing equipment will be 
handled. 

Philadelphia, Penna. 

The William Mann Company has taken on the Lefax 
lines. 

* o* 

A. R. Kneibler, formerly sales manager of the Baker 
Vawter Company, Benton Harbor, Mich., is now con 
nected with a large manufacturer of clothing in this city. 


Hold Back! 

The Nation’s Business prints the following, based on a 
letter written by a large manufacturer of motor cars 

The writer feels that a move could be started from your 
office to reach all producers in the manufacturing lines to 
urge that they withhold making increase in prices of their 
products, or, if an increase is made, that it be only to cover 
a portion of increased costs. 

The great trouble we are facing is principally due to 
the inflated condition caused by the producer increasing 
his prices out of all proportion to the increase of his cost 
That 1s, if his cost has increased five per cent, the chances 
are he has decided to increase fifteen per cent on his 
prices to anticipate future increase costs. This causes the 
jobber to increase, who further puts on an anticipation per 
cent with an inflated value at the end. 

We have held solidly to our prices without increase for 
two years. We do not like the principle of “grabbing all 
you can,” and we feel that manufacturers are to blame 
largely for carrying on these increases, simply because it 
is available. 

We thought an end would soon come, but we hear of 
more proposed increases daily; now come the machine 
tool buiiders, lathes, etc., contemplating a twelve to fif 
teen per cent increase. There is absolutely no excuse for 
this condition to continue if everyone would hold back 
it continues a burst will come because it reduces the doll 
value in every instance. 

Materials have had enough of the upward rise, and it is 
time the matter was put before every producer, placing 
him on his honor to work toward reductions, and not 
allow further increases regardless of cuts in his profits; let 
him take smaller profits for a while, it will save profits’ 
taxes anyway, and will stabilize things that no other way 
can equal. 

We are having some reductions on screw stock, also 
on carburetors in the face of increased basic material. This 
is encouraging. 

Why don’t you take this matter up and see if it would 
not be wise to at once reach all producers, advising then 
to cut profits or do anything to hold prices against 
increase? 


al 

















September, 1919. OFFICE APPLIANCES 201 





The Filing Folder Corporation 


NIAGARA FALLS, N. Y. 


Specialists in the Manufacture of Filing Folders 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 


Write for Price List and Samples 

















-just pins! 


















Perfect” pins — that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 
make possible. 


Adding Machine Rolls 


For Burroughs, Wales and 
Dalton Machines 


2%, and 33 in. widths. Rolls 34 in. diam- 
eter. Wound on White Hardwood Spools. 


WE CAN MAKE PROMPT SHIPMENT 


Write for Prices 


seer Me aly Menasha Printing & Carton Co. 


We 1 Rep atrve Sou 1 Rep niatives; MENASHA, WIS. 


. ‘Put “ Wrens rk R 
» YR RIS C MP ANY . 
Bent M Mon San Frs ancis Box 873, San Antonio, Texas 




















Self-Filling FOUNTAIN PENS in Large — 


ALL SIZES— ALL KINDS— ALL PRICES 


Catalogues cheerfully sent upon application Samples to rated concerns only 


NEW DIAMOND POINT PEN COMPANY : 


On account of greatly increased Business, we have just =e 129-135 LAFAYETTE STREET | 
Cor. Howard St. NEW YORK” 


removed our Factory and Offices to large new quarters at 























GENERAL LOOSELEAF and 
STATIONERY MANUFACTURERS 
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Barrett EAsELs 


Larger — STRONGER — Cheaper 





Manufactured and Soild Direct by 


THE BARRETT 
BINDERY CO. 


725 FEDERAL STREET, CHICAGO 
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Write fer Prices 


AN OPEN LETTER 
Department of the Interior 
UNITED STATES PATENT OFFICE 
Washington, D. C., June 18, 1919 

Mr. Robert H. Sedgwick, 720 10th St. N. W., Washington, D. GC 
Sir—If you will call at room 265, Patent Office, you may se- 
cure the model Cipherwriting Machine, which you so kindly 
loaned the Patent Office for exhibition at the Interior Depart- 
ment Exposition. The loan of this machine was very much 
appreciated, and I desire to express to you the thanks of the 
Commissioner of Patents and of the other officials concerned 
with the Exposition. The machine attracted the attention of 
many visitors and added materially to the success of the Ex- 
position. Respectfully (Signed) M. H. Conlaton. Chief Clerk. 


THE INTERNATIONAL CIPHERWRITING MACHINE. 


It writes in a secure cipher, and translates the cipher under any 
one of millions of combinations, Dial setting, choose your work- 
ing combination with your correspondent, and your letters, tele- 
grams, etc., are absolutely secure from unauthorized persons. 


International Cipherwriting Machine Co. 
Address office, 709 Reaper Block, Chicago, 
or 720 10th St. N. W., Washington, D. C. 











THE SEALER THAT ASSURES 
AND SECURES RESULTS 





Sealegraph 


Model A 


Three models—hand power—electric, and automatic 
feed electric. Built for use. 


Double sealing rolls give double efficiency in seal- 
ing, and place the SEALOGRAPH in a class by 
itself—ALL PARTS GEAR-DRIVEN—no chains to 
work loose—no racking or reciprocating movements 
to get out of order. 


A perfect moistening device comprising a non- 
rustable metal disc, positively gear driven, puts 
exactly the right amount of water on every flap— 
no pads or wicks to get “gummy” or require chang- 
ing; made throughout of the best materials pro- 
curable. 


Write us for our proposition, and send for printed 
matter and dealers’ terms. 


SEALOGRAPH COMPANY 


1700 Brooklyn Avenue Kansas City, Mo. 








Ribbons and Carbons 
of Quality 


We are supplying dealers the world 
over with goods which give perma- 
nent satisfaction. You can add con- 
siderably to your ribbon and carbon 
business by handling 


**XTRAGOOD”’ 
**SUMMIT”’ **APEX”’ 


brands of carbon paper and type- 
writer ribbons which are held in es- 
teem wherever ribbon and carbon 
qualities are understood. Give us a 
trial. Let us show you how our prod- 
ucts help to make more money 
something important in every busi- 
ness. 


UNION RIBBON & CARBON CO. 


Main Office and Factory: 
Front and Laurel Sts. Philadelphia, Pa. 




















Forty thousand dealers are 
finding it profitable to feature 


Moore 
Push-Pins 


asastapleline. Are you sharing 
in the profit? The Style L cabinet 
shown here makes every office 
and every home a prospect. A 
special assortment of quick sel- 
lers in an attractive display that 
will double your sales. Get one. 


Costs $10 
Sells $15 





Let us tell you about our complete line. It puts the 
right “‘push"’ in your business. Write. 


Moore Push Pin Co. 


113 Berkley St., Philadelphia, Penna. 











For JOBBERS and EXPORTERS ONLY 
Guaranteed Fountain Pens 


AT LOWEST PRICES 
PROMPT DELIVERIES 


OUR CAPACITY: 


300,000 
Monthly 









We are in 
a Position to 
Accept Contract 
Orders. 


Large Fountain Pen 
Dealers and Importers 


Should Get In Touch With Us 


New York Fountain Pen Company 
137-139 GRAND STREET NEW YORK, N. Y., U.S. A. 























ee eS 
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UR NIT U RE | puts Ginger into Mailing 


—does the Acorn-Thexton Sealer. 
Always ready fora high speed job— 
yet it’s worth while to run through 
even a few letters. The 


















Brooklyn, N. Y. Acorn-Thexton Sealer 

The Indexall Manufacturing Company has been incor- tackles the chief's mail, or a 
porated with capital of $12,000 to deal in filing cabinets a ae oes, ae 
and stationery. The sponsors are M. L., W. H. and C. R. tng Ry R. po Ben 
Chamberlain. and neatly. 

Buenos Aires, Argentina. Write for particulars. 

Fred E. Berg is arranging for agencies in Argentina. Four Models 
He was formerly in charge of the office furniture and Acorn $35.00 
Biter ects mt aates of . . 
filing equipment sales of Donnell & Palmer. Brass Mfg. Co. $60.00 

Cumberland, Md. : $75.00 

The Standard Office Equipment Company will conduct 464 S. Clinton Street $90.00 

he eae toe - ae Chicago, Ill. 


an office furniture store and print shop. The capital 
stock is $20,000; the incorporators: Patrick J. Fahey, Nor- 
man E. Sell, Joseph I. Carney and Karl L. Grabenstein. 


Green Bay, Wis. 
The new plant of the Automatic File & Index Company 
is to be completed for occupation in September. 








TYPORIUM Rebuilt 
UNDERWOODS 


Owing to the scarcity of Underwoods, we advise 
alldealers to order their stock at once. Hun- 
dreds of deaiers handle our Underwoods and 
are making money through our co-operation. We 
can help youstart right—solve your rent or colleo- 
tion problems. Write for our New Price List No. 1 


TYPEWRIT R EMPORIUM 
Established a Quarter Century 34-36 Lake St. Chicago, Ill. 


Louisville, Ky. 

I'actional dissentions among two groups of stockholders 
of the Office Equipment Company have led to a petition 
in bankruptcy being filed. The stock holdings of the two 
groups of stockholders were equal, so the matter of con- 
trol was taken into the court for adjustment. 

Miami, Fla. 

The Miami Office Equipment Company has opened a 
store at 420 12th street. A complete line of wood and 
metal furniture will be carried; also office supplies and 
Glee dinary success. In many 

: cases it proves to be the 


New York, N. Y. D | | difference between a trul 
y 
The Shaw-Walker Company, Muskegon, Mich., has eve opmen pet es a 


successful man and one 














of resources and opportuni- 


Intensive coment 


opened an export office here. It is in charge of Carl S. whose achievements are mediocre. A careful reading of trade litera- 
Fairbanks, who was recently released from Navy service. ture, of advertisements, sales plans, and other subjects which are 
He was connected with the Washington, D. C., office of met every day by menin positions very similar to your own, 
the company before entering the service. will increase your power to earn. OFFICE APPLIANCES prints 

Philadelphia, Penna. each month such material as we have just referred to. And if 


7 a k acer you will read it monthly, you will find that in some way it will in- 
en carloads of office desks and chairs, which were Gov- qrense your eapesiig for watkund seu aan 
ernment surplus, were disposed of by Gimbel Brothers 
department store at a recent sale. Subscription price ts $1.50 a year 


te THE OFFICE APPLIANCE COMPANY 


William Highes, 11th and Buttonwood streets, secured 





a consignment of office furniture from the Standard Air- 417 S. Dearborn Street, Chicago 
craft Corporation, Elizabeth, N. J., and conducted a sale. 
* . + 





The United States Office Supply Company has opened 


a store at 1011 Walnut street. The company deals in new FE Oo R CoO IN BAGS AND 


and second hand office appliances and equipment, station- 


ery and typewriters and supplies. | DEPOSIT BAGS 


Sacramento, Calif. Save Money by Asking for Our Prices and Samples 
S. C. Smith has opened a store at 510 J street, where he STRAYER COIN BAG CO 
will handle furniture and office equipment, as well as the Manufacturers of Coin Bage and Cloth Specialties 7 
Library Bureau line. Mr. Smith was formerly a salesman NEW BRIGHTON, PA. 


for F. W. Wentworth Company, San Francisco. 





San Francisco, Cal. 
Sanborn, Vail & Co. have taken the agency here for 
the Invincible Metal Furniture Company’s line of steel 
filing equipment 





Dependable Typewriters 


You can depend on “UTECO” re- 
builts because they are guaranteed 
“REBUILT.” 


Our “select rough” machines can be 
put in saleable condition with just a 
little adjusting and save you the cost 
; of “rebuilding.’” These same mac 

J. C. Me i ey and T. M. Hughes, who look after the can gp ee IS” for RENTALS. 
interests of the General Fireproofing Company in this ter- r F : 
ritory, have weathers” their headquarters from Room 309 of We also make a Specialty of Recovering Platens, send 

. aa. sa iat wey : them along and give us a trial. 

the Board of Trade Building to the room directly above 


* * x 


F. W. Wentworth & Co. of San Francisco have estab- 
lished an office at 144 San Pablo avenue, Oakland, Cal., 
to care for their trade on the east side of the Bay. The 
new branch is under the management of R. C. Mills. 

* * * 





on the fourth floor. OUR motto:—He profits most who serves best. 
ile lah. Send for price list 
S. C. Smith, formerly connected with F. W. Wentworth . . 
& Co., which has the Library Bureau agency in San Fran- United Typewriter Exchange Co. 
cisco, has opened a store at 510 J street, Sacramento, Cal., Hartford St. and 137 High Str BOSTON, MASS 
where he is handling that line in conjunction with other 31 Hartford St. l ig eet ’ : 








office furniture and equipment. 
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[—@ “LET ME KNOW AT ONCE!” 


Needed data are found ‘“‘At Once!”” when card 
files are classified, simplified, and their 
contents made instantly accessible by 


Graf7co Vise Signal 
ROE MARK RES. &.5. PAT OFB g 
These Signals come in 12 bright colors; have enameled, 
sanitary faces; slide onto cards easily and stay as though 
built on until you fake them off. They will amaze you 
with their ability to provide a simple, practical, and 
efficient system for minute data. 

DEALERS: You should be well-stocked wlth these. 
They sell and resell. Send for free samples and details. 


GEORGE B. GRAFF COMPANY 


Manufacturers of TIME-SAVING OFFICE DEVICES 
294 Washington Street BOSTON, MASS. 











The Improved University 
BOOK RING 


The Ring with the Deep Locking Joints—A Deep, 
Steel-Jawed Feature which adds longer life to 
the Binder. 


It meets every requirement for the temporary 
binding of student's and stenographer’s note 
books, and various loose leaves. Simple, strong 
and neat. Made in four 
sizes. No. 1, 1; inches 
diameter, light wei: ht; 
No. 1, heavy weight, 1} 
inches; No. 2. 1} inches 
diameter, light weight; 
No. 2, ly» inches dia- 
meéter, heavy weight. Un- 
ointed ring, Patented 
fer. 24, 1908, 1} inches 
diameter. Write for par- 
,qculars. 


OTTO KELLNER, Jr. 
4028 State St., CHICAGO 













Fully Prote:ted 
Patented Feb. 4, 1902 














The Stenographer’s 
Friend 








“Doc”? Hanson’s PLATN PEP, an entirely new prepa- 
ration, guaranteed to stop immediately all paper feed 
trouble. IT IS NOT A LIQUID. No matter how 
bad the platen is, “PLATN PEP” will make the 
paper feed just as good as when the platen was new. 
If you are a live wire, send for sample and proposition. 


The Hanson Typewriter Service Company 
“The Typewriter Doctors’’ 
201-3-4-2-5-11 Columbia Bidg., Cleveland, Ohio 






















Why Is the 
PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $45 
its kind on the market to-day. 
We YY ou a mo yen weet suit- 
a able for large offices and shipping 
Patented June 18: lots rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Usedf or moistening stamps, envelopes, labels and fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spenish if desired. 

Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Ill. 
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J. Louis Burgoyne. western representative of the Globe 
Wernicke Company, has been suffering from a severe at 
tack of pleurisy for several weeks, but is recovering and 
expects to resume his rounds of the trade very shortly. 

St. Paul, Minn. 

A new store handling business furniture exclusively has 
been opened at 105 East Fifth street, known as the Busi 
ness Furniture Company. The directors include Eli S 
Warner, L. H. D. Leach, E. Lyman Cathcart and A. J 
Walker. 

: Syracuse, N. Y. 

The Syracuse Office Furniture Company has been organ 

ized. R. C. Rothery is manager. 
Youngstown, Ohio. 

R. K. Rhines, manager of the export department of the 
General Fireproofing Company, is in Europe. A. Hofer, 
of the export department of the New York office of the 
General Fireproofing Company, is also in Europe. 


Selling Liberty Loan Organization Furniture. 

Office furniture used by the Liberty Loan organizations 
in the Seventh Federal Reserve District is being sold in 
Chicago, the salesrooms being in the old Siegel-Cooper 
building, State and Van Buren streets. Mr. Burr, pur 
chasing agent of the Federal Reserve Bank, has the direc 
tion of the sales. Typewriters and adding machines used 
on the Liberty Loan work were included in the stocks 
The merchandise on sale includes that used throughout the 
entire Seventh District, save Detroit. The equipment 
used by the various War Savings Stamp organizations, 
including Detroit, is also on sale. 

This sale of Government used property is not being 
pushed actively, in order that retail channels in the office 
equipment and furniture are not disturbed unduly. 

(Stationery—Continued from page 191.) 

The Philadelphia office of the Elkhart Stationery Com 
pany, Elkhart, Ind., has been moved from 2240 North 
Camac street to 246 Chestnut street. 

K * *” 

William R. Weish, treasurer of the Hoskins Company 
9th and Chestnut streets, has recovered from his recent 
illness sufficiently to spend several hours a day at the 
store. 

K o* * 

Thirty of the woman employees of the Philadelphia 
office of the Library Bureau held a picnic at Perkiomer 
in August. After satiating themselves with boating and 
swimming they enjoyed a dinner at the Perkiomen inn. 

Portland, Maine. 

The stationery business of William W. Roberts, 233 
Middle street, has been bought by Frost & Company, of 
Worcester and Springfield, Mass. Mr. Roberts will con 
tinue with the business. He is seventy-nine years old, and 
has been active in business since he was apprenticed be 
fore the Civil War. 

* * * 
St. Louis, Mo. 

A recent speaker before the St. Louis Advertising Clul 
was Herbert O. Ross, president of the Ross-Gould List & 
Letter Company. He discussed the methods of the list 
and letter business. 

San Francisco, Calif. 

The Straus Stationery Company, 25 Second street, has 
been opened by Mace Straus, who was formerly in busi- 
ness at Berkeley. 

oK * * 

W. G. Lee has resigned his position as assistant sales 
manager of A. Carlisle & Co. with the intention of going 
inte another line of business. 

* ok 

Will Russell has returned to the Ramsey Oppenhein 
Company, handling direct mail work. For some time he 
has been representative of the Rand systems, operating 
with the Schwabacher-Frey Company. 

ok * 

Albert Furrer is back in San Francisco after serving 
nineteen months in the army, the last part of which time 
he was with the Army of Occupation in Germany. He 
has resumed his old position in the stationery department 
of A. Carlisie & Co. The outside sales force of this con 
cern has two new additions in the persons of Mr. Scott 
and Mr. Burbank. Benj. Hanafin, formerly city salesman 


for the Carlisle organization, has been assigned new terri 
tory on the east side of San Francisco Bay and is now 
making his headquarters in Oakland. He has been fur- 
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The‘ ccs Portfolio 


See it as does—know 


onvenienct trength and 
and workman- 
ot show signs 


years of use. 
Then you will understand why 
The ‘‘Handy”’ Portf 


d seller. 


lio is popu- 
lar—why it isa go 
Ask for detailed information. 


The Cleveland Leather Goods Company 
26-28 Noble Court Cleveland, Ohio, U.S.A 





NEVER LOSE 


Typewriter Eraser 


An Improved Rubber Disc 
Eraser. Fits the Frame of any 





machine. 


Sample and dealers’ 
prices on application 


Smith & Stearns Co. 


202 S. State St., Chicago, III. 














ATTENTION! DEALERS 


IN |YPEWRITERS! 


Are you having difficulty in ob- 
taining rough and rebuilt type- 
writers? 

National signifies nation- 
wide—Rebuilt and Rough type- 
writers of all standard makes. 

This Month Special—Our stock 
on Royals and L.C. Smiths unlimited. 

Prices given on request and all in- 
quiries will receive our courteous and 
prompt attention. Ask others! 





" REGISTERED 
Wholesale and Export 


National Typewriter Exchange Co. 


110 Broad Street Boston, Mass. 








DESK PADS 
GOOD MERCHANDISE — FAIR PRICES 


SATISFACTION GUARANTEED 


i; ON ALL 
GaN soaciaceias 


Leather and Brass Corner 
Desk Pads 
Flexible and Stiff—60 Styles 


Glass Desk Pads 
2 Styles—2 Sizes 


Cloth Covered Card 
Cabinets 
Standard Sizes 


L. SAINBERG, 65-7 W. Houston St., New York 
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or a Daisy 
Dozen Wire Basket 
Daisy Wire Baskets—all the same—built for rough usage 


—good to look at—easy to use, as the flaring top makes 
a wide target that is hard to miss. 
Users like Daisy Baskets. They 
it neat, and outlast most others. 
Write for prices 


The Massillon Wire Basket Co. 


an Office, keep 


“dress” 


Massillon, Ohio 


ETT 





PAPER CLIPS 


“Superior” 


Coane 


Nos. 1, 2 and 3 





Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, Ill. 


“Cyclone” 
¢ me , 


CECORERGGEGGECQEGGGEGEGGEEGRQEEGGRERECECRRRECERECEGERERRRERECRRCORRORRREOOOSEL: 


PITT 








°e, CARBON Ps 
4p, PAPER st 
Standard Carbon & Ribbon Co. 
MATER 
s TYPEWRITER Ny 
$ RIBBONS & 








Byron Typewriter Cabinets 


occupy little floor space, and are arranged 
for speedy work. At least thirty different 
working needs of the typ- 
ist and stenographer are 
given S| ace—erasers, Car- 
bon paper, letter heads, 
second sheets, forms, en- 
velopes, etc. Note 
book holder regu- 
larly included. 
Write for booklet, tell- 
ing all about our inno- 
vations to secure sten- 
ographic efficiency. 
Byron Typewriter 

Cabinet Co. 

33 Washington Ave. 

Mt. Clemons, Mich., U S. A, 











Comfortable and Convenient 
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Write for fa 
of 


DESK PADS. 


(Over 60 styles and sizes) 





and 
| Cloth Covered Cabinets 


} (Boxes, Binders, Etc. | 





Manufactured by 


L. HOFFMAN 














KASTEN TIME STAMP 


Sample Imprint 
JUNE 9, 1918, 3 45 PM | — 


Get a Kasten Time Stamp, and 
record exactly the minute letters, 
orders or other matters come in 
and go out. Kasten’s Time 
Stumps are economical, built for 
long service, and they work 
quickly, smoothly and accurately. 

Send for catalogue showing 
styles and giving prices. 


HENRY KASTENS 


418-420 West 27th Street 
NEW YORK CITY, N.Y. 

















KNICKERBOCKER EMERALINE 


Cut Glass Bases for Sengbusch Inkstands or those 
of similar design. 





DEALERS: Write for catalog and current discount sheet, 
with information about our line of inkstands, stationery 
and filing specialties. 


Knickerbocker Inkstand Co., Inc. {\e°sj3th Street 








45 Lafayette Street NEW YORK 
































For printing signs, show cards, price tickets, etc. 
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THE ONLY CARD CASE THAT HOLDS 
CARDS PERFECTLY 






HOLDS ONE 
A sure seller when once 
CARD AS it is shown a customer 
—because it is the only 
WELL AS case that will hold any 


kind or number of cards 
—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
ecards clean. 

The prices are right and 
the profits are right. 
3end for full particulars. 








PJouN Bennnxrr & C 0. 


led, Tal 


canna sein Bivens 2m HAM STAUDER ENGRAVING CO. 
: = 233 N. Wells Street 
CHICAGO, ILL, 














L \ 2s =N = = 
Make Your Show Windows Pay Y Your 


Window Display Fixtures 





A AWondertul set of Patented Interchangeable Window Display | 








for displaying Books, Starionery Of ¢ Supplies and Sundries. Set w 
= FIXTURES FOR Years Good Service in effective trade pulling window trims 
01 O1@) The Fixtures you see above are only a ver 
WINDOW DISPLAYS = set up with the full set, bes , s of st 
= IN THIS CHEST Made of Oak. either G Ant fr 
n 2 Hardwood Hinged Lid Storage Chest t A 
Y ts not in use. There are t ct 
No. 20 Set has 89 Interchangeable Younits For Large Store Windows, 8330.25 
No. 20% Set has 50 Interchangeable Younits For Small Store Windows, 318.15 


Send for catalog. Established 39 Years. Order direct or thru your Jobber 


The Oscar Onken Co. 2450 Fourth Street Cincinnati, Ohio, U. S. A. 
Fixtures set up without the aid of a too!. 














HUNT'S No. 24 Ledger Pen 
Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty. its 


Fine Point and Easy Action. 








pecmeoncerwetnanrr sen 
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nished an automobile by the company to facilitate his 
work in covering Alameda and Contra Costa counties. 
* * * 


David Moses has resumed his duties in the manufac- 


turing department of Payot, Stratford & Kerr, after 
twenty months’ service in the army. 
* * “ 
Ernest Meiere, formerly outside salesman for Payot, 


Stratford & Kerr, has been discharged from the army and 
is noW sojourning at his ranch south of this city. 
* * x 

Mr. Carpenter of Carpenter’s, Inc., San Diego, Calif., 
was in San Francisco recently in the course of a vacation 
trip to Lake Tahoe and other points of interest in the 
State. 

* * * 

Ernest S. Bernet, formerly buyer for Trick & Murray 
up north, is in San Francisco and may decide to locate in 
California. He was ill and has been recuperating in the 
southern part of the state. 


‘ * * 


When the San Francisco Stationers’ Golf Club played 


on the Presidio links on August 14, Stanley A. Vail of 
Sanborn, Vail & Co. captured first prize and B. M. Car 
lisle of A. Carlisle & Co. second prize. 
* * * 
Chas. White, formerly for a good many years with 


Sanborn, Vail & Co., has become associated with Rands 

Bros., stationery jobbers of Oakland, Calif.. who have 

increased their capital and are expanding their business. 
* * * 

Ernest Wallace, manufacturers’ agent, with offices in 
the Board of Trade Building, has moved from room 309 
to room 409. He is leaving on an extended trip over his 
territory and when he returns will go East the latter part 
of October. His wife will accompany him 

4 ‘ * 


John T. Gilmartin of Reid & Gilmartin is back at his 
desk after a ten-day vacation at Bartlett Springs Mr 
Reid has returned from Denver and is leaving on his fall 
trip over his territory. W. T. Yeazell left the latter part 
of August on a six-weeks’ trip in the Northwest 

‘ * * 


Ralph V. Rankin, who has been traveling out of San 
Francisco for the past ten years, has decided to quit the 
road and locate in Seattle, Wash.. where he will be 
ciated with Mr. Morey in the Morey Stationery Company 
at 812-814 First avenue He left for the northern city 
early in the month. 


asso- 


~ rt ke 


Arthur Moench, manager of the H. S. Crocker Com- 
pany, Bert M. Morris and Al. Jones of the Bert M. Mor 
ris Company, and Jack Haig of the Whiting Paper 
Company enjoyed a hunting expedition on the latter’s 
ranch northwest of Healdsburg. Calif. They got three 
fine deer, one of which they brought back with them. 

ok x * 


The Bert M. Morris Company has moved its general 
across the hall in the Board of Trade Building to 
adjoining Mr. Morris’ private office and the 
stockroom, which makes a much more convenient ar- 
rangement. Al. Jones, partner of Mr. Morris in this 
business, is calling on the trade in the Pacific Northwest. 


* * * 


othce 
room 309, 


Travelers for the local branch of Eaton, Crane & Pike 
are starting on their fall trips. H. D. Davis, Jr., is mak 
ing southern California, and L. J. Lutticken is covering 
the larger cities of the state. Walter J. Willoughby, west 
ern manager for this company, has enjoyed a vacation 
since his return from the East. He took his family to the 
Yosemite and then went on a hunting and fishing trip 


in the Tuolumne country. 
Syracuse, N. Y. 
The G. D. Kirtland Company expects to be operating 


in its new stationery store at 323 Salina street. The com- 
pany purchased the five-story building and remodeled it 
for the stationery business. 

Westerly, R. I. 

The printing and stationery business of John H. Mur- 
phy, Canal street, has been taken over by John W. Bro 
phy, who was connected with the establishment for over 
thirteen years. Mr. Murphy retired after twenty-seven 
years. Mr. Brophy served in the Army in France. 

Woonsocket, R. I. 


Albert Zurlinden has purchased the stationery and cam- 
era business of L. G. Moisan. The stock has been moved 
into the Zurlinden store on Spring street. 
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>, A New Invention 


A Great Seller 
aot S “STAYON” 
~*~ KH fess & RubberPlaten Twirler Ring 


Dealers, here ii is ai last. A live-rubber twirler 
that fits every typewriter knob. Constructed 
with a double flange so 

They can’t come off—Guaranteed 


Prevent the steno’s fingers from getting sore and turn the roll more 
easily. AGENC IES bein ig established all over the world. Write now, 
as valuable territories are going. g Retail 50c per set. 


NIELSON SUPPLY CO. 
810 First National Bank Blidg. CHICAGO 















RELIABLE TYPEWRITERS 


Thoroughly Rebuilt Tvpe- 
writers of all standard 
makes at as low prices as are 
consistent with honest work 
and good quality. 


All machines guaranteed 
against defect. 

Courteous and prompt at- 
tention te correspondence. 
Special terms and in- 
ducements to _ reliable 
merchants and agents. 
We respectfully solicit your inquiry. 


HARRY A. SMITH TYPEWRITER CO. 


MANUFACTURERS—REBUILDERS 
Special Export Dept., 231 N. Fifth Avenue, Chicago, Ill., U. S. A. 











M. M. INKSPOON 


Stops Constant Dipping 








One size fits any pen. 


(Actual Size) 
Jobbers and dealers send 


Makes every pen a fountain 
pen. Writes over 3,000 figures 
with one dip of ink. Simple, 
durable, practical. Millions in 
use.: Silver piated over brass. 
for sample and quotations. 


H. MARUI & CO., Dept. 0, 154 Nassau St., New York, N. Y., U.S.A. 








Security—Speed— Convenience 


are all wrought into Banker’s Clasps. They hold 
“papers firmly, are quick- 
ly applied and attached, 
and facilitate the sys- 
tematic gathering and 
filing of related papers. 
The Banker’s Clasp 
Is 2 one piece clasp 
is made from steel, neat- 
\ly nickeled or japanned 
’—sells on sight. Our 









‘attractive counter dis- 
|play does the work. 

§ Correspondence Solicited 
Banker’s Clasp Company 
3671 Lafayette Ave. St. Louis, Mo. 
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rPeer’s 


Patent Improved 


TRIANGLE PAPER CLIP 


Ln RES P 


HOLDS PAPERS SECURELY 
Patented May 22, 1917 

Only after trying this new paper clip can you appreci- 
ate its superiority. It is so easy to slip on, and it holds 
the papers, etc., absolutely firm. The patented crimp 
does the work. It will be worth your while to send for 
samples and prices. 

If your stationer does not carry them, write us direct. 


PEET BROS. 


618-20 Cherry St. Philadelphia, Pa. 








EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Duplicator Company manufactures 
Hektographs, Gelatine Duplicators, Film Dupli- 
eators, and Supplies We also furnish the 


trade with Hektograph carbon paper and Hek- 








tograph typewriter rib- 
bons at lowest prices. 
Write for literature Domestic and 


foreign inquiries given prompt at- 


tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, III. 























Y PROTECTS YOUR FIN 


“ARGUS” Paper Fasteners 


New patent—finger guard absolutely 
prevents point pricking. Made oi steel 
‘and always stays in place. Cost no 
more than others and sell readily. 
i'Write for FREE sample. 


You Can’t Lose Pen or Pencil 


a This wonderful UP-TO- 
DATE combination clasp 
$ and yearly calendar will 
@ more than pay for itself 
by saving pencils and 
time. At all good station- 
State for Pen or Pencil ers or from us 15c. stamps 


ARGUS MFG. CO. ~ Dept. 10 
402-406 N. Paulina St., CHICAGO, ILL. 






























THE BEST ENVELOPE SEALER 
is the one that is most simple and will give the longest service without 
cost for supplies or r.pairs. 

sealers have been used in hun- 
REYNOLDS dreds of offices for five years or 


more without a cent of expense. 





Askthe 
man who 
has one 


PRICE 


$38 


Size 7x8x14 
inches. 
Weight 21 

s. 
No ad- 
justments. 





Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 














The Bankers’ Pen & Office Supply Company, 939 Broad- 
way, New York, has issued a new illustrated catalogue. 
K x * 


The Imperial Methods Company, 312 West Madison 
street, Chicago, is circulating a new 64-page catalogue of 
filing equipment. 


Revised chair prices, effective August 15, are the subject 
ot an extended list distributed by the Milwaukee Chair 
Company, Milwaukee, Wis. 


Blackwell, Wielandy & Company, wholesale stationers, 
St. Louis. Mo., have issued a new holiday goods catalogue 
The merchandise listed includes stationery and gift nov- 
elty items 


“Waterprcofing Problems” is the title of a folder issued 
by The General Fireproofing Company, Youngstown, Ohio, 
describing its several materials for waterproofing various 
construction materials. 

Writing 


Modern Manufacture of 


“The Paper” is a 
28-page brochure in boards describing and illustrating the 
story of the manufacture of paper. It is issued by the 
Eastern Manutacturing Company, 501 Fifth avenue, New 


York, N. Y. 
* 

Frederick Bristow, 171 Washington street, Newark, N. 
J., is distributing a circular on the Bristow radial distrib- 
uter for letters. One of the advantages claimed is the 
saving of desk space over that required where letter trays 
are used 
No. 6, covering loose leaf devices, has 

Accounting Devices Company, 564-70 


List 
the 


Adco Price 


been issued by 


West Monroe street, Chicago, Ill. The prices were effec- 
tive August 15, and cover accounting devices, forms and 
indices. 


a Th Te 


“Penart” combined office and fountain pen fluid, as well 
as the staple line of inks and adhesives, is described in 
the new catalogue of The Commercial Paste Company, 
Columbus, Ohio. The products of this company are well 
known to the stationery trade, and were formerly known 
under the name “Gleich.” 

K Kk A 


“A Real Sales Magnet” is the title of a broadside issued 
by The Van Dorn Iron Works Company, Cleveland, Ohio, 
giving dealers details about an electric flashing sign offered 
for store and window display. The sign is reproduced in 
three colors, giving the office outfitter a good conception 
of the advertising device offered. 


oe 1K a 


A folder describing the Pierce Carbon Copy Attachment 
for Typewriters has been issued by the Pierce Sales Com- 
pany, 219 Park Building, Pittsburgh, Penna. The attach- 
ment slips on over the typewriter platen, and provides a 
writing surface like that of a hard platen. After heavy 
manifolding is finished, the device is slipped off the platen 
and the rubber surface is available for the general 
run of work. 


soft 
*” ik * 


Office Appliances has received from Hans W. Egli, sole 
manufacturer of the Millionaire calculating machine ot 
Zurich, Switzerland, several interesting catalogues of that 
machine. These catalogues are clearly and handsomely il- 
lustrated and are provided with well written text descrip- 
tive of the various applications of the machine. Its dif 
ferent mechanical features are clearly and fully described 
and the method of its operation is made plain. 

x * + 


Catalogue No. of the Furnas Office Furniture Com- 
pany, Indianapolis, is a demonstration of a specialized line 
of office furniture, presented in an attractively-printed 

(Continued on page 212.) 
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Complete Line 
of Wire Baskets 


Waste paper baskets, wire 


or tin bottom Space bas- 
kets, 1-2-3-4-5-6 spaces 
Mail and envelope baskets. 
Special baskets made to 
ava | order Prompt attention on 
Waar «ied tothe? all orders 
PEERLESS SANITARY LINE Write for cat and price 
list O 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd. CHICAGO, ILL. 





TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1920 stock now 


Write for Crita og showing complete line. 
English or Spanish. 





No. 50 


Hale Specialty Co., Inc. 














Drawing inks, Blacks and Colors 
| Eternal Writing Ink 


Engrossing In 
) Taurine Mucilage 
( Photo Mounter Paste 
} Drawing Board and Library Mucilage 


Office Paste 
Liquid Paste 
Vegetable Glue, stc., eto. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and Ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be « revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto. 





CHAS. M. HIGGINS & CO., grgina'orss0¢ Meourecraree 
Main Office and factors, Brooklyn, N.Y.,U.S.A. New York-Chicago-Lendes 











Goodline ‘Metal 
Tip” Guides outlast 
any other Press Boa: d 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 


Prices and full information on request 


Goodline Manufacturing Company 
368 BROADWAY, NEW YORK 








: designs of bases Sole Manufacturers 
7 finishes 128 N. Jefferson St., Chicago, IIl. 
H}AETUILETUI PL) 
° 9 
Stationers 
Glassware 


Neat Designs 
Bright, Clear Glase 
Quick Sellers 





We make plain and cut 
glass Ink Wells, SpongeCups, 
Pen Trays, Ash Receivers and Novelties. 


14%in. No. 101 


Write for Catalog of Designs. 
The New Martinsville Glass Manufacturing Co. 
New Martinsville, W. Va. 


So UTTER CALPE cer eo {UUNULHLL 


°Y PEWRITERS 


Rebuilt--Rough 
WHOLESALE 


Any Quantity———Anywhere 


Our name may be new to you, but QUALITY is 
our slogan. We do not use the unit system of RE- 
BUILDING. Each machine is put up by mechanics 
of long experience. 








Established 1902 


Guarantee Typewriter Co., Inc. 
47 N. 10th Street and 
Salesroom-Shop—N. E. Corner Chestnut and 10th Streets 
PHILADELPHIA, PENNA., U.S.A. 











Manufacturers of 
ANCHOR BRAND 
Adding Machine Paper 


and other small roll specialties. 


Write for prices giving 
specifications. 


All goods guaranteed 





ANCHOR PAPER SPECIALTY CO. 


927 E. Ave. Kalamazoo, Mich. 





TRINER 


Peerless Automatic 
Parcels Post Scale 








Speed and accuracy are as- 
sured where :t is used. 

Weighs and computes simul- 
taneously up to 70 lbs. All steel 
construction; dial in front of op- 
erator; full double lever 
system supports plat- 
form. 96,060 Triner Scales 
in use by Post Office De- 
partment alone. 


Write for booklet 


Triner Sales Co. 
190 N. State St. 
CHICAGO, ILL. 
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Adding Machine Rolls 


2°n Always in Stock 9151] 
16 in Two Grades 32 


Special Rolls for all Automatic Machines 


Write for Prices and Samples 


H. P. O’Neill, sxooxiyn, xy. 


MILL AGENT 

















9 
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A Private Secretary and 
Office Tickler 
Made from 
Cold Rolled Steel, 
Enameled Black 


Note these important features: 


A phone directory alphabeti- 4. Spindle in back to file ’phone 
cally arranged with celluloid calls. 

tips, closed by an_ invisible 5. Pen or pencil holder for quick 
spring. service. 


Card calendar in two colors 


for two years. 6. Rubber feet, 


3. Daily memo, calendar pad. 7. Message and memo. pad 
Made 10 inches long and 4 inches wide, weight 1 Ib Put up in 
separate cartons suitable for mailing Sample sent postpaid on 


receipt of $2 in U. S. A. Attractive prices in quantities to agents 
and dealers. 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


Also Manufacturers of the ‘“‘Peerless’’ Daily Reminder 
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Stationery Line 


We have a stock of 500,000 Loose Leaf 
Ledger sheets, size 9%x11%, Debit and Credit 
Ruling, made up of a 29c per lb. Ledger 
stock. We will imprint your name and offer 
= them for $5.85 per 1000. Your name appears 
4 on the sheet. 
MANILA FOLDERS 
1,000 in 125-lb. stock, $4.25. 175-lb. stock, 
$7.00. 





These prices are F. O. B. New York. Order 
now, before price goes up. 


ACCURATE OFFICE SUPPLY COMPANY 








Manufacturing Stationers 112 E. 23rd St., New York,N.Y. {1-[/] 





HERE IT IS AT LAST 
Stenographer’s Typewriter Cleaning Outfit 


This outfit consists of all the neces- 
sary Brushes to clean your Type- 
writer; it also consists of a Bottle of 
Perfect Typewriter Oil and Oii Droper, 
and a pair of the latest improved 
Twirlers for Platen Knobs and a Book 
of instructions telling you how to 
clean and oil your typewriter. This 
Outfit is put up in a nice pasteboard 
box. Price 
Complete 
$1.75. 

DEALERS : 
Here is what 
you have 
been waiting 
for. This is 
a live spe- 
claltyand 
sells onsight. 
Send $1.25 
for sample 
outfit and 
Write for Dealers’ Prices. 


LAFAYETTE TYPEWRITER SHOP 












Lafayette, Indiana 
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is quickly transformed into an office 
where there is more work and less 
talk, when 


(Sse; THE AUTOMATIC 
ic TIME STAMP 





Finished is installed. It gives you an 
Shipped absolutely correct record of 

time spent on work—when 
started, stopped, and completed; when 
goods are received and shipped; when 
letters and telegrams are received and 
sent. The Automatic Time Stamp ends 
debate and increases production. 


Handsome, absolutely accurate, dust- 
proof. Very durable and lasts a busi- 
ness lifetime. In use many years. 
The Automatic Time Stamp Co. 
159 Congress St. Boston, Mass. 


“ “Originators of the Art of Printing Time Automatically.” 




















A New Writing Instrument 


The B-B Self-Filling Stylo 
The Stylograph Modernized 











Capillary Ink Channel Send 
Modern Filling Device for Samples 
Sefety Screw Cap and Discounts 


Fully Guaranteed 


RETAIL PRICES: 
Self-Filler $2.00 Regular $1.50 


“We have put the Stole in Stylo” 


BIRD BILL PEN CO. 
Dept. B. 892 De Kalb Ave., Brooklyn, N. Y. 











EXTRA QUALITY 


TYPEWRITER RIBBONS 


Manufactured in a Modern Factory devoted 
exclusively to Inked Ribbons 


Concentrated—Brilliant—Non-Drying—Inks 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y., U. S. A. 

















Aigner’s Patent Cut 
Index Tabs 


Come in strips already cut to size. One-half 
turn will separate the A from the B, a time 
saving of 50%. 

Send for the 1918 Catalogue, well illustrated. 
We are headquarters of the following lines: 


Index Tabs of all kinds 

Index Shields for reinforcing 

Name and Number Labels for Law Work 
Gold Stamping and Embossing 

Special Die Cutting 

Cloth for reinforcing Index Sheets 

Index Sheets with Tabs attached to Sheets 


G. J. AIGNER & CO. 


Sole Mfrs. of Patent Cut Index Tabs 
Dept. B, 552 W. Adams{St., CHICAGO, ILL. 


Pat’d Aug. 8, 1916: Mar. 27, 1917. Re-issued Nov. 19,1918 
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HOUSE ORGANS OFFICE UTENSILS, ETC. 


Firm dealing with office utensils, seeks connections 
with manufacturers of all kinds of office appliances and 
office necessities. Reply to: 


Modernt Kontorssystem 











Globe-Wernicke Doings combined its July and August 


— Birger Jarlsgatan 58 STOCKHOLM, SWEDEN 
issues in one publication. The leading article was an 

optimistic version on “What Chance Has a Clerk in a 

Store?” 








Recently the Protectograph Bulletin announced a new TO THE TYPEWRITER TRADE 
form of check, “The Protod Special.” It is a combination 


p 4: . ; Have you any typewriters for sale? 
of lithography and typography, on special safety paper, : yt 





iffording quantity prices on small orders, and speedy We will buy for cash any surplus stock of machines you 
delivery have en hand. 
| .*o @ Now is the time to turn vour machines into monev. 
“The Home Office and the Salesman” leads the July Mail us today list of what you have on hand 
August issue of The Office Economist, published by the MORSE TYPEWRITER EXCHANGE CO., 407 Broadway, NEW YORK 
Art Metal Construction Company, Jamestown, N. Y. It 





shows how the home office force can help the salesman 


put his deais across. ADDING MACHINE ROLLS 


; oa el Re ey oe ; For all makes of machines 
Che Elliott-Fisher Magazine, “Devoted to the Control THE PERFECT ROLL—guaranteed to con- 
f Accuracy ; Ouantitv Producti ; C ing.” is tain 250 linear feet. Edges free from lint or dust. 
rsp dq ' ae ro we U viehe Pn ncHOn H. \¢ se ee Stock white wove, hard-sized Writing 18 pound 
issued by the Elliott-Fisher Company, Harrisburg, Penna fella hesie. 

A recent issue gave much space to the purchasing and We make all size rolls. : 
storeroom accounting of the Detroit Edison Company Write for prices, giving detailed specifications. 
i Guan GEORGE IRISH PAPER CO., Manufacturers 





BUFFALO, N. Y. 





Forthcoming mail matter going to the mail list is fea 
tured in advance in G-F Selling Facts. The General Fire- 
proofing Company, Youngstown, Ohio, takes this means 


of showing the sales force the ammunition to be sent to | Gold Pens for Fountain Pens 


prospects. The folder is reproduced in fac simile. 





‘ ¢ * Repairs on Gold Pens and Fountain 
In The Burroughs Bulletin recently was the report of Pens Attended to Promptly. 
a sale to a barber shop. The proprietor was able to add 


to the time devoted to his chair, for the adding of his EXPORT TRADE SOLICITED 
employees’ sales tickets by machinery saved the time pre- Acme Gold Pen Co 17-27 Vandewater St., New York 
? 


vicusly required for figuring mentally. 
- 1 7 & ? Manufacturers of Fine Geld Pens Established 1884 





: «@ 








Department store installations of National Cash Regis- 
ters were emphasized in a recent issue of the N. C. R 
Illustrations of twenty-six big stores in many of the 
largest cities of the country, with statements of the num- 
ber of Nationals in service, show where prompt change 
and delivery of packages prevail. 









This Typewriter Brush Sells Rapidly Because 


it is made right and the price is right. The bristles arenon-breakabie. The 
tapering end permits the brush to be fnserted in the smallest openings without } 


scratching the enamel. Retail Price per doz. $3.00 





oe £.s 





MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


The Kalamazoo Loose Leaf Binder Company has in- 





' augurated a new house organ, The Kalamazoo Police Kal- Send 20c for sample postpaid and ask for dealer's terms. 5 
agazette. It is a travesty on the Police Gazette, carrying MORTON MANUFACTURING CO., Louisville, Kentucky ) 
the similarity to using pink stock for the sheet. A line eet 


of humor is sustained throughout the publication, both cmintietmenid inal . 
in text and in illustrations ts is peatieaans 


- PutYour Deskon aWar-Efficiency Basis 








* 


in the August issue of the Royal Standard was reprinted 
the advertisement of a bond paper. in which was featured 
a Royal typewriter. There is a subtle sales suggestion in 
the use of a Royal typewriter to illustrate the ad, and no 
doubt the Royal salesmen were keen to mention the dis- 
play of their machine in connection with a high grade 
bond advertisement 

' * * 





Shea Smith & Company, of Chicago, have inaugurated a 
new kouse organ. called “S. O. S.” The title is not the 
fainiliar wireless appeal from a ship in distress, but an | 
adaptation of the army department, “Service of Supplies.” | 
The nublication emphasizes the facilities of Shea Smith jf} with the Price, $6.00 | 
& Company as the quartermaster’s department of the con T R L DISTRIBUTOR 
sumer of stationery and office requisites. BRIS OW ADIA 


An indispensable feature of every well-equipped office 





* 
“ . ” . . ispatchin apers quiekly is great economy. Clear your 
Monroe Micrometer” is the title of a new house organ | eat of the ‘baskets and trays which litter it up, and te 
devoted to the activities of the employees of the Monroe | stall a distributor which eliminates waste thought one 
Calculatine ac » Comnany. Orange. N. J. It “teems” | motion. You can make the Distributor just as adaptable 
ulculating Machine ompany, Orange =  Seemes | as you like; leave out partitions you do not need. It is 


with crisp local items and shows that the editorial staff all metal; will not wear out, is finely finished and looks 











has a nose for news which characterizes the newspaper | well on the desk. 
worker. The name. Micrometer, was selected as typifying Dealers will appreciate this universally wootut product 
he 10 st: z < fF accuracy thict he Nh sm put up on the most liberal sales basis. It makes good, 
“r high standard oF accuracy which the fonroe « because it creates a demand at sight. 
: ployees maintain. <n al | Write for Our Circular describing various Models of Desk 
i ’ and Portable Distributors 
| “Dat Watermilyun” in the August issue of the Bur- FREDERICK BRISTOW 
, « “laarin< } ce > r¢ + ¢ , Z : ic. 
roughs Clearing House tells how a country bank in Mis 48 Lawrence St. Newark, N: Je 
i souri finances the watermelon crop of its district. Hol- 
| comb is the center of a watermelon-growing district which —— — 
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TODD PROTECTOGRAPH CO. 


(ESTABLISHED 1899) 
Manufacturers of the 


Protectograph and 
Protectograph Check Writer 


PeerlessCheck Writer 


(Todd Patents) 


PROTOD Registered Checks 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 


SUETEREAEAEEUEAUEGEEREEEDSELULCHSGETOCOSOOCOQUONNDOLTE2SCI0SGLNCCOECLIEGODERDRDORCHTESOQUORSOUEUOREDUOND 





TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 


Naturally we are looking for more accounts and will make mighty 
liberal proposition to dealers. 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 











Do You Need Typewriters? 


We carry a complete stock of all 

makes, rough and rebuilt, and keep 

in close touch with the best sources 

of supply. 

Machines in the Rough Our Specialty 
Write for Prices 


Morse Typewriter Exchange Co. 
407 Broadway NEW YORK 




















D. W. Beaumel @ Co., Inc. 


E..tablished 1884 
OFFICE AND FACTORY 


17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 


pens for the trade; We 
all modern styles make 
of fountain pen a spe- 


cialty of im- 
print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


holders and 
fountain 
pens com- 
plete. 
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ships over 200,000 worth of melons to the big cities every 
year. The article is illustrated by a photograph of an aged 
darky with a melon under each arm, and a chicken in the 
foreground—labeled “You Can’t Have Everything.” 


* 


Impressive shewings of the operations of the various 
testing departments of the National Cash Register Com- 
pany were given considerable space in a recent issue of 
the N. C. R. Materials used in the company’s products 
are tested in mechanical, electrical and chemical labora- 
tories. Bacteriological tests are made on milk, water and 
foods furnished in the plant, to make sure that they are 
free of all impurities. 

x * x 

“Why Whittling Has Declined” leads the articles in the 
August issue of the Grasshopper, published by the Skin 
ner & Kennedy Stationery Company, St. Louis, Mo. It 
characterizes Lincoln as the last great whittler, and 
craves for more of that type. The decline of the art is 
ascribed to the failing supply of soft pine. “We whittled 
up our white pine forests, and have not that with which 
to whet either our knives or our wits.” 

* 


The cover page of the latest edition of “Remington 
Notes” contains the reminder that “Remington opened to 
women the doors of business life.” The Remington 
Typewriter Company has recently been engaged in an 
extensive magazine advertising campaign to induce more 
women and girls to enter business life as stenographers 
and typists 

One advertisement of this campaign, a big double page 
spread in the Saturday Evening Post and Literary Digest 
entitled “The Woman in Business—How Big Is Her 
Future,” is reproduced as a central feature in this latest 
issue of “Notes.” The shortage of typists and indeed 
of all kinds of clerical help is very marked in business 
offices at present, and in sounding. this call for more 
women to enter business life a great service is rendered 
to the entire office appliance industry. “Remington 
Notes” continues its efforts in behalf of the Sholes Monu- 
ment Fund. This issue of “Notes” contains a picture of 
the proposed monument which will be of most beautiful 
design and will constitute a worthy memorial to the 
Father of the Typewriter. 

(Catalogues—Continued from page 208.) 
book. Inclnded in the catalogue are wardrobes, stationery 
supply cabinets, costumers, waste baskets, umbrella stands, 
telephone tables, office tables and accounting machine 
desks. A feature of the catalogue is a list of free electros 
for dealers’ advertising purposes with the dimensions of 
each stated. 


\ timely and useful catalogue is that of the Polar Man- 
ufacturing Company of Philadelphia. It is called the home 


and export catalogue of practical office articles. It is 
printed in English, French and Spanish in parallel col 
umns. The several lines of goods which the company 


manufactures are illustrated and each illustration is ac 
companied by descriptive articles, weights, methods of 
packing, sizes of packages, etc., in -the three languages. 
The catalogue contains 32 pages with a complete price list. 


“Bridge Your Storage Problems” advocates the use of 
\llsteel Economy shelving. Standard units are made up 
of angle iron uprights and stiffened sheet steel shelves. 
The line includes plain steel shelving, and shelving with 
doors, and is manufactured by The General Fireproofing 
Company, Youngstown Ohio. A recent folder, in colors 
and illustrated, emphasized the space-saving features of 
Allsteel Economy shelving. An unique cutout arrange- 
ment makes the contrast evident, and also provides for 
a useful return post card. 





Syracuse University’s Business School. 


A new school of business administration has been in- 


augurated by Syracuse~.University, Syracuse, N. Y. Two 
four-year courses are offered, as well as one of equal du- 
ration in secretarial science. [The business administra- 


tion course of instruction will include salesmanship, 
credits, accounting, banking, advertising, business law, 
industrial and business management, foreign trade, com- 
mercial teaching, insurance, journalism, public service 
and secretarial science. 
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SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 

Slips easily oa and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
_| and does not mar card 
=] _ or folder. 

Liberal Quantity Terms to Dealers. 

Samples Free. 

Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 













ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 





Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
62 BROAD STREET NEW YORK 














BEANADEEIYEEWRITER. | | 
AN aid Th —_ Either Agency or Price Protection Proposition 
- Each 
KEYSTONE CARBONS 
Price to weaters $1.20 per dozen—postage extra—weight two pounds 
The only brush that will clean all parts of machines. Small end cleans type AMITY RIBBONS 
large end cleans in between keys, under carriage, the type rods and all hard-to- F 
get-at places. Total length 14inches. All bristles. or All Purposes. 


Adopted by Business and Public Schools, Public Institutions, Hospitals, U. S. R. A. BECK, GENERAL SALES AGENT 


Government and City Departments and the Largest Concerns in the Country 
CLEANALL TYPEWRITER BRUSH CO., Mfg. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 727 South Dearborn Street, CHICAGO 
New York, New Orleans, Los Angeles 




















A See that The notch saves half the 


GOLD PEN S-<All Shapes and Styles tT auc T 
—_ ) SEH \~ Notch cpen cotnteberTorfing 














ork a 3 E uit 99 
Specialty Service “STEEL-STRONG” TUBULAR COIN WRAPPERS 
All makes Gold, Fountain, Stylographic Pens. Pe me Cases perfe~tly Send for free samples and address of nearest dealer. 
-paire dre od da ceived. isfaction gt -ed. a ‘ A . 
repaired and returned day received. Satisfaction guaranteed The C. L, DOWNEY CO., 120-122 E. Eighth Se, Cincinnati. O. 


GAYDOUL GOLD PEN CO., Inc., 56 John &t., New York 











Typewriter Ribbons and Carbon Paper 


For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SO Monufossusern Sr Teed 


Exclusive Territory Rights Not Entertained 


ALSO MAKERS OF inxs* 
FOR OFFICE DUPLICAT- 
ING AND PRINTING 
MACHINES. 


if WILL PAY you To 


PRINTING & LITH BUY DIRECT FROM Us. “ 
R 














HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS AND 


CHECK PROTECTORS 
NEW AND REBUILT 


Catalogue and Discount Sent to the Trade 


_— quality—tow price. Made in one piece of spring steel, ball point, heavily CHECKWRIT ER MFRS. 


eled and highly polished. Write for prices 
The Ansonia Novelty Co., Ansonia, Conn Suite 316 200 Broadway, New York, N. Y. 


The “Anco” Pen and Pencil Clip 





























“UNIQ” VULCANIZED FIBRE 
KIPCO BRAND ie nN WASTE BASKETS 
DUPLICATOR INK —— 


FOR ROTARY STENCIL MACHINES 


THE BEST BASKET BUY 
IN THE WORLD 


Guaranteed for five years and will 
last twenty-five. 





The quality of this ink is Made with solid wood bottoms which 
prevent them from tipping over easily 
guaranteed by nearly half as do fibre-bottom baskets. 


Always neat in appearance. 

Made in round or square shapes. 
Our large output enables us to quote 
low prices. 

Write for particulars. 


The C. Spiro Mfg. Co. 


68-72 East 131st St. New York City 


Manufacturers of **UNIQ’”’ 
Improved Office Accessories 


a century of practical ink 
manufacturing experience. 


Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 
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es of any one of these patents can be obtained by 
sen 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,293,234. Combined typewriting and computing ma- 
chine. Burnham C. Stickney, Elizabeth, N. J., assignor to 
Underwood Computing Machine Company, New York, 
N. Y., a corporation of New York. 

1,293.235. Typewriting machine. Burnham C. Stick- 
ney, Elizabeth, N. J., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 

1,293,245. Paper feed control for calculating machines. 
Otto Thieme, St. Louis, Mo., assignor to Moon-Hopkins 
Billing Machine Company, St. Louis, Mo., a corporation 
of Missouri. 

1,293,252. Typewriting machine. Benjamin W. Tucker, 
South Orange, N. J., assignor to Corona Typewriter Com- 
pany, Inc., Groton, N. Y., a corporation of New York. 

1,293,324. Pett and pencil box. Bogumil Bukowski, 
Wilkes-Barre, Penna., assignor of one-half to John Stetz, 
Wilkes-Barre, Penna. 

1.293,544. Calculating machine. William P. Quentell, 
New York, N. Y. 

1 293,586. Educational Appliance. Charles Percy Wat- 
son, Fosse, Leicester, England. 

1,293,652. Wrist-blotter. Harland W. Cardwell, Okla- 
homa, Okla. 

1,293,690. Index and tabulator. Clarence A. Burner, 
Normal, III. 

1,293,739. Stenographic writing-machine. Alrah B. Ed- 
wards, Covington, Ky., assignor by mesne assignments 
to Shortwriter Company, Wilmington, Del., and Chicago, 
Ill., a corporation of Delaware. 





(1,311,011. 














No. 1,311,911—Invention provides a key rest at side of type- 
writing machine for Sg to rest little finger while manipu- 
lating keys, so that the hand = be properly —— at 
all times. Patented August 5, 1919, by Otto Peterman of 
Groton, N. Y., assignor to Corona Typewriter Company of 
that place. 


No. 1,311,675—Improved type-bar mechanism for typewriting 
machine; patented July 29, 1919, by John H. Barr of New 
York, N. Y., assignor to the Remington Typewriter Company 
of Ilion, N. Y. 
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1,293,750. Cross-lock for calculator special keys. War- 
ren Fuhrmann, Westfield, N. J., and Edward M. Squarey, 
Tuckahoe, N. Y., assignors by mesne assignments to Wil- 
kinson Brothers & Company, Incorporated, New York, 
N. Y., a corporation of New York. 


_1,293,807. Loose-leaf binder. William F. Krohmer, 
Chicago, Ill., assignor to Goes Lithographing Company, 
Chicago, IIl., a corporation of Illinois. . 

1,293,905. Copy-holder. Edwin E. Pettibone and Rose 
A. Lenz, Cleveland, Ohio. 


1,293,928. Indicative chart. Hans George Riemann, 
Meadville, Penna. 


1,293,952. Desk. Harvey Gustav Shirley, Highland 
Park, Mich. 

1,293,959. Stamp affixing machine. Alfred William 
Smith, Victoria, England. 

1,293,981. Calculating machine. Otto Thieme, St. 
Louis, Mo., assignor to Moon-Hopkins Billing Machine 
Company, St. Louis, Mo., a corporation of Missouri. 

1,293,986. Check writer. Charles G. Tiefel and Arthur 
C. La May, Rochester, N. Y., assignors by mesne assign- 
ments to Todd Protectograph Company, Rochester, N. Y., 
a corporation of New York. 

1,293,988. Check writer. Libanus M. Todd and Charles 
G. Tiefel, Rochester, N. Y., assignors by mesne assign- 
ments to Todd Protectograph Company, Rochester, N. Y., 
a corporation of New York. 

1,294,043. Index. Hugh Gellroy Buchan, Woodbridge, 
New Jersey. 

1,294,060. Foldable typewriting machine. Phillipe De 
Clamecy, Charlestown, Mass., assignors to Corona Type- 
writer Company, Inc., Groton, N. Y., a corporation of 
New York. 

1,294,132. Multiple stamp. Daniel R. McClure, Jr., Los 
Angeles, Calif. 

1,294,157. Calculating machine. Arthur F. Poole, Chi- 
cago, Ill., assignor by mesne assignments to the Wahl 
Company, Wilmington; Del., a corporation of Delaware. 

1.294.247. Pencil-holding attachment. Tony Drenchko, 
Franklin, Penna. 





1,312,184. 


No. 1,306,903—Pencil sharpener; patented June 17, 1919, by 
latsujiro Imaizumi of Seattle, Wash. 

No. 1,311,689—Ribbon-attaching means for typewriters; patented 
July 29, 1919, by John A. Hagerstrom of Scranton, Pa., as- 
signor to Victor Typewriter Co. of the same place. 

No. 1,311,245—Eraser ped: patented July 29, 1919, by James H. 
Pou, Jr., of Raleigh, N. C. 

No. 1,312,184—Inkstand; ~~ Aug. 5, 1919, by Stephen 
Keltonic of Conemaugh, Pa. 

No. 1,312,379—Blotter and pen tray; patented Aug. 5, 1919, by 
Samuel J. Adams of Montclair, N. J. 
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“FAULTLESS” 


MARSH Pen and Pencil Clips LIBERTY 


HYGIENIC RUBBER ! GUARANTEED 


POSTAL SCALES 


CONVERTED 





Made tn three sizes—Pencil, Medium and Large 
Pen sizes. Mounted three dozen on a card in any 
assortment desired. 

Finished in Ebony biack, which is new and ex- 
ceedingly durabie. Heavy bright nickel a 

t t 
































gold plate. For neatness and practicability 
an, clip has no equal 
° L. D. VAN VALKENBURG, Masutactarer 
Accurate Office Work HOLYOKE, MASS.. U8. A. 
We these pads on your 
ROgers; you can Baaee FEATHER WEIGHT EYESHADE 
money, stamps, letters, filing The shade that takes your eye 
records, etc., with speed and and keeps it in good health. 

= a edad 72 Light Weight, Adjustable, Durable, Hygienic, 
accuracy. Marsh Finger Pads Healthful No mye Bs band to Asi or 
do away with mussy sponge bind the head. Opaque for artificial light. 

- z c 7 : Transparent for natu- 
cups and the constant wetting rallight. Lies flat when 
of the fingers which cause not In use, thus pre- ‘ : 

“ © a venting being crushed ro ‘f 
dirty thumb marks. They en- out of shape by accl- Now computing FOREIGN 
sure your picking up or count- aig t Jey POSTAGE instead of 3c rates. 
ino , eC small package to carry : ; 
ing only one piece of paper at in the pocket. Visor Made in three sizes—1-lb., 
a time—avoid mistakes. Used wider than other shades. 9-1} th. canecity 
werywhere by cashiers. hill We recommend the 2-lb., 4-lb. capacity. 
everywhere by cashiers, bi qneune tet Gaus oan 
clerks, stenographers, book- ing glasses. Also equipped with up-to- 
a” Aah yl ge ee Mil The Featherweight date charts, showing the 
— C Pac oO ‘ ( os . s eZ 
"hesagh soapy Eyeshade Co. amount of postage on all 
lions in use. 





Merchantville, N. J. . “i ° 
classes of U.S. A. mail 


matter. 


Established 1874 Kee Posted Order through your Jobber 

If your stationer p 

ord is , 

supply you ith TRINER SCALE & MFG. co. 
Pods acder ten on developments in the office appliance 2714 W. 21st St Chi ll 
from us. field. Read OFFICE APPLIANCES reg- - S588 Oe COGS, ts. 


ularly and you will have reflected on your 
desk descriptions of new devices, important 
changes in organizations, and a large 
amount of other interesting material which 
cannot be obtained elsewhere. Sample 
copy upon request. 


° OFFICE APPLIANCES 
Mention | 417 S. Dearborn St., Chicago, Ill. 


Office ee: 
Appliances 








DAVOL RUBBER COMPANY 
or <a ] 
























































7, Almost any card will 
do, of course, to con- 
vey your name to the 
man you wish to see—but 

a poor card, or one that may be 





and show it to all your friends 
who are connected with the 
office equipment industry. 


Trademarks and Copyrights 


pir ec ae = ae Difficult and rejected cones epecially eol: slightly soiled, will carry with 

subscribers. Oo show em ited No nisleading inducements made to . . . . 

OFFICE APPLIANCES will secure business. Over 30 years’ active prac- it a poor impression of your 
; tice Experienced, personal, conscientious sense of fitness. 

be to do a good turn which oorvian. rite for terms. Book free. Addresa 

will be appreciated by them WIGGINS 

and by us. Specisity-— Trpewriting aad Adding Machines 


Peerless Patent 


Read each number of OFFICE ddress E G SIGGERS 

APPLIANCES carefully—read A — Book Form Cards 

the advertising pages —read Suite 33 N. U. Bidg., Washington, D. C. give a dignity to your introduction 

the enacted artistes tie ieee that will gain an audience every time, 
€ speciai arti - ‘ First impressions are lasting. 

to look thru ‘‘New Machines Send for tab of specimens and note 

and Devices.” By doing this pnw egy lar my of engraving, 


you will be enabled to secure a TE US FOR PR E pearance of these 
full measure of the service the WRI IC S cards encased in 












magazine offers. On adding, listing and calculating ma- convenient 
chines, typewriters, multigraphs, dicta- book form. 

Subscription rate is $1.50 a phones, checkwriters, a ggprree g _ 

re Inited Stetee- chines, mail-om-eters, time clocks, safes 

=—s . cs ed ne He $1.75 and steel lockers, new and second-hand 

Canada; $2.00 Foreign. office furniture, and all office devices. 


We are the largest dealers of the kind 
east of the Rocky Mountains and will 


THE OFFICE save you half on your office needs. 


Everything first-class; nothing cheap 
APPLIANCE COMPANY but the price. The John B. Wiggins Co. 


417 S. Dearborn St. Write Today and Save Money. Established 1857 
Chicago, Ill. Chicago Safe & Merchandise Co. Weeke Wahehae 





























i 73 and 75 West Lake Street, Chicago, Tl. 705 Peoples Gas Bidg. CHICAGO 
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ONE-HALF CUT 


Ex. Hy. 1215 1-2) 25.50 


BOXED /inperia/ 
100 TOA BOX i 





ONE-HALF CUT 





DEALERS’ 0% 
DISCOUNT 9 EXT 
SQU ARE- Cc SU ae 
. . Stock |List per 
Size Wat. No. | 1000 
Letter | Med. 812 13.00 
- Hy. | 1012 | 16.50 
Ex. Hy.| 1212 20.70 
Cap Hy 1015 } 20.00 
“ Ex. Hy. 1215 |} 24.00 


UARE-CUT . 7. Stock List per 
— Size | Wet. | No. | 1000 
Letter _ 8'21-2) 14.50 

e 10121-2, 18.00 

Ex. Hy. 1212 1-2} 22.20 

Cap Hy. 1015 !-2| 21.50 


/mperiat MANILA VERTICAL FILE FOLDERS (Chicago 


He —20M ; 8% —40M; 10%—5S0M. 
ANY A’ ASSORT MENT 


SEN D FOR SAM PLES 


312 W. Madison St. 
CHICAGO, ILL. 


%—5000 Lots; 4°, —10M; 


ONE- THIRD CU T = 
Stock |List per 


Size Wet. No. 1000 
Letter | Med. | 812 1-3} 14.50 
“ Hy. (|10121-3) 18.00 
7 Ex. Hy./1212 1-3} 22.20 
Cap Hy. (1015 1-3) 2!.50 
4g Ex. Hy.!1215 1-3) 25.50 


ONE-FIFTH CUT 


Stock |List per 





Size Wet. No. 1000 
Letter | Med. | 812 1-5; 14.50. 
= Hy. (1012 1-5} 18.00 
i Ex. Hy.|1212 1-5| 22.20 
Cap Hy. or 1-5) 21.50 
= Ex. Hy./1215 1-5; 25.50 
10 BOXES 
TO A CASE 





ONE-FIFTH CUT 























WANT ADVERTISEMENTS 


SITUATIONS WANTED. 


ELL KNOWN SPECIALTY SALESMAN-—Fifteen years’ successful rec- 

ord as traveling supervisor of agencies, acquainted with leading sta 
tioners and office appliance trade, contemplates making change. Will con- 
sider purchase or invest substantial amount in established business. High 
est reference. Address X-23, Office Appliances, Chicago 





ALESMAN—Experienced in stationery line desires position selling to 
trade in New York city. Address Q-25, care Office Appliances, New 
York city. 


ZOUNG MAN with seven years’ experience as salesman and buyer of a 

large western stationery and office supply house would like to hear 
from any concern desiring the services of a man who will work for their 
interest. Am married and can furnish excellent references. Address C-20 
care Office Appliances, Chicago. 


SALE ‘MAN—Experienced desk and other office furniture man_ wishes 
agency for line in New York city, Philadelphia and New England. 
Well known in trade. Highly recommended. Address R-21, care Office 
Appliances, New York City. 
ITUATION WANTED—As Store Manager and buyer for commercial 
stationery business, by man who has had successful experience as such, 
Have knowledge of office and bank supplies, office furniture and loose leaf 
systems. Age, 27 years. Married. Reliable. Progressive. Address 8-26, 
cure Office Appliances, Chicago 





HELP WANTED. 
§ ALESMEN Exceptional opportunity for experienced salesmen to con- 
nect with high-grade specialty manufacturing company making an 
entirely new product that sells to both manufacturer and retailer. Only 
men with proven ability need apply. Liberal commission contract with 
weekly settlements, State experience and territory wanted. Write today. 
Sales Manager, The Fogarty Manufacturing Company, Dayton, Ohio. 


ANTED—Typewriter and adding machine repairmen and mechanics for 

membership in the Typewriter & Adding Machine Mechanics’ Aid As- 
sociation, Inc. Sick benefits, free employment bureau. Purpose: Nation- 
wide organization. Address 8-12 Nevins street, Brooklyn, N. Y., at once 
for detailed information. ‘This is your opportunity! Six hundred joined 
in ten months 


EC HANICS AND REPAIRMEN on typewriters, adding machines, Dicta- 

phones, Multigraphs, Multicolor presses or Addressographs: In order 
to co-operate in preparing a reliable list and to receive free literature and 
information, should send name and home address, and state with what 
firm ev iployed, to H. R. Langham, 2038 Gates avenue, Brooklyn, N. Y. 
Just say “Office Appliances’’ and receive the best consideration. 
ANTE D—An experienced stationery salesman for city work in Detroit 
with big progressive company. Excellent opportunity. Address Y-17, 
eare Office Appliances, Chicago. 


ALESMEN now calling on stationers and office outfitters can have our 

well advertised line on a commission basis. Give full particulars; 

what lines yon now carry; What territory now covering, and how often. 
References, ete. Address B. B. 6973, care Office Appliances, Chicago. 


\NTED Office furniture salesman capable of handling inside and out- 
side work with knowledge of steel office equipment. Good opportunity 
for a hustler. Apply Geo. A. Drake & Co., Detroit, Michigan. 





We NEED an experienced Salesman in our furniture department to sell 
Shaw-Walker filing devices and supplies, National desks. Commission 
and liberal drawing account. The right man should earn from $30 to $50 
per week. Give full particulars of experience in first letter, Kohn & 
Pollock, Inc., 205 West Baltimore St., Baltimore, Md. 


S ALESM A\N—Covering stationery trade in any southern, western or 
central state by specialty manufacturer; excellent side line: commissior 

basis; exclusive territory. Address T-22, care Office Appliances, Chicago 
ANTED—Experienced stationery man for inside selling positior 

Detroit.. Excellent opportunity. Address A-19, care Office Appliances 

Chic ago. ; 

s* ATIONE R Y SAL I ME N—Outsice or inside Must have some knowledge 
_ of loose leaf merchandise, Fair salary to start and increase as fast a 

ability is proven. Marshall-Jackson Company, Chicago. 





ANTED Experienced salesman in office supplies, steel and wood r 
niture and bank fixtures; good opening for right party. Address Z-24 
eare Office Appliances, Chicago. 








ANADIAN SALESMEN traveling in Ontario and Quebec wanted t 

handle a few furnitufe specialties as side lines, selling from phot 

graphs. The line is popular and offers a chance for extra profits for some 
energetic salesman. Address K-28, care Office Appliances, Chicago 


ANTED—Stationery salesman and buyer Leading stationer, city sixty 

thousand, handling full line stationery, filing cabinets, loose leaf, office 
and bank supplies. Give full details first letter, experience and salary 
expected. Address Franklin Press, Pueblo, Colo 





_FOR SALE, 





ULTIGRAPHS, Dictaphones, Edison dictating machines, Writerpresses 


Mimeographs bought, sold and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We save you money. Price, Inc 


440 South Dearborn street, Chicago. 

Appr RESSOG RAP HS, cabinets and frames, multigrs ay pbs, duplicating ma 
chines, envelope sealers, letter folders. Office Device Company, 222-B 

North Wabash avenue, , Chic ago. 


AGENCIES WANTED 


ANTED—By an nina. reliable party—state agency, good reputable 
ottice equipment for the states of Oklahoma and Texas Corres} i 
ence invited. Address G, T. C., care Office Appliances, Chicago 


IRM dealing with office utensils seeks connections with manufacturers of 
all kinds of office appliances and office necessities. Reply to Modernt 
Kontorssystem, Birger Jarlsgatan 58, Stockholm, Sweden. 


AGENTS WANTED 


STABLISHED Agents with Successful Records—You know that standars 
advertised office specialties protected by patents and trade marks pre 
duce sales. Business proposition. Write for attractive terms Address 
8-25, care Office Appliances, Chicago. 
OOD LIVE AGENTS wanted to handle reputable line of steel equipment 
letter files, ete. One who has territory worked up and is in the market 
for a good thing Address W-16, care Office Appliances, Chicago 


BUSINESS OPPORTUNITIES. 


OR SALE—Old established New York typewriter exchange doing good 
business; reason, retiring, Address ZB-19, care Office Appliances 
Chicago. 


OR SALE—Outright, two patented book-holders, with further improve 

ments on hand: also dies, established business on same, ete Refer 

ences exchanged, Principals only Address W. F., care Office Appliances 
Chicago 
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Your busins 
different 


But your Figure Work is the 
same — Adding — Multiplying 
Dividing — Subtracting. The 
Comptometer makes a High 
Speed Job of it ali. 


Let a Comptometer man show 
you how this machine thins 
out mistakes and saves time 
on all Figure Work. 











CONTROLLED-KEY 





The Controlled-key for the prevention 
of error from partial keystroke 1s an 
exclusive feature of the Comptometer. 


Felt & Tarrant Mfg. Co. 
1735 N. Paulina St., Chicago 


ADDING AND CALCULATING MACHINE 
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A Comparison Will Decide 


EFORE buyi ing a typewriter, Today's model, The Oliver No. 
it is indeed wise to study the 9 is our latest and best, bringing 
O are ey 

liver and compare it with all that one can find in any other 


anv other machine. waa : 
. PILUS its own exclusive features. 














| \We are always willing to abide ; 
| by a decision based on such a com- It is famed for its fine workman- 
| parison. We know that he who ship, for its speed, for its durabil- 
i compares is convinced that The ity, for its simplicity. 

1 Oliver offers superiorities in qual- 

| ity and work not obtainable else- It is built of the finest materials, 
| where. and will last a lifetime, even under 
| 

| kT . . severe usage. 
1 There are Oliver enthusiasts all S 
Hi ata 
i 1 — » OO - ° ° . . ° . 
i ot wong - fact, id cae Don’t buy without investigating 
i ee So The Oliver and making a careful 
H The Oliver is noted—as it has comparison. Then you will agree 

been from the beginning—for its that it is the finest typewriter in 
| many betterments in design. the world. 
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